The CritiCS raved. The pilbliC agreed. The Rock n* Roll Hall Of Fame is inducting. 

And NARAS has honored with 4 Grammy nominations including 

Album of the Year STEELY DAN 
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TOUR NEWS 



Colleges Give 
Acts Head Start 



BY RAY WADDELL 

NASHVILLE— With an active, 
well-wired, and music-oriented 
demographic, as well as ample 
opportunity for grass-roots mar- 
keting, college markets remain 
an effective target for tour orga- 
nizers and sponsors alike. 

Some of the most successful 
rock bands, ranging from Dave 
Matthews Band and Phish to 
Hootie & the Blowfish and 
R.E.M., found college markets 
to be vital developmental cogs. 
Now, acts like Pat McGee Hand, 
(Continued on jmge 91) 



MERGER PR Nfl MERGER, RMG STEELS ITSELF 
WITH NEW MANAGEMENT STRUCTURE. OUTLOOK 



Warner Music Job Cits 
A Prelude To Restructuring 



BY ADAM WHITE 
and BRIAN GARRITY 

NEW YORK— With a decision loom- 
ing on whether or not a BMG/EMI 
merger deal will go forward and indus- 
try speculation over the likelihood of a 
deal decidedly mixed, BMG Enter- 
tainment is attempting to prepare 
itself for all possihle scenarios with its 
newly announced management team. 

Speaking exclusively to Billboard, 
BMG president/CEO Rolf Schmidt- 
Holtz says that his plans to reshape 
and redefine the music division's man- 
agement structure and market strate- 
gy will fully equip the masic group for 
the future, regardless of whether or 
not there is a merger with EMI. 
"One of the positive side effects of 
the new manage- 
ment structure is 
that future solu- 
tions can be 



incorporated into it," he says. "BMG 
has enough resources to remain inde- 
pendent in the marketplace." 

In the meantime, the 3-week-old 
Schmidt-Holtz administration is 
earning marks for decisiveness 
without controversy, as two seasoned 



BILLBOARD EXCLUSIVE 




company executives and one relative 
newcomer have been given "cabinet- 
level" posts, while another vital slot 
goes to an official from corporate 
parent Bertelsmann. The nationali- 



ty count of these appointments, 
which take immediate effect, is two 
Germans, one Briton, and one Amer- 
ican. 

The latest round of appointments 
sees Bob Jamieson advance to presi- 
dent/CEO of BMG's North American 
operations; Richard Griffiths to presi- 
dent, U.K. and Europe; and Thomas 
Stein to executive VP, worldwide mar- 
keting and ASK. These promotions 
had been expected (BillboardBu/- 
letln, Jan. 17-18). Also, Konrad 
Hilbers is named executive VP and 
chief administrative officer. 

The promotion of senior managers 
from within — a Bertelsmann tradition, 
encouraged by chairman/CEO 
Thomas Middelhoff — aLso brings calm 
to a division still 
unnerved by the 

(Continued on 

pagt 97) 



GOOD WORKS 



Artists Unite 
To Save Forests 



BY CHUCK TAYLOR 

NEW YORK — Consider it an 
important new take on the 
musical standard "Woodman, 




Woodman, Spare That Tree." 

The nonprofit Rainforest 
Alliance, an international orga- 

(Conlinued on page 101) 



BY BRIAN GARRITY 
and ED CHRISTMAN 

NEW YORK— Word that Warner Music Group 
(WMG) is in the midst of trimming its ranks 
through attrition and early-retirement offers may 
be just the beginning of changes on the way for 
the struggling major in the wake of the AOL/Time 
Warner merger. 

The music division is expected 
to eliminate at least 600 jobs 
under a company-wide cost cut- 
ting mandate, and sources famil- 
iar with the situation say that 
WMG executives are considering 
streamlining the group through 
a significant restructuring of its 
label and distribution businesses. In addition, the 
sale of Warner's manufacturing arm is being pon- 
dered. 

Retirement option letters went out the week of 
Jan. 22 to long-serving music employees over age 50 
(Continued on ikw 101) 



Pops' Trumpet Progeny 



BY KATY RECKDAHL 

NEW ORLEANS— "There's a 
mania in this city for horn and 
trumpet playing," 
touted an article in 
The New Orleans 
Times-Picayune 
circa 1838, and that 
assessment — refer- 
enced in the first 
episode of Ken 
Burns' PBS docu- 
mentary "Jazz" — 
holds true more Armstrong 
than a century and 
a half later. 

From the legendary Buddy 




Bolden and ever-iconic Louis 
Armstrong to the lauded Wynton 
Marsalis and a new\ still-swinging 
generation, home- 
grown musicians 
here have continued 
to make their voices 
heard on this instru- 
ment like no other. 

At no time since 
his passing in 1971 
has Armstrong's 
presence been 
greater than in the 
centenary of his 
birth, celebrated from July 4, 
(Continued on pope 92) 



Grammys Debut Two 
Album Category Awards 

BY LARRY FLICK 

and MELINDA NEWMAN 

NEW YORK— On Feb. 21 the National Academy 
of Recording Arts and Sciences (NARAS) will 
honor excellence in music by handing out Gram- 
my Awards in 100 categories — a list that contin- 
ues to grow as NARAS strives to be as inclusive as 
possible. 

This year, the field 
of nominees got a lit- 
tle more diverse with 
the ratification of 
two new categories: 
best pop instrumen- 
tal album and best 

.... . 

Native American 
music album. 

"It is our goal to reflect as much of the landscape of 
music as possible," says Michael Greene, 
president/CEO of NARAS. "It's a difficult process, 
but it's one that we believe w r orks extremely well." 

(Cuiifiiuml on fHittr 7(i) 




HEATSEEKERS 



Madonna's 'Music' Man 
Mirwais Offers Solo Set 

See Page 32 



GLOBAL MUSIC PULSE 



Roxette's New Album 
Set For Spring Release 

See Page 71 




DUNCAN SHEIK 
PHANTOM MOON 

His third album- a lust time collaboration with 
playwright Steven Sater as lyricist — is 1 ttllectlie, 
acoostic lase! protect leaturing the single, 
"A Mirror is III Null'' stilting In raDio 1/25. 

Produced by Duncan Sheik 

# Street date 2/21 On Nonesuch Recnids 
* ! . • 

■nil utikfiiii Ihiiimii noi 




ADVERTISEMENT 

Copyrighted material 





ABSOLUT FANTASY 

ABSOLUT VODKA PRODUCT OF SWEOEN 40 AND 50% ALC/VOL (BO AND 100 PROOF) 100% GRAIN NEUTRAL SPIRITS ABSOLUT COUNTRY OF SWEDEN VODKA i LOGO. 
ABSOLUT ABSOLUT BOTTLE DESIGN ABSOLUT CALLIGRAPHY AND ABSOLUTVOOKA COM ARE TRADEMARKS OWNED BY V4S VIN S SPRIT AB ©2000 V&S VIN t SPRIT A8 
IMPORTED BY THE HOUSE OF SEAGRAM. NEW YORK NY PHOTOGRAPH BY STEVE BRONSTEIN 
ENJOY OUR QUALITY RESPONSIBLY. 



Billlrard 

Editor in Chief: TIMOTHY WHITE 

■ EDITORIAL 

Executive Editor BRADLEY BAMBERGER Manaalrtt Editor: DON JEFFREY 

Director ol Special Issues: Gn: Scuiatti; Oalel Brady, Associate Director; 

Kaly Krollj Assistant Editor; Mann Jorpensen. Special Issues Coordinator 

Bureau Chiefs: Leila Cotw (Caribbean and Latin America), Gill Holland 

(Washington}, Melinda Newman (L A ), Phyllis Stark (Nashville) 

Art Director: Jetf Nisbet; Assistant: Raymond Carlson 

Copy Chief: Bruce J am eke 

Com Editor: Andrew Boorstyn 

Senior Editor: Ed Chnstman. Retail <N.Y.) 

Senior Writers: Chris Morns (L.A.). Chuck Taylor {N.Y.J 

Talent Editor: Larry Flick (N.Y., 

Special Correspondenl/Music Publishing: Jim Bess-man 

R&B Music: Gail Mitchell, tditor (L.AJ 

Coimlry/Ctiristian Music: Deborah Evans Price (Nashville) 

Dance Music: Michael Paolelta. Editor (N.Y.) 

Pro Audio/Technology: Ctmlmm Walsh, Editor (N.Y) 

Digital Entertainment: Eileen Fitzpatnck. Editor tL.A.i 

Radio: Frank Saxe, Editor (N.Y.) 

Keatseekers Features/Music Video: Carla Hay. Editor (N.Y.) 

Merchants & Marketing: Brian Garnty. Editor (N.Y.) 

Touring Reporter: Rav Vi'a.lftel IN.tMi'.i \~) 

Editorial Assistants: Rasnaun Hall (N.Y). Jill Pesselmck (LA.) 

Contributors: Fred Bronson, Ramiro Burr, Lisa Collins. Marci Kenon, Larry 

LaBll T lgi Moira McCormick, David Nathan, Catherine Applefeld Olson, 

Dylan Siegler, Julie Taraska, Steve Traiman 

International Editor In Chief: ADAM WHITE 

International Deputy Editor: Thorn Duffy 

International Editor: Tom Ferguson 

International News Editor; iV" !.;■■ N'awi 

German Bureau Chief; WnHf.ang Spahr 

Asia Bureau Chief: Steve McCIure 

Contributing Editors: Sam Andrews. NipH Hunter, Kwaku, 

Paul Sexton, Nigel Williamson 

Assistant to Editor In Chief: JJHM Yates 

■ CHARTS & RESEARCH 
Director ol CharU; GEOFF MAYFIELD 

Chart Managers: Anlhony Colombo (Mainstream Rock/Spothght Recaps) 
Ricardo Companion) (Dance, Latin), Steven Graybo* (Adult Contemporary' 
Adult Top 40''Ja7WBl(tes), Wade Jessen IC 
Christian/Gospel), Stephanie Lopez (F 
(Modem Rock/Studio Action), Geo't rwnj 
Catalog), Silvio Pietroluango (Hot 100.Top4 
(VirteoTiassical'Kid AudioAVorld Music/New Age) 
Chart Production Manager: Michael Cusson 
Archive Research Manager: Adam Koelsch 
Associate Chart Production Manager: Alex Vitoulis 

Administrative Assistants: Keith CeuH'Cld (L A ). Mary OeCroce (Nashville). 
Gordon Murray (N.Y.) 

■ SALES 

Associate Publisher/Worldwide: IRWIN KORNFELD 

Group Advertising Director (East & Telemarketing): Pat Jennings 

Advertising Directors: Andy Anderson (UrbanJ.Tan Remmer [West) 

Hew Yortt: Evan Braunstem, Jne Maimone 

LA.: Aki Kaneko, Darren Strothers. Michelle Wright 

Nashville: Phil Hart 

Advertising Coordinators: Holiie Adams. E»c Vitoulis 

Advertising Assistants: Inga Espenhatn, Allison Farter 

Classified; Dave McLean 

Directories: Jeff Semite 

Associate Publisher/International: GENE SMITH 

Advertising Director (Europe): Christine Chinetti 

UK/Ire land/Benelux: Mat: Fendall 44-207-420-6Q75 

Asia-Pacitic/Australia: Linda Mat.ch 61? 9440 7777. Fax: 612-9440-7788 
Japan: Nri Kaneko. 323-525-2Z99 
Franca: Francois Millet. 33-1-4549-2933 

Utin America/Miami: Marc, a Olival 305 864 7578. Fax: 305 864-3227 
Mexico/West Coast Latin: Daisy Ducret 323 782-6250 
Jamaica/Caribbean: Betty Ward. 954 929 5120 Fax 954-921-2059 

■ MARKETING L LICENSING 

Associate Publisher: HOWARD APPELBAUM 

Promotion Oirector: Peggy Alte^pohl 

Director of Rights & Clearances: Susan Kaplan 

Associate Artllirector: Melissa Su batch 

Promotion Coordinator: Alexandra Merceran 

Assistant Marketing Manager: Melissa Arnold 

Director of Conferences l> Special Events: Michele Jacangelo 

Special Events Coordinator: Phyllis Demo 

Sponsorship Coordinator: Cebele Rodriguez 

Circulation Director: JEANNE JAMIN 

Group Sales Manager: Katia Oucheme 

Circulation Promotion Manager: Lori Donohue 

Circulation Assistant: Jason Acosta 

International Circulation Marketing Director: Ben Eva 

Circulation Marketing: Sipp.nanie Beames, Paul Brigden 

■ PRODUCTION 

Director of Production & Manufacturing: MARIE R. G0M8ERT 
Advertising Production Manager: Johny Wallace 
Advertising Manufacturing Manager: Lydia Mikulko 
Advertising Production Coordinator: Chris Dexter 
Editorial Production Director: Terrence C. Sanders 
Editorial Production Supervisor/UPS Administrator: Anthnrv T. Stalling* 
Specials Production Editor: Marc Giaquinto 
""""logy Supervisor: Barry Bishin 
ion Technician: Susan Chicola 
_ hnkians: Leilla Brooks. Rodger Leonard. Mana Manlclic 
Directories Production Manager: Len Durham 
Classified Production Assistant: Gene Williams 

■ NEW MEDIA 

Editorial Director; KEN SCHLAGER 

Billboard Bulletin: Carolyn Horwit/ (ManaHing Editor). Wes Orshoski (News 
Editor) Lars Brandle (International Editor) Eileen Fitipatrick (Associate 
Editor), Troy Carpenter (Assistant Editor). Derrick Matrus (Edrtoriat/produc- 
tion Associate) 

Billboard.com: Barry Jeckell (Senior Editor). Jonathan Cohen (News Editor). 
Sam D. Bell (Director, Business Development). Rachel Vitson (Product Manager) 

■ ADMINISTRATION 

Business Manager: Jcellen Sommer 

Distribution Director: Edward Skiba 

Business Development Manager: Barnaia Gnen nger 

Billing: Maria Rtn? 

Credit: Shawn Norton 

Assistant to the Publisher: Sylvia Sinn 

PRESIDENT ft PUBLISHER: HOWARD LANDER 

■ BILLBOARD OFFICES; 
New Yorh 

770 Broadway 
N.Y., NY 10003 
646654-4400 
edit fax 646-654-4681 



Washington, D.C. 

1700 K St.. N.W., 
Suite 306 
Wash.. O.C. 20006 
202 833-8692 
advertising tax 646*544 799 lax 202-833-8672 



Endeavour House 
189 Shaftesbury Avenue 
London WC2H 8TJ 
♦44(0)20 7 4206003 
fa* *44 (0)20 7 420*014 



Los Angeles 

5055 Wilshire Blvd. 

Los Angeles, CA 90036 

3235252300 

fax 323-525-2394/2395 



Nashville 

49 Music Square W. 
Nashville. TN 37203 
615-321-4290 
fax 615-320-0454 



ToSubscnbecall USA; 800 745-8922, Europe; +44 (0) 1858435326 
International: 740-382-3322 

■ BILLB0ARD.COM: hRp .'-www billboard com 
646-654-5548. rvilsonObi llboard.com 



Billboard Musrc Group 



PRESIDENT: Howard Lander 

Vice Presidents: Howard Appelbaum, Marie 
Gombert. Irwin Kornfeld, Karen Oertley, 
Ken Sch lager, Joellen Sommer, Adam White 
Director of Research: Michael Ellis 



Rod Stewart: The 'Human' Side Of A Singer 



It's human to seek greatness but still greater to stay human. In his 
remarkably long career, Rod Stewart has scaled artistic heights as a 
record-maker, and he has sometimes fallen short in his impulsive reach. 
But on "Human," his debut on Atlantic (due Feb. 6), the singer/song- 
writer puts aside his author's pen and role as bandleader and shrewd- 
ly showcases his strengths as a vocal stylist. "That was the clear intent 
when we undertook this," says Stewart. "We were gonna steer clear 
of folk music and out-and-out white rock'n'roll. We wanted more of a 
flavor for the stuff I think I sing properly and best: R&B." 

Focusing in an unforced manner on outside material with a mod- 
em R&B alloy of bona fide confidence and back-in-the-day classicism, 
Stewart chose songs to which he could relate. Timely in its handsome 
tailoring but too straightforward to be unduly trendy, "Human" is a 
Stewart album that'll make both virgin and inveterate listeners care 
about the texture of his attack and the meaning of his tone. The inse- 
curity of a mature spirit still hoping to slay dragons is 
at the core of the title track, in which the narrator won- 
ders if he "should let go of all the dreams inside" or try 
to exceed his damnable limitations. In the second cho- 
rus, as Stewart summons his most ballistic bent-note 
bark at the Fates ("Born to live/Bom to die"), he 
locates the frightened frustration underneath a sea- 
soned ego and sets the album's vulnerable mood. 

"There's a need for vulnerability in any form of enter- 
tainment," says a soft-spoken Stewart, looking out at 
the Atlantic Ocean from his Palm Beach, Fla., vacation 
house. "Vulnerability is an appealing quality. It shows 
the human side of somebody. We're all so bothered with 
putting on a brave face. It's nice to see the vulnerable 
side, the weak side." Despite a tanned, slim appearance 
that attests to his lifestyle as a "keep-fit fanatic," Stew r - 
art knows the scars and pitfalls of personal foibles. 
After his last studio album ("When We Were The New 
Boys," Warner Bros., 1998), Stewart's wife of eight 
years, model Rachel Hunter, asked for an amicable split 
(they've been separated for 25 months). Then, after a 
tour to salve his spirit, he found he needed surgery on his trachea. '1 
had a throat operation," he explains. "It was for a non-dangerous 
growth on the thyroid, and it took me out of action for a year." 

During his downtime, Stewart mulled over various projects before 
acceding to the encouragements of old friend Rob Dickins (executive 
producer of "New Boys") to consider the blue-eyed R&B tack that's 
been a natural for him since the days when Brunswick Records reject- 
ed 18-year-old Rod because it "didn't wanted white people who sound- 
ed black." Fortifying Melons' advice was the fact that it was the former 
Warner Music U.K. chairman's idea for Stewart to record Tom Waits' 
"Downtown Train"— a No. 8 smash on The Billboard Hot 100 in 1889. 

"I would never sing anything I didn't like, but Rob brought togeth- 
er all the producers and songwriters for me," says Stewart, The pro- 
ducers consisted of Karl "K-Gee" Gordon, Mark Taylor and Brian 
Rawling, Christopher Neil, Gregg Alexander, Dennis Charles, Gra- 
ham Stack, and Danny Kortchmar. Stewart produced himself on a 
crisp cover of the Mavericks' "To Be With You." 

"It's just a great batch," says Stewart of the 1 1 cuts he chose from 
a session crop of 30. "A lot of them were written for me, and the Macy 
Gray song l"Smitten"| she already had Ico-jwritten and decided to 
give it to me. If you love the songs, you sing them the best you can. 
The word for the album's intention was "uplifting.' Without blowing 




my own trumpet, I tried to aim for that." 

Well-considered in their execution are "Soul On Soul," the petition- 
ing "If I Had You" (with a sinuous guitar break by Mark Knopfler), the 
dazzlingly dejected "Loveless" (in which Stewart flies handily from 
flute-like falsetto bursts to a blistering howl ), and an exhilarating "Char- 
lie Parker Loves Me," on which love-struck joy with life's human/musi- 
cal connections yields a charming revery. The proceedings are further 
leavened with a warm turn on Curtis Mayfiekl's "It Was Love That We 
Needed," an affecting duet with Scottish songstress Helicopter Girl on 
"Don't Come Around Here," and the cloudsKuspelling first single, "I 
Can't Deny It." "I was more or less a hired gun when I agreed to this," 
Stewart reflects with a bashful laugh, "but it's worked out" 

Roderick David Stew art w-as born Jan. 10, 1945, in Highgate, Lon- 
don, the youngest of four children of Scottish parents, who raised him 
in a flat over a sweets shop. By 16, he was a football-loving folk singer 
who listened to I.ouisiana Red and Woody Guthrie and 
lugged a Levin Jumbo acoustic guitar to Soho hooten- 
annies. But when the early-'KOs R&B explosion hit 
London, Stewart leapt in and sprinted across the 
decade with the Dimensions, Long John Baldry's 
Hoochie Coochie Men, the Soul Agents, Steampacket 
Shotgun Express, and the steady-rocking Jeff Beck 
Group before replacing singer Steve Marriott in the 
Small Faces (renamed the Faces) and then issuing his 
1969 solo debut, "The Rod Stewart Album." 

Thinking out loud on the day after his 56th birthday 
about thepathbehindand the road ahead, Stewart says 
he's "still playing soccer — I love it madly — and I spend 
most of my time in Los Angeles. I have a house in Eng- 
land, but I'm not allowed to spend more than three 
months a year in England [for tax reasons] — but that's 
all I need with the weather the way it is." Both his par- 
ents are now gone ("My dad died 10 years ago, me mum 
died four years ago"), and he says his elder siblings "are 
all retired — they're in the twilight of their afternoons." 
Stewart has two grown children (Kimberly and 
Sean) by first wife Alana Hamilton, a daughter (Ruby) with Kelly 
Emberg, and two kids (Renee and Liam) with Hunter. "Ruby, my 13- 
year-old, she's got a voice from heaven," he notes proudly, "and she's 
already signed up by a label— I can't tell you who," he adds with a 
chuckle. "She's cut a couple of tracks with a band, but she's gonna do 
a couple more years in school. I'm sending her to voice lessons. I don't 
know if that's the right thing to do, because I never had voice lessons — 
but she wants to have lessons. Renee, my 8-year-old daughter, is a fan- 
tastic dancer. So out of five kids, I've got two in show business." 

As for their father, Stewart says he's anxious to re-engage con- 
cert audiences: "I can't wait to get back out onstage and sing! That's 
most important for me right now. We're gonna have more females 
in the band this time: a female sax player, two female backing singers, 
and a female violin player." 

After four decades, why is music still so important to him? "Because," 
he answers, "it's so emotional. It can make you rebellious — it can bring 
out all sorts of emotions. It can influence a culture. Nowadays, most of 
the music around is pretty disposable. But isnt it amazing that the Bea- 
tles are No. 1 in 36 countries? I would say that 90% of the people buy- 
ing that album weren't alive when the Beatles were first hot^- 
unbelievable. Music has always been popular; it's never been unpopular. 
Because it can change your day, like a glass of wine, midday." 
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EMINEM, MTV & THE GRAMMYS 

Carla Hay's assessment of MTV's new 
"Fight For Your Rights" campaign ("Is Anti- 
Hate Campaign Contradictory' To MTV?," 
The Eye, Billboard, Jan. 20) misses the mark 
by suggesting that the network is stepping 
over boundaries by delivering politics to its 
viewers and that it should leave such mat- 
ters toCNN and C-Span. For lOyears, MTV 
has partnered with Rock the VoU; to empow- 
er young people to get involved in the polit- 
ical process. I will not argue the merits of 
Eminem. But I will argue that MTV should 
persist in its pro-social campaigns with the 
goal of helping develop a more sensitive and 
politically active young generation. 

Alison Byrne Fields, 
creative director/chief strategist 
Rock the Vote 
Los Angeles 



Carta Hay replies: Fields says MTV 
should persist in pro-social campaigns/or 
the development of a "more sensitive" 
young generation. Yet she failed to address 
M TVs extemive support of such aiiists as 
Eminem who contradict those campaign* 
with insensitivity, hate-mongering, and 
the glorification of violence. Fields also 
ignored the crucial fact — cited in my col- 
umn — tluit the hours MT\ T devotes to these 
negative artists far outnumber any pro- 
social campaigns the network has in its 
programming. Fields' refusal to address 
this contradiction about MTV misses the 
mark. 

It's high time people held a mirror to 
MTV. It is too influential on our youth to 
be showing the messages and videos they 
do. I'm no prude, and I'm disgusted. It 



could be such a positive force but has 
missed the chance. 

Jonathan March, co-owner 
Power Station DJ Corp. 
Middlebury. Conn. 

As a 24-year member of the National 
Academy of Recording Arts and Sciences, 
I'm sickened by our president Michael 
Greene's quutes in Billboard (Jan. 20) 
regarding Eminem's Grammy nomina- 
tions. While he may not think the analogy 
to "nominating a technically remarkable 
recording of the Nazi Party war anthem 
'Deutschland Uber Alles' " is a decent one, 
he's not a woman who has to live in a world 
overwrought with misogynist themes. 

Heather Gallay. promotions manager 
Pinecastle Records 
Orlando, Ra, 



Letter* appearing on this page serve as a fnmm for the expression of views of general interest. The opinions offered here are not necessarily those 
of Billboard or Its management. Letters should be submitted to the Letters Editor. Billboard, 770 Broadway, New York, N.Y. 10003. 
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* MOUNTAIN HIGH... VALLEY LOW • YOCAN DA ADAMS • LLEJORA 

KID AUDIO 

* TODDLER FAVORITES 
VARIOUS ARTISTS • wvc hi» unit piopu ,' tau winu 

THF Rll I RQABD LATIN SO 

* Ml REFLfJO • CHRISTINA AGUILERA • RCA 



MUSIC VIDEO 

* THE UP IN SMOKE TOUR • VARIOUS ARTISTS • FAC*£ VTVON 



REGGAE 

* ART AMD LIFE • EtEENIE MAN • shocking vibp. / W 



WORLD MUSIC 

* WHO LET THE DOGS OUT • BAHA MEN • S<URVE 



THIS WEEK THIS WEEK THIS WEEK Billb^Ofd THIS WEEK THIS WEEK THIS WEEK 



I op Pi Tmi Him 

« Minhnal Rnllnn loses miirt 

fighl with the Isley Brothers in 
plagiarism case. 

Abthts 6 Music 

1 2 FuecHtlve Tiirntnhlfl- Down 

Bridges is named senior VP of 
corporate communications for 
the Womer Music Group. 
1 6 Labels attempt to translate 
Grammy nominations into sales 
for their artists. 

1 6 The Beot: It I ran the Gram - 

mys . . . 

1 8 Boxscnre: Fltnn .Inhn and 

Billy Joel gross more ttian SI 

million in San Diego. 

30 Conttnentol Drift: Unsigned 

artists who deserve Grammy 

recognition. 

32 Popular Uprisings: French 
producer Mirwais prepares to 
release 'Production,' his debut 
as an artist. 

34 Reviews «t Previews: 

Albums from John Scofield, 0- 
Town, and Jennifer Lopez are in 
the spotlight. 



REVIEWS & PREVIEWS 





MAXWELL P. 3B 



AO B»B .lfis.se Powell returns 
with his latest MCA project, MP." 
At, Word* | Deed*: Tnrtri 
"Speech' Thomas of Arrested 
Development talks about the 
importance of the Grammys to 
hip-hop artists. 

46 The Rhythm Section: Out- 
Kosfs 'Ms. Jackson' returns to 
the top ot R&B/Hip-Hop Singles 
& Tracks. 

SO Ponce: Danes insiders are 
puzzled by some of this year's 
Grammy nominations. 
52 Country: MCA Nashville 
credits artists and staff for its 
label-of-ttie-decode status. 
56 Classical/Keeping Score: 
This year's classical Grammy 
nominations reflect the variety 
within the genre. 
58 Jail/Blue Notes: Familiori - 
fy may be the key tor jazz 
artists looking to take home 
a Grammy this year. 

Pm iiirlln- The I 



59 



: Nnlinr .nl 



Academy of Recording Arts and 
Sciences will honor Arif Mardin 
with this year's Trustees Award. 
62 Latin Kotos: Latin Grammy 
nominees discuss their chances 
at this year's awards. 



seas with 'Things I've Seen.' 

7Q Hlftl nl the Wnrlrt- Thfi Ftan - 

tles' '1' tops five international 
albums charts. 

71 Global Music Pulse: Rnxette 
readies its new album, "Room 
Service,' for EMI Sweden. 

M— Ml » MAimnne 

72 RFD Dis tribution flexes its 
muscle on Die Top Independent 
Albums chart. 

74 Retail Track: Steve Strnme 

assumes the chairmanship role 
at Handleman. 

75 Declarations ot Indepen - 
dents: Indies receive Grammy 
nominations in niche categories. 

78 Sites 4 . Snimds- ennnw 
announces a union with Napster. 

79 Home Video: DVD sales 
are up 400% in the U.K. 

82 Child's Play: Centrum and 
MotCs sign on to push the home 
video debut of "Rugrats In Paris: 
The Movie.' 



JOHN SCOFIELD P. 34 



66 Artemis' Spooks score over- 




86 Folk music gains on inter - 
national audience vio "Wood- 
songs Old-Time Rodio Hour.' 
89 The Modern Age: Dittuser's 
Tomas Constanza talks about 
the art of writing arena anthems 
like 'Karma.' 



GLOBAL MUSIC PULSE 




9Q Music Video: The Eye 

looks at music videos' most 
common cliches. 

Fktiims 

83 Rlnsstlleils 

85 Updote/Goodwortts: Yahool 
Auctions announces a 'kissable' 
celebrity auction to benefit the 
Elton John AIDS Foundation. 
97 The Hoi 100 Spotlight: 
Shaggy's 'II Wasn't Me' ends 
Destiny's Child's 1 1-week run 
atop the Hot 100. 
1 00 Between the Bullets: 
The Beatles maintain their 
position atop The Billboard 
200 for the eighth straight 
week. 

1Q1 Blllhnnrrt com: What's 

online this week. 
1P2 HUM Watch 
102 Chan Beal: With hsr 
34fh top 1 0 hit, Madonna clos- 
es in on Elvis Presley's record. 
1 02 Hometront: Billboard 
names new editorial positions. 



Virgin Nashville To Be Folded Into Capitol 



BY PHYLLIS STARK 

NASHVILLE— Virgin Records in 
Nashville is being folded into its big- 
ger — and more successful — sister label, 
Capitol Records, effective Feb. 12. Vir- 
gin president Scott Hendricks will exit. 

Both labels 
are part of par- 
ent company 
EMI Recorded 
Music. The 
folding of Vir- 
gin had been 
rumored al- 
most since its inception two years ago, 
when Hendricks left Capitol and start- 
ed the label. 

The fate of the rest of Virgin's staff is 
unclear. In a statement, EMI said it "will 




be exploring ways to relocate Virgin 
Nashville's remaining staff of 16 at its 
other Nashville labels." Besides Capitol, 
those labels are Sparrow Records, 
re:think, ForeFront Records, and EMI 
Gospel — all Christian labels that are 
unaffected by the merger. 

Capitol's Nashville president, Mike 
Dungan, remains at the helm. 

Virgin's artist roster is expected to be 
absorbed into Capitol's. The roster com- 
prises Chris Cagle and Clay Davidson, 
who each scored top 20 debut singles 
last year; River Road; and comedians 
Tom Mabe and Roy D. Mercer. 

Capitol's roster is made up of Garth 
Brooks, Steve Wariner, Keith Urban, 
Deana Carter, Tyler England, Trace 
Adkins, Mindy McCready, Susan Ashton, 



Chris LeDoux, comedians Rodney Car- 
rington and Tim Wilson, and newcomers 
Jason Aldean and Cyndi Thomson. 

Davidson's second single, "Some- 
times," is No. 45 on the Hot Country 
Singles & Tracks chart this issue. 

Virgin is 
represented 
on the Top 
Country 
Albums chart 
this week with 
Ronnie Mil- 
sap's "40 #1 
Hits" at No. 22, two Mercer albums at 
No. 50 and 52, and Cagle's "Play It 
Loud" at No. 70. 

Hendricks, Dungan, and EMI execu- 
tives did not return calls by press time. 
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ONE YEAR LATER.. 



JAGGED EDGE 

THE #1 MALE R&B GROUP OF THE YEAR 



ALBUM DOUBLE PLATINUM & GROWING 



On Top 200 R&B Album Chart for 
more than 52 consecutive weeks 
Richard, Brian, Brandon and Kyle 
broke 250,000 hearts on the SOLD 
OUT Mary J. Blige Tour 



, PROMISE 

• Brand new single is a smash 

• #1 R&B ballad in the country 

• #1 R&R Urban Chart 

• Top 3 spins at Urban Radio 

• Top 10 at Rhythm/Crossover Radio 

• Next up: Jermaine Dupri Remix 

LET'S GET MARRIED 

• #1 Billboard Monitor Airplay 
-%2 weeks 

• ~1 Billboard R&B Single -3 weeks 

• #1 Billboard Dance Single -4 weeks 



• Source Award Nominee: 
R&B Artist Of The Year 



PERFORMING LIVE ON 

i Queen Latlfah 
• Rlcki Lake 

I Showtime At The Apollo 

i NBA' All-Star Weekend 



HE CAN'T LOVE 

• Single Certified GOLD 




Bolton Loses Court Fight With Isleys Dove Nominees Announced 

Awards Are Slated For April 26 In Nashville 



BY FRANK SAXE 

NEW YORK— Although his legal 
options have been exhausted and he 
will be forced to pay nearly $1 million 
out of his own pocket, Michael Bolton 
is hardly conceding defeat in his effort 
to call his 1991 top five pop hit "Love 
Is A Wonderful Thing" his own. 

For the past nine years, Bolton, co- 
writer Andrew Goldmark, and Sony 
Music Publishing locked horns with 
the Isley Brothers, who say the 
Bolton/Goldmark composition plagia- 
rized their little-known 1966 song of 
the same name. Bolton's court fight 
with the Isley Brothers ended Jan. 22 
when the U.S. Supreme Court refused 
to hear Bolton's appeal of a May 2000 
decision by the 9th VS. Circuit Court 
of Appeals in San Francisco. 

The appeals court upheld a 1994 
lower-court ruling that ordered the 
artist, Goldmark, and Sony Publishing 
to turn over $52 million in profits from 
the sales of Bolton's version of the song 
to the Isley Brothers (BillboardBid 
tetin, May 11, 2000). After deriding 
the songs shared a number of the same 
elements, a trial jury ruled that the 
pair plagiarized the Isley Brothers 
song of the same name. The jury found 
that there were five instances where 
Bolton and Goldmark lifted from the 
original Isley Brothers song. 

"1 didn't expect [the Supreme 
Court) to hear this case, although I 
would have been overwhelmed at the 
possibility of seeing some justice in this 
case," Bolton told Billboard in an exclu- 
sive interview. "[Andy and I] were so 
100% involved in the independent cre- 
ation of this song. To have it torn from 
you forever and then to be fined for it 
is an atrocity that is psychologically a 
very tough pill to swallow." 

Bolton maintains that he never 
heard the Isley Brothers' song. The 
Isley Brothers, through a representa- 
tive, declined to comment on the 
Supreme Court's decision. 

Bolton's attorneys, including Har- 
vard University law professor Alan 
Dershowitz, had asked the top court to 
reject the earlier derision. They argued 
that a national standard should be cre- 
ated to help guide artists and the courts 
in terms of what qualifies as copyright 
infringement. The Recording Industry 
Assn. of America (RIAA) agreed and 
filed a brief with the Supreme Court 
supporting Bolton in his appeal. The 
RIAA declined to comment 

Under the appeals court's ruling, the 
Isleys arc to be paid $4.2 million from 
Sony Music, $932,924 from Bolton, 
$220,785 from Goldmark, and the bal- 
ance from Bolton and Goldmark's music 
publishing company. The original jury 
found that 66* of the song's profits 
resulted from copjright-infringing ele- 
ments and that 28% of the profits of the 
album "Time, Love & Tenderness" 
were derived from the track, which 
won Bolton and Goldmark a Grammy. 

The legal process, which wound 
through three courts, from California 
to the Supreme Court, was a "mad- 
dening" process, says Bolton. "In this 
case, you have a song that never 
charted on The Billboard Hot 100; it 
never charted on the R&B charts, 
where the Isley Brothers had tremen- 
dous amounts of airplay; it never 
received a citing on the BMI or 
ASCAP [airplay tracking sheets); 
there was not one receipt for the sup- 
posedly commercially released sin- 



gle — there was none of the usual evi- 
dence that shows up where the plain- 
tiffs burden is to prove a reasonable 
amount of access." He also points out 
that there are more than 150 songs 
copyrighted with titles close to "Love 
Is A Wonderful Thing." 
Although Bolton has covered many 
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R&B classics and 
has based his career 
on a soulful sound, 
he says he has 
never owned a sin- 
gle Isley Brothers 
record. "I was not 
bolton an Isley Brothers 
fan," he says. 
"Nothing to take away from Ronald 
Isley's singing, but I was a Marvin 
Gaye, Otis Redding, Ray Charles, and 
Smokey Robinson fan." 

In a surprising twist, in January 
2000 Bolton was among the parties 
bidding for a portion of Ronald Isley's 
assets after Isley filed for bankruptcy, 
including Isley's share of the Isley 
Brothers' catalog. The Pullman Group 
was the eventual winner (Billboard, 
Jan. 22, 2000). 

Bolton believes that by allowing the 
lower court's decision to stand, the 
Supreme Court ruling will subject 



other artists to similar suits. But music 
industry attorneys contacted by Bill- 
board disagree, saying the Supreme 
Court's reluctance to review the case 
is neither significant nor precedent-set- 
ting. Steve Englund, an attorney with 
the Washington, D.C., firm Arnold & 
Palmer, notes that the Supreme Court 
reviews just 3% of the cases it is pre- 
sented. "A case like this, which pres- 
ents a number of factual questions, is 
not a very attractive case for the 
Supreme Court to take," says Englund. 

"It's hardly a surprise that the court 
didn't take it, since there's not a lot of 
novel issues in the case," agrees 
William Coats, an attorney with the 
firm HowTey, Simon, Arnold & White. 

Englund also believes that this case 
will not lower the amount of evidence 
that will be required to prove access. 
"Just as this case is bound up in its 
facts, so is the next one," he says. Yet 
he agrees with Bolton that the evi- 
dence presented to the jury was "thin" 
and "circumstantial," adding, "That is 
a troubling aspect of the case." 

Bolton is in the studio recording his 
first album under a new contract with 
Jive Records. When he returns to the 
road, fans can expect to stall hear him sing 
"Love Is A Wonderful Thing," he says. 
'It will always be mine, in my heart and 
in Andy's. It will always be my song." 

Head the full interview with Michael 
Bolton at bittboard.com. 



BY DEBORAH EVANS PRICE 

NASHVILLE— During the past year 
the Christian music community has 
seen the breakthrough of several gift- 
ed new acts at radio and retail. Those 
talents were again affirmed as the 
nominees were announced for the 32nd 
annual Dove Awards, slated for April 
26 at Nashville's Grand Ole Opry 
House. 

Newcomers such as Plus One, 
Rachael Lampa, P.O.D., Mark Schultz, 
and Stacie Orrico garnered nods in key 
categories, alongside perennial 
favorites such as Steven Curtis Chap- 
man, Point Of Grace, and Michael W. 
Smith. 

"The most obvious trend to me, 
which is present in our sales data for 
the year 2000 as well as this nomina- 
tion group, is that we have a great crop 
of new artists," says Gospel Music 
Assn. (GMA) president Frank Bree- 
den. "They were the bright spot in 
2000 for our sales. New artists debuted 
and reached higher sales plateaus than 
ever before in our history, which is a 
good sign." 

Breeden says he's also pleased by 
the diversity reflected in the nomina- 
tions. "Specifically in the female vocal- 
ist of the year and group of the year, 
those two categories, as much as any, 
represent the diversity of our catego- 
ry of music, not only in terms of racial 
diversity but also gender and nation- 



IBM Unveils Super Distribution Application 



BY EILEEN FITZPATRICK 

LOS ANGELES— While IBM is 
touting its secured peer-to-peer file- 
sharing application as a new alter- 
native to Napster, the company is 
one of the last to incorporate the 
technology into its digital-rights 
management (DRM) technology and 
has yet to sign a label to participate 
in the new business model. 

Announced at MidemNet Jan. 22, 
IBM said it will incorporate a super 
distribution application into its Elec- 
tronic Media Management System 
(EMMS). The technology will allow 
users to share secured music files 
over the Internet and should be 
available by March 31. 

"All the parameters can be set by 
the content providers, and [the 
technology] allows for different 
business models," says IBM VP of 
content distribution, global media, 
and entertainment industry Scott 
Burnett. "It can also be used for 
viral marketing campaigns to break 
bands." 

But BMG Entertainment, which is 
partnered with IBM for DRM, hasn't 
yet agreed to participate in its super 
distribution model, Burnett says. 

BMG parent company Bertels- 
mann is developing a paid file-shar- 
ing service through its alliance with 
Napster and says it is looking for- 
ward to "exploring opportunities" 
with the IBM system, according to 
BMG VP of new : media Karl Slatoff. 

Super distribution technologies 
have been in place with leading 
DRM companies Intertrust Tech- 
nologies, Microsoft, Liquid Audio, 
and Reciprocal, and just about any 
company in the DRM space. Howev- 



er, few if any record companies are 
using the technology for paid down- 
loads. 

Other features of the IBM system 
include geographic restrictions and 
support for the MusicMatch Jukebox 
and RealNetworks ReaLJukebox PC 
players. 

The super distribution model 
works like this: A customer pur- 
chases a license to download a song 
from the Web. He can then pass 
along the track to his friends from his 
individual computer, just like Nap- 
ster. The number of times the track 
can be traded is determined by the 



rights holders. 

The trade-off, though, is that the 
DRM technology is a more complex 
application because it takes up more 
memory and requires consumers to 
learn how to use it. 

"Super distribution has many ben- 
efits, because you can control the ini- 
tial input, and we as record compa- 
nies don't have to pay for 
bandwidth," says EMI Recorded 
Music senior VP of new media Jay 
Samit. "That's why it's so attractive. 
But in the age of Napster, it's also an 
uncontrollable experience, and in my 
(Continued on page 76) 



ality," he says. 

The group of the year category, with 
nominees Avalon, P.O.D., Plus One, 
Point Of Grace, and Third Day, is par- 
ticularly diverse. "There's no middle. 
It's CCM [contemporary Christian 
music] and light AC, all the way over 
to Southern rock and hard rock," says 
Breeden. 

"It is funny to me when you've got 
P.O.D. and [Point Of Grace] juxta- 
posed — every mother's dream and 
every mother's nightmare," says Bree- 
den. "And yet when you know the 
hearts of these people, Point Of Grace 
and P.O.D., they are reflective of the 
wonderful stories you'll find in our 
industry . . . They want to tell of the 
best life has to offer . . . and they do it 
in very diverse ways." 

Third Day lead vocalist Mac Powell 
leads the pack with nine nominations 
(including work as an individual and 
with Third Day), among them nods in 
the categories of group, male vocalist, 
and pop/contemporary recorded song 
for "God Of Wonders." Fred Ham- 
mond received eight nominations, 
either as an individual or with Fred 
Hammond & Disciples Of Christ. 
Smith, P.O.D., Third Day, and Mary 
Mary scored seven nominations each, 
with Mark Schultz and Steven Curtis 
Chapman each garnering six nomina- 
tions. 

The Dove Awards are voted on by 
the 5,500 members of the GMA. There 
are 45 Dove categories. This year's 
show is being produced by dick dark 
productions. It is not yet known which 
network will carry the show. 

The following is a partial list of nom- 
inees: 

Artist of the yean Steven Curtis Chap- 
man, P.O.D., Michael W. Smith, Third Day, 
Jari Velasquez. 

Female vocalist: Yolanda Adams, 
Rachael Ijunna, Nicole C. Mullen, Nichole 
Nordeman, Jaci Velasquez. 

Male vocalist: Steven Curtis Chapman, 
Fernando Ortega, Mac Powell, Mark 
Schultz, Michael W. Smith. 

New artist: Rachael Lampa, Man 7 Man". 
Stacie Orrico, Plus One, Mark Schultz. 

Song of the yean "Dive," written and 
recorded by Steven Curtis Chapman: "Don't 
Look At Me," recorded by Stacie Orrico. 
written by Orrico and Mark Heimermann; 
"Every Season." written and recorded by 
(Continued on page 20) 



Atlantic Signs Worldwide Pact With SBulife 



BY GAIL MITCHELL 

LOS ANGELES— On the heels of 
announcing its U.S. licensing 
agreement with teenage U.K. R&B 
singer and Wild- 
star Records artist 
Craig David (Bill- 
boardBulleUn , Jan. 
16), Atlantic Rec- 
ords has signed a 
worldwide pact with 
Los Angeles-based 
R&B/hip-hop label 
Soulife Recordings. 

The long-term, multi-artist agree- 
ment calls for Soulife to independently 
sign, develop, and oversee new artists' 
recordings, with Atlantic providing 
manufacturing, marketing, and distri- 
bution. The first release under the 
Soulife/Atlantic banner will be Char- 
lotte, N.C.-based R&B singer/song- 
writer Sunshine Anderson, who's man- 




aged by Epic artist Macy Gray. Ander- 
son's debut album, "Your Woman," 
bows May 15. 

"The Soulife concept is a refreshing 
vision that goes back to the days of 
Motown and Philadelphia Interna- 
tional — a live-based, fertile environ- 
ment where there's a constant stream 
of creativity," says Craig Kallman, 
Atlantic's executive VP, office of the 
chairman. "It's rare in this business 
when you can partner with a talented, 
forward-thinking team that has the 
creative and business savvy to com- 
pete at the highest levels." 

Soulife (Billboard, Oct. 21, 2000) 
was launched in 1998 by co-principals 
Chris Dawiey and producer Mark 
Sparks, the latter of whom has 
worked with such acts as Salt 'N 
Pepa, Guru, and Donell Jones. 
Soulife's Sparks-headed team of pro- 
ducers — aka the Beat Brokers — 



includes Mike City (Carl Thomas, 
Dave Hollister), who aLso doubles as 
the label's VP of A&R. In addition to 
Anderson, the Soulife roster features 
R&B arts Anthony 
Hamilton and the 
quartet Whoz Who. 

"We wanted the 
best opportunity for 
our records to suc- 
ceed," says Dawiey. 
"Although it's small- 
oawley er than most majors, 
Atlantic is more of a 
family-type company that believes in 
artist development, strong production, 
and making stars." 

Atlantic, also home to R&B/pop 
singer Brandy, inked a similar deal last 
year (Billboard, July 8, 2000) with 
Atlanta-based R&B/rap label Noon- 
time Recordings, whose artists 
include Absoulute and Jazze Pha. 
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Pop Instrumental Performance, 'Overture* 

Best Instrumental Arrangement Accompanying A Vocalist, "I've Seen It All" 

Dancer In The Dark, winner of the Palme D'Or, Cannes 
Bjork, winner of Best Actress 
Nominated for two Golden Globe Awards 
- Rolling Stone 



* metallicQ 



Rock Instrumental Performance, "The Call of the Ktulu" 

"Nothing seems beyond the power of Metallica these days." -Hit Parader 
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— Boxed Recording Package, Hampton Comes Alive 
Rock Instrumental Performance, "First Tube' 

Their first-ever Grammy Award nominations. 
"The biggest cult band in America" -Entertainment Weekly 



•& Pantera 



-n 



Metal Performance, "Revolution Is My 

"Hell yeahf -Rolling Stone 



* Billy Bragg & Wilco 

Contemporary Folk Album, Mermaid Avenue, Volume II 
'★★★★■ - Rolling Stone 





•& The Cure 

Alternative Music Album, Bloodflowers 

"Could be the most perfect Cure album ever" -Alternative Press 
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Bu/to Rhyme/ 

' — Short Form Music Video, "Fire" 

"Some hot sh*t" -The Source 
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of luck and proud congratulation/ to our Grammy nominee/. 

Elektra Entertainment Group 
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Contemporary Soul Gospel Album BPiaR IVlCnllignt 

RfiB Performance By A Duo Or Group \ n Best Male P °P Vocal Performance - "6, 8, 12" 

Vocal - "Coming Back Home" U Best Male RfiB Vocal Performance - "Stay Or Let It Go" 
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The Temptations 

□ Best Traditional RfiB Vocal Album 
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MOTOWN 



CONGRATULATIONS TO 



w 



Eiffel 65 

□ Best Dance Recording 
"Blue (Da Ba Dee)" 
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Nelly 

□ Best Rap Album 

□ Best Rap Solo Performance - "Country Grammar" 



The Original 
Kings Of Comedy 

□ Best Spoken Comedy Album 
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CRS Show Is Challenged 2001 Juno Nominees Announced 



Three Labels To Hold Competing Showcase 



BY PHYLLIS STARK 

NASHVILLE— A concert being 
hosted by three Nashville labels — 
DreamWorks, Lyric Street, and 
Mercury — has touched off a flurry of 
controversy. 

The Country's Class of 2000 show, 
March 8 at Nashville's Wildhorse 
Saloon, is scheduled to compete direct- 
ly with the New Faces show, the clos- 
ing event of the Country Radio Sem- 
inar (CRS) taking place at the nearby 
Nashville Convention Center. 

Country Radio Broadcasters 
(CRB), the organizers of CRS, have 
strict policies against label events 
that compete with scheduled CRS 
activities. But a representative of one 
of the three labels says, "I'm pretty 
confident we can take half of the audi- 
ence from New Kaces." 

CRB executive 
director Paul Allen 
responded to a two- 
page ad for the Class of 
2000 show that recent- 
ly appeared in Billboard 
sister publication Coun- 
try Airplay Monitor by 
threatening to revoke 
all CRS registrations 
the three labels had 
paid for, including some 
the labels had pur- 
chased for radio programmers. A rep- 
resentative of one of the labels esti- 
mates that the three labels combined 
have booked $40,000-$45,000 worth of 
registrations. 

Allen met with representatives of 
all three labels Jan. 22 in an effort to 
reach a compromise. While nothing 
had been resolved by press time, both 
Allen and label reps say they are 
working toward a solution. "Both 
sides are making quite an effort to 
work with each other," says Dream- 
Works head of promotion Bruce 
Shindler. 

The three acts booked for the Class 
of 2000 show — Mercury's Jamie 
O'Neal, Lyric Street's Rascal Flatts, 
and DreamWorks' Darryl Worley — 
were not invited to participate in this 
year's New Faces show, although they 
were among the most successful of 
last year's newcomers. This year's 
New Faces lineup consists of Chris 
Cagle, the Clark Family Experience, 



'There aren't 
clear enough 
criteria for 

the New 
Faces show' 

- DALE TURNER - 



Trick Pony, Phil Vassar, and Sara 
Evans, who has released three 
albums. 

Representatives of the three labels 
say they scheduled their show, in part, 
because they had held March 3 open 
for their acts, assuming they would be 
invited to participate in New Faces, 
then suddenly found their acts with- 
out a Saturday night booking. More 
important, however, the labels say 
they booked the Wildhorse show as a 
protest against what they view as a 
fuzzy and highly political criteria for 
determining how acts get selected for 
New Faces — an issue raised at the 
Jan. 22 meeting. 

"We had to make a statement," says 
Shindler, who also made an unsuc- 
cessful attempt in 1999 to get Dream- 

Works artist Jessica 

Andrew's on the New 
Faces show. "The cri- 
teria needs to be 
changed to who had 
the most spins or sold 
the most records." 

"We got the atten- 
tion of the CRB," says 
Lyric Street VP of 
promotion Dale Turn- 
er. "The only point we 

were trying to make 

all along was there 
aren't clear enough criteria for the 
New Faces show. I can't have 2,000 
radio registrants come to Nashville 
and not expose them to Rascal 
Flatts." 

Acts are chosen for New Faces by 
a committee of industry representa- 
tives, some of whom were success- 
ful in getting artists they work with 
booked on the show. Allen says the 
criteria for selection is that acts 
must have had a single on a major 
trade magazine chart in the past 12 
months and cannot have performed 
on New Faces previously. But, Allen 
adds, "the people I work for Ithe 
CRB board] understand there is a 
need for revisiting the New Faces 
selection process." 

Past performers at the New 
Faces show include Alabama, Reba 
McEntire, George Strait, Vince Gill, 
Brooks & Dunn, LeAnn Rimes, and 
Dixie Chicks. 

(Continued on page 76) 



BY LARRY LeBLANC 

TORONTO— With five nomina- 
tions each, veteran Canadian band 
Barenaked Ladies and newcomer 
singer/songwriter Nelly Furtado 
lead the pack of nominees for Cana- 
da's 30th Juno Awards. 

The awards, announced Jaa 24, will 
be held at Copps Coliseum in Hamilton, 
Ontario, March 4 and will be televised in 
Canada by CBC-TV nationally. 

Reprise Records' Barenaked Ladies 
grabbed nominations for top group, 
top single (for "Pinch Me"), and top 
album and top pop album (for 
"Maroon"). Group members Steven 
Page and Ed Robertson are nominat- 
ed in the songwriter category as well. 

Furtado, who will perform at the 
show, picked up nominations for top 
new artist, top producer (with Gerald 
Eaton and Brian West), top single (for 
"I'm Like A Bird"), top songwriter, 
and top pop album (for her Dream- 
Works recording "Whoa Nelly!," 
which has sold 1 13,000 units to date in 
Canada, according to SoundScan). 
Triple nominees include soulDecision, 
the Tragically Hip, Snow, Matthew 
Good Band, and Isabelle Boulay. 

Produced by Lynn Harvey and 
directed by Ron Meraska, this year's 
ceremony will be hosted by Canadian 
comic Rick Mercer. The show returns 
to Hamilton, where it has been held 
four times in the past six years, after 
being in Toronto last year. 

"Last year's show attracted only 1 2 
million listeners, which was down from 
previous years, but we are now 
attracting younger viewers," notes 
Canadian Academy of Recording Arts 
and Sciences (CARAS) president 
Daisy Falle. "We are really trying to 
go after that young demographic. 
That's our audience." 

Performing on the broadcast are the 
Guess Who, the Moffat ! s, soulDecision, 
and Treble Charger. A tribute segment 
celebrating the 15th anniversary of the 
urban music categories will include per- 
formances from Baby Blue Sound 
Crew (featuring Kardinal Offishall, 
Jully Black, and Sean Paul), jacksoul, 
Maestro, Dream Warriors, Michie Mee, 
Ghetto Concept, and the Rascalz. 

During the program, True North 
Records' singer/songwriter Bruce 
Cockburn will be inducted into the 
Canadian Hall of Fame. The Walt Gre- 
alis Special Achievement Award will 



be presented to journalist/broadcaster 
Daniel Caudeiron, who in 1978 founded 
Canada's most influential dance pool, 
the Cheer DJ Pool in Toronto. 

Awards will be presented in 39 cate- 
gories. Nominees and winners are 
determined by varied criteria in each 
category, including sales, panel voting, 
and ballot voting of CARAS members. 
FoDowing is a partial Kst of nominations: 

Best-selling album (foreign or domes* 
tic): "Enrique," Enrique Iglexias (Inter- 
seope/Universal): "Human Clay," Creed 
fWmd-UpKcny); "The Marshall Mathers I J>," 
Eminem (mlerscope/Universal); "No Strings 
Attached," 'N Sync Qive/BMG); "Oops! ... I 
Did It Again," Britney Spears (Jive/BMG). 

Best album: "Beautiful Midnight," 
Matthew Good Band (Universal); "Maroon," 
Barenaked Ladies (ItepriseAVarner); "Hap- 
piness ... Is Not A Fish That You Can 
Catch," Our Lady Peace (Columbia/Sony); 
"Music dP Work," the Tragically Hip (Uni- 
versal); "No One Does It Better." soulDeci- 
sion (Universal). 

Best single: "American Psycho," Treble 
Charger (ViK/BMG); "Cant Stop," jacksoul 
(ViK/BMG); "Faded," soulDecision (Uni- 
versal); "I'm Like A Bird," Nelly Furtado 
(DreamWorks/Universal); "Pinch Me," 
Barenaked Ladies (Reprise/Warner). 

Best group: Barenaked Ladies 
(KepreeAVarner), Blue Rodeo (WEA/Wam- 
er), the Moflatts (EMI), soulDecision (Uni- 
versal), the Tragically Hip (Universal). 

Best female artist: Jann Arden (Uni- 
versal), Isabelle Boulay (Sideral/Select), 
Terri Clark (Mercury/Universal), Lara 
Fabian (Epic/Sony), Lvnda Lemay 
(WEA/Wamer). 

Best male artist: Nicola Ciccone 
(Tacca/Select), Jesse Cook (Vrrgin/EMI), Syi- 
vain Cossette (Victoire/Select), Snow (Vir- 
gin/EMI), Neil Young (Reprise/Warner). 

Best new solo artist: j. englishman 
(WEAAVarner), Nelly Furtado (Dream- 
Works/Universal), Adam Gregory 
(Epic/Sony), Sarah Harmer (Coki Snap/Uni- 
versal), Amanda Stott (WEAAVarner). 

Best new group: b4-4(Columbia/Sony), 
Kittie (Artemis/Sony), Nickleback (EMI), 
Sum 41 (Aquarius/EMI), Templar (EMI). 

Best country group or duo: Farmer's 
Daughter (Stubble Jumper/Universal), the 
Johner Brothers (Sceptre), Lace (Warner 
Bros/Warner), Prairie Oyster (ViK), the 
Wilkinsons (GiantAVamer). 

Best country female artist: Terri Clark 
(Mercury/Universal), Tara Lyn Hart 
(Epic/Sony), Carolyn Dawn Johnson 
(Arista/BMG), Shania Twain (Mercury/Uni- 
versal). Michelle Wright (BMG). 

Best coontzy male artist: Julian AusUn 
(ViK/BMG), Paul Brandt fftepriseAVamer), 
Chris CummingK (WEAAVarner), Adam ( ire- 
gory (Epic/Sony), Jason McCoy OJniversal). 

Best-selling Francophone album: 



"Mieux Qu' lei Bas," Isabelle Boulay (Sider- 
al&elect), "Scenes D* Amour," Isabelle Boulay 
(Sideral/Select); "L'Opera Du Mendiant," 
Nicola ( 'kx-one Oacca/Select); "Seui," Garou 
(Columbia/Sony); "Un Grand Noel 
D' Amour," Ginette Rere>(Mdon-Mk>l/Select). 

Best R&Bfeoul recording: "A Nu Day." 
TaniklElektraAVarnert'T Will Be Waking," 
D-Cru (Dexter Entertainment); "If I Ever 
Lose This Heaven," the Philosopher Kings 
(Columbia/Sony); "Only Be In Love," Baby 
Blue Soundcrew Featuring Glenn Lewis 
ainiversal); "SleeplefK," .jacksoul (ViK/BMG). 

Best rap recording: "Balance," Swollen 
Members (Battleaxe); "Dim Sum," DJ Seri- 
ous (Sound King/Outskk'); "HusslinV Kar- 
dinal Omshall (Figure IV/Universal); Brass 
Munk, "I Jve Ordeal,'' (Beat Factury/BMG); 
"Money Jane," Baby Blue Soundcrew Fea- 
turing Kardinal Omshall, Sean Paul, and 
Jully Black (Universal). 

Best dance recording: " Airtight," Max 
Graham (Page); "If You Don't Know," Tem- 
perance (Hi-Bias); "Into The Night" Love 
Inc. (ViK/BMG); "Uiok At Us," Sarina Paris 
(Popular/EMI); "What You Do," Big Bass 
Featuring Michelle Narine (Hi-Bias). 

Best alternative album: "Carpal Tun- 
nel Syndrome," Kid Koala (Ninja 
Tunes/Outside); "The East Infection," 
Ramasutra (Tbx/D.EJ 3 .); "Left And Leav- 
ing," the Weakerthans (G7/FAB/Sonic 
Unyon); "Mass Romantic," the New 
nomographers (Mint/Outside); "Mayday," 
King Cobb Steelie (Rykodisc/Outside). 

Best rock album: "Casual Viewin," 54- 
40 (Columbia/Sony); "The Greyest Of Blue 
Skies," finger eleven (Wind-Up/Sony); 
"Musk- <* Work," the Tragically Hip, "Stew," 
Wide Mouth Mason (WEAAVarner); "Wide 
Awake Bored," Treble Charger (ViK/BMG). 

Best pop album: "Maroon," Barenaked 
Ladies (RepriseAVamer); "Mind On The 
Moon," Snow (Virgin/EMI); "Suhmodali- 
ties," the Moffatts (EMIY, "WhoB Nefly!," 
Nelly Furtado (DreamWorks/Universal); 
"You Were Here," Sarah Harmer (Cold 
Snap/Universal). 

Best songwriter Bryan Adams, NeDy 
Furtado, Darrin O'Brien and Robbie Pat- 
terson, Steven Page and Ed Robertson, 
Blaise Pascal 

Best producer: Gerald Eaton, Brian 
West, and Nelly Furtado; Chad Irschick, 
Arnold Lanni, Jason Levine and James 
McCoIlum, Bob Rock. 

Best video: "Alive" by Edwin 
(Epic/Sony), directed by Rob Heydon; 
"Drag You Down" by finger eleven (Wind- 
Up/Sony), directed by Micha Dahan; "The 
Future Is X-Rated" by Matthew Good 
Band (Universal), directed by William Mor- 
rison; "Load Me Up" by Matthew Good 
Band (Universal), directed by WuTiam Mor- 
rison; 'Thief' by Our Lady Peace" (Colum- 
bia/Sony), directed by Micha Dahan. 

Walt Greaiis Special Achievement 
Award: Daniel Caudeiron. 

Hall of Fame: Bruce Cockburn. 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. Dawn Bridges is 

named senior VP of corporate com- 
munications for Warner Music Group 
in New r York. She was senior VP of 
corporate communications for the 
EMI Group. 

Dave Weiner is named West 
Coast GM and head of distributed 
labels for JCOR Records in Los 
Angeles. He was VP of distributed 
labels for Priority Records. 

Linda Chung is named counsel for 
Sony Music Entertainment in New 
York. She was a corporate associate 
for Skadden, Arps, Slate, Meagher & 
Flom LLP. 

Atlantic Records promotes Jeff 
Dandurand to senior director of 
product development and Byron 
Ward to senior director of music 
video promotion and media develop- 
ment in New York. They were. 




respectively, director of product 
development and associate director 
of media relations/West Coast. 

Liz Morentin is named senior 
director of publicity for Arista 
Records in Los Angeles. She was VP 
of communications for Atomic Pop. 

Victoria Bragin is promoted to 
director, tour marketing, for Elektra 
Records in New York. She previous- 
ly was manager, tour marketing. 




PUBLISHERS. Arlyne Wilcox is 

named senior VP of licensing for 
the Harry Fox Agency in New 
York, She was VP of business and 
legal affairs for PolyMedia. 

Valerie Patton is promoted to 
VP and head of urban music for 
Chrysalis Music Group in Los 
Angeles. She was senior director of 
urban music. 

Pamela Williams is named direc- 



tor of legal and business affairs, 
licensing, for BMI in New York. 
She was an attorney for Time 
Warner. 

RELATED FIELDS. Greg Janese is 

promoted to president of TBA 
Entertainment in Nashville. He 
was executive VP. 

Chuck Field is named director, 
rhythm/crossover department, for 




Jeff McClusky & Associates in Los 
Angeles. He was VP of rhythm/ 
crossover promotion for Jive 
Records. 

Chris Gero is promoted to cor- 
porate director of artist affairs for 
the Yamaha Corporation of Ameri- 
ca in Nashville. He was director of 
artist events and artist relations 
manager of the pro audio and 
combo division. 
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Grammy Nods Make For Sales Tools 

Labels Try To Turn Nominations Into Increased Sales Of Their Product 

■ 



BY JILL PESSELNICK 

LOS ANGELES — When con- 
sumers step into music retail 
stores during the next few 
weeks, they will easily be able 
to identify nominees for the 
43rd annual Grammy Awards. 
Since the Grammy nomina- 
tions were announced Jan. 3, 
many record labels have 
launched nationwide consumer 
awareness campaigns to high- 
light their artists' accolades. 

Hidden Beach Recordings, for 
example, is trying to interest music 
buyers in its artist Jill Scott. She is 
nominated for best new artist, best 
female R&B vocal performance (for 
"Gettin' In The Way"), and best R&B 
album (for "Who Is Jill Scott? Words 
And Sounds Vol. 1"). 

One key component of the campaign 
is the placing of stickers on Scott's 
album. Hidden Beach head of market- 
ing Thornell Jones says, "At the core 
of Jill's success has been a combination 
of critical acclaim and consumer word- 
of-mouth. Continuing in that trend, 
we're trying to leverage the critical 
acclaim and bring it to a new pool of 
consumers. The sticker will feature top 
quotes from national media highlight- 
ing the Grammy nominations and crit- 
ical acclaim from publications." 

The label has also created a new in- 
store poster that uses these quotes, 
and it has approved the appearance of 
Scott's Grammy-nominated single on 
this year's National Academy of 
Recording Arts and Sciences 
(NARAS) R&B Grammy compilation 
CD (see story, this page). 

These two tactics are also being 
pursued by Capitol Records for its 
Radiohead promotion. A limited edi- 
tion Radiohead lithograph will appear 
at many retail locations, as will new 
artboards, and the group's single 
"Optimistic" will be featured on the 
pop Grammy compilation CD. 

Though the band's album, "Kid A," 
which is nominated for album of the 




year and best alternative music 
album, will not be stickered with a 
Grammy-nominee identification, spe- 
cial bin cards will be used, says Capi- 
tol senior VP of sales and field mar- 
keting Joe McKadden. "Radiohead 
doesn't let us put a lot of stickers on 
the band's product. We've made bin 



cards that will talk about their 
year-end accolades and the 
group's Grammy nominations. 
We've also made a quote sheet 
that we're sending out to retail 
that talks about all of these 
accolades." Additionally, says 
McFadden, "We're releasing a 
special-edition package. When 
the record first came out, we 
only had a limited number of 
these packages." 
Similar strategies are also 
being employed by Giant Records, 
whose act Steely Dan is up for album 
of the year and best pop vocal album 
for 'TW'o Against Nature," as well as 
for best pop performance by a duo or 
group with vocal for the song "Cousin 
Duprcc." Along with stickeiing the 
(Continued on pane Mi) 



Whether You Like 'Em Or Not, 
Grammys Make Great Radio 



BY ANGELA KING 

NASHVILLE— With 
many fans thrilled by the 
opportunity to see con- 
troversial rapper 
Eminem side by side with 
Britney Spears and Des- 
tiny's Child with Madon- 
na, R&B and top 40 radio 
are rolling out promotion- 
al bonanzas in support of 
the Grammy Awards' 
Feb. 21 telecast. While hit 
radio formats have supported past 
shows, this year is particularly 
meaningful for R&B stations, which 
have been somewhat nonchalant 
about Grammy ceremonies in years 
past. 



In terms of pro- 
motion, R&B 
KPWR (Power 106) 
Los Angeles will be 
milking the home- 
town crowd. "We'll 
be on the red carpet, 
giving out Grammy- 
nominated-artist 
CD packs. [We'll 
also) give away a 
zelecki couple of pairs of 

tickets to the show," 
says promotion director Dianna 
Obermeyer, who says the Grammys 
matter more to her audience this 
year "w ith Eminem nominated." 
Clifton Radio consultant Paige 
{Continued mi page 26) 




Capitol/ f Ml To Release 2001 Orammy Compilations 



BY GAIL MITCHELL 

LOS ANGELES— The National 
Academy of Recording Arts and Sci- 
ences' (NARAS) sixth annual Gram- 
my CD compilation project finds 
Capitol/EMI at the helm this year. Set 
for release Feb. 6 are two 2001 nomi- 
nee collections: One is pop, the other 
an R&B/rap combination. A Latin 
nominee package is due Feb. 13. 

Launched in 1995 as a promotional 
tool on behalf of the artists and labels, 
the Grammy compilations — featuring 
official Grammy artwork — began as 
a single CD whose release would be 
rotated among the major-label distri- 
bution outlets. The inaugural CD 
spotlighted nominees in the record of 
the year and best male/female pop 
vocal performance categories and was 
issued by Columbia/Sony Music 

Subsequent compilations have 
been released by Chronicles/Poly- 
Gram, MCA/Universal, Elektra 
Entertainment, and RCA/BMG. The 
labels receive 50% of the proceeds 




from these Grammy albums, with the 
other half going to the Grammy 
Foundation, a nonprofit division of 
NARAS. Those monies are ear- 
marked for music education pro- 
grams, archiving/preservation, and a 
catalog of living histories featuring 
seminal figures in the music industry- 
Beginning in 1999, a rap nominee 
compilation was added. The annual 
project expanded to three CDs last 
year, with a Latin nominees collection 
("Grammy Nominados 2000 Latino"). 



Then with the official advent of the 
Latin Grammys last year, Epic/Sony 
Discos released a tie-in compilation 
September 2000. 

"This was a pretty revolutionary 
concept at the time," says NARAS 
president/CEO Michael Greene. "I 
remember the first nine or 10 execu- 
tives looked at me like I was crazy. The 
only guy who took me seriously was 
Mel Ilberman at Sony, and I told him, 
'If it doesn't work, ID pay you back out 
of my own pocket,' because I totally 
believed in this project. At first we 
were all concerned about cannibaliza- 
tion, but it's ended up being one of the 
most successful compilations. It's 
become a great way to cross-pollinate 
consumers and drive them back to the 
stores to buy artists' full albums." 

According to current SoundScan 
figures, the compilations have sold a 
respectable number of units: 255,000 
in 1995, 400,000 in 1996, 554,000 in 
1997, and 416,000 in 1998. The pop and 
(Continued on imge 28) 



Categories See 
Trends Surface 

BY LEILA COBO 

MIAMI — This year's Grammy 
Awards at the Staples Center in 
Los Angeles are bound to raise 
comparisons with the first-ever 
Latin Grammys, which took place 
last September in the same venue. 
There is also a growing trend of 
artists garnering nominations for 
work in two languages and in more 
than one category. 

No official announcement has 
been made regarding who will per- 
form during the ceremony, but 
sources say negotiations are under 
way with a major Latin star who 
was also a Latin Grammy winner. 

Indeed, nominations and win- 
ners for both awards tend to over- 
(Continued mi- page fgj 
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To Honor Paul Simon 



NARAS' Philanthropic Arm To Confer Person Of Year Award 



BY MELINDA NEWMAN 

LOS ANGELES — Gloria Estefan, 
Elton John, Moby, Shawn Colvin, 
Macy Gray, Ruben Blades, Chevy 
Chase, and Steve Martin are 
among the celebrities who will be 
on hand to help honor Paul Simon 
when he receives the MusiCares 
2001 person of the year award Feb. 
19 in Los Angeles. 

MusiCares is a 
philanthropic arm of 
the National Acade- 
my of Recording 
Arts and Sciences 
(NARAS). Past hon- 
orees include John, 
Estefan, Bonnie Raitt, Quincy 
Jones, Stevie Wonder, Luciano 
Pavarotti, Phil Collins, David Cros- 
by, Natalie Cole, and Tony Bennett. 

"Paul was a perfect choice for 
us," says Michael Greene, Musi- 
Cares/NARAS president/CEO. 
"He was on a list of seven [poten- 
tial honorees). He was our first 
choice." 

The process of selecting a Musi- 
Cares recipient is a deliberate one. 



"[NARAS director of special 
events] Dana Tomarken and I will 
sit down a year and half in advance 
and create a template of individu- 
als we feel qualify by virtue of their 
stature in the entertainment indus- 
try or what they've done in a phil- 
anthropic way or the way they've 
advanced understanding between 
cultures," says 
Greene. 

"We put that list 
together, give it to 
[MusiCares] board 
members and Musi- 
Cares members 
around the country, 
and then do a triage of the list in 
terms of who has the most curren- 
cy at the moment," Greene contin- 
ues. "In his case, Paul was a good 
example. He had a new album out, 
he's had a Broadway show ["The 
Capeman"], his foundation I Chil- 
dren's Health Care Fund] — all the 
cross-cultural things he's done. He 
was perfect." 

Simon was named MusiCares' 
recipient of the year before his 



MusiCares 



Grammy fest Dedicates Month 
Of fee. Jo The Arts Community 



BY RASHAUN HALL 

As Los Angeles gears up for 
this year's Grammy Awards, the 
National Academy of Recording 
Arts and Sciences (NARAS) will 
once again dedicate the entire 
month of February to the arts 
community with its third annual 
Grammy Fest. 

With more than 100 events 
planned this year, the fest seems 
to be growing by leaps and 
bounds. NARAS president/CEO 
Michael Greene attri- 
butes the growth to 
diversity of the 
organizations in- 
volved. 

"In terms of our 
grant programs and 
really diversifying 
some of the different 
organizations that are 
going to be working g 
with us, it's just going 1 
to be a much broader gi 
template of pro- 
grams," says Greene. "The fest is 
centered around our desire to 
draw attention to the entire cul- 
tural landscape of Los Angeles, 
including theater, dance and 
cross-cultural events in addition 
to music." 

The fest will play host to a 
series of screenings, concerts, 
exhibitions, and workshops that 
will cover various genres. 
NARAS has also scheduled a bat- 
tery of its own events. In addi- 
tion to the awards ceremony. 




there is the MusiCares Person of 
the Year benefit dinner, which 
will this year honor Paul Simon; 
National Grammy in the Schools; 
the nominees reception; the Latin 
Academy of Recording Arts and 
Sciences; the Classical Luncheon; 
and the Entertainment Law Ini- 
tiative, which will feature Time 
Warner president Richard D. 
Parsons as its keynote speaker. 

NARAS will also provide 
$60,000 in grant funds to twelve 
Los Angeles organi- 
zations in conjunction 
with the fest. The 
organizations were 
chosen based on spe- 
cific criteria defined 
by NARAS. 

"We look at the 
entire scope of what 
they're [the organiza- 
tions] thinking about 
3 doing in regard to 

ne access," says Greene. 

"We want to make 
sure that a lot of the community 
will have access to the programs. 
We also take a look at their 
impact. There are a lot of worthy 
programs out there, but unless 
they have some sort of communi- 
ty consequence to them, it isn't 
really consistent to our mission, 
which is to make it available to as 
many people as possible. There is 
a committee that looks over the 
perspective grant recipients and 
then ultimately we come up with 
(Continued on page 20) 



album "You're The One" was 
nominated for a Grammy in the 
prestigious best album of the year 
category. 

The evening will follow the for- 
mat of previous years: Artists will 
perform a song from Simon's cat- 
alog, which covers more than 30 
years of hit music from his time 
with partner Art Garfunkel and as 
a solo artist. "We're working 
(Continued on page 20) 




Bo And ZZ. Actress Bo Derek visited ZZ Top backstage following a recent per- 
formance in Washington, D.C. The band is working on a material for its next record- 
ing. Pictured, from left, are ZZ Top's Billy Gibbons, Derek, and ZZ Top members 
Frank Beard and Dusty Hill. 



Reflections On Eminem, Best New Artist 
Category, Hosts & Other Grammy Matters 



EVERYONE'S A CRITIC: As soon as the nomi- 
nations for the Grammy Awards are announced, 
many pundits and observers pounce on the listings 
like lions on a zebra carcass, eager to pick the bones 
clean and devour every last bit of flesh, tearing the 
noms apart. OK, maybe I've been spending too 
much time watching "Animal Planet," but here are 
a few observations about this year's nominees and 
the Grammys in general. This year's ceremony, 
telecast on CBS, will take place Feb. 21 at Los 
Angeles' Staples Arena. 

If I RAN THE GRAMMYS, 
Eminem would not be up for 
album of the year. Interesting- 
ly, he won two Grammys last 
year in the rap field and no one 
raised a fuss, so it shows just 
how- prestigious the album of 
the year category is. Eminem's 
"The Marshall Mathers EP" 
has been equally lauded and 
hated, but I can't understand 
how, when 30,000 albums a year 
are released, this project is in any way — other than 
in terms of sales — considered one of the top five 
released during the eligibility period. 

Many critics have compared Eminem to Elvis 
Presley, which is patently ludicrous. Raising par- 
ents' ire because you swivel your hips and appear 
overtly sexual does not compare to spewing hate- 
filled rhymes about women and homosexuals. Does 
Eminem have the right to make his album? 
Absolutely. Does Interscope have the right to put 
it out? Positively. But to honor it as one of the best 
albums of the year makes a mockery of what the 
Grammys stand for. 

If I RAN THE GRAMMYS, I'd retool the best 
new artist category or change its name. The defi- 
nition for the category now reads "for a new artist 
who releases, during the eligibility year, the first 
recording which establishes the public identity of 
that artist." 

The category was broadened several years ago 
to not be limited to an artist's first release when 
the National Academy of Recording Arts and Sci- 
ences (NARAS) found itself kind of hogtied by its 
own restrictions. I like the fact that the Grammy 
rules are often left vague so they are open for inter- 
pretation — sort of like the U.S. Constitution — but 
the fact that Shelby Lynne has been recording for 
major labels for more than a decade should mean 
she's not eligible. Maybe the category should be 
retitled the breakthrough award or something that 
actually comes closer to fitting the definition put 



HI 



by Melinda Newman 



forth by the academy. 

If I RAN THE GRAMMYS, I'd abandon the idea 
of a host. I know that last year I said I'd make 
Rosie O'Donncil the host for life, but I've recon- 
sidered. A number of shows, such as the Golden 
Globes, go without a host; presenters are intro- 
duced by an off-camera announcer. There's no 
embarrassing monologue or stilted jokes. It really 
puts the focus squarely where it should be — on the 
awards. Think how many more awards the Gram- 
mys could present on the air if there were no host. 

Besides, instead of spending 
valuable time dissing the host's 
performance the morning after, 
we would have more time to 
diss what people wore. 

If I RAN THE GRAMMYS, 
I'd reserve the right to tem- 
porarily suspend a category in 
any given year if there weren't 
enough worthwhile perform- 
ances. Case in point this year: 
the best female rock vocal performance. The nom- 
inees in this category are all talented performers: 
Fiona Apple, Sheryl Crow, Melissa Etheridge, 
Alanis Morissette, and Patti Smith, but the 
songs for which they were nominated in no way 
represent their best work. In two extreme stretch- 
es, Morissette is nominated for the live version of 
her song "So Pure," while Crow was nominated for 
her live version of "There Goes The Neighborhood" 
from her "Live From Central Park" album. 

Crow put it best in a television interview after 
the nominations were announced. She declared 
herself very surprised that she got nominated, 
because most people didn't even know she had put 
this album out. In 1994, there were so few female 
nominees that NARAS combined the male and 
female rock vocal category and then nominated all 
male artists. We say, just can the category for the 
year and bring it back when it's not an embarrass- 
ment. 

If I RAN THE GRAMMYS, the nominations 
would be based on albums released during the cal- 
endar year, not Oct. 1-Sept. 30. I understand the 
necessity of having enough time to screen nomina- 
tions and make final selections in time for the Feb- 
ruary broadcast, but it's just too confusing. Don't 
even get me started on the fact that an album has 
to have shipped from the warehouse by Sept. 30 
but not actually be in the stores to be eligible. Any 
single would also have to be contained in that cal- 
endar year. 
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DIANNE REEVES IN THE MOMENT: LIVE IN CONCERT 
BEST JAZZ VOCAL ALBUM 

KURT ELLING LIVE IN CHICAGO 
BEST IAZZ VOCAL ALBUM 



JOE LOVANO 52 ND STREET TH EMES 
BEST LARGE IAZZ ENSEMBLE ALBUM 

|OHN FRAS E R 

PRODUCER OF THE YEAR, CLASSICAL 



BEST INSTRUMENTAL SOLOIST PERFORMANCE (WITH ORCHESTRA) 

SIR SIMON RATTLE MAHLER: SYMPHONY No. 10 

BEST CLASSICAL ALBUM 

BEST ORCHESTRAL PERFORMANCE 





INGO METZMACF^ER BERG: WOZZLCK 
BEST OPERA RECORDING 

1 rZHAK IM Rl \4\N & MARTHA ARGERICH 
BEETHOVEN 6<q RANCK: VIOLIN SONATAS 
BEST CHAMBER MUSIC PERFORMANCE 

KENNEDY & LYNN HARRELL DUOS FOR VIOLIN & CELLO 
BEST SMALL ENSEMBLE PERFORMANCE (WITH OR WITHOUT CONDOCTOR) 

CLAUDIO,ABBADO & MEMBERS OF BERLIN PHILHARMONIC 
H IN DEM IT H: KAMMERMUSIK Nov 2. 3. b. & 7 
BEST SMALL ENSEMBLE PERFORMANCE 

..THE 12 CELLISTS OF THE BERLIN PHILHARMONIC 
SOUTH AMERICAN GETAWAY 
BEST SMALL ENSEMBLE PERFORMANCE 

RODION SHCHEDRIN: CONCERTO CANTABI LE 
BEST CLASSICAL CONTEMPORARY COMPOSITION 
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Has anyone 



ever had a 



boring dream? 



Paul Gauguin 



Anticipatory service, gourmet cuisine and an inlnguing new place tO sleep in the city that never does. 
STAY INSPIRED • 877-NYC-MUSE * www themusehotel.com • 130 WEST 46 STREET ■ NEW YORK CITY 




Coldplay Gets Hot Nettwerk/Capitol's Coldplay is touring the U.S. in sup- 
port of its stateside debut, "Parachutes," which has spawned the rock radio 
hit "Yellow." Coldplay has been named best band of 2000 by U.K. rock crit- 
ics, and it has been nominated for three Brit Awards, including best group. 
Pictured, from left, are Coldplay members Will Champion and Chris Martin, 
Capitol president/CEO Roy Lott, and Coldplay members Guy Berryman and 
Johnny Buckland. 
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MUSICARES TO HONOR PAUL SIMON 

<( 'nutrit ovi ln>>>< t><>:!< ! t'> 1 

specifically with Paul on ideas that 
he has and some of his friends," 
says Greene. "Some of the things 
are historically important in 
telling the story from the begin- 
ning to now." 

Phil Ramone is producing the 
evening, along with the MusiCares 
staff. "It's an invigorating process, 



matching contemporary artists 
with his songbook," says Greene. 

The dinner is accompanied by a 
silent auction of entertainment 
memorabilia and luxury gift items. 
Greene expects that the evening 
will raise a gross total of "some- 
where in the $1 million range," 
with net proceeds going to Musi- 




Most New York City hotel rooms give you exactly enough 
room for sleeping, but at The Waldorf Towers, room is in 
abundance In each of our individually decorated suites, you'll 
find plush bathrobes. Frette bed linens and Penhaligon's bath 
products. No detail has been overlooked. And of course, 
you're assured of our customary unparalleled service. 
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Cares' financial assistance pro- 
gram, which aids those in the 
music industry with medical and 
personal needs. 

Additionally, a portion of funds 
raised will go to Simon's Children's 
Health Care Fund, a national net- 
work of 16 pediatric programs that 
provide adequate health care to 
children, many of them homeless. 

"There is no quid pro quo," says 
Greene, "but Elton is the best 
example. When we started putting 
his evening together and looked at 
the Elton John Foundation's edu- 
cation programs and programs in 
helping health care providers in the 



'Paul was a perfect 
choice for us. He was 
our first choice' 

- MICHAEL GREENE- 



AIDS field, we were delighted to 
give a check for over $200,000 to 
Elton's Foundation. People are giv- 
ing their time, and we think it's a 
great way to build those partner- 
ships." 

This year, the dinner will have 
an added twist when a concurrent 



auction is held on television shop- 
ping channel QVC, hosted by 
Michael McKean. The live broad- 
cast will include appearances by a 
number of artists, including Shel- 
by Lynne, Baha Men, and Brian 
McKnight. 

Oh, and what about those other 
musicians on the short list of nom- 
inees for MusiCares' person of the 
year? Greene assures that they will 
be considered for future honors. 

"Oh, they stay in contention," he 
says, "as long as they don't blow up 
an elementary school or some- 
thing." 



DOVE NOMINEES ANNOUNCED 

(Continued from paije X) 



Nichole Nordeman; "God Of Won- 
ders," recorded by Third Day, 
written by Marc Byrd and Steve 
Hindalong; "He's My Son," written 
and recorded by Mark Schultz; 
"He's Still Waiting By The Well," 
recorded by Greater Vision, writ- 
ten by Rodney Griffin; "I Could 
Sing Of Your Love Forever," 
recorded by SonicFlood, written 
by Martin Smith; "If You Want Me 
To," written and recorded by 
Ginny Owens, "Imagine Me With- 
out You," recorded by Jaci 
Velasquez, written by Rudy Perez; 
"Redeemer," written and recorded 
by Nicole C. Mullen; "Written On 
My Heart," recorded by Plus One, 
written by Eric Foster White and 
Stephanie Lewis. 

Producer of the year: Brown 
Bannister, Brent Bourgeois, Steve 
Hindalong, Monroe Jones, Michael 
Omartian. 

Short-form music video: 
"Lord, I Come Before You," Sal- 
vador; "Love Liberty Disco," 
Newsboys; "My Girlfriend," 
Relienl K; "Rock The Party (Off 
The Hook)," P.O.D.; "Shackles 



GRAMMY FEST 

(Continued from page, lti) 
a list." 

This year, grants were award- 
ed to the American Youth Sym- 
phony, Autry Museum of Western 
Heritage, Long Beach Symphony 
Association, Los Angeles 
Baroque Orchestra, Los Angeles 
Chamber Orchestra, Los Angeles 
Doctors Symphony, Los Angeles 
Philharmonic, Performing Arts 
Center of Los Angeles County, 
Plaza De La Raza, Skirball Cul- 
tural Center, UCLA Performing 
Arts, and the Western Music 
Assn. 

"This whole month is just a 
steamroller of activities," says 
Greene. "Grammy Fest creates a 
very worthwhile template for the 
entire community to take advan- 
tage of all the international atten- 
tion that is brought to bear on 
Los Angeles because of the 
Grammys Awards." 



(Praise You)," Mary Mary. 

Praise & worship album: 

"Ardent Worship: Skillet," Skillet; 
"By Your Side," Darlene Zschech, 
Reuben Morgan, Marty Sampson, 
and Russell Frager; "Glo," Deliri- 
ous; "Offerings — A Worship 
Album," Third Day; "Passion: The 
Road To One Day," Charlie Hall, 
Chris Tomlin, Shelley Nivider, 
David Crowder, Steve Fee, Christy 
Nockles, and Matt Redman. 

Contemporary gospel album: 
"Devotion," Aaron Neville; "Get 
Your Praise On," New Direction; 
"Live in London And More," Don- 
nie McClurkin; "Purpose By 
Design," Fred Hammond & Radi- 
cal For Christ; "Tri-city4.com," 
Donald Lawrence & the Tri-City 
Singers. 

Rock album: "Double Take," 
Petra; "Guardian Live," Guardian; 
"Loud And Clear," the O.C. Super- 
tones; "Tree63," Tree63; "Worth- 
less Pursuit Of Things On The 
Earth," Chris Taylor. 

Pop/contemporary album: 
"Crystal Clear," Jaci Velasquez; 
"Live For You," Rachael Lampa; 
"Mark Schultz," Mark Schultz; 
"The Promise," Plus One; "This Is 
Your Time," Michael W. Smith. 

Inspirational album: "A Story 
To Tell— Hymns & Praises," Lar- 
nelle Harris; "God Is Working," 
Brooklyn Tabernacle Choir Live; 
"Home," Fernando Ortega; 
"Wayne Watson," Wayne Watson; 
"Windows," the Martins. 

Southern gospel album: "A 
Taste Of Grace," Karen Peck & 
New River; "I Do Believe," 
Gaither Vocal Band; "Perfect Can- 
didate," Greater Vision; "Strong In 
The Strength," Legacy Five; "A 
Farewell Celebration," the Cathe- 
drals; "Vestal And Friends II," 
Vestal Goodman. 

Bluegrass album: "By 
Request/Greatest Hits," Easter 
Brothers; "Empty Fields," Lewis 
Phillips; "Heart And Soul," Easter 
Brothers; "Inspirational Journey," 
Randy Travis; "Just Over In Heav- 
en," Doyle Lawson & Quicksilver; 
"Many Roads To Home," David 
Johnson; 'While The Ages Roll 
On," Ralph Stanley. 



Urban album: "Damita," Dami- 
ta; "In The Myx (Of Your Will)," 
Kelli Williams; "Kirk Franklin 
Presents INC," INC; "Love And 
Freedom," BeBe Winans; "Thank- 
ful," Mary Mary. 

Rap/hip-hop/dance album: 
"7th Avenue," KJ-52 Representing 
Sons Of Intellect; "Are We There 
Yet?" John Reuben; "Do It Right," 
SHINEmk; "The Action Figure," 
Knowdaverbs; "The Plan," Raze. 

Modern rock/alternative 
album: "Coming To Life," the 
Normals; "Invincible," Skillet; 
"Jordan's Sister," Kendall Payne; 
"Kaleidoscope Superior," Earth- 
suit; "Third Verse," Smalltown 
Poets. 

Special-event album: "Child Of 
Promise," Donna Summer, Michael 
Crawford, Steven Curtis Chap- 
man, Crystal Lewis, Russ Taff, 
Vince Gill, Richard Marx, Michael 
W. Smith, Amy Grant, Bob 
Carlisle, Jody McBrayer, Wayne 
Watson, Howard Hewett, Michael 
Passons, Gary Chapman, Steve 
Crawford, Danny Gans, and David 
Pack; "City On A Hill— Songs Of 
Worship And Praise," Jars Of Clay, 
Sixpence None The Richer, Third 
Day, Caedmon's Call, FFH, the 
Choir, Gene Eugene, SonicFlood, 
and Peter Furler; "Music From 
And Inspired By 'Jesus: The Epic 
Mini-Series,' LeAnn Rimes, 
Hootie & the Blowfish, 98", Edwin 
McCain, Sarah Brightman, dc Talk, 
Yolanda Adams, Avalon, Jaci 
Velasquez, Patrick Williams, Lon- 
estar, and Steven Curtis Chapman; 
"NQC Live," Gold City, Greater 
Vision, the Freemans, Brian Free, 
the Steeles, the Perrys, the 
Nelons, Ernie Haase, Dove 
Brothers Quartet, the Cathedrals, 
the Hoppers, the Bishops, and 
Ivan Parker; "Roaring Lambs," 
Burlap To Cashmere, Steven Cur- 
tis Chapman, Michael W. Smith, 
Ashley Cleveland, Michael Tait, 
Delirious?, Jars Of Clay, Lady- 
smith Black Mambazo, Charlie 
Peacock, Bill Mallonee, Vigilantes 
Of Love, Over The Rhine, Ginny 
Owens, Brent Bourgeois, PFR, 
Sixpence None The Richer, and 
Steve Taylor. 



20 



www.billboard.com 



BILLBOARD FEBRUARY 3. 2C01 




. 4* ^^%) ^" 'op 



Warner Music Latin America is proud 
to congratulate Olga Tanon 
on her Grammy nomination for 
Best Merengue Album, 

Olga Viva, Viva Olga. 
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The nominees In The four Top Grammy Categories 



RECORD OF THE YEAR 

Award to the artist and to the 
producer(s), recording engi- 
neer(s), and/or mixer(s) 

1. "Say Mv Name" (Columbia) 
Destiny's Child 

Rodney Jerkins, producer; 
LaShawn Daniels, Brad Gilder- 
man, and Jean-Marie Horvat, 
engineers/mixers 

2. "I Try" (Clean Slate/Epic) 
Macy Gray 

Andrew Slater, producer; Dar- 
ryl Swann and Dave Way, engi- 
neers/mixers 

3. "Music" (Maverick/Warner 
Bros.) 

Madonna 

Mirwais Ahmadzai and Madon- 
na, producers 

4. "Bve Bve Bye" (Jive) 
•NSync 

Jake and Kristian Lundin, pro- 
ducers; Mike Tucker, engineer/ 
mixer 

5. "Beautiful Dav" (Interscope) 
U2 

Brian Eno and Daniel Lanois. 



producers; Steve Lillywhite and 
Richard Rainey. engineers/mixers 

ALBUM OF THE YEAR 

Award to the attist(s) and tn the 
album produecris), recording engi- 
neer(s), and/or mixer(s) if other 
than the artist. 

1. "Midnite Vultures" (DGC/ 
Interscope) 

Beck 

Beck Hansen and Dust Broth- 
ers, producers; Tony Hoffer, 
Michael Patterson, and Mickey 
Petralia, engineers/mixers 

2. "The Marshall Mathers LP" 
(Aftermath/I nterscope ) 

Eminem 

Jeff Bass, Mark Bass, Dr. Dre, 
Eminem, and the 4f> King, produc- 
ers; Rick Behrens, Mike Butler. 
Chris Conway, Rob Ebeling, 
Michelle Forbes, Richard Segal 
Huredia, Steve King. Aaron Lep- 
ley. James McCrone, Akane Naka- 
mura, and Lance Pierre, engi- 
neers/mixers 

3. "Kid A" (Capitol) 



Radiohead 

Radiohead, producer; Nigel 
Godrich, engineer/mixer 

4. "You're The One" (Warner 
Bros.) 
Paul Simon 

Paul Simon, producer; Andy 
Smith, engineer/mixer 

6. "Two Against Nature" 
(Giant) 

Steely Dan 

Walter Becker and Donald 
Fagen, producers; Phil Burnett, 
Roger Nichols, Dave Russell, and 
Elliot Scheiner. engineers/mixers 

SONG OF THE YEAR 

A songwriterts) award. A song 
is eligible if it was first released 
or if it first achieved prominence 
during the eligibility year. (Artist 
names appear in parentheses.) 
Singles or tracks only. 

1. "Beautiful Day" 

U2, songwriters (U2) 

Track from "All That You Can't 



Leave Behind" ( Interscope 
Records; publisher: PolyGram 
International Music Publishing) 

2. "Breathe" 

Stephanie Bentley and Holly 
Lamar, songwriters (Faith Hill) 

Track from "Breathe" (Warner 
Bros.; publishers: Cal IV Songs, 
Universal Songs of PolyGram 
International, Hopechest Music) 

3. "I Hope You Dance" 

Mark D. Sanders and Tia Sell- 
ers, songwriters (Lee Ann Wom- 
ack) 

Track from "I Hope You Dance" 
(Universal; publishers: MCA 
Music Publishing, Soda Creek 
Songs, Choice is Tragic Music, 
Ensign Music Corp.) 

4. "I Try" 

Macy Gray, Jinsoo Lim, Jeremy 
Ruzumna, and David Wilder, 
songwriters (Macy Gray) 

Track from "On How Life Is" 
(Clean Slate/Epic; publishers: 
Children of The Forest on Behalf 
of Itself and Mel-Boopie Music, 
April Music, Jinsoo Lim Music, 
Roastitoasti) 



5. "Say My Name" 

LaShawn Daniels, Fred Jerkins 
III, Rodney Jerkins, Beyonce 
Knowles, LeToya Luckett. 
LaTavia Rolwrson, and Kelendria 
Rowland, songwriters (Destiny's 
Child) 

Track from "The Writing's On 
The Wall" (Columbia; publishers: 
EMI Blackwood Music/Rodney 
Jerkins Productions, Ensign 
Music Jerkins Publishing, Bey- 
once Publishing. LeToya Music 
Publishing, Kelendria Music Pub- 
lishing, LaTavia Music Publish- 
ing) 



BEST NEW ARTIST 

For a new artist who releases, 
during the eligibility year, the 
first recording that establishes 
the public identity of that artist. 

1. Shelby Lvnne 

2. Brad Paisley 

3. Papa Roach 

4. Jill Scott 

5. Sisq6 




As seen in the movie, The Buena Vista Social Club 

ELIADES 

OCHOA 

Tribute to the CUARTETO PATRIA 



ES OCHOA 



Tribute to the 

A CUARTETO PATRIA 
f © 



In stores NOW! 



Also Available: 

The Grammy® Nominated CD 
SUBLIME ILUSION 




www.highcroctave.com 





Just nominated for a Grammy® 
in the Best Traditional 
Tropical Latin Album category! 

Grammy® award winning Buena Vista Social 
Club guitarist/vocalist Eliadcs Ochoa returns 
with his follow-up to last year's 



critically acclaimed CD, 
Sublime llusion. 
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mmy Nominees for 2 



Joe 

Lucy Pearl 
Harvey Mason, Jr. 
Brian McKnight 
Jeffrey Osborne 
Kelly Price 
Raphael Saadiq 
Sisqo 
Jill Scott 

Rap 

Beastie Boys 

DMX 

Dr. Dre 

Mystikal 

Nelly 

Redman 

Country 
Johnny Cash 
Dixie Chicks 
Michael Delaney 
Keith Follese 
Billy Gilman 
Amy Grant 
Alan Jackson 
Holly Lamar 
Jo Dee Messina 
Mark D. Sanders 
Ricky Skaggs 
Riders In The Sky 
George Strait 
The Wilkinsons 
Lee Ann Womack 
TrishaYearwood 

Folk 
Tom Bee 
Billy Bragg (PRS) 
Johnny Cash 
Steve Earle 
Emmylou Harris 

Ladysmith Black Mambazo (SAMRO) 
Natalie MacMaster (SOCAN) 
Joanne Shenandoah 
Jo-El Sonnier 
Douglas Spotted Eagle 

Latin 

Christina Aguilera 
Pepe Aguilar (SACM) 
Cafe Quijano (SGAE) 
Fulanito 
Grupo Mania 
lllegales 
La Ley (SCD) 
LosAmigos Invisibles 




Fito Paez (SADAI) 
Tito Puente 
Alejandro Sanz (SGAE) 
Son By Four 
Olga Tanon 
Tony Vega 

Reggae 

Pato Banton (PRS) 
Beenie Man (PRS) 
Dennis Brown (PRS) 
Gregory Isaacs (PRS) 
Wailing Souls 

New Age 

Maire Brennan (IMRO) 
Phil Coulter (IMRO) 

Gospel 
Avalon 

Brooklyn Tabernacle Choir 
Carol Cymbala 
Crystal Lewis 
Mary Mary 
Petra 

Quicksilver 

Ricky Skaggs 

Smalltown Poets 

Michael W.Smith 

Troy L. Sneed, Sr. 

Switchfoot 

Third Day 

Jaci Velasquez 

The Williams Brothers 

Youth For Christ 

Musical Show 
Guy Babylon 
Cole Porter 
Phil Ramone 
Tim Rice (PRS) 
Don Sebesky 
Meredith Willson 

Children's 
Tom Chapin 
Cathy Fink 
Kenny Loggins 
Marcy Marxer 
Riders In The Sky 

Classical 

Michael Collins (PRS) 
Brian Couzens (PRS) 
Heiner Goebbels (GEMA) 
Marc-Andre Hamelin (CAPAC) 
Tony Harrison 



Kokomo (PRS) 

Sir Charles Mackerras (PRS) 

Nicholas Maw (PRS) 

Steven Mercurio 

Lee Ritenour 

Ned Rorem 

Rodion Shchedrin 

JohnTomlinson (CAPAC) 

Spoken Word 

Cedric The Entertainer 

World Music 

Youssou N'Dour (BSDA) 

Polka 
LynnMarie 

Historical 
James Nichols 
Mark Wilder 

Package 
John Seabury 
Thomas Wolfe 

Album Notes 
John Chilton (PRS) 
Gerald Early 

Composing/Arranging 
Jorge Calandrelli 
Nnenna Freelon 
Gordon Goodwin 
James Newton Howard 
Vince Mendoza 
Paul McCandless 



Guy Sigsworth (PRS) 
Robert Towner 

Production 
Rich Breen (PRS) 
Roger Nichols 
Bill Schnee 

Producer of the Year 

Bill Bottrell 

Dr. Dre 

Jimmy Jam 

Maurice Joshua 

Terry Lewis 

Peter Rauhofer (AKM) 

Matt Serletic 

Richard Humpty Vission 

Film/TV/Visual Media 
Samuel Bames 
Jon Brion 

Lisa Gerrard (PRS) 
Beyonce Knowles 
Aimee Mann 
Hans Zimmer 
Randy Newman 

Music Video 
Stephanie Bennett 
Karen Bernstein 
Alan Boyd 
Steve Lamar 
Papa Roach 
Reba McEntire 
Will Smith 
Charlotte Zwerin 





Congratulations to all of this years Lifetime 
Achievement and Trustee Award Honorees: 
The Beach Boys, Tony Bennett, Sammy Davis, Jr., 
Arif Mardin, Bob Marley, Phil Ramone, The Who 
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GREAT RADIO 

(Continued from page 15) 

Nienaber says the audience at top 
40 and R&B stations is following 
the Grammys closely this year. 
"Almost every station I'm working 
with is sending people to the show," 
he says, pointing out that many sta- 
tions are going the extra mile to 
avoid the typical "win a CD and 
qualify for a trip to the Grammys" 
promotions. "One station is doing a 
'Grammys Or Bus' (promotion] and 
will be sending people to L.A. in a 
[recreational vehicle.] Along the 
way they'll be voted off the RV and 
put on a Greyhound home," he says. 

R&B WLLD (Wild) Tampa, Fla.. 
set up a polling place where fans 
vote for favorites in special Gram- 
my categories such as best breast 
augmentation and most likely to be 
arrested. Each voter qualifies to 
win a trip to the awards show. 

In addition to offering trip give- 
aways, many hit music stations will 
be broadcasting live from the 
Grammys, anticipating a slew of 
artist interviews. However, some 
stations that do not anticipate a big 
showing from their core artists still 
can't afford to ignore the show. 
Adult top 40 WBMX (Mix 98.5) 
Boston is sending its morning co- 
host and afternoon personality for 
two days of live broadcasts and 
behind-the-scenes insights. Promo- 
tion director Anne-Marie Strzelec- 
ki says they will focus on "the glitz 
and glam of the situation" because 
"we are faced with a year in which 
a lot of nominated artists are 
groups we don't play." 

"When there are a lot of modern 
AC artists nominated we'll make a 
bigger deal out of it," Strzelecki 
continues. "A couple of years ago 
we ran a lighthearted promotion 
called 'the Grammy Examy' in 
which listeners had to answer ques- 
tions about nominated [AC] artists 
in order to win trips." 

While the audience at AC radio 
stations continues to show interest 
in the Grammy Awards even when 
Celine Dion isn't nominated, other 
radio formats take a decidedly anti- 
Grammy approach to the whole 
affair. Album rock — a format that 
continues to feel particularly under- 
represented at the Grammys ever 
since 1988's best hard rock/metal 
performance Grammy was award- 
ed to Jethro Tull — largely ignores 
the awards show or uses it as fod- 
der for comedy. Rock station KSJO 
San Francisco sends its morning 
team, Lamont and Tonelli, to the 
Grammys "to get celebrity inter- 
views," says promotion director Jim 
Sheehan. "They mostly make fun 
[of the Grammys I though." Sheehan 
says his station's core audience 
doesn't care because the Grammys 
are "notoriously 'off on rock 
awards." 

Other rock stations, like WXTB 
Tampa, find that too few of the 
artists they play are nominated for 
Grammys, so they don't promote 
the awards. The same is true at 
country radio, which concentrates 
on the Country Music Assn. 
Awards and the Academy of Coun- 
try' Music Awards. 
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1. beautiful sounds; music. 




2. a combination of parts into a pleasing whole. 




3. agreement in feeling, action, ideas. 

YWe salute the new artists 
and legendary voices 
nominated for this years 
Grammy Awards. 
Your outstanding talent 
and endless creativity 
honor us. 



WARNER MUSIC 


Omara Portuondo 


GROUP NOMINEES 


Red Hot Chili Peppers 


Pierre-Laurent Aimard 


R.E.M. 


Dave Alvin 


Busta Rhymes 


Barenaked Ladies 


Alejandro Sanz 


Daniel Barenboim 


Kenny Wayne Shepherd 


and Berliner Staatskapelle 


Band 


Bjork 


Paul Simon 


Billy Bragg & Wilco 


Steely Dan 


Cafe Quijano 


Stone Temple Pilots 


The Corrs 


Ettore Stratta and Jorge 


The Cure 


Calandrelli 


De La Soul 


Olga Tanon 


Deftones 


Kirk Whalum 


George Duke 


The Wilkinsons 


ElTri 


Meredith Willson's 


Luis Enrique 


The Music Man 


Fourplay 


Dwight Yoakam 


Rachel Gutek 




Emmylou Harris 


WARNER/CHAPPELL 


Don Henley 


WRITER-ARTISTS 


Faith Hill 


Mark Andrews 


Bill Inglot 


Barenaked Ladies 


Sharon Isbin 


Sheryl Crow 


Michael Wesley Johnson 


Deftones 


Kid Rock 


Dr. Dre 


B.B. King & Eric Clapton 


Eminem 


La Ley 


Keith Follese 


Madonna 


Don Henley 


Arif Mardin 


Alan Jackson 


matchbox twenty 


Tim Kelley 


Tim McGraw 


Kid Rock 


David McLees 


Stan Lynch 


Jo Dee Messina 


Madonna 


Metallica 


David Malloy 


Pat Metheny 


Sara McLachlan 


Luis Miguel 


Moby 


Joni Mitchell 


Willie Nelson 


Alanis Morissette 


Jeffrey Osbourne 


Youssou N'Dour 


Pantera 


Kent Nagano 


Cole Porter 


William 0rbit 


REM 


Fito Paez 


Radiohead 


Pantera 


Bob Robinson 


Phish 


Matt Serletic 




Paul Simon 




Sisqo 




Snoop Dogg 




Stone Temple Pilots 




Dwight Yoakam 
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CREED*' MY OWN PRISON 


173 


2 


2 


DIXIE CHICKS ♦ WIDE OPEN SPACES 

MONUMENT 19:9997V N97.PVi.iE lD.98Eil799 BS 


156 


3 


3 


SHANIA TWAIN *" COME ON OVER 

MERCURY "»-.". LLEi 536003 fl2.9aie.98; 


168 
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s 


KID ROCK A' DEVIL WITHOUT A CAUSE 

COGLA'.AAT_Jf.TC93iI5* -G il2 98.18 •- SB 


108 
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4 


METALLICA* ; METALLICA 

i.-*-9:a f.i ; i :<■ • : i; , : : .? 


493 
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6 


GODSMACKA' GODSMACK 
REPUBLIC 15319CNJNIVEHSAL [IS -.'••50 


107 


7 


BOB MARLEY AND THE WAILERS ♦'• LEGEND 


7,112 


1 


MILES DAVIS A 1 KIND OF BLUE 

3 .EjA:-;pL:.VR.-^^ = ':!^'7 98iu:! 9.9: 


92 
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11 


PINK FLOYD*' 1 DARK SIDE OF THE MOON 

CAPITOL 46001* (10 98.17 58: 


1242 


10 


20 


AC DCO BACK IN BLACK 

EASTWEST 924 ,s, EEG 119S'17981 


336 
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10 


BOB SEGER & THE SILVER BULLET BAND A' GREATEST HITS 

CAPITOL 30334* 1C9&15 981 


326 


12 


18 


U2 • THE BEST OF 1980-1990 

ISLANO 52461 S7DJMG :: ; 4.-- IK 9* 


49 


13 


16 


JAMES TAYLOR GREATEST HITS 

NMNBI BROS 3113 '7 9611 98; 


530 


14 


17 


BRITNEY SPEARS* 1 ' ...BABY ONE MORE TIME 

JIVE 41651 111 98,18.981 


106 


15 


1] 


NIRVANA *>' D NEVERMIND 

DGC 424425- INTE^JCCPF 1 ', 17-9: 


278 


16 


19 


ENYAA' PAINT THE SKY WITH STARS — THE BEST OF ENYA 

REPRISE 4£835Y.A : Vr.E= BROS. 11 9817 96) 


19 


17 


21 


DEF LEPPARD A VAULT — GREATEST HITS 1980-1995 

vef.w=v -729719 d. vc, -'H-r -p 


215 


13 


14 


ABBA A 1 GOLD 

POLYDOfi 51 70071JNIVE^P. 12 .-5 13 j9 


195 


19 


23 


SADEA BEST OF SADE 
EPIC 66686' 11.98 EC 17 98. 


153 


20 
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THE BEATLES A- REVOLVER 

APPLE 46441- CApnOL 1 1 1.98;17.98] 


22 


21 


24 


2PAC A GREATEST HITS 

AyAPLTjEA-h 9.7.V 49" 791 • MERSCOPE U9 96,24 981 


80 


22 


27 


MATCHBOX 20 ♦ YOURSELF OR SOMEONE LIKE YOU 

-AuA ATiAN-lC 91-2.- PG .0 93 17 98; QS 


135 


23 


36 


THE BEATLES*' ABBEY ROAD 

APPLE 464JP.-'C4pnDl 11 991779. 


i!,: 


24 


29 


EAGLES THEIR GREATEST HITS 1971-1975 

ELEKTRA .:5-EE-3 119M7.X 


303 


25 


— 


GUNS N' ROSES4>" APPETITE FOR DESTRUCTION 

GEFFE'l .124:^.:'.TER9C0PE 'll 951 '95: 


473 
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22 


BON JOVI A* CROSS ROAD 

MERCURY 526013.TOJMG 110.98717.98) 


79 


27 


35 


AC/DC A-' LIVE 

HAST'.vEST ■__.: : - ,7 77 


140 


21 


53 


THE BEATLES ♦' SGT. PEPPER'S LONELY HEARTS CLUB BAND 

APPLE 4e-J2- CAPITOL : 1 1 98' 1 7 98! 


349 


29 


25 


ANDREA BOCELLI A' ROMANZA 

PHILIPS 539207 12 98 18 98' SB 


164 


30 
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JIMI HENDRIX ©EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX 

r.p[P r-.rt ,.| •,:p|. ; ; ip-j - l.-^A :, 9H 19 98 


45 


31 
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CAROLE KING ♦■• TAPESTRY 

EPIC 65850 17,96 El' 11 981 


439 


32 


26 


'NSYNC»'» 'N SYNC 
RCA 67613 ill 98 .8 98) 


.:, 


33 
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KENNY ROGERS WITH LOVE 

CNQ0371;M*CACY 12 98,5 9BJ 
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34 


31 


SUBLIMEA' SUBLIME 

.77 717, ',7 7; E ' 1 1 1 4 1 77,1,1 7 11 98 1.798 




35 


38 


QUEEN A GREATEST HITS 

h2.1i"-VCOD lP12E9il. 9si7,98: 


389 


36 


49 


THE BEATLES A' RUBBER SOUL 


3D 


37 


i4 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

l.'CA 110813 ::2 98'19 98; 


348 


36 


32 


PHIL COLLINS A - HITS 

FACE VAJJE ATLANTIC 831 39 AG 110 98 17, 99 


1)1 


39 


42 


VAN MORRISON A' THE BEST OF VAN MORRISON 

POLYCOR 537459'UNIVERSAL 110,98*17,981 


489 


40 


40 


TOOL A' A E N 1 M A 

VOLCANO31087' 11 9817 98 


174 


41 


50 


VARIOUS ARTISTS TODDLER FAVORITES 

MUSIC FOR 1I-T1F PECP'lL" 2 99 1,2 -5767 9HIN0 I3.9AG.M 
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EAGLES A' HELL FREEZES OVER 
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AL GREEN A GREATEST HITS 
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45 


STYX A GREATEST HITS 

■\iV 540987 JN ,[99A1 1C 98 17 98 


57 


45 


43 


MADONNA A' IHt IMMACULATE COLLECTION 

SIRE 26440- IVARNER BROS ' 13 95 19 95: 
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39 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE THE 20 GREATEST HITS 

FANTASY 2' 112 9817.98) 


371 


47 




RADIOHEAD A OK COMPUTER 

CAPITOL 55229 : ,: 98 :e> 


61 


46 




JOHN MELLENCAMP A THE BEST THAT 1 COULD DO 1978 - 1988 

MERCURV 57-6796 CJMG'll 96 17 96: 


92 


49 




MAXWELL • MTV UNPLUGGED EP 

.7U797- -i. .. .■'„ 98 .. 7- 


17 


50 


44 


THE BEATLES*" "Hi BL-HLrJ; 

APPLE 46443CAP1T0L 115 9834.98) 


244 
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CAPITOL/EMI TO RELEASE 2001 GRAMMY COMPILATIONS 

( Continued from page 15) 



rap albums sold 665,000 units and 
269,000 units, respectively, in 1999. In 
2000, 816,000 pop, 77,000 rap, and 
44,000 Latin sets were sold. The com- 
pilation for the first-ever Latin Gram- 
my Awards nominees sold 77,000. 

Adds David Levesque, senior music 
buyer for Harmony House, "These 
records typically start out slow, and 
then when they catch on, get out of the 
way. Every single one of the Grammy 
releases has been very successful for us. 
I don't foresee any problems this year." 

However, John Artale, buyer for 
National Record Mart, says, "These 
compilations live and die. They're like 
singles compilations — if the singles are 
strong, people wiH go out and buy them." 

The 2001 pop collection includes a 
good share of strong singles via acts 
and songs nominated in four cate- 
gories: record of the year, album of the 
year, best female vocal performance, 
and best performance by a duo or 
group. That lineup runs the gamut 
from Destiny's Child ("Say My 
Name") to U2 ("Beautiful Day"). The 
R&B/rap collection also features nom- 
inees from four categories: best 
female vocal performance, best male 
vocal performance, best rap solo per- 
formance, and best rap performance 
by a duo or group. Artists range from 
Aaliyah ("Try Again") to Dr. Dre fea- 
turing Snoop Dogg ("The Next 
Episode"). At press time, selections 
for the Latin collection — coordinated 



in conjunction with EMI Latin — 
were still being determined. 

Inclusion in the collections hinges 
on NARAS' ability to secure clear- 
ances from the various labels and 
artists in the tight turnaround period 
after the nominations are announced 
in early January. According to Capitol 



'It's become a great 

way to drive 
consumers back to 
the stores to buy 
artists' full albums' 

- MICHAEL GREENE - 



president/CEO Roy Lott, 'The rap 
duo/group category was the only one 
that didn't get cleared entirely." That 
particular category is represented by 
Beastie Boys ("Alive") and the afore- 
mentioned Dr. Dre track. 

"The minute the nominations come 
out," adds Lott, "NARAS and the 
label working on the project have to 
go into high gear. Those subsequent 
days are spent trying to get every- 
thing cleared in time. In December 
before the nominations, NARAS 
begins thinking through the likely 
nominations and tries to pre-clear 



some things. But generally speaking, 
having been on both sides of this 
thing, the record companies don't do 
much on it because they figure. 'If we 
aren't going to be nominated, why 
bother talking to the artists?' 

"But it starts the process and gets 
everyone warmed up," he continues. 
"These albums will sell after the 
Grammy Awards, but it's obviously 
important that they be out as far 
ahead of the awards as possible. 
While everyone is very supportive, 
you really can't spend too much time 
clearing things." 

TTiat narrow time frame is a major 
consideration when it comes to the 
possibility of adding more genres to 
the Grammy compilation pie. Notes 
Greene, "We've looked into gospel this 
year and several other genres. And we 
presented it to the country communi- 
ty a few years ago, but they were less 
than enthusiastic about it. The fact is 
it's a heroic task to get this on the 
streets in early February. What makes 
it even more difficult is it's happening 
at the same time we're trying to book 
artists on the show. So it's a very inter- 
active and intriguing two weeks. 

"And now in the last year or two, 
we also have labels replicating the 
Grammy nominees template, like the 
'Now" compilations," Greene contin- 
ues. "In some cases they have the 
same tracks, so it's a very emotional 
negotiating process." 



GRAMMY'S LATIN CATEGORIES SEE TRENDS SURFACE 

(Continued from page 15) 



lap — an inevitability that will no doubt 
repeat in coming years. But both the 
Grammys and the Latin Grammys 
have distinctly different voting 
processes and criteria for selection. 

Foremost, the National Academy 
of Recording Arts and Sciences 
(NARAS) is a U.S. academy, and its 
seven Latin music categories only 
honor recordings released in the U.S. 
The Latin Academy of Recording 
Arts and Sciences (LARAS) is an 
international organization whose 40 
categories recognize product released 
both in the U.S. and in any Spanish- 
or Portuguese-speaking market 

Only LARAS members (nearly 
3,000 worldwide) can vote in the Latin 
Grammys. However, all LARAS 
members who live in the U.S. can vote 
for the Latin categories in the gener- 
al-market Grammys. In addition, says 
LARAS senior VP/executive director 
general Mauricio Abaroa, a large per- 
centage of LARAS' members are also 
members of NARAS and can vote in 
the general-market Grammys. 

A broader group of Latin voting 
members, says Abaroa, has led to 
what he calls a more "closely guard- 
ed" group of categories, where people 
who are lesser-known in the U.S. 
market but sell millions abroad, like 
Spaniard Alejandro Sanz, get a shot 
at the highly visible best Latin pop 
album category. "I always thought I 
didn't care about the Grammys, but it 
was the Grammys who didn't care 
about me," says Sanz. "I truly didn't 



expect [the nomination] because it had 
never happened, and not living in the 
UJS., my presence isnt [the samel And 
in this, it's very important what's famil- 
iar or not to people." 

The common perception regarding 
the Grammys' Latin categories is that 
they are voted upon by a constituen- 
cy that is largely non- Hispanic. How- 
ever, according to NARAS president/ 
CEO Michael Greene, "Very few 
[non-Latins] vote in the Latin field." 
Controversial calls, like boxer-turned- 
singer Oscar de la Hoya's nomination 
in the best Latin pop album category, 
have "much more to do with the Latin 
constituency. And quite frankly, I lis- 
ten to that record, and it's not a bad 
record. He's a personality, and it will 
be interesting to see what happens." 

In another eyebrow-raising Gram- 
my development, every nomination in 
the best Tejano album category 
belonged to indie label Freddie 
Records, based in Corpus Christi, 
Texas. "As soon as we saw that, we did 
,,-k into oar mechanLsm to look 
for bloc voting, and there wasnt any," 
says Greene. "It was a clean vote ... In 
every category we have to look at 
whatfs going on in the field, and we dont 
want to have a category for one label 
either," he adds. "At this moment we 
think the Tejano category is healthy, 
and we think this is an anomaly." 

Freddie also took three out of five 
nominations in the best Mexican/ 
Mexican-American album category. 
Fonovisa, whose artists won three 



out of six Latin Grammys in the 
regional field, didn't garner a single 
nomination. The label, incidentally, 
was highly critical of the Latin Gram- 
mys last September. 

Beyond Freddie's dominance in the 
Tejano category and Warner's domi- 
nance in the Latin rock/alternative 
album category (four of the five nomi- 
nees are signed to the label), the con- 
tenders in the Latin categories are an 
eclectic, international, and versatile 
bunch. For the best Latin pop album, 
de la Hoya and Sanz compete with 
Luis Miguel, Shakira, and Christina 
Aguilera, who is also nominated for 
best female pop vocal performance. 

Greene sees the simultaneous nomi- 
nations as a good sign. "Iearing down 
the genre walls and cultural barriers is 
a very important part of this whole 
process. It's obvious a lot of different 
points of view are emerging," he says. 

As for Shakira, a two-time Latin 
Grammy winner, her last nomination 
in the general-market Grammys was 
in the Latin rock category, a fact she 
doesnt see as a dichotomy. "I basical- 
ly have one foot in the world of rock- 
'n'roll and the other in the world of 
pop," says Shakira. "I myself don't 
know what category I belong to." 

But with two versions of the Gram- 
my Awards and an increasing num- 
ber of artists recording in two lan- 
guages, there seems to be a growing 
number of artists nominated in dif- 
ferent fields and categories — and 
even at the different awards shows. 
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The Random House Audio Publishing Group 
Congratulates Our Grammy Award Nominees... 




Jerry Stiller 

Married to Laughter 

A Love Story Featuring Anne lAeara 

Best Spoken Word Album 





Dennis Miller 

/ Rant, Therefore I Am 

Best Spoken Comedy Album 



Jim Dale 

Harry Potter and the Goblet of Fire 

Best Spoken Word Album for Children 




RANDOM HOUSE 

AUDIO PUBLISHING GROUP 
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broadbandtalentnet.com 



The first professionally oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



SHOWCASE YOUR TALENT ON 
BROADBAND TALENT NET FOR FREE! 

Broadband Talent Net celebrates a new web launch, and offers professional membership for 
FREE! Tailored to afford new artists and music companies with an "industry strength" online 
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to 
promote your music to labels and fans online, all day, every day, worldwide. Applying is easy; 
Visit the site and upload your music today! 

For more information, visit nwwbroadbandtalenlnet.com/membership 



Top 1 0 Favorite Artist Picks 
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New Talent Spotlight 



The Most Outstanding And Available Acts On Broadband Talent Net 



ROMAN VON FEESER 

Roman Von Feeser, a singer/songwriter 
from New York, is ready to break into 
the dance/pop music scene. Roman 
combines infectious melodies, high 
energy and passion, seamlessly inter- 
woven in the heart and soul of his 
songs. His artistry, combined with the 
hunger for a solo male artist will surely 
allow him to make his mark in a music 
scene that has been dominated by 
female artists, duos and groups for 
too long. "Karma [The La La song)" has 
already garnered local attention. He 
has brought his sexy, energetic live 
show to the world famous stage in 
Central Park, New York, where he was 
the headline performer for the highly 
publicized American Breast Cancer 
Society event. He has also warmed up 
the crowd for a Harley Davidson fashion 
show and was invited to perform for 
Hillary Clinton's senate fundraiser. 
With sing-along hooks, a high-energy 
pop sound and heartthrob looks, 
Roman Von Feeser is readv to take the 
dance/pop music world by storm, 
Check him out now on Broadband 
Talent Net! 

For further artist details log on to www.broadbandtalentnct.com/romanvonfcescr 

Genre: From: Deals sought: 

Pop, Dance, Techno New York, NY Booking Agent, Management, Recording Contract 



For details about these and other up and coming artists visit our website at 

www.broadbandtalentnet.com 




The Most Popular New Talent On Broadband Talent Net 




Artist 


Genre Weeks On 


1 


Les 


Hip Hop 1 


2 


Natalie Brown 


R "n B, Pop 1 


3 


Brickfoot 


Pop, Rock B 


4 


3 Series 


R 'n B , Hip Hop 15 


5 


Picasso Jones 


Rock, Alternative 5 


6 


Suzan 


Acoustic, Easy Listening 1 


7 


Alexz Johnson 


Pop 23 


8 


Juliet The Orange 


Pop 5 


9 


Barely Heroes 


Rock, Alternative 20 


10 


Thorn 


Rock, Alternative 4 




Wttliy ttutK art Dated on vote* cast lay 8toadbano"s rt,««N 
Votnant linvted to one vott ptr artnl par u«t Top 10 position ad 


inline audience for any mist featured on the vie. 
eiermirted by the avefage of all vote* received. 
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The Most Listened-to New Tracks On Broadband Talent Net 




Composition, Artist 


Genre Weeks On 


1 


Surprise Ending, Brickfoot 


Pop, Rock 9 


2 


New York City, Les 


Hip Hop 2 


3 


When Will 1 Get Over You, Tara B 


Pop, R'nB 7 


4 


Karma (The La La Song), Roman Von Feese 


Pop, Dance 6 


5 


Your Life. 3 Series 


R'nB, Hip Hop 26 


6 


Stanky On The Hangdown, Betty In Black 


Funk, Rock 5 


7 


Knockout. Brickfoot 


Pop. Rock 8 


8 


Follow Heart, Marilyn McNcal 


Pop, Rock 1 


9 


Crazy, Mr. Vein 


Rock, Hard Rock 3 


10 


Heath Of The Night, Catherine Phoenix 


Pop, Country 17 




Meetly 1**o Pin rmtinqi ire bntd on MfllMCM 'ecjaieiled b» Itw 
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GRAMMY NODS 

(Continued from /xige 15) 

albums and bin cards with Grammy- 
nominee information, Giant is send- 
ing additional display products to 
retailers nationwide. Giant GM Larry 
Jacobson says, "We're sending a 
variety of artboards and lightboards 
to retailers. What you want to do is 
get out there when the visibility is 
heightened and try to capitalize on 
that." 

Jacobson also says that Giant is 
participating in some local print 
advertising campaigns in conjunction 
with retailers, though the campaign 

a9 a whole is not 

focusing on par- 
ticular regional 
areas. The Steely 
Dan single 
"Cousin Dupree" 
will be included 
on the NARAS 
pop compilation CD as well 

Giant is also taking part in a num- 
ber of "retail price and positioning 
and merchandising programs" to 
increase awareness of its other 
Grammy nominees, the Kenny 
Wayne Shepherd Band and the 
Wilkinsons, says Jacobson. 

Retailers themselves are spear- 
heading their own Grammy promo- 
tions independent of the programs 
instigated by labels. David Levesque, 
senior music buyer for the Troy, 
Mich. -based retailer Harmony 
House, says, "There are displays that 
are up, and we have a special Gram- 
my endcap. It's a combination of 
major nominees and some of the 
nominees from the non-pop cate- 
gories, like jazz." 

For Amarillo, Texas-based Hastings 
Entertainment, a Grammy contest is 
part of the strategy. The company's 
director of music, Storm Gloor, says, 
"In selected markets, well have a con- 
test giveaway for those customers 
who can pick the winners accurately." 

In addition, current Grammy nom- 
inees and a selection of past winners 
are on sale at a 30% discount at 
CDnow.com. 
"There's about 
400 CDs featured 
in over 90 Gram- 
my categories on 
sale," says Mike 
Haney, CDnow's 
senior director of 
category management, music, and 
movies. "This is part of an effort 
called Awards Central. We do it to 
create a destination zone for con- 
sumers to be able to learn, shop, and 
buy around different awards events. 
We have interviews with Grammy- 
nominated artists, and we do daily 
updates on allstarnews.com." Haney 
says that artists included in the pro- 
gram have been getting "a 25% lift 
overall" since the nominations were 
announced, and he believes that busi- 
ness will double after the Grammy 
ceremony. 

However, neither Gloor nor 
Levesque has noticed a sizable sales 
increase for Grammy nominees thus 
far, though both are expecting sales 
boosts to occur when the winners are 
announced. 



GRAMMY 
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UNSIGNED ARTISTS AND REGIONAL NEWS 
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If GRASS-ROOTS ARTISTS Took Over The Grammys: You've 
gotta love Grammy season. It's like the Super Bowl of the music 
world, and industry insiders can get as heated about the win- 
ners, nominees, and the absentees as sports fans can get about 
their favorite teams. As entertaining as it can get to watch 
major-label acts jockey for a Grammy position, we prefer to 
indulge in more fanciful thoughts — like fantasizing about which 
of last year's better unsigned acts deserved to be in the race. 

Record of the year: "Good Day" by Mark Weigle. Not since 
James Taylor's "Sweet Baby James" have we seen a young 
singer/songwriter so perfectly blend folk sincerity with rootsy 
rock. Weigle is an artist we've been cheering on for about two 
years now, and it's been a pleasure to see him evolve creatively 
and develop a deservedly ardent following. 

"Every step along the journey has been enlightening," he says. 
"It does the soul good to make music that matters to you and 
then see people connect with it." 

"Good Day" is a subtle, guitar-laced toe-tapper from his 2000 
release, "All That Matters," and it's one of those songs that will 
just make you smile from the first few bars. In a perfect world, 
triple-A radio would've embraced this gem and turned it into the 
smash it deserves to be. 

For more information on Weigle, E-mail him at mweigle® 
att.net. 

Album or the year: "Polichinelle" by the Prayer Boat. With- 
out question, this gorgeous set of intimate, meticulously craft- 
ed pop tunes was among the best albums to come across our desk 
this year. 

The U.K. -based act is the brainchild of Irish singer/composer 
Emmett Tinley, who writes simple, spare pop tunes with a 
melancholy cast. The Prayer Boat is not cut from trendy cloth. 
Put up against teen acts and pimp-rockers, the band would 
struggle for sales attention. But there's something special here. 
Tinley is a masterful composer with a lilting tenor voice that is 
reminiscent of Fran Healy of Travis. The songs are not bom- 
bastic. Rather, they're timeless and are performed in a lean, 
intimate manner that assures repeat listens. And when the hits 
of the day have faded and aged poorly, "Polichinelle" tunes like 
the tear-stained acoustic ballad "It Hurts To Lose You" will still 
sound fresh. 

For more info, visit the band's Web site (homepage. eircom 
.net/--prayerboat/home.html), where you can purchase this won- 
derful collection. 

Best new artist: Billy Bowman, thanks to his fine first col- 
lection, "Believe." This Boston-based rocker has been making 
waves locally this year with a sound that seems to proudly pay 
tribute to the no-frills sound of early Tom Petty and John Mel- 
lencamp. Bowman has an instantly engaging voice that is, by 
turns, warmly romantic and aggressively raspy. Throughout the 
set, he flexes clever, relationship-driven lyrics in arrangements 
that are appropriately spare. 

Bowman's consistently strong songs and equally solid musi- 
cianship render "Believe" a smooth, notably fleshy recording. 
He may have crafted this project on a shoestring budget, but it 
sure doesn't sound like it — particularly on the uptempo set open- 
er, "Tear My Heart Right Out," as well as on the introspective, 
single-worthy "I Remember." 

For additional details, visit his Web site (billybowman.com) or 
call Margot Edwards at the Planetary Group, 617-451-0444, ext. 
243. 

Song of the year: "I Won't Walk Away," written and per- 
formed by Jerry Shared. This is a defiant, ultimately empow- 
ering rocker that, the singer says, tells "the tale of my trying 
to get signed." Although it carries a notable personal context, 
the lyrics are shaped so that it's easily interpreted as an urgent 
love song. "I Won't Walk Away" is but one of numerous fine 
songs by this young, star-powered artist. Mark our words: He 
will not be denied. You'll be hearing a lot more of Sharell in the 
future. 

For further information, contact Garry Kief at Stiletto, 310- 
957-5757, or E-mail gkief@stiletto-vox.com. 
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ARTIST FEBRUARY 3. 2001 TITLE 
IMPRINT & NUMBER'OISTRIBUTING LABEL ISUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEVCDl 


CD 


2 


15 


— ^ No. 1 

AT THE DRIVE-IN GRAND royal 49999-zVirgin (9 98 CD) RELATIONSHIP OF COMMAND 


2 


3 


12 


JAMIE O'NEAL MERCURY (NASHVILLE! 17013218 98/12 98) SHIVER 


CD 


6 


22 


DONNIE MCCLURKIN verity 43150 110 98/1698) LIVE IN LONDON AND MORE... 


4 


5 


19 


EVAN AND JARON COLUMBIA 69937/CRG (1 1 98 ELY) 7 98) EVAN AND JARON 


CD 


16 


6 


PRU CAPITOL 23120 (6.98/9 98) PRU 


6 


7 


38 


KEITH URBAN Capitol (NASHVILLE) 97691 (10.98/16.98) KEITH URBAN 


7 


10 


33 


RASCAL FLATTS lyric street 16501 1/hollywood (11.98/17 98) RASCAL FLATTS 


CD 


22 


12 


UNCLE KRACKER lava/atlantk S3279vag tl l 9B/1 7.98) DOUBLE WIDE 


CD 


15 


6 


FIELD MOB MCA 1 12348- [)2 .98/18 .98) 613: ASHY TO CLASSY 


10 


8 


22 


SOULDECISION mca 112361 111 98/17.98) NO ONE DOES IT BETTER 


OD 


25 


i 


CHARLIE WILSON major hits/jake 490371/interscope (17 98 CDl BRIDGING THE GAP 


12 


.2 


16 


PAUL OAKEN FOLD LONDON-SIRE 31035 (19.98 CDl PERFECTO PRESENTS ANOTHER WORLD 


13 


9 


27 


THE UNION UNDERGROUND -veitAiT :u '.>- n: : ;■ , • ■ i :, « AN fDI lUTI'l', r. WRIT s ON 


14 


13 


12 


SAMANTHA MUMBA WILD CARCVPOLYOOR W94L3/1NTERSCOPE (] 1 98/1 7.98) GOTTA TELL YOU 


19 


14 


77 


BRAD PAISLEY • ARISTA NASHVILLE 1B871/HLG (10.98/1 7.98) WHO NEEDS PICTURES 


It 


20 


13 


THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEEviTW umu2.wu.9ai NOT GUILTY ... THE EXPERIENCE 


17 


17 


36 


NICKELBACK ROADRUNNER 8586 ( 1 1.98/17.98) THE STATE 


18 


24 


10 


CLEDUS T. JUDD monument asiOMOltY inashvillei ill 98 ELV)7 98: JUST ANOTHER DAY IN PARODIES 


19 


19 


7 


DOGGYS ANGELS doggy style 213DYFvtuo 98/17 98) PLEEZBALEEVIT! 


20 


11 


14 


DJ SKRIBBLE bigbeatj»tlantiC83343/ag(17 98C0| ESSENTIAL DANCE 2000 


QD 


29 


14 


KURT CARR t THE KURT CARR SINGERS OOiTO (tunc wmnmLRSCOFl id 9F, :s W! AWESOME WONDER 


22 


27 


9 


DELERIUM NETTWERK 30165 (16.98 CO) POEM 


23 


33 


21 


STACIE ORRICO FOREFRONT 26253(11.98/15.98) GENUINE 


24 


18 


9 


VICENTEFERNANDEZsonydiscos84185i998EQ>1598i HISTORIA DE UN IDOLO VOL. 1 


25 


21 


5 


JUAN GABRIEL ARK)LA80227;BMG latin (9 98/14 98) ABRAZAME MUY FUERTE 



The Heatseehe/s chart lists the best selling titles by new and developing artists, defined as those who hawe neve/ appeared in the 
top 100 ol The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi- 
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. 'Asterisk indicates vinyl LP is 
available. ( ) Albums with the greatest sales gains, a 2001. Billboard/BPI Communications. 


26 


28 


4 


DUST FOR LIFE wind up 13060 (16.98 CD) DUST FOR LIFE 


27 


30 


3 


ST. GERMAIN BLUE NOTE 251 14*/CAP1TOL (16 98CD1 TOURIST 


28 


23 


4 


PAULINA RUBIO A UNIVERSAL LATINO 543319 19 98/16.981 PAULINA 


29 


32 


15 


GOOD CHARLOTTE daylight 61452/ipic (l l 96 EO/17 98) GOOD CHARLOTTE 


30 


37 


11 


MUDVAVNE NO NAME 6382 1/tPIC (17.98 EOCD) L.D. 50 


31 


34 


15 


KEB' MO' OKEH/550 MUSIC 61428/IPIC 11? 98 ECV18 981 THE DOOR 


32 


40 


23 


RODNEY CARRtNGTON CAPITOL (NASHVILLE) 24827 (10.98/17.98) MORNING WOOD 


C3D 


49 


21 


ZOEGIRL SPAR HOW 61 734 115.98 CO) ZOEGIRL 


l 34) 


RE-ENTRY 


NINA GORDON warmer BROS 47746 (l l 98/17 98) TONIGHT AND THE REST OF MY LIFE 


35 


38 


29 


PHIL VASSAR arista nashville 18S91/rlg (io. 98/16.98) PHIL VASSAR 


36 


36 


2 


naniu nDAIUil OfW vi mi -isirtrrrirtr »..,-, , F * . . . no i 1 ■ ■, i n /ALT □ « I T I rMTOQCACT 

BADLY UKAWN BOY XL 4!J I .i j.'BLGGARS BANQUtl (IS. 98 CD) HUUK (Jr otWILULKbtAb 1 


37 


46 


9 


SPINESHANK roadrunner 8563 (8.98/13 98) THE HEIGHT OF CALLOUSNESS 


38 


44 


8 


NEW FOUND GLORY DKivt ihhu i l^aiH/MCA (8.9tV12.98) NEW FOUND GLORY 


39 


35 


5 


BLUE MAN GROUP 81 UE MAN GROUP 48613/VIRGIN (17 98 CD> AUDtO 


40 


48 


2 


DEXTER FREEBISH CAPITOL 20464 (16.98 CD) A LIFE OF SATURDAYS 


l 41 ; 


RE-ENTRY 


UATAI IC Villi C/>U f TUC CAD rUfiDAI C rtvor, nuiair iuttdcyvmv it i r»/i r aa\ IPIDI HIDtrTriDI 
NAI ALIt WILiUN S 1 Mt S.U.r. LnUKALt ur.s-V, <..F*JlRir ilNTF«S.OPf !; [ Hft ■ . ' '*!, luIRL UIKtLIURI 


(3D 


RE-ENTRY 


NO QUESTION Philadelphia internationauruffnation 47750Warner bros 11 1 9.vi7.9fl> NO QUESTION 


43 


43 


7 


INTOCABLE EMI LATIN 23730 (8.96/12.981 ES PARA Tl 


44 


42 


18 


DEBELAH MORGAN THE DAS LABEUATLANTK 83342/AG (11.98/17.98) DANCE WITH ME 


(3D 


RE-ENTRY 


SOUL ASSASSINS rufflife 60002- (12 98,17 98) MUGGS PRESENTS THE SOUL ASSASSINS II 


( <(?; 


NEW ► 


L1L KEKE REUANT 2001 (11.98/16.98) FEATURED FROM COAST TO COAST 


47 


M 


23 


TAPROOT VELVET HAMMEWATlANTK83341/AG(798/n.98) GIFT 


(48) 


NEW ► 


DOTTIE PEOPLES Atlanta into, 10268 no .9*15 .98) SHOW UP & SHOW OUT 


49 


41 


11 


PASSION WORSHIP BAND sparrow 51/68 (lb.9BCD> PASSION: ONEDAY LIVE 


50 


45 


3 


ATB RADIKAL 90024 (18 98 CO) TWO WORLDS 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY CARLA HAY 



I HE EMERGENCE 
OF MIRWAIS: Before he 
co-produced Madonna's 
chart-topping "Music" 
album, Mirwais was a rel- 
atively unknown French 
producer and musician. 




The Aliens Have Landed. 

Heavy rock band Alien Ant 
Farm makes its major-label 
debut with "ANThology," 
due March 6 on New Noize/ 
DreamWorks Records. New 
Noize is the record label of 
DreamWorks band Papa 
Roach. Alien Ant Farm 
drummer Mike Cosgrove 
says his band's music can 
sometimes be "dense and 
technical." Alien Ant Farm 
is on a West Coast tour and 
has been confirmed to be 
on this year's Warped tour. 



Now he steps into the 
spotlight as a solo artist 
with his debut album, 
"Production," due Feb. 27 
on Naive/Daylight/Epic 
Records. The album, which 
can be described as dance/ 
electronica, may put Mir- 



wais in the same league as 
hit French dance/electron- 
ica acts such as Daft Punk 
and Air. 

Mirwais also follows in 
the footsteps of William 
Orbit, co-producer of 
Madonna's 1998 "Ray Of 
Light" album, who released 
his own solo album last 
year. 

The first single from 
"Production" is "Naive 
Song," which has been 
serviced to modern 
rock, pop, and col- 
lege radio. Videos 
have been complet- 
ed for three album 
tracks: "Naive 
Song," "Disco Sci- 
ence," and "I Can't 
Wait." 

Grand life: 

Alternative rock 
band Grandaddy 
has released sev- 
eral albums since 
the group formed 
in 1992. Gran- 
daddy's current 
album, "Sopht- 
ware Slump" (V2 
Records), is bubbling under 
the Heatseekers chart. The 
Modesto, Calif.-based band 
is set to play the Noise Pop 
Festival, which begins Feb. 
27 in San Francisco. In the 
meantime, Grandaddy is on 
a European tour through 
February. In March, the 



It's Miller Time. Rock 
stnger/songwnter Bill Miller hap- 
pens to be Native American, but 
he says, "I have never wanted to 
limit myself." Miller's current 
album, "Hear Our Prayer' (Integri- 
ty Records), is bubbling under the 
Heatseekers chart. Miller^ U.S. 
tour includes Feb. 1 8 in St. Louis 
and March 3 in Tallahassee, Fla. 



REGIONAL HEATSEEKERS NO. Is 



MOUNTAIN 
Jamie O'Neal, Shiver 



NORTHEAST 
Pru, Pru 





EAST NORTH CENTRAL 
Uncle Kracker, Double Wide 



WEST NORTH CENTRAL 
Jamie O'Neal, Shiver 



PACIFIC 
At The DiiwJn, MoftomNp 0( Command 



u 



MIDDLE ATLANTIC 
At Thl Driven, Jterafroflifrrp Of Command 



SOUTH ATLANTIC 
613: Ashy To Classy, Field Mob 



SOUTH CENTRAL 
Iff Keke, FsofuMd from Cocrt To 



Coal] \ 



THE REGIONAL ROUNDUP 



Rotating lop 10 lists of best-selling titles by new and developing artists. 


WE5T NORTH CENTRAL 

1. JjmleO-Neal Shiver 

2. Rncil Flam Rascal fla its 

3. Th* Union Undt*round An EdutatW) In RrtWran 

4. At The Drive-In Rdlitiomhip Of Command 

5. Evan And Jarari Evan And Jarun 

6. Keflti Urban Ke.in Uman 

7. C.edus T. Judd M Anolner Day In Parodus 

8. NKkrtbJjch Th* Slate 

9. Soul Decision No One Does It Benef- 
it) Brad PatUty Who Needt Pictum 


MIOOLE ATLANTIC 

1. At The Drive- In Relationship 01 Command 

2. KKb) Corbo 'fSttsw Man Ht* ton Daxt CD Wjrre * 

3. Evan And Jaron Evan And Jaron 

4. Samarrth* Mwrnba Gotta Tell Vou 

5. SI. Germain Tourist 

6. DMinie McCharkln Live In London And More.. 

7. Good Chariott* Good Charlotte 

8. Paul OakentdU FVriccto Proenh Another WtxH 

9. DJ SfcrlbWe Essentia' Dance 2000 

10. Matanle C Northern St* 



band launches a tour of 
Australia and Japan. 

Hammond's -grin': 

Blues veteran John Ham- 
mond returns with his next 
album, "Wicked Grin," set 
for release Feb. 27 on Vir- 
gin Records. On the album, 
Hammond teams up with 
Tom Waits, who wrote and 
produced several of the 
album's songs. 

Hammond's 1996 set, 
"Found True 
Love," was a No. 
8 hit on the Top 
Blues Albums 
chart. A native of 
Jersey City, N J., 
Hammond is cur- 
rently on a U.S. 
tour. 

Upcoming tour 
dates include 
Feb. 19 in Day- 
ton, Ohio; Feb. 
' 10 in Lexington, 
Ky.; Feb. 11 in 
Charleston, WVa.; 
Feb. 13 in Carr- 
boro, N.C.; Feb. 
14 in Columbia, 
S.C.; Feb. 15 in 
Atlanta; Feb. 17 in Virginia 
Beach, Va.; and March 3 in 
Shirley, Mass. 

S OUL-STIRRING 
MUSIC: The gospel group 
Willie Rogers & the 
Soul Stirrers has gone 
through several lineup 



changes since its origins in 
the 1940s. (The late Sam 
Cooke was once a mem- 
ber.) The group's latest 
album, "Revisited," is due 
for release Feb. 13 on New 
Haven Records. The album 




Tammy's World. Country 
singer Tammy Cochran is 
off to a promising start with 
her self-titled debut album, 
due March 27 on Epic 
Nashville. The album has 
already spawned two sin- 
gles that were hits last year 
on the Hot Country Singles 
& Tracks chart: "If You Can" 
(No. 41) and "So What" 
(No. 51). Cochran says her 
songs are ultimately about 
"hope and optimism." 



was produced by Gene 
Barge, a veteran of record- 
ings on Chess Records and 
Stax Records. The PUSH/ 
Rainbow Choir provided 
backing vocals on several 
album tracks. 
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*Por L/na Mujer Bonita" 

[ Discos Musart/ 'Balboa Records] 



# 




)5L 



BAI.BOA. 



Balboa Records 
& Discos Musart 
Congratulates 

Pepe Aguilar 



In 



His 



Nomination 



For The Grammy 
In The Category Of 
Best Mexican/ 
Mexican American Album 




FEBRUARY 21. 2001 



Reviews & Previews 



EDITED BY MICHAEL PAOLFTTA 



► DREAM 

It Was All A Dream 

PRODUCERS: various 
Bad Boy/Arista 73037 

The four young California natives who 
make up Dream have Grafted a pop debut 
that highlights their vocal abilities and 
youthful exuberance. Leadoff single "He 
Loves L* Not" is a rhythmic play on the 
ritual "He loves me, he loves me not." 
The track's uptempo beat and breezy 
vocals have already found favor at pop 
radio, and a remix courtesy of Sean 
"Puffy" Combs and Mario "Yellow Man" 
Wmans that samples a funky breakbeat 
from Houston Person's "Pretty IMease" 
has become an R&B radio favorite. On 
the edgier "What We Gonna Do About 
Us," the foursome coos along to a synco- 
pated rhythm. The ladies show their soft- 
er sides and true vocal skills on such 
beautiful ballads as "Miss You" and "How 
Long." Dream's 17-track set also includes 
a creative remake of New Edition 's "Mr. 
Telephone Man." 

► VITAMIN C 
More 

PRODUCERS: various 
EleWra 62584-24 

Vitamin C does her namesake proud on 
this sophomore album, which is guaran- 
teed to give listeners a boost of frothy - 
pop energy. Leadoff single "The Itch," a 
radio disappointment, may be the set's 
quirkiest tune, but it is hy no means its 
strongest. Top 40 should get a kick out 
of the dancefloor fairy tale "She Talks 
About Love," the irrepressible update of 
the Waitresses' "I Know What Boys 
Like," and the sunny-side-down rocker 
'That Was Then, This Is Now." On these 
tracks, the singer sounds more self- 
assured than on her debut; here she's 
outright flirty. With synth-happy hooks, 
feather-light production (for the most 
part by Jimmy Harry, Josh Deutsch, and 
Bloodshy), and clever lyrics, "More" 
scuttles along with an almost unswerv- 
ing sense of fun. There are two inspira- 
tional, midtempo ballads that should 
appease fans of last year's hit "Gradua- 
tion (Friends Forever)," as well as one 
or two tracks that might not please any- 
one. But then it's back to the party. 

* DAVID SYLVIAN 
Everything And Nothing 

PRODUCER Davxl Sylvian 
Vlnin 7243 8 50017 

After a dozen-year absence from solo 
work, David Sylvian made an artisti- 
cally auspicious return in 1991) with 
the poetic wanderlust of "Dead Bees 
On A Cake." With "Everything And 
Nothing," Sylvian takes the time tu 
survey his uncompromising career, 
touching on everything from "Dead 
Bees" gems to a long-lost track from 
his '80s art-pop band Japan. No typi- 



SPOTLIGHT 




JOHN SCOflELD 
Works For Me 

PRODUCER; Richard Smfel 
Verve 549281 

After two forays into funky jazz/rock. 
John Scofield shifts his attention to 
straight-ahead jazz, with a quintet 
featuring three comparatively 
younger guns — pianist Brad 
Mehldau, bassist Christian McBride, 
and saxophonist Kenny Garrett — and 
veteran drummer Billy Higgins. While 
the guitarist s sound textures change 
to suit each project, from the acoustic 
times of V.m'fi "Quiet" to the biting 
funk sounds that shaped his collabora- 
tion with Medeski, Martin & Wood, his 
thoughtful approach to improvisation 
and composition remain a distinct 
trademark. For all the sublime blowing 
(and there is a good deal of exciting 
improvisation here), the set's real stars 
are the leader's com|H)sitions, jam- 
packed with jumping-off jwints for the 
quintet's improvisational excursions 
anil firmly anchored by the guitarist s 
taut, enticing melodies. With luck, the 
younger funs he has cultivated of late 
will join him for the latest leg of his 
remarkahly creative musical journey. 



cal repackaging, this revelatory dou- 
ble-album includes much rare and 
previously unissued material, as well 
as past items remodeled with fresh 
thoughts. The bounty begins with the 
dramatic "Scent Of Magnolias," a 
new track that hoasts both groove 
and grace. Another highlight is 
"Ride," an epic outtake from Syl- 
vian's chamber-pop masterpiece, 
1987's "Secrets Of The Beehive." 
From '89, the not-so-ironically titled 
single "Pop Song" frames haunting 
lyricism with experimental sonics. 



SPOTLIGHT 

O-TOWN 
O-Town 

PRODUCERS: various 
J Reccrds SOB 13-20000 

With a hit TV show ( ARC "s "Making 
The Band") and a top 10 single ("Liq- 
uid Dreams") under its belt — as well as 
being sujierheroes of MTV's "Total 
Request Live" and TeenPenple maga- 
zine — the ultra- photogenic O-Town is 
poised to increase its domination of the 
teen market now that its debut album 
has arrived. The first album from (.'live 
Davis' recently launched J Records, 
"O-Town" is chock full of strong vocals 
and harmonies and hook-laden songs. 
Those approaching this strong lU-song 
set looking for the next *N Sync or 
Backstreet Boys may be slightly sur- 
prised. O-Town digs a little deeper 




than today's sound du jour with its 
R&B/hip-hop-splashed pop beats and 
offers elements of rock ("Love Should 
Be A Crime"). 70s-laced funk ("Take 
Me Under"), and classic dance/soul 
("Kvery Six Seconds"). The bumpin'. 
finger-snappin' "Girl" is a smash single 
waiting to happen — ditto the tear-jerk- 
er "All Or Nothing" and the closing 
track, the Diane Warren-penned 
"Babv I Would." 



Other highlights include collabora- 
tions with Ryuichi Sakamoto and 
Robert Fripp. Produced with class 
and creativity by Sylvian himself, 
this is the rare retrospective that 
brims with future promise. 

* ORIGINAL SOUNDTRACK 
The Gilt 

PRODUCERS- various 
Lakeshore Records WIL336792 

This well-executed complement to the 




JENNIFER LOPEZ 
111 

PRODUCERS: various 
Epic 63786 

The pressure is mounting for Lopez. It's 
one thing for an Hbor to enjoy success 
with a debut recording. But lustnrically, 
follow -ups don't often make the commer- 
cial gra< le t Cheryl I .add and J nek Wagn- 
er). Wisely, Lopez (now lovingly referred 
to as J.Lo by die-hard fans) has stacked 
the cards in Iter favor by assembling a 
sophomore set that's brimming with 
invsistihly hipho|vspiked songs, helmed 
by such heavy-hitting producers as Ric 
Wake, Con.' Rooncy. Rodney Jerkins, 
WOt I guy [jal Sean "l\iffy" t 'ombs. The 
result is a set with a hip. decidedly time- 
sensitive feel, which goes a long way 
toward giving Lopez the credibility she'll 
need to develop a long-term musk 
career. As a singer, JXq sounds more 
nmfident. us she Uikes more chances 
with a voice that is technically limited 
but well-suited to tlte material slie han- 
dU-s.The project Is off to a fine start with 
the [remissive "Ixive Don't Cost A 
Thing." Waiting in the wings are the 
equally fatifn, ftnlb TtitjtW "I'm Real" 
(where 1 .opez swaggers like a face- 
cnickin'jce|Mliva)and "Walking On 
Sunshine," a tweaked-ottt techno-disco 
anthem that could easily send ctuh lads 
into a hlissnil tailspin. 



backwoods thriller "The Gift" com- 
bines little-known treasures from 
country icons with compelling songs 
from like-minded alternative acts. 
Contributing neo-traditionalists 
include Neko Case, who gives ft 
charged performance on "Furnace 
Room Lullaby," and the Souvenirs, 
which set a mournful lyric with a clas- 
sic turn of phrase to a buoyant cha-cha 



SHEILA CHANDRA 
Nada Brahma 

PRODUCER: Steve Coe 
Narada World 72438-5047 1 

This innovative album was originally 
given a limited release in 1US5, and it's 
definitely worth a revisit. C 'handra is an 
Indian vocalist who initially came to 
prominence as the singer in Steve Coe's 
group Monsoon. She went on to record 
several solo albums for Indipop 
Records, including this one. The 26- 
minule o|>ening track— the title song 
"Nada Brahma (Sound Is Divine)" — is 
an ideal aural example of Chandra's 
vibe. The song, based on a raga, is a 
drum-free vocal excursion. Chandra 
works brilliantly within a traditional 
musical framework anil pushes that 
structure in all sorts of compelling direc- 
tions. It's an adventurous tune, followed 
by four equally provocative tracks. 
"Raqs" and "Question The Answer," for 
instance, hint at current heathox fusion 




VITAL REISSUES 

and lirum'n'bass 
styles — but 
remember, this 
album is 15 
years old. That's 
the buzz. Chan- 
dra comes off 
like a serious 
musical vision- 
ary in these tunes, exploring an inven- 
tive ami challenging world-fusion 
groove. It was exciting then, and it's 
exciting now. 

HENRY WOLFF & NANCY HENNINGS 
Tibetan Sells 

PRODUCERS: Henry 
Wolff, Tony Piatt 
Vsjra Music 0001 
From the first 
deep, nibbed 
tones of the 
Tibetan singing 
bowls, "Tibetan 
Bells" once 




again OMOl a doorway into a new world, 
just as it did when first released in li»72 
on Island Records. These sounds are 
part of our consciousness now, but three 
decades ago. Wolff and Hennings were 
in uncharted waters. They weren't play- 
ing Tibetan music but new compositions 
that explored the tonalities and colors of 
these gongs, howls, and hells from Tihet. 
Each sound hangs in space, from the 
highest chime to the lowest gong. The 
highlight is the £2-minute deep-space 
excursion "A Choir Of Bells." It's a land- 
scape for lost souls, with the clangorous 
distant bells signaling an arcane sema- 
phore. For such a seminal recording, 
the absence of historical liner notes 
and photos is disappointing. Perhaps 
the thought is that liner notes would 
only demystify a music that seemingly 
emerges out of thin air, untouched by 
human hands but descended from the 
heavens. Contact Vajra_musicCn hot- 
mail.com. 



beat on "Heart On A Chain," a track 
reminiscent of early Mavericks. Many 
songs touch upon mortality with a 
poetic directness that seems especially 
suited to a film ahout death and the 
supernatural. Chief among those are a 
pair of Loretta Lynn tunes: "Mamma 
Why," in which the singer tries to com- 
fort a boy whose father has passed 
away, and "Everybody Wants To Go To 
Heaven," to which Lynn stridently 
adds, "but no one wants to die." Per- 
haps most revelatory is the chilling 
"Trouhle Is A Lonesome Town." a 
shiver-inducing showcase for Lee 
Hazlewood's rumbling baritone. Dis- 
tributed by Alternative Distribution 
Alliance. 



DANCE 



UNITED FUTURE ORGANIZATION 
Bon Voyage 

PRODUCERS: United Future Onjwuntion. Mike Endo 
Instinct Records INS552 

With recent appearances on DJ DB's 
"Higher Education" and Carl Craig's 
"Designer Remixes" collections, 
Japan's United Future Organization 
couldn't have asked for better timing 
for its new release. For the past 1 1 
years, this trio — comprising Tokyo 
club DJs Tadashi Yabe, Toshio Mat 
suura, and French expatriate Raphael 
Sebbag — has been creating some of 
clubland's most refreshing and excit- 
ing beats (both organic and electron- 
ic). Never to shy away from an all- 
inclusive musical palette, the act 
thrives on bringing together a variety 
of genres, including jazz, Brazilian, 
dance, and world. With infectious 
melodies, blistering percussion, and 
ample spice, the tracks on "Bon Voy- 
age" deftly please with toe-tapping 
aplomb. Red, hot. and cool? You bet! 
Highlights include the Middle-Eastern 
flair of "Pilgrims," the late-night jazzy 
vibe of "Flying Saucer" (featuring the 
inimitahle Dee Dee Bridgewater on 
vocals), the retro rock-etched "Good 
Luck Shore." and the French pop 
mannerisms of "Dans Ce Desert" 
(with vocals by Sebbag). The set also 
includes the thumpin' Organic Audio 
mix of opening track "Tres Amigos," 
as well as a bonus CD-ROM video of 
"Good Luck Shore." 



COUNTRY 



* LESLIE SATCHER 
Love Letters 

PRODUCER: Luke Woolen 
Warner Bros. 47744 

Successful songwriter Leslie Satcher 
makes an auspicious debut with "Love 
Letters," a sterling collection featur- 
ing 1 1 slices of country soul, managing 
in the process to sound both tradition- 
al and contemporary at the same time. 
When intelligent lyrics meet power- 
house vocals and passionate perform- 
ance, the combination can be lethal, 
and that's the case here. The title cut 
is an insightful outside-looking-in bal- 
lad, "Slow Way Home" has the ring of 
a love letter, "Every Time It Rains" 
comes off like a threat, and "Goin' 
Down Hard" is stone country at its 
most forlorn. Bobbie Gentry's "Ode To 
Billy Joe" is definitely worth another 
look, and Satcher's rendition is appro- 
priately smoky/ spooky, with an ele- 
ment of funk added. Throw in a good 
trucker rave-up, a waltz, and some 
radio-friendly stuff, and we have an 
all-around winner. Rookie producer 
Luke Wooten has the goods, highlight- 
ing but never overwhelming Satcher's 
fine songwriting and soulful vocals. 
More, please. 

(Continued on ;;<»/<■ AG) 
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* BILL FRISELL 
Blues Dream 

PRODUCER: lm Townsend 
Nonesuch 79615 

There are times on this album — "What 
Do We Do?" and "Where Do We Go?," 
for instance — when it's easy to hear 
echoes of the darkly colored, ambient 
jazz that dominated Frisell's solo gui- 
tar album, "Ghost Town," released last 
year. The tonal thought that lurked 
behind those "Ghost Town" tracks defi- 
nitely informs what we hear from 
Frisell's septet on "Blues Dream." 
With the addition of trumpet, trom- 
bone, and alto sax to his quartet sound, 
however, Frisell is on the job with a 
jumbo-sized sonic palette. The results, 
tune by tune, are as eccentric as they 
are intriguing. The cosmic twang of 
"Slow Dance," for example, stands in 
sharp contrast to the urbane jazz of 
"Like Dreamers Do (Part Two)," which 
in turn is quite distinct from the broad, 
bluesy, horn flourishes of "Soul Mer- 
chant," underpinned by the superb 
economy of Frisell's and Greg Leisz s 
string work. In the end. whether the 
topic is composition or performance, 
there's no denying the laid-back 
majesty of this record. 



LATIN 



► ILEGALES 
On Time 

PRODUCERS: various 

BMC US Latin 74321-78908 

On their first studio album as a trio, Ile- 
gales delivers a constantly pleasant 
piece of fluff that mixes genres and 
styles but, in its desire to please, fails to 
achieve any real oomph. There's the 
unabashedly commercial cha-cha - cha of 
"Una Copa De Licnr," followed by the 
syrupy "Tu Recuerdo," which at times 
recalls Son By Four's "A Puro Dolor." 
The trio veers into dance territory on 
the rap/house hybrid "Que Te Vaya 
Bien" and even inserts funk into "Yo 
Quiero Una Nena," a '70s disco throw- 
back. The lyrics — "I want a girl/But a 
single girl" — do nothing to raise the 
ante, but, like everything else in this 
album, it's hard not to take it with a 
good-natured smile and a trip to the 
dancefloor. For al! its triteness, "On 
Time" is too catchy and polished to dis- 
miss^ — virtually every track is a poten- 
tial hit. Expect a good run on the charts. 

LA MOSCA TSE TSE 
Vi'speras De Carnaval 

PRODUCER: Juanch. Ba Jerc-n 
EMI Latin 243530424 2 4 

After topping charts in Latin America 
and Europe all last year, Argentine 
nine-man party/ska band La Mosca Tse 
Tse will now make its mark in the U.S. 
with its debut disc. The album is pro- 
pelled by the strength of "Para No 
Verte Mas," a wonderfully saucy track 
that was easily one of the best songs of 
last year. Problem is, aside from "Para 
No Verte Mis," many other tracks on 
the album sound like a variation on the 
theme. Still, it's hard not to fall for La 
Mosca's fresh earnestness and what the 
band was able to achieve with a skimpy 
budget (at least, that's what it sounds 
like). La Mosca's strength isn't complex- 
ity but hooky simplicity, highlighted by 
a strong brass section and infectious 
dance rhythms. If you don't need to go 
beyond that, sit back and enjoy. 



WORLD MUSIC 



* MOHAMMED REZA SH AJAR I AN AND 
KAY HAN KALHOR 
Night Silence Desert 

PRODUCER: Kayfian Keltic* 
Traflilional Crossroads 80702-4299 

Iranian composer/ kamaJichek virtuoso 



Kayhan Kalhor is one of today's most 
in-demand world musicians — collabo- 
rator with Yo-Yo Ma and the Kronos 
Quartet, leader of groups like Ghazal 
and the Dastan Ensemble, and accom- 
panist for the finest traditional Per- 
sian singers. Mohammed Reza Shajar- 
ian is one of those singers, and for this 
disc, Kalhor has arranged a suite of 
songs and instrumentals that conjoins 
Iran's folk and classical heritages into 
a textured, moving whole. Shajarian 
delivers the mix of ancient and mod- 
ern poetry ta a voice that rings with 
timeless emotional truths. Kalhor's 
spiked fiddle sings, too, as he deploys 
its age-old tones with contemporary 
fluidity. Kalhor also adds substantial 
liner notes on the music, its sources, 
and the instruments. Along with 
Kalhor's recent solo set on Traditional 
Crossroads and "Through Eternity" — 
the Dastan Ensemble's sublime collab- 
oration with vocal poet Shahram Naz- 
eri on Sounds True — "Night Silence 
Desert" not only reinforces Persian 
music's enduring allure but proves 
Kalhor to be a talent to treasure. 



BLUES 



* RALPH STANLEY & THE CLINCH MOUNTAIN BOYS 
Man Of Constant Sorrow 

PRODUCER: Dave Freeman 
Rebel 1126 

With the opening of the Coen Broth- 
ers' film "0 Brother. Where Art 
Thou?," Ralph Stanley and the other 
acts that performed on the film's 
outstanding soundtrack will enjoy a 
well-deserved sojourn in the public 
eye (ear, actually). Stanley has been 
fronting the Clinch Mountain Boys for 
years, having formed the group the 
year after the death of his beloved 
brother. Carter. From a musical 
standpoint, he never looked back. 
This 13-song compilation, which 
includes five songs never before avail- 
able on CD, is both a tribute to the 
longstanding excellence of Stanley 
and his bandmates and a full dose of 
undiluted traditional bluegrass music. 
Stanley's voice is the keystone. His 
ringing tenor is the sound of the south- 
ern Appalachians, from Deep Gap to 
Galax to Bristol. When he gives voice 
to "Dream Of A Miner's Child," "Hard 
Times," "Calling My Children Home," 
and the title track, the songs seem as 
immutable as the mountains that have 
harbored this music for 300 years. 



CLASSICAL 



DANIEL TAYLOR 

Lie Down, Poor Heart 

PRODUCER. Edwin Lawrence 
Dorian 90287 

The "once upon a time" sound of the 
countertenor can be an acquired 
taste. Yet more and more listeners 
have proved amenable, as the early- 
music renaissance has produced such 
stars as Andreas Scholl and David 
Daniels. Canadian Daniel Taylor is 
another talented young countertenor, 
with admirable Purcell and Dowland 
solo discs on the Atma label and 
billing on high-profile Baroque opera 
productions (including Decca's new 
Handel "Rinaldo"). His first Dorian 
solo set features him in English lute 
songs and folk ballads, in which his 
voice — pure but lithe and never fey — 
seems an ideal channel. The power of 
"Black Is The Color Of My True 
Love's Hair" to pull the heartstrings 
has endured for centuries, and Taylor 
intones this and similar totems with 
touching restraint. He is well-accom- 
panied by lutenist Sylvain Bergeron, 
who shares the spotlight on several 
poetic solo pieces. A disc to appeal to 
folk and Celtic buffs as much as clas- 
sical fans. Distributed by Allegro in 
North America and by Nimbus in the 
U.K. 
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POP 



MODJO Lady (Hear Me Tonight) o : 46> 

PRODUCERS: Vann Destapiol, Romain Tranchart 
WRITERS; Y. Destagnol. R Tranchart 
PUBLISHERS: Sony/ATV Songs/Wamer-Tamertane Pub- 
lishing oVb/o Bernard's Other Mus>c. BMI 
REMtXER: Harry "Choo-Choo" Romero 
Barclay/MCA 25270 ICD promo) 
Among acts that have been sampled 
throughout the years, perhaps none has 
been tapped as many times as Chic, 
thanks to its seemingly timeless signa- 
ture guitar work. The latest track to build 
its framework around the work of Nile 
Rodgers and Bernard Edwards is French 
dance duo Modjo, with its "Lady (Hear 
Me Tonight)," a highly appealing tune 
that recently topped the singles chart in 
the U.K. This finger-snapping good time, 
which employs Chic's "Soup For One," 
has already dug roots in the dance clubs 
here, but the potential of the radio edit at 
top 40 is absolutely boundless. Modjo's 
effort is as much about creating a mood as 
it is about any one element of the track. 
While it's somewhat reminiscent of disco, 
"E-ady" primarily conjures an image of a 
sleek, streamlined party anthem, one 
that's sophisticated enough to work in 
any daypart The CD promo offers a tight 
radio edit, along with an extended version 
that clocks in at 6:06, a weekend dub ready 
for mix shows, and the intriguing acoustic 
version, which places the song in a curious 
lounge setting. In most parts of the world, 
"Lady (Hear Me Tonight)" would be con- 
sidered pop; it's only here in the States 
that anything with a keyboard-driven beat 
is slapped with the dance Label and, for 
that reason alone, given limited spins. 
Let's hope programmers are open to deliv- 
ering some classic beats to their listeners 
and letting them make the ultimate deci- 
sion about where this song belongs. Based 
on hip factor alone, it could easily heat up 
the frosty winds of winter 2001. 

SHAWN MULUNS Up All Night (3:57) 
PRODUCERS: Shawn Mulhrts. Julian Raymond 
WRITERS: S. Mullins, M. Kahler 
PUBLISHERS: EMI Blackwood MusirjRaadieodie 
Muuc/New Human Music, BMI; Simranch Songs 
LLC/Cootermo Music. ASCAP 
Columbia 16467 <CD promo) 

Shawn Mullins' previous "Everywhere I 
Go," the leadoff single from his new 
"Beneath The Velvet Sun" album, was 
such an obvious hit for the adult side of 
mainstream radio that you just had to 
throw up your hands and go, "Mercy, this 
one's a shoo-in. It sure doesn't take a 
brain surgeon to know that." But then— 
somehow — radio programmers managed 
to miss it anyway, and you wonder, "Did 
they go and visit a brain surgeon ... for a 
lobotomy?" With that in mind, Columbia 
is spoon-feeding radio a follow-up that it 
hopes will be easier for radio to "get." But 
unfortunately, that means serving up a 
track that's so similar to "Lullaby," Mul- 
lins' breakthrough hit, that it's just not 
half as compelling as the should-have- 
been-smash "Everywhere I Go." Sure, 
the hook's decent, and Mullins' story 
about a down-on-his-luck musician who 
loses it all illustrates his knack with 
words. But another track where Mullins 
talks his way through the first minute 



just iBn't anything new and, as a result, 
doesn't seem likely to draw unified inter- 
est from radio. This kind of thing is tough 
to take: An artist stretches his creative 
boundaries, only to be sabotaged by 
radio, and then is left with little choice 
but to bow down to its lowest -common- 
denominator predisposition. 



R & B 



JONB Don't Talk (4 12) 

PRODUCER: Jon B 
WRITER: Jon B 

PUBLISHERS: Sony/ATV Songs/Yab Yum Music/Vibez 
elect Publishing. BMI 

Epic/Edmonds Record Croup 1B451 <C0 promo) 

Remember those songs back in the day 
that you'd crank up on the stereo as you 
drove with the windows down and the 
breeze billowing all around? Jon B's latest, 
"Don't Talk," is one of those feel-good 
grooves. From the first few notes, the 
smoothed-out track and cool lyric put you 
in the mood to get up and dance, no mat- 
ter where you are — in the office or car or 
at a club or your neighborhood hangout. 
In fact, "Don't Talk" has a vibe and sound 
similar to Last summer's smash "Dance 
Tonight" by Lucy Pearl. It even sounds as 
if Jon B might have been hanging out with 
Lucy Pearl's lead singer/ writer Rafael 
Saadiq, picking up on some of his vocal 
and production nuances. With the live 
bass and drums and "SOs-like hand claps 
and accent cowbell added to the song's 
lead vocals and ad-libbing, "Don't Talk" 
could have easily been a song heard on an 



NEW & 
NOTEWORTHY 

OLIVIA Bizounce 3:29) 

PRODUCERS: Jwhwa P Thompson. David 'Pit" 
Contoy 

WRITERS: J. Thompson. D. Contey. 0. Longptt. Q. 
Patrick. 0 Allen. J PWtra 

PUBLISHERS: Tallest Tree Music/DieamWorks/MeUd- 
iC Noo&Piaything MusiCO Lovery MusiGKingrrvikei 
Musk/ P1aytt*ng Music. ASCAP; 07* MuWMumc 
Pieces, BMI 

J Records 21009 (C:D promo) 




While her musical counterparts seem 
to talk the talk. BAB newcomer Olivia 
Longott definitely sounds like she's 
walking the walk. The 20-year-old 
songstress, the first artist to sign with 
Clive Davis* high-profile J Records, 
has the mouth of a had girl and the 
voice of an angel — and she uses l«*th 
to her advantage on this track. As 
with most recent R&B singles, "Biz- 
ounce" tells the tale of a lover scorned, 
but the way Olivia sings it, whoever 
broke her heart better watch out. 
We're talking heaps of attitude here. 
Although Olivia is a bona fide R&B 
singer, her delivery reflects a heavy 
hip-hop influence, which gives this sin- 
gle its street edge. With its orchestral 
tinges, the syncopated track is pretty 
much standard fare for R&B radio, 
but it still provides enough flavor to 
keep listeners lunim-nig along. The 
slick, Marcus Ratjoy -directed video 
should also catch the eyes ami ears of 
music fans. Given the catchy tunes, 
killer looks, and the import of Davis, 
the future looks promising fi >r this tul- 
ented newcomer. 



album from Lucy Pearl or Saadiq's previ- 
ous group, Tony Toni Tone\ "Don't Talk" 
isn't a serious record with any hidden 
messages or statements. It's all fun — and 
we could all use some sunny summertime 
sounds to lighten up the gray winter 
music blahs. 



COUNTRY 



MEREDITH EDWARDS A Ruse Is A Rom &S8) 
PRODUCER: Keith StegsJI 
WRITERS: D. Bryant. 0. Berg. S. Run 
PUBLISHERS: WB Music Corp., ASCAP; Warner Tamer. 
laneJMissoula Music, BMI 

Freelance Entertainment/Mercury 02096 (CD promo) 

Meredith Edwards makes her debut with 
a few advantages that other country new- 
comers can't claim. As the debut artist on 
Freelance Entertainment — the Mercury 
imprint owned by 'N Sync member Lance 
Bass — Edwards has already gotten a 
boost opening for the hot boy band during 
the fall leg of its huge tour. Bass also 
introduced her to the Nashville press 
corps backstage at the Country Music 
Assn., where she cheerfully and fearlessly 
sang a few bars of this single a cappella. 
That was impressive, but the finished 
product is even more so. The song is a 
sweet ditty about a girl from the wrong 
side of the tracks who overcomes her cir- 
cumstances. Edwards' performance is 
engaging: There's a youthful exuberance 
in her delivery that really communicates 
the whimsical lyric. Some young female 
acts seem as though they are going to 
great lengths to sound older and more 
sophisticated. They can get so busy trying 
to dazzle the listener with their pipes that 
they neglect to convey the emotion in the 
lyric. Not so with Edwards. She has a 
sweet, vulnerable quality that is appeal- 
ing. Considering the ties to Bass, this tune 
will likely generate lots of attention, but 
Edwards demonstrates she has the goods 
to earn her own spotlight; she won't be 
under his shadow for long. 

SOUTH SIXTY FIVE Tin Most Beautiful Girl (3:35) 

PRODUCER: Bobby Hull 
WRITERS: R. Bourhe. B. Sherrill. N Wilson 
PUBLISHERS: EMI Al Galileo Music Corp. EMI Algee 
Music, BMI 

Atlantic 300386 (CD promo) 

God rest his soul — the late Charlie Rich 
is probably turning over in his grave 
with the release of this single. It's an 
absolute desecration of his awarding- 
winning hit. To begin with, the gor- 
geous piano intro is gone, so the song is 
nearly unrecognizable at the outset. 
And it continues to remain so. This ren- 
dition is drastically different from 
Rich's signature tune — and in no uncer- 
tain terms, a complete misstep. The 
lead vocalist has a pleasant voice, and 
he tries admirably, but when his 
cohorts join in, especially belting out 
"hey" in a manner more befitting a pep 
rally than a country song, it's just 
embarrassing. The production is no- 
holds-barred pop, but then they throw 
in a fiddle. It's so incongruous with 
everything else going on in the song, it 
sounds like some poor musician just 
wandered into the wrong session. This 
is the lead single from the Atlantic 
quintet's sophomore album, and it will 
be interesting to see how country pro- 
grammers respond. 



ROCK TRACKS 



DISTURBED Voices (3:11) 

PRODUCERS: Johnny K. Disturbed 
WRITERS: Disturbed 

PUBLISHERS: Mother Culture PublrshinpWB Music 
Corp. ASCAP 

Giant/Reprise 100410 iCD promo) 

Phenomenal new metal/rap act Dis- 
turbed follows last year's top 10 modern 
rock hit "Stupify" with "Voices," the sec- 
ond single from the quartet's debut set, 
"The Sickness." Again, front man David 
Draiman stutters the verses with a stac- 
cato delivery, and here he breaks from 

(Continued on page JS) 



QIUCI IC" p CKS ► : ' New rp ^ases the greatest chart potential. CRITICS' CHOICES (*): New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights 
uIRQLEu. new and developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible 
for review. Send copies to Chuck Taylor, Billboard, 770 Broadway, New York, N.Y. 10003. Country singles should be sent to Deborah Evans Price, Billboard. 49 Music Square W , Nashville, Tenn, 37203. Contributors: Michael Paoletta (N.Y.) 
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MAXWELL Get To Know Ya : 



PUBLISHERS; Sony/ATV Tuna LlOMuuewwH. 
ASCAP 

Columbia 12950 CO promo) 
It's a tough road to hoe these days at 
K&B radio. Such a prejionderance of 
uirtime is dedicated to mewling female 
cookie-cutter tyj>es and phlegmatic 
rappers that you can't help but feel a 
wave of ilisbelief when a song hits the 
streets that's more infused with pas- 
sion and soul than bells and whistles. 
Can true-to-life R&B still break 
through? Kortunately, "Get To Know 
Ya," the first single from virtuoso 
Maxwell's forthcoming "Now" opus, is 
not only a remarkable hreath of fresh 
air but an irresistibly inventive slice of 
funk bound to unite critics, radio pro- 
grammers, and audiences. Cast 
against a juggernaut of rubbery bass 
that'd turn steel into jelly, an upfront 
blast of prankish horns, and a seduc- 
tive vocal style that conjures fond 
memories of Prince in his confident 
early- '80s heyday, this field day of a 
song instantly radiates the qualities of 
a modern-day classic. At once atmos- 
pheric and fragrant like a touch of fine 
cologne, "Get To Know Ya" demon- 
strates the potency of a s|>aring 
palette of instruments alongside a 
vocal that summons a sense of drama 
and sensuality that will have the ladies 
smoothing their hands over their 
thighs and their men eager to work 
the mood to the next step. Move over, 
Luther Vandross. What a wondrous 
step forward for t he ever- maturing 
Maxwell, who, along with real individ- 
uals like D'Angeloand Ixmny Kravitz, 
continues to demonstrate an abound- 
ing respect and allegiance for pioneer- 
ing K&K music. 



(Continued from paw .id) 

the rapping to wail on the chorus. The 
track burrows deep inside the psyche to 
hear the craziness in there: "Will you Lis- 
ten to me?/I'm gonna make you do some 
freaky shit now/Someone is gonna die," 
Draiman rants. The track is kind of 
scary, but isn't that what rock'n'roll is all 
about? And it's so much easier when 
they give you the secret messages 
upfront rather than having to spin your 
records backward, ahem, so the cut gets 
definite bonus points for convenience. 
Synthesizers and electronic effects trick- 
le in, achieving a loud-but-still-musical 
sound similar to Orgy's. Melodically, the 
tune isn't particularly compelling — of 
course, that hasn't stopped rock tunes in 
the past. And the freaky stuff makes it 
all worth it, right? 



GLORIA E STEFAN You Can't Walk Away From Love 

(no timing listed* 

PRODUCERS; EmilaEMc'an Jr, Randall M Barlow 
WRITERS: G Estefan. E Estefan Jr. 
PUBLISHER; Foreign Imported Productions & PuWlsft 
mg. BMI 

Epic 18445 (CD promo) 

Few female vocalists can boast the 
track record of Gloria Estefan, who 
has been a fixture of the American air- 



FASTBALL Love Is Expensive Ami Free 13-09) 
PRODUCE.RS: Julian Raymond. Fastball 
WRITER: T. Scatio 

PUBLISHERS: EMI April Music/Bible Black, ASCAP 
Hollywood Records 1 1236 (CD z<o^a> 
Tony Scalzo and his buddies in 
rockVjKip trin Fastball are masters at 
writing indelible hooks that stick in 
your head like i>eanut butler to a Ititz. 
"Love Is Kxpensive And Free" repre- 
sents yet another outing where one 
push of the play button makes it clear 
that these guys just don't miss. Their 
latest crafty, guitar-driven jewel is 
here to teach a lesson about how, at 
some point, you've got to pay in 
heartache for the joy of love ("You 
need to pay the cost/You need to feel 
the loss/Cause love is expensive and 
free"), but it's otherwise not necessary 
tooverthink the mission here. Just sit 
hack and let the guitars carry you joy- 
ously through one likahle lick after 
another, culminating in a chorus that'll 
make you thirsty for another time 
through with each final fade. Tlirow in 
some strings and a cool guitar solo at 
the midsection. aJid you've got true 
love. These guys make it sound so sim- 
ple throughout their current album, 
the sorely under-appreciated "The 
Marsh I .ight Of Hay." Adult top -10 and 
modern adult, this is your baby to 
raise, but there's no good reason main- 
stream top 40 couldn't have the same 
gtxtd time here they had with "The 
Way." For triple- As. there's the Free 
mix, a more organic version, on the 
CD promo. Such a no-brainer, it makes 
your head smile. 



waves for more than 15 years now. 
And what a list of accomplishments 
she has on her extensive curriculum 
vitae — as a pop diva, dance thrush, 
Latin mainstay, and, of course, master 
balladeer. It's that latter expertise she 
calls upon here, for the theme to the 
upcoming Antonio Banderas film 
"Original Sin," co-starring Angelina 
Jolie. "You Can't Walk Away From 
Love" meshes the drama of a James 
Bond theme with Estefan's Latin- 
brushed roots, employing a cascade of 
orchestral strings and exotic percus- 
sion, as well as a fanning of Spanish 
guitars alongside her lovely, subdued 
vocal. Programmers have their pick of 
the modest and highly refined AC ver- 
sion or the more dramatic — and pre- 
ferred — original movie version edit, 
which allows the song to breathe with 
a moodier and more daring instrumen- 
tal aura. In all, this elegant outing, co- 
written by Lady Glo and husband 
Emilio, should extend the songbird's 
legacy well into the decade. 



DANCE 



* KRISTIN E W Loving You (* 3M 

PRODUCERS: Jam & Delgado 

WRITERS: J. Peoerwi, K. Danlgaard. M. Christereen. V 
DeGeorgio. K. Weitz 

PUBLISHERS: Sweet Woo/Deflotat<orVW8M, 5ESAC. 
BMG Canad*'C2 It Must. SOCAN; Wait/ H«j». ASCAP 
REMIXERS: Hew Hector. MotwS. Junior vasquet. Johnny 
Vicious. RH Factor. Richard Humpty Vission 
RCA 60400 (CO sir«le) 

The second single from Kristine W's 
potent "Stronger" opus shows the 
dance vixen valiantly striving to fur- 




TRAIN Drops Of Jupiter (Tell Me) <4 ?o> 

PRODUCER- Bnmdan 0'6r*n 
WRITERS: Train 

PUBLISHERS: EMI April Mirwc/D«*rt Tent Mutic/ 
Schweet Music o/b/o irsett/P Timon Muvc/Wr Clean 
Musjc/Beneath the Tree Music, ASCAP 
Columbia 16160 

Who knew that 19«J»'s breakthrough 
story song "Meet Virginia" was just a 
hint of the spiritual pilgrimage that 
pop/rock quintet Train had in store for 
us? As picturesque as that across-the- 
board hit was, "Drops Of Jupiter (Tell 
Me)," from the act's upcoming third 
album, demonstrates a truly artistic 
lyrical bent that merits instant accept- 
ance of this credible rock-edged song. 
Drawing upon a metaphor drenched in 
planetary terminology, the song won- 
ders whether a lady's journey to find 
herself still leaves room for the man 
she left behind: "Now that she's back 
from that soul varation/Tracing her 
way through the constellation, hey, 
hey/She checks out Mozart while she 
dues (/Reminds me that there's 
room to grow, hey, hey/Was it every- 
thing you wanted to find/ And did you 
miss me while you were looking for 
yourself out there?" Add piano, a 
splendid orchestral hackdron. and a 
vocal shimmering with |iassion and 
l>ersonality, and this is a runaway 
track for Train. Adult top 40 and mod- 
ern adult, your winter just heated up. 
Please don't miss this outing— it's one 
of those special ones that will click on 
its hook alone but soon foster real ded- 
ication as the vividly drawn words 
Itegin to penetrate. 



ther build a pop fan base, while serv- 
ing her core club constituency. It's a 
tough line to walk, but Kristine makes 
it look remarkably simple. It must be 
her buoyant, upbeat way with a lyric. 
Or maybe it's the endearing, creamy 

tune of her alto range. Regardless, 

Kristine continues to be a compelling 
figure, and she does wonders with this 
sweet, uptempo tune, which bounces 
along at a pleasant, disco-inflected 
pace. Is there room at top 40 radio for 
this jam? There should be. Dance 
music with this much pop oomph is 
pretty rare. For those who prefer 
Kristine in a more club-savvy environ- 
ment, there's a bounty of remixes— 
too many, actually. After a while, the 
song and the artist seem to get lost in 
the sauce. Your best bet? Stick with 
the perky album track and go directly 
to Hex Hector's revision when you 
need an extended, groove-laden ver- 
sion. 



G.DEP FEATURING P. DIDDY AND BLACK ROB 
Let's Get K (4tlS) 
PRODUCER: Yogi 

WRITERS: T. Coleman. J. Gratiam, S. Combs. R. Ross. A. 
Green 

PUBLISHERS: Scamoti Music PublrshingrHhythm Blunt 
Music/Universal Music Publishing' Justin Combs Publish- 
ing, adminrstered by EMI-April Music/Diamond Rob 
Music, ASCAP; Al Green MusicArving Musk/East Mem- 
phis Music. BMI 
Bad Boy 3353 (CD promo) 

Bad Boy Records is known for break- 
ing young guns like the Notorious 



ON * STAGE 



AN IDIOT DIVINE 

Written and Derlormed by Rinde Ecliert 
Direcled by Ellen Wcleurtnlin 
Sets and lights by Gnela Beaudirt 
Sound by James Ranaizl 
Produced by trie Culture Project 
45 Bleecker Theatre. New York 

Slow, labored breathing fills the 
darkened theater at the begin- 
ning of Rinde Eckert's latest one- 
man show, "An Idiot Divine." The 
lights come up to reveal that the 
disturbing sound isn't coining 
from Eckert himself but from the 
bellows of an accordion. 

It is an odd kind of music, and 
it catches even those familiar 
with the composer's work a little 
off guard. It won't be the last 
time. Before Eckert finishes this 
evening, he will startle his audi- 
ence by mak- 
ing music with 
everything 
from frag- 
ments of a coat 
hanger banged 
against a metal 
bucket to a 
pair of pipes 
rolled roughly 
along the floor. 
Even common 
instruments 
seem newly 
invented, such 
as when he cre- 
ates a percus- 
sive sound by 
slapping his 
finger or palm 
against the 
mouthpiece of a baritone hom. 

All this might sound merely 
showy, and it would be if Eckert 's 
music wasn't so innovative. He 
draws from a variety of genres — 
folk antl gospel, blues and blue- 
grass come first to mind — to con- 
jure an individual style, one that 
is not only intensely personal but 
ideal for the stories he is telling. 
And sound designer James Rat- 
tazzi, a musician himself, uses 
electronic amplification to add an 
otherworldly dimension to the 
sounds Eckert creates without 
obscuring them. 

Of all the instruments on the 
stage, the most intriguing is Eck- 
ert 's rough-edged voice. His hol- 
lowed-out lower register can 
often be haunting, but his upper 
register possesses an eerie beau- 
ty all its own. His falsetto is a dif- 
ferent instrument altogether, 
capable of communicating a sense 
of longing and loss that can break 




the heart. He accomplishes this 
in his very first piece, a 
vocalise lament accompanied 
only by staccato chords from 
his accordion. 

Men on t he brink of insanity— 
or just beyond — have become 
Eckert's stock in trade. In his last 
show, the unnerving and com- 
pelling "And God Created Great 
Whales," he played a composer 
struggling to finish an opera 
based on "Moby Dick" before a 
degenerative disease erased his 
memory. Eckert turned the quote 
"Call me Ishmael" into a plaintive 
cry from a man desperately hold- 
ing onto his identity. 

In the pair of one-act pieces 
that make up "An Idiot Divine." 
Eckert brings to life two other 
besieged souls — 
a wandering 
musician who 
has lost his vil- 
lage and a man 
jailed for mur- 
dering his min- 
ister brother. 
The two epi- 
sodes, original- 
ly written 
nearly a dec- 
ade apart, are 
quite similar 
thematically. 
Yet dramati- 
cally, they 
aren't at all 
evenly matched. 

"The Idiot 
Var ia t i o ns " is a 
meditation on the transforming 
power of music. The musician, a 
self-proclaimed idiot, is merely a 
plot device. There isn't much to 
the piece beyond the music, but 
Eckert's skill as a composer and 
performer makes it feel much 
more substantial. Ear richer, both 
dramatically and musically, is 
"Dryland Divine." It is much 
more involving because the mur- 
derer's desperate search for sal- 
vation is so moving. After a 
bedraggled angel points the way. 
Eckert's rendition of "Amazing 
Grace" is so rapturous that it 
hardly feels like a cliche. 

And what is the angel's 
advice? "Eind a street corner." 
he says. "Learn how to play the 
old tunes." There are a few old 
tunes in "An Idiot Divine," but 
Eckert has also given us much 
that is new. And that is reason 
to rejoice. 

MAKK SULLIVAN 



B.I.G., the Lox, Black Rob, and, as of 
late, Shyne. Doing what they do best, 
Puffy and Co. have discovered another 
diamond in the rough in G.dep. After 
guesting on albums from Gang Starr, 
Lil' Caesar, and Puff Daddy, G is 
ready for his moment in the sun with 
this debut single. Liberally lifting 
from Al Green's "Simply Beautiful," 



"Let's Get It" is a hyperactive track 
driven by G.dep's lyric. Puff Daddy 
and Black Rob join to make the track 
an official Bad Boy affair, but it's clear 
whose single this is, with G controlling 
much of its four-plus minutes. The 
Green sample and aggressive attitude 
of "Let's Get It" should make it an 
easv sell at radio. 
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ALBUM OF THE YEAR: 

The Marshall Mathers LP (Mike Butler-engineer) -Eminem 

BEST NEW ARTIST: 

-Sisqo 



BEST ROCK SONG: 

Kryptonite-3 Doors Down 

a 

BEST ROCK ALBUM: 

Crush-Bon Jovi 



BEST POP VOCAL ALBUM: 

Inside Job— Don Henley 



BEST MALE ROCK VOCAL PERFORMANCE: 

Workin' Ft— Don Henley 



BEST MALE POP VOCAL PERFORMANCE: 

Taking You Home— Don Henley 



BEST R&B ALBUM: 

Unleash the Dragon-Sisqo 



BEST POP PERFORMANCE BY DUO OR GROUP 

with VOCAL: 

Breathless— The Co ITS 



BEST R&B SONG: 

ThongSong (Tim Kelley, Boh Robinson, Sisqo-son«\vriter>) 
-Sisqo 



BEST POP INSTRUMENTAL PERFORMANCE: 

Rebel Heart— The Cons 



BEST MALE R&B VOCAL PERFORMANCE: 

Thong Song-Sisqo 



BEST COUNTRY ALBUM: 

Breath-Faith Hill 



BEST LATIN POP ALBUM: 

Va'o-Luis Miguel 



BEST COUNTRY SONG: 

The way you love ?ne-F;iitli 1 lill 



BEST LATIN ROCK/ALTERNATIVE ALBUM: 

Uno-La Ley 



Year after year more Grammy nominated artists and projects record at 
Record Plant than at any other studio in the world. 

THOSE WHO CAN GO ANYWHERE. COME HERE. 




1032 North Sycamore Avenue Hollywood. California 90038 • Telephone: (323) 993-9300 • Fax:(323) 466-8835 • www.recordplant.com 
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Jesse Powell Returns As ( JP' 

Artist Showcases Vocal Gifts On Third MCA/Silas Project 



BY RHONDA BARAK A 

ATLANTA— R&B crooner Jesse 
Powell, who scored an R&B/pop hit 
in 1999 with "You," began molding 
his singing style at the tender age 
of 7. "I had my first band then," 
recalls the 27-year-old singer. He, 
along with his mother, brother, and 
sisters — singers/songwriters Trina 
and Tamara — per- 
formed in and 
around their native 
Gary, Ind. 

Singer/songwriter 
Powell calls his music 
a throwback to the 
'70s soul songs he 
heard and performed 
in those early days, 
noting, "That old soul 
vibe kind of captures 
[my sound) today." 

that vibe is the 
inspiration behind his 
upcoming third 
MCA/Silas album, 
"JP." The March 6 release— the fol- 
low-up to 1998's " 'Bout It" — is a bal- 
lad-heavy lineup of songs written and 




produced by Powell (for Chrysalis 
liTxIuctions/BMI) with the help of sis- 
ter Tamara and producers Tim and 
Bob, Shep Crawford, and Damon 
Thomas. 

First single "If I," co-written with 
Tamara, is a ballad that ponders the 
future of a relationship. "It's about 
when you get to that point where 
you're not sure if the 
relationship's going 
forward," explains 
Powell. "You're hop- 
ing it's not over, but 
you've done some 
things that maybe 
you shouldn't have." 

"If I" is already 
showing signs of suc- 
cess at Los Angeles 
radio station KJLH. 
"Powell showcases 
more of his vocal tal- 
u. ent on this one," says 

program/ 
music director Cliff 
Winston. "He's able to stretch a bit 
and show what a talented vocalist he 
is. It's still early, but so far all systems 



Rae & Christian's 'Sleepwalking' 
Homes To U S., U.K. Via studio KJ 



4 



BY KWAKU 

LONDON— U.K. hip-hop/R&B duo 
Rae & Christian has engaged a vet- 
eran American soulster to help alert 
U.S. and European fans to the fact 
that its sophomore album, "Sleep- 
walking" (Grand Central/Studio K7), 
is set for simultaneous international 
release Feb. 26. 

First single "Get A 
Life" features R&B 
icon Bobby Womack, 
who also adds his dis- 
tinctive sheen to the 
album's radical cover 
of Harold Melvin & 
the Blue Notes' 1975 
hit "Wake Up Every- 
body." The single's 
being released in the 
U.S. Jan. 29 and in 
the U.K. Feb. 5. 

"The single was chosen both for its 
strength and the song's ability to 
bring new fans into the Rae & Chris- 
tian fold," says Ian Baptiste, Studio 
KTs U.S. distribution national mar- 
keting manager. (Studio K7 has 
branches in New York, London, and 
Berlin.) 

'The promotional plan for 'Sleep- 
walking' is typical in that it's firmly 
rooted in what has become the 'Stu- 
dio K7 marketing philosophy': heavy 
retail promotion to provide strong 
buyer incentive, backed by strategic 
consumer advertising and powerful 
grass-roots marketing tactics to 
build a buzz," says Baptiste. 

The duo consists of Mark Rae, a 
DJ and hip-hop fan, and Steve Chris- 
tian, a traditional musician and 



RAE a CHRISTIAN 
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recording engineer. "Essentially, we 
wanted to explore soul, using the 
rhythmic influences of hip-hop and 
other strong drum ideas, rather than 
just doing modern R&B," says Rae. 

Adds Christian about the pair's 
second effort, "It's more mature, a lot 
more developed — a lot more us. You 
can't just listen to it and say, 'Oh well, 
they obviously lis- 
tened to DJ Premier 
when they made this 
album.' " 

As with the pair's 
1998 debut "North- 
ern Sulphuric Soul," 
released stateside on 
Smile/Profile, "Sleep- 
walking" boasts sev- 
eral guest artists. In 
addition to Womack 
and the Pharcyde, 
both of whom are featured on two 
tracks, there are contributions by 
Brazilian jazz stylist Tania Maria, 
Jamaican reggae singer Cederic 
Myton of the Congos, and British 
singers Kate Rogers and Siron. 

It's hoped that Womack and the 
album's other featured artists will be 
able to join Rae & Christian — 
booked by the England-based Cac- 
tus DJ Agency — for a U.K. spring 
tour. 

The Sony Music-published duo 
decided to release "Sleepwalking" 
through Studio K7 to allow more 
time to develop its own Manchester, 
England-based Grand Central label. 
Acts on that label include hip-hop 
artists AIM, Fingathing, and Onlv 
Child. 



seem to be go." 

MCA hopes the early buzz on "If I" 
will translate into another hit in the 
"You" vein — especially given that in 
both cases, the common denominator 
is Powell's vocal talent. "The real 
pitch is we're selling his vocals," says 
Marilyn Batchelor, the label's VP of 
strategic marketing. "We're selling a 
guy with a four- to five-octave range." 

MCA plans to use Valentine's Day 
as a springboard for some of its mar- 
keting plans, which include several 
live performances, a video, Web- 
( Coutiuued on ixige 57) 




Janice-Marie's Hiatus. Janice-Marie, who achieved Grammy £ 
member of A Taste Of Honey, is back with her own solo CD on Tastebuds 
Records. "Hiatus Of The Heart." distributed by Lightyear Entertalnment/WEA, is 
set for release this month. Adding the finishing touches, from left, are mixing and 
mastering engineer Cal Harris. Janice-Marie (who also doubled as co-producer), 
and co-producer David Cochrane. 



NARAS' Bibbs-Sanders On Increasing 
R&B Hip Hop Membership, Other Gnals 



Rhythm 
and the 



REACHING OUT: We're all aware that another 
Grammy season is here — complete with the usual 
^^^^^^^^^ head-scratching and verbal noshing 
I over the various nominations. But 
I you may not be aware of Angelia 
I Bibbs-Sanders, the recently 
■ *• {f^B appointed Western regional direc- 
■»* fl| tor for the National Assn. of 
BW"^^^0H Recording Arts and Sciences 
I (NARAS), which presents the 
Grammys. 

bibbs-sanders She has worked in the music 
industry for more than 15 years, 
gaining experience in A&R, marketing, sales, promo- 
tion, and operations, first 
with Motown and later 
with RCA/BMG. With 
NARAS since 1997, 
Bibbs-Sanders was for- 
merly executive director 
of its Los Angeles chap- 
ter. Among her goals: 
increasing the R&B/hip- 
hop membership and, in 
turn, fostering participa- 
tion in the Grammy 
Awards process. 

What impact does 
the annual Grammy Awards have on the L.A. 
chapter and your job? 

The telecast creates such a presence that it cer- 
tainly magnifies the Los Angeles chapter's activity 
during the month of February. In fact, we celebrate 
the Grammy Awards through a monthlong slate of 
special events titled Grammy Fest. The fest brings 
the music community together through a variety of 
professional development programs, concerts, lec- 
tures, and educational workshops designed to repre- 
sent the diverse and vast musical culture of South- 
ern California. 

With the aw r ards in Los Angeles, there's also 
heightened visibility and awareness for our organi- 
zation evidenced by increased television and media 
coverage. The show creates an economic impact on 
our music community, with a number of local musi- 
cians and audio professionals afforded the opportuni- 
ties to work at local events and on the telecast. 

How is the mandate to increase R&B/hip-hop 
membership proceeding? 

We've tailored a number of programs and profes- 
sional development seminars toward this communi- 
ty, including our presence at last year's Billboard/ 
BET R&B/hip-hop conference. The key for us is 
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reaching out to the entire urban community and edu- 
cating them about the benefits of membership and 
the various initiatives and programs we offer. This 
year's nominations for DMX, Jay-Z, and Eminem 
indicate that we are building a younger, more diverse 
membership. 

There's been criticism of this year's nomina- 
tions that sales are being valued over art. 

A Grammy winner is determined only by the 
recording academy's voting membership. It's truly a 
peer honor, given by and to artists and technical pro- 
fessionals for artistic or technical achievement, not 
sales or chart positions. For example, this year's 
album of the year category includes recordings by 

Steely Dan, Beck, and 

Radio head — these 
releases are certainly 
not sales- or chart-driv- 
en projects. 

What are the most 
common misconcep- 
tions regarding par- 
ticipation in the 
Grammy process? 

A majority of people 
are under the impres- 
sion that only "plat- 
inum-selling artists and 
musicians" are eligible to become voting members. 
We have more than 10 different voting categories 
designed for vocalists, songwriters, producers, engi- 
neers, music video, album liner notes, etc. Individu- 
als are able to qualify for voting membership if they 
have just six tracks on a commercially released 
recording with a minimum distribution of 3,000 
copies. 

Another common misconception is that this is an 
"exclusive" organization. Quite the contrary. In addi- 
tion to our voting categories, we have two other mem- 
bership categories. Our associate category is designed 
for all music business professionals, including label 
executives, artist managers, music attorneys, and 
music publishers. Music students, music educators, 
music merchants, and music therapists are all eligi- 
ble to join our affiliate category. 

With respect to your appointment, what are 
your new duties? 

This position affords me the opportunity to provide 
professional development and educational program- 
ming to music communities within the Western 
region. This year we will offer programs and servic- 
es in cities such as Albuquerque [N.M.], Denver, Las 
Vegas, San Diego, and Santa Fe [N.M.], 
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Join us at the MusiCares Person of the Year tribute dinner in Los Angeles 
with special guest Tony Bennett and guest host Michael McKean as we sell music 
and unique music memorabilia, plus present a live auction. All net proceeds 
benefit MusiCares, which will help families and children in need. 
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OAlbums with the greatest sates gains this week. •Recording Industry Assn. Of America (RIAA) certification for net shipment of 500.000 album units (Gold) A RIM certification (or net shipment of 1 million units (Platinum). + RIAA certification for net shipment 0* 10 million units (Diamond). 
Numeral foltowing Platinum or Diamond symbol Indicates album's multi -platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by Uie number of discs anoVor tapes. 'Asterisk indicates LP is available. Most tape prices, 
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows charfs largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact 
shows albums removed from Heatseekers this week, ■indicates past or present Heatseeker title. <C 2001. Biit&oarcL'BPi Communications, and SoundScan, inc. 



Billboard's "Year in Music" 2000 Issue 

A special double issue featuring the top rankings in every category of 
music and video charts for 2000. To order extra copies of this collectors 
issue for $18.00 each call 1-800-745-8922. 



YES! Please send me . 



. copies of the 



"Year in Music" issue at $18 (includes S&H) each. 

Payment enclosed $ 

Charge my: Amex MasterCard Visa 

Card » E«p Date 

Signature (required) 



Title 



Company/Station 



City/Stale/Zip 




FOR FASTEST SERVICE 
FAX YOUR ORDER TO 
(646) 654-5886. 



Mail your order to: 

Billboard, Att: J.Acosta, 

770 Broadway, 5th Fl. 

New York, NY 10003 

Or e-mail jacosta@billboard.com 
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"Best New Artist" 
"Best R&B Album" 
"Best R&B Vocal Performance" 

4 DCJ^yiGiP *}7maye Onward nominations 
£>/ Sizzfin 1 Sixteen 
2 JSO^yj CTlwarc/ nominations 

k&& r.VOUtn"- US/. Today 

"...one ui ihe bes: alburns of ine /earl" -Billboard 

IJ .ji J s Uilenl ih£ii J 5 ihe ke/ io her success." - vies 

"One of ihe /ear's bes: JJ - R&iiing saw* 

"One of the best alburns of ihe /ear. 
Klo Question." - la y/s^W/ 

"..a shimmering collection //iih lush, jazz/ 
/ocaJs and neosouJ sensibili:/." -Ne^eek. 

"...De /aSiaiing." - Philadelphia Enquirer 
yJus Uop 10 critical acclaim nationwide! 
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Thomas Reflects On His '92 Grammy Wins 



URAMMY AFTERGLOW: 
Besides immediate gratification, the 
respect of your peers, and a hoped- 
for increase in record sales, just what 
is the value of winning a Grammy? 

Todd "Speech" Thomas, front 
man of the Grammy Award-winning 
group Arrested Development, 
admits that, at the time, winning 
wasn't such a big deal. The Atlanta 
rap group walked away with two 
awards in 1992: best new artist and 
best rap performance by a duo or 
group for the No. 1 R&B single 
'Tennessee." 

"But it became a much bigger deal 
afterward," says the rapper/song- 
writer, who's currently shopping a 
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new, 19-track Arrested Develop- 
ment album titled "Heroes Of The 
Harvest." "Out of all the awards 
we've won, it seems as if the Gram- 
my is the one that never fades. It 
really makes people know that we 
are professionals." 

And although Speech is a member 
of the National Academy of Record- 
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' Ms. JACKSON'S' TRIP: The single that seems to have more lives 
than a cat returns to the pole position on Hot R&B/Hip-Hop Singles 
& Tracks. OutKast's "Ms. Jackson" (LaFace/ Arista) hits the No. 1 
slot for the second time in its chart history. 

The first time "Ms. Jackson" hit the top was the issue of Dec. 16, 
2000, but after just one week, "Ms. Jackson" gave up its perch and 
hovered between No. 2 and No. 3 for the next six frames. This is "Ms. 
Jackson's" seventh week in the top three, and with this issue's Great- 
est Gainer/Sales designation, it returns to the No. 1 position. Up 
through the last issue, all sales points for "Ms. Jackson" were derived 
from a DVD single, which contained videos of both "Ms. Jackson" and 
"B.O.B.," along with interview footage and vignettes. This issue, how- 
ever, was the first to include a full week of sales of the newly available 
12-inch vinyl and maxi-CD singles. The 881% gain in sales points over 
last issue brings OutKast back into the limelight. With just short of 
8,000 pieces sold, "Ms. Jackson" also hits No. 1 on Hot R&B/Hip-Hop 
Single Sales, pushing last issue's top-selling single, Jaheim's "Could 
It Be" (Divine Mill/Warner Bros.), down a slot on the sales list. 

MaN'S ANNOUNCEMENT: Public Announcement, which coined 
the term "body bumpin' " during the spring and summer of 1998, is 
back in a big way. Its upcoming album, "Don't Hold Back" (RCA), due 
Feb. 6, should benefit from two hit singles. The first single from that 
project, "Mamacita," peaked at No. 7 on the Dec. 23, 2000, stanza of 
Hot R&B/Hip-Hop Singles & Tracks; it remains on the chart at No. 
33. That single — which is available at retail on cassette, CD, maxi- 
CD, and 12-inch vinyl — went to No. 1 on Hot R&B/Hip-Hop Singles 
Sales in the Jan. 20 issue and is now No. 5 after eight weeks on the 
chart. Even with such strong sales and an album hot on its heels, Pub- 
lic sent a second single to radio. "Man Ain't Supposed To Cry" debuts 
at No. 82 on Hot R&B/Hip-Hop Singles & Tracks, with a 64% increase 
in national radio airplay over last issue's numbers. Stations like WGCI 
Chicago (Public's hometown station), WENZ Cleveland, WBLS New 
York, and WHQT Miami are strong supporters thus far. 

Public's last album, "All Work No Play" (A&M), remained on the 
Hot R&B/Hip-Hop Albums chart for 34 weeks. This one looks like it 
might bring faster and better results. 

BRIDGING GAPS? You will notice on Top R&B/Hip-Hop Albums 
that Charlie Wilson's latest endeavor , "Bridging The Gap," is list- 
ed twice, once at the No. 57 slot and again as a debut at No. 74. This 
is not an error. The two different slots are the cause of an album being 
released by an independent label (called Major Label) and then the 
same album being picked up by a major distributor (in this case, Major 
Hits/Jake/Interscope). Because the two releases in question have dif- 
ferent bar codes, and since Universal Music and Video Distribution 
will not accept returns on the indie version, SoundScan cannot link 
the two together. Thus, the same title occupies two different slots. 



ing Arts and Sciences (NARAS), he's 
still not sure what the organization 
does outside of presenting the Gram- 
mys — a perception that NARAS 
president/CEO Michael Greene is 
working to change in the R&B com- 
munity. 

"In the earlier days, they figured 
NARAS was a bunch of old white 
guys sitting around honoring Henry 
Mancini," Greene says of a NARAS 
image he has fought to shake. "It's 
taken a community-wide investment 
in all 12 chapters to do urban out- 
reach, getting into the community 
with MusiCares programs, financial 
grant assistance, and various educa- 
tion programs." 

The organization has a convert in 
Fo' Reel/Universal rapper Nelly. 
Though not a member at present, the 
St. Louis native (aka Cornell 
Haynes) says he's "definitely going to 
join. The Grammys have become 
more meaningful and acceptable to 
the hip-hop community. Having [hip- 
hop] artists in the mix helps make the 
organization more aware of hip-hop 
artists who deserve recognition. 

"Joining is something I hadn't 
thought about before," continues 
Nelly, who's nominated twice for his 
"Country Grammar" debut (best rap 
solo performance and best rap 
album). "But now I'm much more 
aware of what the organization is and 
does, and I would like to play a more 




active role in it." 

Speech agrees that some things 
have changed since his group won the 
accolade. "The Grammys have loos- 
ened up a bit," he notes. "I applaud 
the notion that the Grammy [organi- 
zation] sees music for its artistic 
value, rather than putting the curtain 
down on it because of any controver- 
sy surrounding it. Music is supposed 
to be about the artistic value it offers, 
not just the content." 

DOUBLE STANDARD: Speaking 
of content, many people inside and 
outside the music industry are up 
in arms about the recognition 
bestowed upon Aftermath/Inter- 
scope rapper Eminem, despite his 
controversial lyrics and persona. 
NARAS' Michael Greene defends 
the artist's multiple nominations for 
the work on his sophomore album, 
"The Marshall Mathers LP," which 
received nods for album of the year, 
( Continued on page 57) 
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Grammy Recording Nods Raise Concerns With Punters 



OINCE THE NOMINATIONS for 
the 43rd annual Grammy Awards 
were announced Jan. 3, our phone has 
not stopped ringing. We've also re- 
ceived numerous E-mails regarding 
the nominations, specifically those in 
the best dance recording and non- 
classical remixer of the year cate- 
gories. 

Is everyone smiling? Not exactly. 
"I am outraged that 'Who Let The 



Dogs Out' by Baha Men could even 
be considered for best dance record- 
ing, let alone be nominated in the cat- 
egory," writes one dance music en- 
thusiast who's been an arid reader of 
Billboard for 15 years. "I'm just curi- 
ous how a song that didn't even make 
a dent on the dance charts was nomi- 
nated. Is it because the song was 
played at sporting events? 1 just don't 
understand this." 

Quite honestly, this dance music fan 
wasn't alone in his bewilderment at 
the song's nomination. "I'm sure I'm 
not the only one to write you regard- 
ing the outrageous nominees for best 
dance recording," writes an industry 
observer. "Friggin' 'Who Let The 
Dogs Out'? Come on." 

"Who let the dogs out?" queried 
another punter. "More like, who let 
the dogs in? Simply put, and to para- 
phrase Whitney Houston, it's not 
right, and it's not OK." 

For many, this year's nominations 
for best dance recording fall incredi- 
bly flat. "Once again, and except for 
Moby ["Natural Blues"], real and 
honest dance artists were complete- 
ly locked out of the category," says 
one disappointed club artist. "Let's 
face it, Eiffel 65 ("Blue (Da Ba 
Dee)"], Enrique Iglesias I "Be With 
You"), Jennifer Lopez ["Let's Get 



Nominees For 
Dance Recording 

• Baha Men, "Who Let The 
Dogs Out" (S-Curve). 

• Eiffel G5, "Blue (Da Ba Dee)" 
(Republic/Universal). 

• Enrique Iglesias, "Be With 
You" (Interseope). 

• Jennifer Lopez, "Let's Get 
Loud" (Work). 

• Moby, "Natural Blues" <V2). 



Loud"], and Baha Men aren't true 
dance artists. They're all pop acts, 
pure and simple." 

Of course, one person's pop act is 
another's dance act. While we agree 
that artists like Iglesias, Lopez, Eif- 
fel 65, and Baha Men are decidedly 
pop, you can't deny that the music 
they make is incredibly rhythmic, 
with fiery beats you can dance to. 
That said, we'd be lying to ourselves 
if we said we agree with these four 
nods in this category. 

The reality is this: Such higher-pro- 
file acts make it that much more diffi- 
cult for "true" dance artists, many of 
whom are completely unknown out- 
side the club community, to ever have 
a shot at being nominated. Let's face 
it, the potential is there for voting 
members of the National Academy of 
Recording Arts and Sciences 
(NARAS) to vote on name recogni- 
tion alone — without taking anything 
else into consideration. 

Yes, we admit it, w T e're mildly per- 
plexed that tracks like Madonna's 
"Music," Madison Avenue's "Don't 
Call Me Baby," Basement Jaxx's 
"Bingo Bango," Ultra Nati's 
"Desire," Chicane Featuring Bryan 
Adams' "Don't Give Up," and 
Sonique's "It Feels So Good" are 
nowhere in sight in this category. 
Thankfully, Moby's "Natural Blues" 
made the cut. 

Conversely, it's ail smiles for 

the five nods in the nonclassical re- 
mixer of the year category. We're so 
thrilled to see that this year's nomi- 
nees — Deep Dish, Hex Hector, 
Maurice Joshua, Peter Rauhofer, 
and Richard "Humpty" Vission — 
encompass the many musical styles 
that thrive within clubland. Deep 
Dish represents the underground; 
Hector effortlessly cavorts with 
trance and pop; Joshua keeps it soul- 
ful and joyful; Rauhofer showcases 
dance music's progressive side; and 
Vission opts for the hard and funky. 
Equally thrilled about this powerful 
lineup are the nominees themselves. 

"My initial thought was, 'Geez, I 
probably won't win again. I'll be the 
Susan Lucci of the Grammys," says 
NARAS member Hector, laughing, 
referring to his second consecutive 
nod in this category. "Now, I'm think- 
ing it's pretty cool. It shows that peo- 
ple are paying attention and appreci- 
ating my work." 

To say that Washington, D.C.- 
based duo Deep Dish — aka All Shi- 
razinia and Sharam Tayebi. who are 
both voting members of NARAS — is 
excited would be an understatement. 
"Sharam and I always keep mental 
checklists," says Shirazinia. "On the 
list of things to accomplish were 
working with Madonna and receiving 
a Grammy nomination. That they 
both happened in the same year only 
makes the nomination that much 
more special. 

"Throughout the years, Sharam 
and I stuck to our guns as under- 
ground producers and remixers," Shi- 
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by Michael Paoletta 

razinia adds. "Hopefully, it will inspire 
others to keep doing what they're 
doing and to never give up on the 




underground. For us, it only makes us 
push forward, doing anything we can 
to help the dance music scene. This is 
only the tip of the iceberg for us." 

According to Vission, he thought a 
friend was "bullshitting" him when 
the friend called the remixer/produc- 
er to tell him the good news. "I never 
expected to be nominated; it's very 
overwhelming," says the Los Ange- 
les-based NARAS voting member. "I 
honestly thought it would take me 
much longer to get to this point where 
I'm being nominated for a Grammy. 
But I am very happy and proud of my 
work this past year." 

Vission also acknowledges that it's 
"cool to get this type of recognition. 
It gives me a little kick. As for actu- 
ally winning the award, that really 
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1. IS IT LOVE? CHILI HI FLY 

MINISTRY OF SOUND IMPORT 

2. NOT SEVENTEEN MANDALAY v; 

3. UNA MUSICA SENZA RITMO 

DEGENERATION iommy boy silver label 

4. FUCK ME HARDER HARRIS & COX 

4 PLAY 

5. PASS IT ON KEOKI moonshine 

MflXI SINGLES SALES 



1. GIVE IT TO ME SUPERJUICY star 69 

2. YOU TAKE MY BREATH AWAY 

SUREAL groovilicious 
. DAYLIGHT NEW LIFE CRISIS tommy soy 
. NOW THAT I FOUND YOU IRIS xtreme 
. FLY AWAY VINCENT DE MOOR radikal 



doesn't matter. That I got this far in 
the voting process makes me happy 
enough." 

"I feel blessed," says Chicago-resid- 
ing NARAS member Joshua. "It's 
truly an honor to be recognized by 
your peers. It's also an honor to be in 
such good company. The competition 
is fierce this year. Perhaps even more 
important is the fact that such a nom- 
ination shows what I've accomplished 
over the past year. People see how 
hard you've worked and hustleil." 

Rauhofer, who won this coveted 
award last year, says that being nom- 
inated two consecutive years speaks 
volumes about his work. "At first, I 
was surprised at this nomination," 
says Rauhofer, also a voting member 
of NARAS. "I thought, 'How could I 
be nominated again?' After giving it 
much thought, I realized that such a 
nomination is for a body of work with- 
in a specific time jieriod; it's not a life- 
time achievement award." 

Perhaps Rauhofer had such feel- 
ings because the category is still in its 
infancy (both dance categories are 
only 4 years old ), making repeat nom- 
inations that much more conspicuous. 



Think about it: Would we question the 
validity of somebody like Walter 
AfanasietT being nominated for pro- 
ducer of the year two years in a row? 
It's doubtful. Similarly, we shouldn't 
question Rauhofers second nod in this 
category — he had a very good year! 

One thing does bother Rauhofer, 
though. In fact, it's bothering numer- 
ous industry executives, too. "Why 
(Continued on next ixiyel 




Breakouts: Titles with future chart potential, 
based oft club play or sales reported this week- 



Grammy Nominees For 
Nonclassical Remixer Of The Year 



DEEP DISH 

• "Barbarella," Deep Dish Ar- 
mageddon Breakdown remix 
(Sven Vath). 

• "Mohammad Is Jesus," Deep 
Dish Daddy Cool remix (Deep 
Dish). 

• "Music," Deep Dish Dot Com 
remix (Madonna). 

• "Rise," Deep Dish Hi-Rise 
remix (Gabrielle). 

• "Sexual (Li Da Di)," Deep 
Dish Cheez-Whiz remix (Amber). 

• "True." Deep Dish Poof Daddy 
remix (Morel). 

HEX HECTOR 

• "Feelin' So Good," Hex Hector 
Club mix (Jennifer Lopez). 

• "Give Me Just One Night (Una 
Noche)," Hex Hector Radio mix 

(98°). 

• "I Learned From The Best," 
HQ2 Club mix (Whitney Houston). 

• "I Turn To You," Hex Hector 
Radio mix (Melanie C). 

• "Music," HQ2 Radio mix 
(Madonna). 

• "Spanish Guitar," HQ.2 Club 
mix (Toni Braxton). 

MAURICE JOSHUA 

• "Don't Think I'm Not," Digital 
Blaek-N-Groove Club mix (Kandi I. 

• "Independent Women Part I," 
Maurice's Carnival 2000 mix (Des- 
tiny's Child). 

• "It's Gonna Be Me," Maurice's 
Radio edit CN Sync). 

• "Jumpin', Jumpin'," Digital 
Black-N-Groove Club mix (Des- 
tiny's Child). 



• "Say My Name." Maurice's 
Last Days of Disco Millennium 
mix (Destiny's Child). 

• "Shackles (Praise You)." Mau- 
rice's Carnival 2000 mix (Mary 
Mary). 

PETER RAUHOFER 

• "Greatest Love Of All," Club 
09 Classic Club mix (Whitney- 
Houston). 

• "He Wasn't Man Enough," 
Peter Rauhofers Trance mix (Toni 
Braxton). 

• "I Don't Know What You 
Want But I Can't Give It Any 
More," Peter Rauhofer Roxy 
Anthem (Pet Shop Boys). 

• "I Think I'm In Love." Peter 
Rauhofer Club Anthem (Jessica 
Simpson). 

• "17 Again." Peter Rauhofer 
remix (Eurythmics). 

• "Take A Picture," Club 09 
Trance mix (Filter). 

RICHARD "HUMPTY" VISSION 

• "Alright," R.H.V. Club mix 
(Dcvone). 

• "American Pie," R.H.V. Visits 
Madonna mix (Madonna). 

• "American Me," R.H.V Radio 
mix (Madonna). 

• "Everybody's Free 2000," 
R.H.V. Cyberfest mix (Richard 
"Humpty" Vission Featuring 
Rozalla). 

• "Music." R.H.V. Phunkytron 
mix (Madonna). 

• "Shut The F**k Up And 
Dance," R.H.V. Anthem Mix 
(Adrenaline). 



50 



www.billboard.com 



BILLBOARD FEBRUARY 3, 2001 



Bibpord HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


PI IIR PI AY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 

IMPRINT h NUMBER/PROMOTION LABEL 




THIS 
WEEK 




2 WKS 
AGO 


WKS. ON 
CHART 


MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE. MASS MERCHANT, ANO INTERNET 
SALES REPORTS COLLECTED. COMPILED. AND PROVIDED Br Cof J/lrf^rfln* 

TITLE Hlliil ARTIST 

IMPRINT & NUMEtEROSTRIBUTlNG LABEL II 


1 
2 




3 


4 


9 


^^^W HO. I ^^^"^ 

BFAUTIFUL DAY iJ>l ANP PRDMO , !N"F-i' L -' 1 "'F* ! 1 woott Jt No 1 U2 




20 




2 


— No. 1 /Greatest Gainer — 

DONT TELL ME CO DC MAVERICK 44910/WAKNER BROS- 1 1 *«!. 9! No. 1 MADONNA 




4 


5 


i 


LIFETIME TO LOVE 4 PLAY 2029 CECE PENISTON 


2 


1 


1 


17 


INDEPENDENT WOMEN PART 1 IT) 1X1 COLUMBIA 7M93.CRG t 


DESTINY'S CHILD 


( 3 




5 


7 


7 


LOVIN' YOU RCA 60400 KRISTINE W 


3 


2 


2 


. 


STRONGER IT) (X) JIVE 79405 T 


BRITNEY SPEARS 


4 




8 


9 


7 


Dnv 7DPUIV1 otDOur AAQia nrviK nr i nur 


4 


3 


6 


7 


LADY (HEAR ME TONIGHT) -. II. 34»CLAT 567S»WCA T 


MODIO 


(5 




7 


12 


7 


BY YOUR SIDE EPIC PROMO t SAOE 


i 


4 


4 


6 


SOUTH SIDE m (XI V2 27676 t 


MOBY FEATURING GWEN STEFANI 


6 


1 


2 


i j 


LADY (HEAR ME TONIGHT) BARCLAY 587900/MCA t MODJO 


c 
D 


5 


5 


Li 


MUSIC IT) (X) MAVERICK 44909.WARNER BROS t 


MADONNA 


7 


2 


1 


9 


DON'T TELL ME MAVfRiCK is-i ItYiVMNffi S^CS. t MADONNA 


1 


7 


8 


8 


ONE MORE TIME CI IXi VIRGIN 38)58 


DAFT PUNK 


( 8 




10 


21 


3 


YOU TAKE MY BREATH AWAY GROCrvuiCiOlJS ?34/STRiCTU RHYTHM SLRFftl 


8 


6 


3 


19 


MOST GIRLS (T) W LAFACE 24490/ARISTA f 


PINK 


9 

n 




15 


24 


4 


PAPA'S GOT A BRAND NEW PIGBAG TOMMY BOY SILVER LABEL 218flrTOMMY BOT THUNDERPUSS 


f q 1 

ID 


11 


11 


6 


CAN'T FIGHT THE MOONLIGHT iT; IX) CURS 7709B t 


LEANN RIMES 




U 


12 


4 


ME DREAMWORKS PROMO KINA 




10 


8 


7 


39 


DESERT ROSE (XI A4M 4973217INTERSCOPE t 


STING FEATURING CHEB MAMI 


(11) 


17 


?n 




NOT THAT KIND DAYLIGHT 7W83Li£PIC t AM AT-?" AC"! A 




© 






1 


■ Hot Shot Debut — 

LOVIN' YOU IT) uu RCA 60400 KRISTINE W 


a 


9 


3 


12 


THE UNDERGROUND STAR 69 C.l 1 F DA 


NEW> 


13 


8 


6 


11 


ONE MORE TIME virgin urn DAFT PUNK 


12 


9 


9 


5 


WHO LET THE DOGS OUT In TRULY HVPE 71211 


BAHAMA MAMA'S 


.14) 


20 


25 


6 


BY YOUR SIDE T0v\1 • BOY S LVER LABEL 2 1 7 -l.TOMMY BOY MALINA 


13 


10 


10 


8 


ALL GOOD? (Tl IX) TOMMY BOY 2178 1 DE LA SOUL FEATURING CHAKA KHAN 


15 


18 


23 


8 


NIGHT IN THE CITY reprice PROMO PM DAWN 


14 


13 


14 


6 


SPENTE LE STELLE IT) (X) RAMHAL 99050 OPERA TRANCE FEATURING EMMA SHAPPLIN 


(16) 


31 


42 


3 


WHO THE HELL ARE YOU? VICIOUS GROOVESrC2 PROMO/COLUMBlA MADISON AVENUE 


15 


12 


12 


28 


JUMPIN'. JUMPIN' IT) (X) COLUMBIA 79446/CRG t 


DESTINY'S CHILD 


17 


24 


27 


6 


ALL GOOD? TOMMY My 2178 t DE LA SOUL FEATURING CHAKA KHAN 


18 


25 


26 


7 


IDOL WARNER BROS. 44887 t AMANDA C.HOS! 


06) 


NE 


¥► 


1 


LIVIN' FOR LOVE (T) tn ELEKTRA 71532JEEG 


NATALIE COLE 


19 


13 


17 


9 


TCCTICV r\tt rnrnrt minor imfm nnMAI r\ 1 AVAIDtMrr DDTCChlTC TUC TOI fl TV CIM^f DC 

TtillrY EMI G05PEL ZOJOlVCAPITOL UUNAI.U LAWKt INUt KKtbtN 1 5 1 He 1 Kl-U 1 T bllNdtHb 


17 


14 


13 


13 


THAT OTHER WOMAN (TMX) ATI ANTIC 84939/AG t 


CHANGING iaijl;- 


20 

21 
<< 




26 


29 


6 


CAN'T FIGHT THE MOONLIGHT CURE * H t LEANN RIMES 


(18) 


17 


20 


12 


SANDSTORM (Tl IX) GROOVILIOOUS 227/STRICTLY RHYTHM t 


DARUDE 




27 


34 




COIITU ClhC ■ M^IOV EC/lTI IDlMf^ ^UULU CTCCAMI 

buU In bl UL v I /Jo 76 T MUUT r LAI UKINLi LiYVtlN al trtt-WI 


19 


15 


15 


38 


KERNKRAFT 400 (T) (XI radikal 99027 1 


ZOMBIE NATION 




28 


35 


6 


MANGAMANIA MIXOLOGY 0001/4 PLAY CORMANO 


(20) 


NEW> 


1 


PAPA'S GOT A BRAND NEW PIGBAG IT: IX) TOMMY BOY SUVtR IABEL 2188TOMMI BOY THUNDERPUSS 


23 


16 


8 


11 


GLORIOUS KINETIC 4486CWEPRISE t ANDREAS JOHNSON 




(21) 
(D 


NE 

21 


*> 




JUST KEEP THINKING ABOUT YOU IT) ill LOGIC 81359 t 


GLORIA GAYNOR 


24) 


39 





2 


— Power Pick m 

STRANGER IN MY HOUSE ElEKTfy TAMIA 


49 


3 


LIFETIME TO LOVE (T| EX) 4 PlAY 2029 


CECE PENISTON 




23 


16 


16 


31 


TOCA'S MIRACLE IT) (X) GKCOVILECICJS 122/STRICTLY RHYTHM | 


FRAGMA 


25 


19 


15 


12 


FABULOUS (GUIDE YOUR ROCKET) JELLYBEAN 261 1 BORIS & BECK 


24 


19 


18 


26 


DANCE WITH ME iT IXI THE OAS LABEU'ATLANTIC 846847AG t 


DEBELAH MORGAN 


25 


18 


17 


35 


DONT CAU ME BABY (TMX) VICIOUS GROOVE5.t77COlUMBIA 79371JCRG t MADISON AVENUE 


26 


21 


14 


S 


DO YOU LOVE ME JELLYBEAN 2613 JOE T VANNELLI PROJECT FEATURING MUAN 


(27) 


37 




2 


NEEOIN* U II OEFINITY PROMO DAVID MORALES PRESENTS THE FACE FEAT JULIET ROBERTS 


(26) 


23 


19 


42 


WHAT A GIRL WANTS ID IX) RCA 60224 1 


CHRISTINA AGUILERA 


28 


23 


18 


11 


RISE IN NLKWJUS 20147 STEVE LAWLER 


(27) 


50 




2 


CHA-CHA SLIDE ID M O.B. )Sa37R/UNIVERSAL 1 


MR. C THE SLIDE MAN 


29 


22 


10 


10 


U TURN ME ILHVOLis 20435 BYRON STINGILY FEATURING LEEE JOHN 


28 


25 


22 


7 


LULLABY OF CLUBLAND (Tl (XI ATLANTIC B5O05YAG 


EVERYTHING BUI THE SIR! 


.'30 
31 




34 


37 


6 


CHANG! N .Vis- LUC vjo! LINDA CLIFFORD 


29 


24 


23 


25 


1 WANT YOU TO NEED MEjTHAT'S THE WAY IT IS >: L.f.ij UjilC 7 >.i 7 a E- ; . CELINE DION 




32 


33 


6 


HOLLER VIRGIN PROMO t SPICE GIRLS 


30 


2: 


21 


23 


THE HAMPSTERDANCE SONG X: KOCH 8161 t 


HAMPTON THE HAMPSTER 


32 


14 


11 


12 


PULL UP TO THE BUMPER EDEL AVER CA 1B237 t GRACE JONES VS. FUNKSTAR DE LUXE 


31 


23 


27 


9 


WE ARE ALIVE (Tl IX) MUTE 69M5 1 


PAUL VAN DYK 


'.33.: 


35 


43 


3 


ABOVE THE SEA JELLYBEAN 2615 PARADIS 


32 


26 


26 


41 


1 WILL LOVE AGAIN (Tl (X) COLUMBIA 793757CHG t 


LARA FABIAN 


34 


29 


31 


7 


OPEN MY HEART ELEKTRA 671 16VEEO 1 YOLANDA ADAMS 


(33) 


39 




2 


CASTLES IN THE SKY IT) Hi RC6BINS 72046 


AM v7,r. DA H L i EAIUlf M:.. MARSHA 


(35) 


42 




2 


SUNNY TRUMPETS GROOVILIOOUS 23LVSTPJCTLT RHYTHM MDC 


34 


29 


24 


7 


EVERYTHING YOU DO HI ATLANTIC 85045.AG 


M2M 


(36) 


45 




2 NOTHINGNESS JlUY3tA* K'» KARMADELIC FEATURING SANDY B 


35 


30 


2i 


46 


SAY MY NAME (T) (X) COLUMBIA 793467CRG t 


Dl STINY S CHILD 


(37) 


47 




2 | JUSTKEEPTHlNKlNGABOUTYOULOGIC8l359t GLORIA GAYNOR 


(36) 


NEW ► 


! 


GLORIOUS m (XI KINETIC 448607REPRISE t 


ANDREAS JOHNSON 


(38) 






1 


— ^ Hot Shot Debut d^- 


37 


33 


32 


12 


NOT THAT KIND (XI DAYLIGHT 79483/EPIC t 


ANASTACIA 


NEW ► 


THE FIELDS OF LOVE RAC-1KAL WOJ.i 1 ATB FEATURING YORK 


38 


32 


29 


37 


YOU SANG TO ME IT) (X) COLUMBIA 7942B7CRG t 


MARC ANTHONY 


(D NEV» 


1 


ON THE BEACH RAUIKAL 9OT 1 YOR K 


(39) 


NEW* 


1 


NOTHINGNESS IT) IX) JELLYBEAN 2595 


KARMADELIC FEATURING SANDY B. 


(40 ) 46 | 46 




OBSIDIAN (REMIXES) SIX DEGREES 5034 BANCO DE OA A 


40 


31 | 28 


39 


FEELIN' SO GOOD III IX! WORK 7938SEP1C t JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE 


(4T) NEW* 


1 


STAR 69 (WHAT THE FU'K) SKINT PHOMtMSTRALMRKS t FATBOY SLIM FEAT ROLAND CLARK 




NEW ► 


1 


THE FIELDS OF LOVE :T) IX) RADIKAL 99044 t 


ATB FEATURING YORK 


42 


17 | 13 


12 


THE POWER OF ONE ATLANTIC 8502 1 DONNA SUMMER. 


42 


34 


30 


38 


WHERE YOU ARE) WAMNA LOVE YOU FOREVER IT: l<: COlumiu 7939L.CSO t JESSICA SIMPSON FEAT NICK LACHEY 


(43) 


NEW* 


1 


EASY LOVE (STAY THE NIGHT) COLUMBIA PRCAIO LADY 




43 


36 


33 


40 


IT'S A FINE DAY IT! LX) RAMPAGE 0)04 


MISS JANE 


44 


38 


36 


12 


STAND UP! STAR 69 '.207 MAGIC CUCUMBERS FEAT JOCELYN BROWN & CONNIE HARVEY 


44 


37 


35 


: 


LET'S GET MARRIED T; ix) SO SO DEF/COLUMBIA 794377CRG f 


JAGGED EDGE 


45 


30 


16 


13 


LIVIN' FOR LOVE ELEKTRA 71532 EEG NATALIE COLE 




45 


35 




2 


IT'S GONNA BE OKAY X STREfTSEAT 080 


ROBIN I OX. 


(46) 


HEW*- 


1 


STAND UP wiite LABEL PROMO THUNDERPUSS VS. LOVE TRIBE 


46 


38 


38 


7 


IDOL (Tl (X) WARNER BROS 44867 t 


AMANDA GHOST 


(47) 


NEW> 


1 


BLACK VELVETEEN VIRGIN PROMO T 1 FNNY K RAV IT. 7 


47 


43 


31 


13 


DON'T MESS WITH MY MAN IT) 00 POOKJE 781627BEYOJND t 


LUCY PEARL 


(48) 


NEW* 


1 


WHATCHA GONNA OO HARLEQUIN PROMO SHAUNA SOI OMON 


48 


43 


36 


22 


NO ME DEJES DE QUERER/COMO ME DUELE PERDERTE (XI tPC 79456 t GLORIA ESTEFAN 


49 


41 


38 


11 


ROCK DJ CAPITOL PROM0 1 ROBBIE WILLIAMS 


49 


44 


42 


43 


SHACKLES (PRAISE YOU) (Tl in CKOLUMBM 79347.CRG t 


MARY MARY 


50 


33 


19 


14 


LULLABY OF CLUBLAND Atlantic 85009 EVERYTHING BUT THE GIR 




w 


RE-ENTRY 


57 


1 DO BOTH JAY & JANE T)IX BAIT .'.AT AURiUE J):.V.ARlOCK 


1 A RISSA 



CD Titles with the greatest sales cm ctuti play increases this week. Power Pick on Club Play Is awarded lor the largest point increase 
anywhere in the top 50. t Videoclip availability. Catalog number is for vinyl maxi -single, or CD maxi-single if vinyl is unavailable. On 
BillbMrcl/BPI Communications. 



among singles below the top 20. Greatest Gamer on Maju- Singles Sales is awarded for the largest sales increase among singles 
Sales chart: (M) Cassette maxi -single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. £ 2001, 



DANCE TR AX 
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aren't Victor Calderone and Thun- 
derpuss nominees in this category?" 
Rauhofer wonders aloud. "They had 
such stellar years." Indeed. 

When all is said and 

DONE, it comes down to this: Be- 
come a voting member of NARAS. 
If you want your voice to be heard 
and counted, you must vote. "You 
can't complain about the process if 
you don't vote," says one label exec- 
utive. 

Ellyn Harris, president of New 



York-based Buzz Publicity and chair- 
woman of the dance music screening 
committee, echoes this sentiment. 
According to Harris, submissions for 
best dance recording were down 
from last year, which saw more 
entries than the previous year. But, 
she says, there's definitely something 
to learn from this year's list of con- 
tenders. "This year, the most signif- 
icant thing was how the majors got 
their acts together and submitted 
product, whereas the independent 
labels were sorely missing in action," 



she explains. 

"For some reason, I think inde- 
pendents believe that their tracks 
don't have a chance of being nomi- 
nated or winning," continues Harris. 
"But that's not reality. The truth is, 
independents can get nominated and 
even win. iUl that's needed ai*e more 
dance-music-savvy voting members. 
If all the eligible members of the club 
community actually became voting 
members of NARAS, w : e'd see a big 
difference in the types of songs being 
nominated — and ultimately w-inning 



— in this category." 

To obtain information about join- 
ing NARAS (new memberships cost 
$85, but discounts may be available), 
visit Grammy.com or call 310-392- 
3777. "Joining is easy, and it's not 
expensive," notes Harris. 

"We're always encouraging others 
to become voting members," says 
Deep Dish's .Mi Shirazinia. "Too 
many people think it's not a credible 
award ceremony, that it's not cool, but 
that's jast not true. It's about pushing 
dance music into the mainstream." 



OuR JEANNE DIXON PRE- 
DICTIONS: Best dance recording 
will go to Jennifer Lopez's "Let's 
Get Loud." The nonclassical remix- 
er of the year trophy will be handed 
to Maurice Joshua. 



TO OUR READERS 

The Dance Trax Hot Plate will 
return next week. 
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MCA Credits Artists, Staff For Label-Of-The-Decade Title 



BY DEBORAH EVANS PRICE 

NASHVILLE— Talented artists 
and a dedicated staff are just two of 
the components MCA Nashville 
chairman Bruce Hinton says have 
contributed to the company being 
named Billboard's top country label 
for 10 consecutive years — earning 
it label of the decade status. 

"It's very exciting," says Hinton. 
"It was never about achieving 10 
years in a row. It was always about 
'Let's achieve it for the year ahead of 
us,' and all of a sudden you look 
around, and you were up to the 10 
mark." 

Hinton gives credit to "an amazing 
roster of superstars that gave us 
great music but also a heck of a com- 
pany behind it. One of the things 
MCA Nashville always prides itself 
on is careers of great longevity," he 
says. "If you look at artists like 
George [Strait], Reba [McEntire], 
Vince (Gill), and Trisha [Yearwood], 



that's a lot of years that they've been 
with us. George, we've got 26 albums 
from him — and 21 albums from Reba. 
I think there are eight from Vince and 
nine from Trisha. That kind of speaks 
to not only the great music but a com- 
pany that believed in them and real- 
ly supported them for the long haul." 

'It's the power of good music," adds 
MCA Nashville president Tony 
Brown of the label's success. "It all 
boils down to great music and great 
artists. That's just what it is — and 
getting it out to the people. That's 
what we do." 

Hinton says that when he took the 
reins at MCA, one of his first concerns 
was paring what he describes as the 
label's "huge" roster. 

"It [took] a while to cut it down to 
what we thought would be an effi- 
cient, manageable size," recalls Hin- 
ton. "That was our first goal. We had 
some 40 artists when we first took 
over, and we got the roster down to 




Ten In A Row. The Music Row community turned out to congratulate MCA 
Nashville's artists and staff on being named label of the decade during a special 
celebration held at the new Country Music Hall of Fame. The facility is still under 
construction and scheduled to open in May, but attendees were treated to a pre- 
view of the new building, as well as performances by Earl Scruggs, Reba McEn- 
tire, Vince Gill, Trisha Yearwood, and George Strait. Pictured, from left, with a 
plaque presented by Billboard, are Zach Horowitz, Universal Music Group presi- 
dent/COO; Bruce Hinton, MCA Nashville chairman; Tony Brown, MCA Nashville 
president; and Doug Morris. Universal Music Group chairman/CEO. 



Roster Acts Sing MCA's Praises 



A talented roster is obviously a 
ken ingredient of any labels suc- 
cess. Here's what some of MCA 
Xash ville's acts ha re to say about 
the comjmuy. 

Trisha Yearwood: " 'She's In 
Love With The Boy' came out in 
April of 1991, so I'm celebrating 10 
years with MCA. I'm proud of 
Bruce Hinton and Tony Brown for 
making those 10 veal's successful for 
all of us." 

Vince Gill: "I'm proud to be a 
piirt of their history." 

Chely Wright: "I am so excited 
and proud to be a |»ut of the MCA 
Nashville family in receiving the 
label of the decade award. You have 
to give credit to Tony and Bruce for 
putting together not only a great 
artist roster but, just a* important- 
ly, an incredibly talented and cre- 
ative staff." 



Sons Of The Desert "Congrat- 
idations! We're so proud to be a part 
of the MCA family." 

Reba McEntire: "MCA Nash- 
ville is like family to me. I have been 
with the label for more than 17 
years, so I know most of the people 
there very well. I feel very proud 
for all of us — artists and staff 
alike — that Billboaitl [has] named 
MCA label of the decade. I know 
how hard we all work, and to see a 
payoff like this is just incredible." 

George Strait: "It means a lot to 
me that I was a part of a group of 
]jeople that were unmatched in the 
country music industry for 10 years. 
That's incredible, and I'm honored." 

Gary Allan: "I am glad to be a 
l»ut of a label that is this big and has 
this much fun." 

Lee Ann Womaclc "I made the 
right choice." 



about 18. We never wanted it to be 
more than in the teens. That was our 
goal, and in fact, today when you look 
at out roster, we 
still have a total of 
15 artists. It was a 
philosophy 10 years 
ago and one we 
stick to today. 
Frankly, a small 
roster is rather 
commonplace for 
the industry and hinton 
has been for some 
time, but when we started down this 
journey, we were the exception [in] 
cutting back to a small roster." 
According to Hinton, MCA had 




developed a reputation for putting out 
a lot of product. "I don't know if radio 
knew how seriously to take each 
release," he says. "The challenge was 
to let radio and the [retail] accounts 
know we were not releasing anything 
without a lot of forethought and com- 
mitment. That had to be demonstrat- 
ed in rather quick order, and it was 
the first challenge because it was real- 
ly a new culture." 

Hinton says MCA accomplished 
that by releasing fewer artists and 
showing "more commitment" to the 
ones it was working. "When we 
released Vince Gill's 'When I Call 
Your Name,' which was the third sin- 
gle on the album, that kind of really 



said a lot to radio and accounts," Hin- 
ton says. "We never, ever gave up on 
it, and finally delivered it to No. 1. It 
was a real poster situation to tell peo- 
ple that we weren't just giving lip 
service to our philosophy. We were 
really committed to it." 

Over the years, MCA has focused 
on a small but diverse roster. "We've 
always opened our doors to eclectic 
artists like Nanci Griffith, Steve 
Earle, Lyle Lovett, Kelly Willis, and 
Joe Ely," says Brown. "At the same 
time, we've been pretty much known 
to have mainstream artists with 
everybody from the Oak Ridge Boys 
to Reba, Vince, and Trisha." 

(Continued on page 5j) 



Poll Of Country Radio PDs Dn Grammy Noms 
Reveals Feelings Roth Pro And Con 



Nashville 

Scene 



I HE GRAMMY AWARDS have a reputation for 
being much more eclectic than the Country Music 
Assn. and Academy of Country Music Awards shows. 
While nominations in those country-specific programs 
generally center on top-selling albums, big hit singles, 
and attention-generating "event" records, the Gram- 
mys' country categories tend to be more of a mixed 
bag that includes more obscure records and artists 
that don't necessarily fit into the format's main- 
stream — at least by U.S. radio standards. This year's 
nominations of acts such as Asleep At The Wheel, 
Riders In The Sky, and even Johnny Cash are evi- 
dence of that. 

So, what do country radio programmers think of 
this year's Grammy 
nominations? 

"Grammy voters are 
fickle and unpredictable," 
says WKLB Boston assis- 
tant PD/music director 
Ginny Rogers, echoing a 
sentiment expressed by 
several others. "That's 
why I don't take the 
Grammys seriously." 

Programmers were 
particularly hard on the 
category of best country 

performance by a duo or group with vocal, where the 
nominees are Alabama's "Tw entieth Century," 
Asleep At The Wheel's "Cherokee Maiden," Brooks 
& Dunn's "You'll Always Be Loved By Me," Riders 
In The Sky's "Woody's Roundup," and the Wilkin- 
sons' "Jimmy's Got A Girlfriend." 

"Am I the only one who thinks this group of songs 
is j ust a bit random?" asks KMPS Seattle music direc- 
tor Tony Thomas. Not according to Rogers, who asks, 
"This is all they could come up with? Only one hit on 
the whole list? OK, OK, that's not what the Grammys 
are about, [but] voters need to get a clue." 

On the flip side, the best male country vocal per- 
formance category drew praise from at least one pro- 
grammer. That category's nominees are Cash's "Soli- 
tary Man," Vince Gill's "Feels Like Love," Billy 
Gilman's "One Voice," Tim McGraw's "My Best 
Friend," and Dwight Yoakam's "A Thousand Miles 
From Nowhere." 

WHOK Columbus, Ohio, assistant PD/music direc- 
tor George Wolf says, "I love the diversity of the 
nominees. Either [the National Academy of Record- 
ing Aits and Sciences (NARAS)] is actually striving 
to go outside the mainstream to find the most deserv- 
ing artists, or they just want it to appear so. Either 




by Pkyllis Stark 



way, I don't care. This is a great group." 
Winners will be announced Feb. 21 in Los Angeles. 

On THE ROW: Pant Matthews has been named GM 
of Gaylord Entertainment Co.'s historic Ryman Audi- 
torium in Nashville. She most recently was VP/treas- 
urer of Wynonna Inc. and J2K Inc., the personal man- 
agement companies for the Judds, and previously 
was with Pace Entertainment. Matthews replaces 
Paul Couch, who is now executive director of the 
Lucas Theater in Savannah, Ga. 

Michael Powers is upped from VP of promotion to 
senior VP of promotion at Mercury Records. Chris 
Stacey segues from the VP of national promotion gig 
at Mercury to those 
duties at Mercury's 
soon-to-be-launched 
sister label (Billboard, 
Dec. 2, 2000). Replacing 
Stacey at Mercury is 
John Ettinger, cur- 
rently the label's VP of 
Midwest and North- 
east promotion. He has 
relocated from Illinois 
to Nashville. Promo- 
tion coordinator Haley 
McLemore will replace 
Ettinger as manager of Midwest promotion. Also, 
Tom Lord is promoted from marketing coordinator 
to marketing manager at Mercury. 

Dave Weigand is promoted to senior VP of mar- 
keting and sales at MCA Nashville. He previously was 
VP of the department. 

Diane Crawford has been named manager of 
media relations for the Country Music Assn. She was 
publicist and editorial supervisor for TNN and most 
recently was director of public relations for Word 
Publishing. 

New Nashville-based indie WE Records, a division 
of Wrensong Entertainment (Billboard, Nov. 18, 2000), 
has signed with Madacy Entertainment Group for 
national distribution. Heather Edwards is the label's 
GM/administrator. WE Records will release Sherri* 
Austin's "Followin' A Feelin' " album March 20. 

Ann Wornick joins Capitol Records in Nashville as 
sales operations manager. She previously was coun- 
try regional specialist at BMG Distribution. 

Steven Appel and Randy Hart join Nashville- 
based 615 Music Companies as manager, West region, 
and Northeast regional sales representative, respec- 
tively. Appel, who will head the company's Los Ange- 
(Continued on page 54) 
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by Wade Jessen 

SAVE YOUR CONFEDERATE MONEY: Throughout its luminous, 20- 
year-plus history on our charts, Alabama has consistently been a leading 
torchbearer for modem Southern cultural expression. That certainly hasn't 
changed in these early days of the new millennium and the first months of 
the group's third decade with RCA. Fans continue to respond favorably, 
as "When It All Goes South" sets a pair of new career benchmarks. The 
album is the group's highest chart debut and achieves the group's fattest 
opening week sales (since we adopted point-of-sale data a decade ago) with 
a set of new songs on The Billboard 200 and Top Country Albums. 

Opening at No. 4 on the country list and at No. 27 on the big chart with 
approximately 38,000 scans, the new set surpasses the previous high water- 
marks set by "Twentieth Century," which started with 33,000 units in the 
July 3, 1999, Billboard — a No. 5 debut on Top Country Albums that opened 
at No. 51 on The Billboard 200. 

A two-disc best-of set, "For The Record: 41 Number One Hits," bowed 
with more than 71,000 units in the Sept. 12, 1998, issue. It started at No. 2 
on the country chart and at No. 13 on The Billboard 200, and it finishes with 
2,000 scans to close at No. 23 on this issue's Top Country Catalog Albums. 

The title cut from the new album, which assures listeners that the Amer- 
ican South is experiencing a renaissance of sorts right under our collective 
noses, gains 9o' detections to move 19-16 on Hot Country Singles & Tracks. 
The weekly airplay leader is KDDK Little Rock, Ark., with 47 detections, 
followed by WYAY Atlanta and WSM Nashville, with 41 plays each. As 
you'd expect, programmers in Southern markets are the heaviest spinners, 
but there's respectable play above the Mason-Dixon line — the single spins 
on 150 of our 152 monitored signals. The two stations not showing spins 
this issue are in Texas markets. 

GRASS ROOTS AND DANCE HALLS: A pair of soundtracks pick up 
top sales honors on Top Country Albums, as "Coyote Ugly" (Curb) bene- 
fits from the film's home video debut and "O Brother, Where Art Thou?" 
(Mercury) continues its box-office run. The former, w r hich jumps 12-5 on 
the country chart, takes the Greatest Gainer cup on Top Country Albums 
and the percentage-based Pacesetter award on The Billboard 200, up 23,000 
scans (199%). "O Brother" increases approximately 10,000 units and takes 
the percentage race on the country chart (39%) but is pushed 4-6 by "Coy- 
ote" and the top five debut by Alabama. 

Le Ann Rimes, who is the primary artist on the "Coyote Ugly" piece, is 
the subject of a Jan. 30 Curb release titled "I Need You." Previously, the title 
track from the new set was available on "Jesus: The Epic Mini Series" (Spar- 
row). A commercial single was released during a chart run that saw the 
song climb to No. 2 on our Adult Contemporary chart. No. 8 on Hot Coun- 
try Singles & Tracks, and No. 11 on The Billboard Hot 100 last fall. 

"I Need You," which will also be worked at Christian music retailers by 
Word, also includes a remix of "But I Do I,ove You," which label sources say 
will be Serviced to country stations. The original mix of the song is on the 
"Coyote Ugly" piece. 



MCA CREDITS ARTISTS, STAFF FOR LABEL-OF-THE-DECADE TITLE 



(Continued front page 

During his 16-year tenure with 
the label, Brown has been respon- 
sible for signing many successful 
acts. "[Former MCA chief Jimmy] 
Bowen came into MCA, and he told 
me that he would take care of 
established artists, and I should 
look for new artists," says Brown. 
"He said, 'Bring your taste to the 
label.' 

"The first acts I worked with 
were Patty [Loveless] and Steve 
Earle," Brown continues. "I start- 
ed realizing the music had sort of an 
edge to it, but at the same time it 
was contemporary music with a tra- 
ditional slant. 'Organic' is a better 
word — organic music, which honors 
tradition in a contemporary way." 

One of Brown's favorite success 
stories has been Gill. "I played in a 
band with Vince and talked him into 
moving to Nashville and [helped 
sign | him with RCA. I left RCA 
three months after he came to 
Nashville and came to MCA. He did 
OK at RCA, but when I finally 
brought him over to MCA, he 
achieved success. It was a defining 
moment for me as an A&R person." 

In addition to the artists. Brown 
attributes MCA's success to the 
label's staff and to Hinton. "I give 
Bruce credit for being probably the 
most stable label head in town," 
says Brown. "He's a good business- 
man, but he loves music, and he 
really knows how to keep every- 
thing on an even keel all the time. 

"He's been a good force for 
MCA," adds Brown. "He was prob- 
ably the first label head to champi- 
on the new [Country Music] Hall of 
Fame, and he was the first one out 
the door trying to raise money for 
it. He respects the heritage of coun- 
try music. He puts his money 
where his mouth is. That's the rea- 
son we've been No. 1 10 years in a 
row." (The label recently celebrat- 
ed its label of the decade status by 
throwing the first-ever party at the 
nearly completed Hall of Fame 
building Jan. 17 in downtown 
Nashville.) 

Hinton is equally complimentary 
of Brown. "I look at us as a team. 



We talk a million times a day," he 
says. "I see my role as allowing 
Tony to have the freedom to be just 
as creative and focused about the 
music as he wants to be ... He has 
a high sense of what's right for an 
artist." 

When it comes 
to MCA's future, 
Hinton is banking 
on great music 
and hard work to 
sustain the label. 
"I couldn't be 
more excited 
about the newer brown 
artists that we've 
signed," Hinton says, naming Holly 
Lamar, Dean Miller, and Shannon 
Lawson. 

The label's current roster also 




includes Strait, McEntire, Gill, 
Yearwood, Lee Ann Womack, Gary 
Allan, Alecia Elliott, Rebecca Lynn 
Howard, Allison Moorer, Sons Of 
The Desert, Chely Wright, and 
comedian T. Bubba Bechtol. 

Hinton is also very proud of his 
staff. "We've had some people with 
a lot of history here," he says. "I 
think we have an environment 
where people can be very open and 
creative about what they want to 
bring to their job . . . We really look 
for great ideas to bubble up, and 
that's encouraged. In fact, we have 
staff meetings every two weeks. 
Every single member of the compa- 
ny comes to those meetings, and 
they are asked to talk about any- 
thing going on in their world. Every 
job here is important." 



NASHVILLE SCENE 

(Continued from page ~>JI 

les office, was a national music- 
licensing sales veteran at Thomas 
Dolby's Beatnik.com. Hart is a 
songwriter and Nashville music 
publishing veteran. 

SlGNINGS: Cherry Miller Kane 
Entertainment, which manages the 
careers of Ty Herndon and Neal 
McCoy, signs Tanya Tucker to a 
management agreement. While she 
does not currently have a label deal, 
she plans to record a new album and 
embark on a retrospective concert 
tour later this year. A film biography 
of Tucker's life is in the works for an 
undisclosed TV network. 

The firm, which has offices in both 
Nashville and Los Angeles, has also 
signed management agreements 
with KIIS Los Angeles air person- 
ality JoJo Wright and Los Angeles- 
based rock act the Brad Kane 
Band, which recently signed a 
recording deal with Elektra. 

MCA Nashville has signed come- 
dian T. Bubba Bechtol to its artist 
roster. 

Rapper Vanilla Ice signs with 
Nashville-based Webster & Associ- 
ates for publicity representation. 



MaDD ABOUT BOB: Songwriter 
Bob DiPiero will host a series of con- 
certs in Nashville to benefit Mothers 
Against Drunk Driving (MADD). 
The first MADD About Bob show is 
set for Feb. 8 at the Belcourt The- 
atre. DiPiero's guests will be Vince 
Gill, Jeffrey Steele, and Al Ander- 
son. The next show is scheduled for 
May 10, and two others will take 
place in the summer and fall. 

ARTIST NEWS: Garth Brooks 
and Whoopi Goldberg will execu- 
tive-produce "Call Me Claus," a two- 
hour Christmas musical set to air on 
cable's TNT in December. Goldberg 
will star in the film, and Brooks will 
contribute Christmas music. Colum- 
bia TriStar Television will release 
the home video of the film nine days 
after the TNT premiere. Lisa 
Sanderson, CEO of Brooks' Red 
Strokes Entertainment, will also 
executive-produce the project. 

Country Music Television is spon- 
soring Steve Earle 's Transcenden- 
tal Blues tour, which kicked off Jan. 
18 and will visit 14 cities in the U.S. 
and Canada. His sister, Stacey 
Earle, is the opening act. 



COUNTRY SINGLES A-Z 



UTLE (Publisher Licensing Org ) Sheet Mush: DM 
44 ALL NIGHT LONG (Miss Ha/el. BMl/Songs Of Unr.ersal 

W : Ml 
5 ASHES BY NOW (lessa fJMO 
L7 BEST OF INTENTIONS (Ftrst Oak. BMI) HL 
I BO«NTOFLY{Soii»/Areta.B«tireerv BMli 
BMVfloyds Dream, BMLChuck Wagon Gourmet. 
ASCAPAamous, ASCAP) HL 

4 BURN iEMI Blackwood BMLTMI April. ASCAP/My Own 
CM. BMI) HL 

49 BURN DOWN THE TRAILER PARK Ob Man BMLWegal 
BMl/Mambadaddi. BMI) 

5 BUT FOR THE GRACE OF GOD 16MG BW Vreetf#ackers 
BMKotun. BIWTen In. BMD HLWBM 

42 DON'T HAPPEN TWICE (EMI Ann). ASCAPAjOtta Groove. 

ASCAPAkiovirghtnet EMAUure One. BMI) HL 
22 D0N1 MAKE ME COME OVER THERE AND LOVE TOO 

(Mighty Nice BMltaudersongs. BMVScrambrer ASCAP) 

HL 

25 GEORGIA (EMI full Heel. ASCAP TJlakemcre Avenue. 
ASCAP/tMl Longitude. E»YIMgeirad Avenue. BMI) 
WBM 

39 GO BACH (Man BMLSwaydeMan. ASCAP) 

13 A GOOD DAT TO RUN (EMI Blackwood, BMLHaKey Creed, 



RIGHTS/SHEET MUSIC 



BMIMte Cult. BMI) HLfflEM 
33 THE mjNGH (Curb Ml^iaso^BMlrlsedtM 
BMlrMaraine.BMUWBM 

56 I DON'T KNOW (BUG Songs. ASCAP/Randy Howard. 
ASCAP) HL 

59 I DROVE HER TO DAUJrur (Starstrur* Angel. 

BMlfM6*r*wn, rMHamslan Cumberland BMlBaby 
Mae. BMI) 

20 IF MY HEART HAD WINGS (Atmo. ASCAP/Anwa, ASCAP/J. 

Fred Kncbbcii. ASCAP) WJHQM 
15 I LOST IT Major 8ob. ASCAP/Vttmer-Tamertane, 

BMHancastB. BMOWBM 
38 mmiUw^frtl(kmUiimmiLtSCIf/SL 

Won, ASCAP/On My Mnd. ASCAP) WBM 
30 ITS A GREAT DAY TO BE ALIVE (EMI Apnl, ASCAP/House 

01 Bram, ASCAP) HL 
2S TCm™tlSoriy/»WIree,E«^«TVCnKsK^. 

ASW/Wlldawn. ASCAPAsnanS Dream. ASCAP/CMI, 

ASCAP) HL 

57 I WANT TO KNOW (EVERYTHING THERE IS TO KNOW 
ABOUT YOU) iSony/AIV Tree, BMIUMG Sore. ASCAP) HL 

40 THE LAST THING ON MY MIND (Atmo. ASCAP/Daddy 
Rabbit ASCAP/Migtrty Nice. BMW! Anderscngs. 



BMlBuexater, BMI) HL 

51 LEGACY (Murraft. BMLWeal Coty, BMl/Caribfjean Stud. 
ASCAPiBig Picture ASCAPjSuiaMIe, ASCAP) WBM 

37 LIVE IT UP (EMI Blackwood BWArtbyme. BMl/EMI 

April. ASCAP,™ Vassal, ASCAP) HL 
4B LOOKIN' FOR LOVE (Music Qty Muse ASCAP EMI April 

ASUf /Southern Days. ASCAP/CMI. ASCAP) HL 
21 LUCKY 4 YOU (TONIGHT I'M JUST ME) (Without Anna, 

AStAPA^swriSongs, BMI/Music & Media International 

ASCAP/WB, ASCAPiftg Tractor, ASCAP) CMHl/WTiM 
24 WVEMIfSoiiy/Arvlree.mirmrner-Iamertirie, 

BMI/One Hundred FJilion Dotal ASCAP) HL WBM 

52 MRS. STEVEN RUDY (rVB, ASCAP/Neon Mule 
ASCAP/Cat IV, ASCAP) WBM 

7 IWflCTmrmYrMSimiAwl.ASWPiPN Vassal, 

ASCAP) HL 

35 OKLAHOMA 1WB ASCAP/Tfoiart And CasDe 

ASCAP/Song Ot Van, ASCAP] WBM 
12 ONE MORE DAY :EMl Aont ASCAP/Souod Island, 

ASCAP/Mile Curb BMI) HLAVBM 
41 PEOPLE UKE US (Errare, ASCAP/Scoll And Soda. 

ASCAP.'OkJ Desperados ASCAP/N20. ASCAP/MRB. 

ASCAPBnans Dream. ASCAP/CMI. ASCAP/WiBawn. 

ASCAP) 

31 PLEASE 'Aiistnam Dreams. ASCAP/Coyore House, 
AS«P/f aitmis. ASCAP/Songs 01 Windswept Pacfc. 
BMlMy lie's Work. EWM» Desert. BMVUtle Btie 
Ben. ASCAP) MLjIrYBM 

2! PWRM£ryramei-Umedarie,BMIAVB.ASCAP,1iopeS 



String, ASCAPI WBM 
32 RIGHT WHERE I NEED TO BE (Acufl-ftee, BMI/60I 

Broadway BMI) HL 
48 ROSE BOUQUET (EMI April. ASCAP Amil Vassal, 

ASCAf/EMI Blackwood, BMMyme, BMI) HL 

53 A ROSE IS A ROSE (iVamer-Tamerlane. BMlrWssoula. 
BMI) WBM 

50 SCJ(EAMi:ua,^niigW'ljffleOiatteiT»l»,BMlAWers 
Extreme BMfSrs N Bro, ASCAP/Morane Park. ASCAP) 

27 SHE MISSES HIM (EMI Blackwood, BMfTim Johnson 
BMI) HI 

SS SHE'S ALL THAT ■! E V I Blackwood BMJBrlSar BMI) HL 
43 SHOOT STRAIGHT FROM YOUR HEART (Vinny Mae, 
BMI1 WBM 

45 SOMFnMESiStMrVbsras.lSMet^lWrTlaill- 
Rose BMlWeoc, ASCAP/loggy Bayou, ASCAP) HL 
1 TELL HER lAlmo ASCAP Daddy Rabbi. ASCAP) 
HLWBM 

47 THArS WHAT I LIKE ABOUT YOU V.lene ASCAP/Ol 

Music. ASCAP) HL 
3 THERE IS NO ARIZONA IEMI Apnl, ASCAP/Jersey Gal. 

BMlTMl Blackwood. BMVMark Alan Springer 

BMWornba, BMI) HL 

54 THERE YOU GO AGAIN I STrll Working For The Man. 
BMI/Tommy Lee James. BMIEMI Blackwood. 8M"Gar 
den Angel BMltlnrt/ersal- Songs 01 RiryGram Interna- 
tonal. BML'Songs Of McRrde BMI) HL 

36 THINGS CHANGE (BMG Songs. ASCAPA>eamWorks 
Songs. ASCAP/Big Tractor. ASCAP/Wamer-Tamerlane. 



BMlGolden Wheat BMI) CUAWWBM 
60 THINK IT OVER lloutse Red. BMl/Songs Ot Wrndswept 

Pacrhc. BML/Full Pull. BMI) WBM 
11 THIS EVERYDAY LOVE (Irving, BMI/360 Music 

SESACAmeka, SESAC) HLAVBM 
19 WE DANCED I EMI April, ASCAP/Sea Gayie ASCAP) HL 
29 WHAT DO YOU KNOW ABOUT LOVE (Coal Dust West 

IJrVNarw-Tarnartarie. BMD WBM 
58 WHAT DO YOU WANT FROM ME NOW (EMI Blackwood. 

BMVPay The Bill. BMlSMeen stars. BMLHonPto. 

BMl.MilkTheWl>s«e,BMI)HL 
16 WHEN IT JUL GOES SOUTH (Sony/ATV Cross Keys, 

ASCAP) HL 

14 WlrOIAAIlScriy/ATVlrM BMI^r^OtTeraca. 

BMl/Songs (X Universal, BMI) HLAVBM 
10 WIUJHOP^S(WB,ASCAP,CashCro(i,ASCAPAVanier 

Tamerlane. BMI) WBM 
2 wmiOmYCUItaarxi tost ASWWI Apnl, 

ASCAP/703. ASCAPflughuuse ASCAP) HI 
34 WRONG FIVE O'CLOCK (Still Working For The Woman. 

ASWA^stfoMy. ASCAP/RC Moon pre. ASCAP/MRBI. 

ASCAP) 

18 WVfWMEMORV 1WB. ASCAPAtee Haw, ASCAP) WBM 
23 YOU MADE ME THAT WAY (Starshuck Angel, BMl/Mal 

lo/s Toys. MWJniversaJ-MCA, ASCAP/Cary Bur. 

ASCAPAVamer-laniertane, BMI) HLAVBM 
9 YOU SHOULDN'T KISS ME UKE THIS Ookeco Tunes. 

BMI) 
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CD 


2 


4 


20 


TELL HER i LONESTAR 

D.H'JF C (C WlSEMAN.K.WES' S | BNA ALBUM CUT 




2 


1 


2 


23 


WITHOUT YOU 

B.CHANCEY.P.WOflLEY (NMAINES.E SILVER) 


DIXIE CHICKS 
MONUMENT ALBUM CUT t 




CD 


5 


7 


24 


THERE IS NO ARIZONA 

K.STEGALL (J O'NEAL.L DREW,S SMITH) 


JAM t O'NEAL 
IV! MERCURY 172177 t 


3 


CD 


6 


6 


16 


BURN 

8. GALLIMORE.T. MCGRAW (TARENA,P.RE5WICK,5,WETtFEL) 


JO DEE MESSINA 
CURB ALBUM CUT T 


• 


CD 


7 


8 


17 


ASHES BY NOW 

M WRIGHT (R.CROWELL) 


LEE ANN WOMACK 

IV) MCA NASHVILLE 172182 t 


5 


CD 


8 


10 


17 


BUT FOR THE GRACE OF COD 

M ROLLINGS K URBAN IC. CAFF REYJ.WElDLIN.K URBAN) 


KEITH URBAN 

(VI CAPITOL 58877 1 


6 


7 


4 


3 


25 


MY NEXT THIRTY YEARS 

B.GALUMOREJ.STROUD.TMCGRAW (P.VASSAR) 


TIM MCGRAW 
CURB ALBUM CUT 


1 


8 


3 


1 


32 


BORN TO FLY 

P WORLEY (S.EVANS.M. HUM MON.D. SCOTT) 


SARA EVANS 
(V) RCA 69008 1 


1 


CD 


:c 


14 


15 


YOU SHOULDN'T KISS ME LIKE THIS 

J STROUD.T. KEITH I H TH) 


TOBY KEITH 

DREAMVi'OR'.S A.8LM CL I t 


9 


® 


ii 


13 


11 


WILD HORSES 

A. REYNOLDS (B.SHORE.O.WILLS) 


GARTH BROOKS 
CAPSTOL ALBUM CUT 


10 


QD 


12 


15 


21 


THIS EVERYDAY LOVE 

M .BRIGHT ,M. WILLIAMS (O.WELLS.G. NELSON) 


RASCAL rLATTS 
LYRIC STREET ALBUM CUT t 


11 


m 


17 


20 


13 


ONE MORE DAY 

M.D.CLUTE, DIAMOND RIO fS D JONES.B.TOMBERUN] 


DIAMOND RIO 
ARISTA NASHVILLE ALBUM CUT T 


12 


(S) 


16 


17 


18 


A GOOD DAY TO RUN 

F.ROGERS J STROUD (D.WORIEY.B TOMBERUN) 


DARRYL WORLEY 

DREAMWORKS ALBUM CUT T 


.3 


© 


20 


24 


12 


WHO 1 AM 

B.GALUMORE (B JAMES. T. VERGES) 


JESSICA ANDREWS 

DREAMWORKS ALBUM CUT T 


14 


15 


9 


5 


25 


1 LOST IT 

B.CANNON. N.WILSON (N. THRASHER J.OLANDER) 


KENNY CHESNEY 
IV) BNA 69007 T 




OD 


19 


21 


14 


WHEN IT ALL GOES SOUTH 

D.COOK ALABAMA (JJARVIS.R.CARNESJ CARNES) 


ALABAMA 
(V) RCA 69019 T 


IE 


17 


15 


11 


31 


BEST OF INTENTIONS 

B.J.WALKERJR.T. TRITT (TTRTTT) 


TRAVIS TRITT 
(0 ID) COLUMBIA 79404 T 


1 


18 


13 


9 


18 


WWW.MEMORY 

K.STEGALL CA.JACKSON) 


ALAN JACKSON 
(V) ARISTA NASHVILLE 69020 T 


6 


19 


14 


12 


32 


WE DANCED 

F.ROGERS IB.PAISLEY.C.DUBOIS) 


BRAD PAISLEY 
(VI ARISTA NASHVILLE 69009 t 


1 




26 


39 


4 


« AlRPOWER 

IF MY HEART HAD WINGS 

B.GALUUORE,F.HtlL(AR080FFJ.F.KNOeiOCHj 


FAITH HILL 

-Lb.'' ' .' .V-'. 


20 


(D 


22 


23 


IE 


LUCKY 4 YOU (TONIGHT I'M JUST ME) 

O.HUFF IK OSBORN.J.DEERE.C.MCCABEJ 


SHEDAISY 
LYRIC STREET ALBUM CUT t 


21 


© 


23 


25 


10 


DON'T MAKE ME COME OVER THERE AND LOVE YOU GEORGE STRAIT 

T BROWN.G. STRAIT (J. LAUDERDALE. C.WCOD) (V) MCA NASHVILLE 1 7?194 t 


22 




24 


22 


17 


YOU MADE ME THAT WAY 

D.MALLOY.J. G.SMITH ID.MALLOY.G.BURR) 


ANDY GRIGGS 

RCA ALBUM CUT 


22 


© 


25 


26 


IE 


MOVE ON 

B.WARREN.B.WARREN.C FARREN IB.WARREN.B.WARflEN.D.WILDE) 


THE WARREN BROTHERS 

BNA ALBUM CUT 


24 


® 


27 


27 


19 


GEORGIA 

P WOR LEY, CD. JOHNSON IC D JOHNSON T VERGES) 


CAROLYN DAWN JOHNSON 
(0 (D) (V) ARISTA NASHVILLE 69010 1 


25 


® 


30 


32 


E 


IT'S MY TIME 

M MCARIDE.P WORLEY IB.CRA1N.T HYLER.K TRIBBIE) 


MARTINA MCBRIDE 
RCA ALBUM CUT 


26 


® 


29 


28 


14 


SHE MISSES HIM 

D.MALLOY <T JOHNSON) 


TIM RUSHLOW 

ATLANTIC ALBUM CUT t 


27 


® 


28 


30 


14 


POUR ME 

C.HOWARO (TRICK PONY. R.BEiGHLEY.S- WEDLOCK) 


TRICK PONY 
(CI (D) (VI WARNER BROS 16816/WRNt 


28 


© 


31 


29 


17 


WHAT DO YOU KNOW ABOUT LOVE 

P. ANDERSON ID.YOAKAM) 


DWIGHT YOAKAM 
REPRISE ALBUM CUT/WRN f 


29 


© 


36 


44 


7 


IT'S A GREAT DAY TO BE ALIVE 

BJ. WALKER JR. .TTRITT (D.SCCTT) 


TRAVIS TRITT 
COLUMBIA ALBUM CUT t 


30 


© 


32 


36 


7 


PLEASE 

6 ) .VALrER JR IM DULANEYJ STEELE J -iOBBS:. 


PAM TILLIS 

— !■■ ' - : .. i [ ALB V " 


31 
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® 


33 


33 


19 


RIGHT WHERE 1 NEED TO BE 

T.BROWN. M.WRIGHT (C.BEATHARD.K. MARVEL) 


GARY ALLAN 
(V) MCA NASHVILLE 172160 T 


32 


® 


37 


38 


11 


THE HUNGER 

W CRIMES (B.MONTANAD. FLINT) 


STEVE HOLY 
CURB ALBUM CUTt 


33 


© 


55 


37 


13 


WRONG FIVE O'CLOCK 

K.STEGALL (H. HEATH ERLY.R.E. CARPENTER) 


ERIC HEATHERLY 
MERCURY ALBUM CUT 


34 


© 


34 


35 


15 


OKLAHOMA 

D.MALLOY.B.CHANCEY (D.V.WILUAMS.J ALLEN) 


BILLY GILMAN 

(0(D) IV) EPIC 79503 1 


34 


3fi 


38 


34 


13 


THINGS CHANGE TIM MCGRAW 

B.GALUMOREJ STROUO.T.MCGRAW |A. MA YO.C LINDSEY. B.LUTHER, M GREEN) CURB PROMO TRACK 


32 


© 


40 


40 


19 


LIVE IT UP 

R.BYRNLP.VASSAR (R.BYRNE.P.VASSAR) 


MARSHALL DYLLON 
DREAMCATCHER ALBUM CUT t 


37 


© 


41 


41 


13 


I'M IN 

R FOSTER (R FOSTER.G. MIDDLEMAN) 


THE KINLEYS 
(CKD) EPIC 79496 1 


38 


® 


42 


42 


11 


GO BACK 

J.TAYLOR U.CAMPBELL.D.HACKETT) 


CHALEE TENNISON 
ASYLUM ALBUM CUT/WRN 


39 


® 


43 


45 


4 


THE LAST THING ON MY MIND 

EGOROYJR. IC. WISEMAN A.ANDERSON 


PATTY LOVELESS 
EPIC ALBUM CUT t 


40 


® 


48 


51 


4 


PEOPLE LIKE US 

A TIPPIN,B.WATSON,M,BRADl£Y (D.LMURPHY.K.TRIBBLE) 


AARON TIPPIN 
LYRIC STREET ALBUM CUT t 


41 


® 


49 


60 


3 


DONT HAPPEN TWICE 

B.CANNON.N.WILSON.K CHESNEY (C.LANCE.T.MCHUGH) 


KENNY CHESNEY 
BNA ALBUM CUT T 


42 


® 


45 


55 


3 


SHOOT STRAIGHT FROM YOUR HEART 

T.BROWN IV GILO 


VINCE GILL 

(VI MCA NASHVILLE 172195 


43 


44 


39 


31 


18 


ALL NIGHT LONG MONTGOMERY GENTRY FEATURING CHARLIE DANIELS 
J.SCAIFE (C. DANIELS, T.DIGREGORIO.C.HAYWARD .J.GAVIN .6. R. BROWN) 40 (O) (V) COLUMBIA 79515 T 




31 


® 


54 


- 


2 


SOMETIMES 

S.HENDRICKS, J, COLE IC DAVIDSON. K 8EARD.C BEATHARO) 


CLAY DAVIDSON 
VIRGIN ALBUM CUT T 


45 


® 


46 


47 


8 


LOOKIN' FOR LOVE 

M A MILLER.B TANKEHSLEY IW.MAUETTE.P.RVAN.B MORRISON) 


SAWYER BROWN 

CURB ALBUM CUT 




46 


® 


55 


58 


3 


THAT'S WHAT 1 LIKE ABOUT YOU JOHN MICHAEL MONTGOMERY 

B CANNON.N WILSON .J.M.MONTGOMERY IL.ALDERMAN.R FAGANI ATLANTIC ALBUM CUT 


47 


® 


52 


56 


3 


ROSE BOUQUET 

B.GALUMORE, P.VASSAR IP. VASSAR.R BYRNE) 


PHILVASSAR 
ARISTA NASHVILLE ALBUM CUT 


48 


® 


51 


5< 


3 


BURN DOWN THE TRAILER PARK 

D.HUFF (P.THORN.B.MAD0OX.P. MAC DONALD) 


BILLY RAY CYRUS 

MONUMENT ALBUM CUT T 


49 


50 


47 


46 


12 


SCREAM 

BJ.WALKER.JR (H. DARLING JENAI) 


MINDY MCCREADY 
(V) CAPITOL 5BB90 T 


4E 


51 


50 


49 


10 


LEGACY 

J-KELTON INCOTY.R VAN WARMER) 


NEAL COTY 

ID) (V) MERCURY 172183 T 


49 


® 


RE-ENTRY 


2 


MRS. STEVEN RUDY 

M.MCGUINN.S. DECKER (M.MCGU)NN.S. DECKER) 


MARK MCGUINN 

VFR ALBUM CUT 


52 


® 


NEW ► 


1 


— ^ Hot Shot Debut 

a rose is a rose 

K STEGA.L EOJSKrJWT DJNM £ RUSS) 


MEREDITH EDWARDS 
MERCURY ALBUM CUT t 


53 


© 


58 




2 


THERE YOU GO AGAIN 

K.ROGERS (TL JAMES J KIMBALL.T. MCBRIDE) 


KENNY ROGERS 
DREAMCATCHER ALBUM CUT 


54 


55 


44 


43 


13 


SHE'S ALL THAT 

D.HUFF.C.RAYE IC.RAYE.S.WRAY) 


COLLIN RAYE 
EPIC ALBUM CUT T 


43 


® 


60 




2 


1 DON'T KNOW 

C. HOW ARO.B CAMPBELL-SMITH (R.HOWARD) 


HANK WILLIAMS III 
CURB ALBUM CUT 


56 


57 


57 


52 


19 


1 WANT TO KNOW (EVERYTHING THERE IS TO KNOW ABOUT YOU) MARK WILLS 
C CHAMBERLAIN (LAN PERSONS. REGAN) (V) MERCURY 172184 1 


33 


58 


56 


53 


4 


WHAT DO YOU WANT FROM ME NOW 

G.FUNDIS. B.YATES IB, YATES. M.GEIGER.B. TAYLOR) 


BILLY YATES 
(C)(0) COLUMBIA 79405 


53 


© 


NEW ► 


1 


1 DROVE HER TO DALLAS 

G BROOKS 0" MARDN.M.NARMORE) 


TYLER ENGLAND 
CAPITOL ALBUM CUT 


59 


60 


59 


57 


3 


THINK IT OVER 

K GRLENBERG.D PRIMMA VIOORtH A MOORER D PRIMM) 


ALLISON MOORER 

M MCA N.',st-v ILL 172192 


57 



O Records showing an increase in detections over the previous week, regardless of chart movement, Airpower awarded to songs appearing in 
the top 20 on both the BDS Airplay and Audience charts for the first time with increases In both detections and audience. Titles below the top 
20 are removed from the chart after 20 weeks, t Videoclip availability. Catalog number is for CO single, or vinyl single if CO single is unavail- 
able. (C) Cassette single availability. (D) CO single availability. (DV) OVO single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi- 
slngfe availability. !V) Vinyl single availability. (X) CD maxt-singte availability. £ 2001, Billboard/BPI Communications. 
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14 


14 


12 


19 


MY LOVE GOES ON AND ON virgin 58867 


CHRIS CAGLE 


CD 


i 




2 


1 HOPE YOU DANCE mcanashvuel „ ..,„«. ! LEE A!JN WOMACK WITH SONS OF THE DESERT 




19 


15 


11 


26 


BEST OF INTENTIONS Columbia 794c*sonv 


TRAVIS TRITT 


2 


2 


1 


13 


THE WAY YOU LOVE ME WARNER BROS 168 FAITH HILL 




16 


16 


15 


IS 


NOBODY'S GOT IT ALL epk: 79481/SONY 


JOHN ANDERSON 


(3) 


4 


2 


23 


CAN'T FIGHT THE MOONLIGHT CURB 73116 LEANN RIMES 




17 


18 


14 


13 


THAT'S THE WAY CURB 73106 


JO DEE MESSINA 


4 


3 


3 


15 


OKLAHOMA/WARM & FUZZY epic 79503/5ONY Bll LY GIL MAN 




18 


17 


16 


16 


SO WHAT EPIC 79502/SONY 


TAMM" COCHRAN 


(5) 


8 


17 


7 


POUR ME warnlr BROS '.fe&lLYwRN TRICK PONY 




19 


21 


18 


39 


WHEN YOU NEED MY LOVE DREAMWORKS 4S904WNTERSCOPE 


DARRYL WORLEY 


« 


5 


5 


12 


MEANWHILE BACK AT THE RANCH curb 73118 THE CLARK FAMILY EXPERIENCE 




20 


20 


19 


189 


HOW DO 1 LIVE A' CURB 73022 


LEANN RIMES 


7 


6 


4 


13 


HOW DO YOU LIKE ME NOW?! Dreamworks 4509321NTERSCOPE TOBY KEITH 




21 


19 


21 


39 


ONE VOICE EPIC 79396/SONY 


E LLY GILMAN 


8 


? 


6 


20 


MY CELLMATE THINKS I'M SEXY monument 79495.50NY CLEDUS T. JUDD 




22 


22 


20 


4 


WHAT DO YOU WANT FROM ME NOW COLUMBIA 79405/50NY 


Bl! . •' YATES 


(9) 


9 


7 


12 


GEORGIA arista nashville 6901ORLG CAROLYN DAWN JOHNSON 




23 


24 


22 


30 


THAT'S THE KIND OF MOOD I'M IN ?9447;S0nv 


"All- LOVELESS 


(10 ) 


10 


9 


15 


I'M IN EPIC 79496/SONY THE KINLEYS 




(24) 


25 


23 


48 


GOODBYE EARL • ii v m m - 


DIXIE CHICKS 


11 


11 


10 


29 


YOU WONT BE LONELY NOW monument 79440.KIM B I LY RAY CYRUS 




25 


23 


24 


27 


1 NEED YOU SPARROW 5B8&3,CAPiTOL'CUR3 


LEANN RIMES 


12 


13 


13 


15 


Mi WOm LCKtCvMERRY CHRISTMAS FROM THE FAMILY ajuissw WWGDVEIt CEIITRT FET .RING OAJUE DAN E.S 


O Records with the greatest sales gains this week. •Recording Industry Assn. of America certification for net shipment of 500,000 units 


13 


12 


8 


V. 


BREATHE • wanner Bftos. leeSAWRN FAITH HILL 


(Gold) 

bol. i 


A RIAA certification for net shipment of 1 million units (Platinum), with multimillion titles indicated by a numeral following the sym- 
001, Billboard/BPI Communications and SoundScan. Inc. 
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This issue's column was written by Steiv Smith. 

The ARRIVAL of the 43rd annual Grammy Awards 
makes me glad I'm not a betting man, as this is one of 
the most interesting, varied, and level playing fields 
offered in recent memory. There is haitlly an obvious 
leader in any category (though there are, as always, 
inexplicable omissions, such as the Nashville Sym- 
phony's Naxos recording of the new critical score of 
Charles Ives' Symphony No. 2). And while the major 
labels are still dominant, there is once again a healthy 
representation of independent labels in the running. The 
voters of the National Academy of Recording Arts and 
Sciences have their work cut out for them. 

Veteran reconl producer James Mallinson clearly 
sees this as exciting news. "This is what the Grammys 
ought to be doing — breaking new ground," he says. 
Mallinson — who has won more Grammys than any 
other classical record producer except for Thomas Z. 
Shepard (they are tied with 12) — is up for classical pro- 
ducer of the year, an award he has won three times 
before. Posed with the question of how to keeps one's 
chin up in the face of an apparently dwindling classical 
recordings consumer base, he is resolutely optimistic. 

"I don't think the audience fa dwindling — this is a mis- 
understanding of the situation," Mallinson says. "The 
audience is still anxious to buy records. But you have 
to give them something interesting; you can't just feed 
up the same old stuff and expect them to rash into the 
shops." The recordings for which Mallinson is nominat- 
ed this year, all on Telarc, include a 
sparkling rendition of Cluck's opera 
"Iphigenie En Tauride" and a 
respectable Bach Mass In B Minor 
performed on period instruments by 
Boston Baroque, new recordings of 
the Brahms Serenades and Mozart's 
"Abduction From The Seraglio" led 
by Sir Charles Mackerras, and 
mallinson "Renaissance Of The Spirit," featur- 
ing orchestrations of vocal works by 
such Franco- Flemish masters as Orlando di Lasso. 

Among contenders for this year's producer garland, 
Mallinson is the sole representative of a purely inde- 
pendent label, as his competition includes EMI's John 
Fraser and Sony Classical's Steven Epstein and 
Thomas Frost (The other deserving nominee — ECM 
principal/producer Manfred Eicher — has always run 
his label as an indie at heart, but his operation does have 
such major-label distribution partners as Universal.) 
Many of Mallinson's past accolades were won as a part 
of the Sir Georg Solti/Decca juggernaut of the '80s, so 
he is in position to evaluate the changes in the industry 
with wisdom born of pre-CD-era experience. 

To thrive in today's belt-tightening atmosphere, 
Mallinson seeks to create new relationships with artists 
and their labor representatives. He cites his deal with 
Boston Baroque as an effective union. "We use the 
rehearsals, in a sense, as the recording sessions," he 
says. "This has worked well, because it means a concert 
comes at the end of | the sessions], so we get coopera- 
tion from the union for the sessions and rehearsal time." 
Compromise or not, the result is clear Boston Baroque 
is one of only three American ensembles represented 
in the performance categories for the Grammys this 
year, with the others being the Orpheus Chamber 
Orchestra and the Oregon Bach Festival Orchestra. 
Notably, the major American symphony orchestras are 
entirely absent from this year's balloting. 

Behind the mixing board for several of Mallinson's 
nominated productions was Telarc co-owner Jack Ren- 
ner, himself a seven-time Grammy winner for best 





engineered recording in the classical genre. Renner is in 
the unique position of being in competition not only with 
himself (having earned nominations for both the afore- 
mentioned Gluck and Bach recordings) but also with his 
principal assistant engineer. Michael Bishop, who is up 
for the award for his work on the Telarc disc of MaUerfe 
First Symphony with the Atlanta Symphony. Other 
nominees include Keith O. Johnson (Reference 
Recordings) and John Eargle (Delos). 

Renner pays no mind to competition when in the 
studio. "As the engineer in charge, I'm only trying to 
make the definitive recording," he says. "But as part- 
owner of Telarc, I am aware t hat we're competing with 
sometimes hundreds of versions of the same piece, and 
that's why it is getting increasingly difficult to keep 
cranking out the standard repertoire." 

The truth of Rennets comment is 
demonstrated by the fact that the 
Teldec Beethoven symphony cycle 
from Daniel Barenboim seems like 
the oddest duck in the jioml. That set 
vies for best orchestral performance 
against Mackerras' Brahms Sere- 
nades, Sir Simon Rattle's magnifi- 
cent EMI Mahler 10th, Valery 
Gergiev's charged Tchaikovsky 
"Pathetique" Symphony (Philips), 
and a rich new rendition of Sibelius' "Lenmiinkainen 
Legends" from the Swedish Radio Symphony 
Orchestra led by newcomer Mikko Franck (Ondine). 

Presenting an even more difficult choice, the con- 
tendere for best classical album include Rattle's Mahler, 
pianist Murray Perahia's exemplary take on Bach's 
Goldberg Variations on Sony (a fave for best instru- 
mental soloist performance without orchestra), Evge- 
ny Kissin's fine RCA set of Chopin Preludes (another 
best instrumental soloist performance without orches- 
tra nominee), an E M I disc of Haydn piano concertos by 
Leif Ove Andsnes, and the Emerson String Quar- 
tet's Deutsche Grammophon traversal of Shosta- 
kovich's 15 Suing Quartets (more assured of a win for 
best chamber music performance). 

One of the most inexplicable Grammy decisions this 
year was the exclusion of the Deutsche Grammophon 
recording of Elliott Carter's Symphonia and Clarinet 
Concerto from the best classical contemporary compo- 
sition lineup, which includes works by George Crumb, 
Heiner Goebbels, Nicholas Maw. Ned Rorem, and 
Rodion Shchedrin. Although all the contenders are 
worthy, Carter's works would surely have swept the 
field. Instead, his concerto is vying for best instrumen- 
tal soloist performance (with orchestra), against afore- 
mentioned recordings of Haydn and Maw, as well as 
RachmaninoCTs Third Piano Concerto (Sony) featur- 
ing Arcadi Volodos and Busoni's Piano Concerto 
(Hyperion) featuring Marc-Andre Hamelin. 

And if you think any of the above choices seem diffi- 
cult, try predicting the winner in of best opera record- 
ing, a category comprising works seldom heard in the 
opera house — each represented by a recording that sets 
a new standard: Rameau's "Dardanus" (Archiv), 
ProkoHevls "Semyon Kotko" (Philips), Busoni's "Dok- 
tor Faust" (Erato), Berg's "Wozzeck" (EMI), and, my 
personal favorite, Richard Hickox's magisterial read- 
ing of Britten's "Billy Budd" (Chandos). 

Finally, some classical Grammy trivia: If conductor 
Ingo Metzmacher's "Wozzeck" were to win, the opera 
would become only the second in Grammy history to 
win via three different recordings (following the Karl 
Bohm Deutsche Grammophon version in '65 and Pierre 
Boulez's CBS/Sony set in '67). The only other opera to 
do so? Bizetfs "Carmen." But, if you were to include 
Grammy "hall of fame" recordings, then "Wozzeck" has 
already been represented three times, as the '52 Dmitri 
Mitropoulos Columbia set (reissued by Sony in its late, 
lamented "Masterworks Heritage" series), was honored 
in 1990. Clearly, someone up there has blessed Berg. 

Based in Neiv York, Steve Smith lias written for Jazz- 
iz, Neiv Music Box, and Sckivann Inside, in addition 
to having worked for several record companies. 
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a No 1 w 

ANDREA BOCELU • ,. rHr ... 
PHILIPS 464600 112.98/18.98) l5weewalN0 1 


2 


3 


17 


RENEE FLEMING orucccitmur 
OtCCA 46/049 (lb 98 CO) B Rl J ' 


3 


2 


63 


ANDREA BOCELU A SACRED ARIAS 
PHILIPS 462600 112.98/18.98) 3«l.«cl/ mriho 


4 


4 




V0-Y0 MA/EDGAR MEYER/MARK O'CONNOR APPALACHIAN JOURNEY 
SON* CLASSICAL 66782 (10.98 EQ'IC 98) JUUmiL! 


5 


s 


13 


MARIA CALLAS - 

EMI CLASSICS 57057 116.98 CD! 
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J 


GO 


CHICAGO SYMPHONY ORCHESTRA (LEVINE) c«k,t»=,« ™n 
WALT DISNEY 860986 1 1 7.98 CD1 l«ol« ^UUU 


CD 
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" nVTasso^'I (17.98 EQ CO, BACH: GOLDBERG VARIATIONS 
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10 


93 


VARIOUS ARTISTS ft HOST R.AaT.3 asSKi. Ht.V NTiCHWlC EVtf 
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:i 


ANURIA ROCK II ^ PUOCINk LA BOHEME 


10 


13 


95 


S0NYCLAS*iCALbU680(10.98Ea/16.98) SIMPLY BAROQUE 


11 


I 


12 


CARRERAS-DOMINGO-PAVAROTTI (MERCURK)) TUE TU pr C TCNn <, 5 ruoKTUAQ 

SONY CLASSIC*! 891)11 ( 1 2 98 KT.8 98) '** IHH " IUM»W««WIP» 
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23 


SON/ CLASSICAL 60681 (10.98 EQ/16.98) SIMPLY BAROQUE II 
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? t ?A B ,,c R 8 » S 3 u,69?co!' VAL SIN6ERS 0 "AGNUM MYSTERIUM 


14 


12 
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D?cM°4673a? R )V6 S 9?cD> THE ULTIMATE PUCCINI DIVAS ALBUM 


(3D 


NEW> 


°™ ?™c sssos 1 1 5.98, MUSIC ™ THE MOZART EFFECT V 
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CD 
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^LKf"™" E ? C « V0 ' ¥0 ^l!^', 1 CROUCHING TIGER. HIDDEN DRAGON 


2 
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21 


SARAH BRIGHTMAN • 

NEMO STUDlO'ANGEL 56968(10 9ft' 1 7 98) LM LU " M 


3 


3 


97 


CHARLOTTE CHURCH A' uoi-inouiirn 

SONY CIA5S1CA1 60957 [ 1 1 98 ICVl? 981 V0 ' CE 0F AN ANGEL 


4 


; 


62 


CHARLOTTE CHURCH A rHAR . mTF rHI , RrH 
SONY CLASSICAL 64356 111.98 ECvl 7 981 LHANLO 1 1 1 LHUKLH 
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« u*" BRI ^"™ AN *j i THE ANDREW LLOYD WEBBER COLLECTION 


6 


7 


92 


SARAH BRIGHTMAN • . . 

NEMO STUOICV'ANGLL 56769 (10.98/17.98) tUtW 


7 


5 


14 


CHARLOTTE CHURCH A nRFAM A nRFAM 

SONY CLASSICAL 89463(12 98 tO!8 981 DREAM A DREAM 


8 
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19 


LEE RITENOUR/DAVE GRUSIN ^ n „.„„, n< . 

OtCCA 5/9602 ( 1 8 98 CD, YVU WUKLUo 
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10 


stwciaSTb*^^ STAR WARS THE PHAMOM MENACE ULTIMATE EDITION 


Q© 
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JAMES GALWAY LOVE SONG 


11 


11 


86 


JOSHUA BELL/ESA-PEKKA SALONEN Twp PFn , N 

SONY CLASSICAL 63010 117 98 EO CO) mL " tLJ VIUL " N 


12 


1"' 


15 


cms WiIa A 9K7 93l RIDERS ON THE STORM: THE DOORS CONCERTO 


13 


13 


62 


SONY CLASSICAL 51333124 98 EQCO) GREATEST HITS: 1969-1999 


14 


14 


59 


SARAH BRIGHTMAN the SONGS THAT GOT AWAY 

REALLY USEFUL/OECCA 8391 16(1 7.98 CD) innourtuo inn, uu, hwhi 


15 


15 


! 


PLACIDO DOMINGO „„„ nc , nuf 

EMI CLASSICS 67045 (10.98/1 7 98) SUilLii LUVt 


CD Albums *ith the Brutett t*ws giint tint wMk. • Recording Industry Assn 01 Amer&a (RIAAj c#rtificaton let net shipment 
01 500.000 album unib (Goltll A RIAA ewlifeHion tot net shipment □* 1 million unit* (Plitinuml + RIM unification for net 
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Fot Dated sets, end double albums with a running tune of 100 mirwles oi wort, the RiAA mutlipiies shipmenu by I he number of 
discs widVor taom *As«ns* indicates vinyl availat"? ■ ideates pasl or present Hea Keeker title Classical Midline compact discs 
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TOP CLASSICAL MIDLINE TOP CLASSICAL BUDGET 



1 BEST OF THE MILLENNIUM VARIOUS 
ARTISTS DG 

2 MOZART FOR YOUR MIND VARIOUS 
ARTISTS philips 

3 ROMANTIC VIOLIN VARIOUS ARTISTS RCA 
VICTOR 

4 ROMANTIC ADAGIOS VARIOUS ARTISTS 
DECCA 

5 ONLY CLASSICAL CD YOU NEED VARIOUS 
ARTISTS RCA VICTOR 

6 BEETHOVEN FOR RELAXATION VARIOUS 
ARTISTS RCA VICTOR 

7 ADAGIOS FOR AFTER HOURS VARIOUS 
ARTISTS PHILIPS 

8 BACH'S ADAGIOS VARIOUS ARTISTS ERATO 

9 PACHELBEL CANON VARIOUS ARTISTS RCA 
VICTOR 

10 SIMPLY THE BEST CLASSICAL ANTHEMS 

VARIOUS ARTISTS ERATO 

1 1 PIANO FOR RELAXATION VARIOUS ARTISTS 
RCA VICTOR 

12 MOZART FOR MEDITATION VARIOUS 
ARTISTS philips 

13 BUILD YOUR BABY'S BRAIN THROUGH 
MUSIC VARIOUS ARTISTS SOOT CLASSICAL 

14 50 GREATEST CLASSICS VARIOUS ARTISTS 
ST.CLAJR 

15 THE GREATEST OPERA SHOW ON EARTH 

VARIOUS ARTISTS DECCA 



1 PORTRAIT OF BACH VARIOUS ARTISTS SONY 
CLASSICAL 

2 ROMANTIC CLASSICS VARIOUS ARTISTS ST. 
CLAIR 

3 20 CLASSICAL FAVORITES VARIOUS 
ARTISTS MADACt 

4 GUITAR CLASSICS VARIOUS ARTISTS St 
CLAIR 

5 RELAXING CLASSICS VARIOUS ARTISTS ST. 
CLAIR 

6 PIANO CLASSICS VARIOUS ARTISTS ST ClAIR 

7 TRANQUIL CLASSICS VARIOUS ARTISTS ST. 
CLAIR 

8 BEST OF MOZART: VOL 1 VARIOUS ARTISTS 
ST CLAIR 

9 MIDNIGHT CLASSICS VARIOUS ARTISTS ST 

10 CANDELIGHT CLASSICS VARIOUS ARTISTS 

11 BEST OF BEETHOVEN: VOL. 1 VARIOUS 
ARTISTS ST. CLAIR 

12 LOVERS* CLASSICS VARIOUS ARTISTS ST 
CLAIR 

13 BEST OF BACH: VOL. 1 VARIOUS ARTISTS 
5T. CLAIR 

14 BABY'S FIRST CLASSICS VARIOUS ARTISTS 
ST. CLAIR 

15 GENTLE CLASSICS VARIOUS ARTISTS ST 

■. i iih 
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JESSE POWELL RETURNS 

(Continued from page iO) 

based promotions, advertising, and 
brand tie-ins that target female con- 
sumers, lb be released in Canada on 
March 6 as well, "JF' bows in late Feb- 
ruary in Japan and early summer in 
Europe. 

Batchelor says the label will place 
special emphasis on promoting Pow- 
ell as an artist. "In the midst of all the 
R&B vocalists, Jesse is definitely one 
who stands out," she says. "The key 
this year is to make the name and the 
talent synonymous. There are people 
who definitely know who he is 
[because of 'You']. But with the mass- 
es, it's the song and not the artist. So 
our emphasis is to put Jesse above the 



'Our emphasis is to 
put Jesse above the 

song so we can 
continue to develop 
him as the star that 
he is' 

- MARILYN BATCHELOR - 



song so we can continue to develop 
him as the star that he is." 
Sonya Askew, urban music buyer 



SONG CREDITS 

WRITER • PUBLISHEI 



THE HOT 100 

rr WASNT ME • Orville Burred, Ricardo Ducent, Shaun Pizzonta, Brian Thompson • 
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TELL HER • Craig Wiseman, Kwesi B. • Almo/ASCAP, Daddy Rabbit/ ASCAP 
HOT R&B SINGLES 

MS. JACKSON • Andre Benjamin, Antwan Patton, David Sheats • Gnat Booty/ASCAP, 
ChrysaNs/ ASCAP, Dungeon Ratz/ ASCAP 

HOT RAP SINGLES 

MS. JACKSON • Andre Benjamin, Antwan Patton, David Sheats • Gnat Booty/ASCAP, 
Chrysalis/ASCAP, Dungeon Ratz/ ASCAP 

HOT LATIN TRACKS 

ABRAZAME MUY FUERTE • Juan Gabriel • BMG Arabella.' ASCAP, San Angel/ASCAP 
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for the Musicland retail chain, agrees 
that imaging will be key. "[Con- 
sumers] need to see him visually," she 
says. "I just don't see people driving 
to the store like they do for R. Kelly, 
saving, 'Oh, I gotta have that Jesse 
Powell.' " 

Askew says sticking to the March 
release date will be significant as well. 
"The first-quarter release schedule is 
pretty light across the board, so I 
think Jesse can get more attention." 

But that's not something with 
which Powell — managed by Sherman 
Oaks, Calif.-based Icon Entertain- 
ment — is overly concerned. "I'm real- 
ly tiling to stay true to the songs, to 
always be Jesse," he says. "Lots of 
artists and record companies get with 
the big producers just for name's 
sake. A lot of times when I listen to 
the radio, I can't tell who's singing 
what because people are trying to 
sing like other artists. However, there 
are some original artists out there. 
And if I have to be compared to any- 
one, I'd like to be compared to other 
artists who are being themselves." 

Batchelor agrees, saying, "Every- 
body wants to make the |male vocal- 
ist] some macho, hard-nose who looks 
like he's about to beat somebody up. 
But if that's not what every artist is, 
you can't fake it. Every now and then 
the nice guy can finish first." 
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best rap solo performance, and best 
rap album. 

"I care very deeply about freedom 
of expression issues," says Greene. 
"Art still has a right to be provoca- 
tive, to be extreme in this country. 
The truth isn't always pleasant. The 
truth has to shake people up to get 
the desired results." 

And so Eminem becomes the first 
hardcore rapper to be nominated for 
album of the year. But what about 
black hardcore rappers who, like 
Eminem, rap about truths that 
aren't always pleasant? It's unfortu- 
nate that N.W.A, dead prez, and 
others who have artfully and 
provocatively rapped about various 
social issues — failing schools, abu- 
sive and crooked cops, the unjust 
legal system, drugs, racism — didn't 
shake anyone up enough to warrant 
the Grammy accolades that Eminem 
has received. 

When former SireAVarner Bros, 
rapper Ice-T — who received Gram- 
my nominations in 1991 and HI92 for 
best rap solo performance ("New 
Jack Hustler") and best rap perform- 
ance by a duo/group (Quincy Jones' 
"Back On The Block")— recorded the 
controversial "Cop Killer," it was free- 
dom of speech . . . for a minute. Then 
the pressure over rap lyrics became 
a national concern that eventually led 
to Ice-T leaving the label. 

But despite that same concern over 
lyries, Eminem earns three Grammy 
nominations, begging the question, Is 
the Grammy nominating criteria real- 
ly based on artistic value or sales? 




Great Scott. Multiple Grammy Award nominee and Hidden Beach recording 
artist Jill Scott recently wowed a standing-room-only crowd at Los Angeles' 
House of Blues. Among those in the audience was industry veteran Quincy 
Jones, right, who took time for a photo op with Scott and Hidden Beach presi- 
dent/CEO Steve McKeever. 
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by Steve Graybow 

EQUALITY IS THE WORD for the jazz nominees in 
the 43rd annual Grammy Awards, with potential win- 
ners cutting a wide swath across generational and cate- 
gorical lines and no one artist standing out as the clear 
victor in his/her category. Just as Diana Krall's media 
visibility made her an obvious winner for the best jazz 
vocal performance award at last year's Grammys, famil- 
iarity may again be a detenriining factor for the choice 
of this year's winners. 

In the best jazz instrumental album category, nomi- 
nees Kenny Barron, Michael Brecker, the Dave Hol- 
land Quintet, Branford Marsalis, and Martial So Lai & 
Johnny Griffith are all certainly worthy of a Grammy. 
However, six-time Grammy winner Brecker, who has 
previously received awards in the categories of jazz 
instrumental solo, jazz instrumental performance soloist 
on a jazz recording, and instrumental composition, might 
have a slight edge, as familiarity could be the sole factor 
distinguishing him from his equally deserving company. 

Another six-time winner, Pat Metheny, is nominated 
in the instrumental solo category for the track "(Go) Get 
It" from his "Trio 9&W (Warner Bros.) release. While 
the guitarist's reputation could make him a favorite, the 
company he is keeping in the instrumental solo catego- 



ry — Barron, Brecker, Terence Blanchard, and Keith 

Jarrett — makes the result a complete toss-up. .Jarrett, 
nominated for the track "I Got It Bad (And That Ain't 
Good)," has enjoyed a renaissance of sorts following time 
away from the spotlight, which could increase his 
chances of receiving an award. 

In the contemporary jazz album category, Beta Fleck 
& the Flecktones might have an edge over the com- 
petition if only because their visibility extends beyond 
the jazz realm. This category could also provide a hint 
of historical significance: Should Liquid Soul win a 
Grammy, the group's featured vocalist, Simone, would 
get an honor that has thus far eluded her mother, Nina 
Simone. The contemporary jazz category contains the 
only real surprise nomination, Tim Hagens and Bob 
Beldenfe "ReLAnimation Live!" (Blue Note), an uncom- 
promising fusion project whose eclecticism alone could 
make it a dark-horse Grammy winner. 

Three other live albums crop up in the best jazz vocal 
album category — Dee Dee Bridgewater's "Live At 
Yoshi's" (Verve), Kurt Ellintf's "Live In Chicago" (Blue 
Note), and DUuine Reeves' "In The Moment — Live In 
Concert" (Blue Note). This is the largest number of live 
recordings nominated in any one jazz category, notable 
since live jazz recordings tend to be the exception rather 
than the rule in today's market It is also significant that 
indie labels Shanachie, Telarc, Concord, Dreyfus, Bridge, 
Enja, and Arabesque have turned up in various cate- 
gories, as smaller labels are often considered a breeding 
ground for up-and-coming talent. 

The real question, however, is whether or not the media 
attention afforded jazz in recent months will prompt the 
Grammys to present at least one jazz award during the 
live telecast. Ultimately, that would be a victory for not 
just one jazz artist but for the genre as a whole. 
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MARATHON! 

Catch the best in Jazz and Blues Artists as BET On Jazz 
features many of this year's Grammy Nominees. 
All day and into the night, February 17th & 18th. 

SELECTED HIGHLIGHTS 

Sat. Feb. 17, 11am - lam 

4pm Nnenna Freelon (Best Vocal Album Nominee) Jazz Central 
Spm Diane Reeves (Best Vocal Album Nominee) Jazz Central 

9pm Pat Metheny (Best Jazz Instrumental Solo Nominee) J&R Computer S Music World Artist ol the Month 
11pm Brantord Marsalis (Best Jan Instrumental Album Nominee, Individual or Group) J&R Computer S Music 
World Artist ol the Month 
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Sun. Feb. 1B, flam - 1am 

12pm Tito Puente (Best Salsa Album Nominees) Jazz Central 

4pm Kenny G (Best Pop Instrumental Album Nominee) Jazz Central 

5pm B.B. King (Best Traditional Blues Album) Jazz Central ..^ 

9pm The Chieftans (Best World Music Album) Profiles at Wolftrap 

11pm George Duke (Best Traditional R&B Vocal Album Nominees) Jazz Central 
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Trustees Award Honoree Martin's Contributions Continue 



MS REPORTED in last issue's 
Newsline, Atlantic Records senior 
VP and legendary producer Arif 
Mardin will receive the Trustees 
Award from the National Acade- 
my of Recording 
Arts and Sciences 
^ (NARAS) Feb. 20, 
^■^w ,1 the day before the 
Pi I Grammy Awards. 
^Rk^r.^ I Already in pos- 
A session of six 
m^^dm m m y n d 
W^A*tAW\ more than 40 
mardin gold and plat- 
inum record-sales 
awards, Mardin maintains a busy 
production schedule that extends 
beyond recorded music. He is pro- 
ducing "The 'A' Word," a play writ- 
ten by his wife, Latife, which will 
run through Feb. 18 at the Green- 
wich Street Theatre in New York. 

According to NARAS, the 
Trustees Award is a special merit 
Grammy awarded by vote of the 
national trustees to individuals who 
have made nonperforming contribu- 
tions of such broad scope that they 
do not fall within the framework of 
the annual Grammy Awards. 

As a recipient of the Trustees 
Award, Mardin joins fellow hon- 
orees that include Atlantic 
Records executives Ahmet Erte- 
gun, Jerry Wexler, and the late 
Nesuhi Ertegun, as well as such 
legends as Count Basie, Les Paul, 
the Beatles, Clive Davis, George 
and Ira Gershwin, Kenneth 
Gamble and Leon Huff, Cole 
Porter, and Frank Sinatra. (Prior 
to 1983, Trustees Awards were 
also presented for performing 
achievements.) 

Originally from Istanbul, Turkey, 
Mardin joined Atlantic Records as 
an assistant to Nesuhi Ertegun in 
1963, after studying at Istanbul 
University, the London School of 
Economics, and Berklee College of 



Music in Boston. At Atlantic, he 
produced acts on the label's roster 
at its Broadway recording facility, 
including the Young Rascals, the 
Average White Band, and an artist 
that would reach the peak of her 
seemingly limitless creative poten- 
tial and appeal only after signing to 
the label: Aretha Franklin. 

It is not an exaggeration to say 
that one of the most treasured titles 
in my music collection is "Queen Of 
Soul: The Atlantic Recordings," the 
four-CD Rhino boxed set of tracks 
spanning the years 1967-76. Every 
time I speak to Mardin, I am quick 
to mention Franklin. Recently, I 
voiced my love of such tracks as 
"Ain't No Way" (recorded at 
Atlantic Studios, Dec. 19 and 20, 

1967) , "I Say A Little Prayer" 
(Atlantic Studios, April 17, 1968, 
written by NARAS Trustees 
Award recipients Burt Bacharach 
and Hal David), "Tracks Of My 
Tears" (Atlantic Studios, April 18, 

1968) , "Call Me" (Criteria Studios in 
Miami, Oct. 3, 1969), and "Angel" 
(Record Plant in Los Angeles, April 
1972, written by Sonny Saunders 
and Aretha's sister, the late Car- 
olyn Franklin). 

"I listen to some of those songs all 
the time myself," Mardin laughs. 
" 'Ain't No Way' is great. 'Oh Me Oh 
My (I'm A Fool for You Baby)' is 
great." Clearly, we could have gone 
on for hours. 

But one cannot overstate the 
impact of Franklin's work with 
Mardin and Atlantic producer/engi- 
neers Jerry Wexler and Tom 
Dowd. Like the recording career of 
the Beatles, Franklin's Atlantic out- 
put is marked by an astonishing 
number of classic recordings creat- 
ed in a very brief period. 

Even a fraction of Mardin's 
discography will include a high per- 
centage of internationally revered 
artists: the Bee Gees, George 
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Roman Holiday. Pictured outside Capri Digital Studios on the island of Capri, 
south of Rome, from left, are producer/engineer Michael Frondelli, VP of Capitol 
Recording Studios in Hollywood, and producer Carioquinto Talamona, owner of 
Capri Digital Studios. Frondelli visited the luxury residential facility to discuss 
possible future projects at Capri Digital, which recently hosted sessions with 
Mariah Carey and engineer Dana Jon Chapelle. (Photo: David Goggin} 
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Benson, David Bowie, Roy Bu- 
chanan, Ray Charles, Eric Clap- 
ton, Judy Collins. Phil Collins, 
Roberta Flack, Hall & Oates, 
Freddie Hubbard, Billy Joel, 
Chaka Khan, Patti LaBelle, Bet te 
Midler, the Modern Jazz Quartet, 
Willie Nelson. Carly Simon, Dusty 
Springfield, Ringo Starr, Rod 
Stewart, and James Taylor. He 
has also lent his production, arrang- 
ing, mixing, and conducting skills to 
countless cast recordings, sound- 
tracks, and compilation albums. 

"Jazz," the documentary by Ken 
Burns airing on PBS this month, 
makes frequent references to the 
late John Hammond, the talent 
scout/producer/piDmoler who was at 
least partly responsible for the dis- 
covery, recording, and mass expo- 
sure of artists including Billie Holi- 
day, Count Basie, Charlie 
Christian, and, later, Franklin, Bob 
Dylan, and Bruce Springsteen. 
Another favorite recording in my col- 
lection, "Stevie Ray Vaughan And 
Double Trouble Live At Carnegie 
Hall," begins with Hammond intro- 
ducing the late guitar virtuoso. The 
then 73-year-old Hammond's enthu- 
siasm is unmistakable, limitless, even 
childlike. (Hammond was also a 
Trustees Award recipient.) 

Hammond, like the Atlantic Rec- 
ords principals, is what today's 
music industry sorely needs, I pro- 
pose to Mardin, adding that perhaps 
I have been spoiled by the prodi- 
gious 1960s output of the Beatles, 
Franklin, the Rolling Stones, and 
Dylan. 

"Right," Mardin answers, "but 
you know what? Times were much 
different then. I had a lot of latitude 
in the studio. I was allowed to hire 
strings, horns. Granted, I wasn't 
hiring a symphony orchestra — it 
was usually 12 to 14 strings. But 
still, I had some kind of freedom 
then. Today, I think with the new- 
technology and [the fact that] so 
many records are being made — as 
opposed to 30 years ago — I don't 
think people can keep up with the 
releases. 

"Some records have no musical 
merit," he continues. "I can't even 
give examples, [but] it happens. 
Because the artist looks beautiful or 
handsome, he or she slips through, 
and they become the norm. But that 
was the case even then. You had 
some really stupid records! But now 
you have to multiply it by 20, 30." 

Still, Mardin expresses hope for 
the future and points out great tal- 
ent among today's popular artists. 
In late 1997 he and longtime engi- 



neer Michael O'Reilly recorded a 
duet with Diana Ross and Brandy, 

"Love Is All That Matters," at 
Right Track Recording in New 
York, one of Mardin's preferred stu- 
dios. In 1999 he and O'Reilly record- 
ed Jewells "Joy: A Holiday Season," 
also at Right Track, with additional 
recording at nearby Sound on 
Sound. 

"At Atlantic, for example," 
Mardin considers, "when I made the 
Christmas album last year with 
Jewel, I realized that this young 
lady is a fantastic singer with so 
much reserve talent. She can belt 
out a gospel song, then be like an 
angel singing 'Ave Maria,' you 
know? This girl is going to go far 
because of this incredible reserve 
she has. 

"It's the same thing with 
Brandy," he adds. "This young lady 
sang Rodgers and Hammerstein 
songs pure, beautiful. So I'm hopeful 
for the future. There are excellent 
singers out there. And I like the 
Latin explosion, too. It really brings 
some great energy and vitality." 

"The 'A' Word," the play by Lat- 
ife Mardin, is the story of a middle- 
class American family. 

"It's about abortion, choices, 
beliefs," Mardin explains. "The play 
takes place in 1968, when Martin 
Luther King was killed. That was a 
watershed year. With the climate 
change in Washington [D.C.], it's 
very timely." 

Mardin has also commenced work 
on his memoirs, and in May he will 
be honored as man of the year by 
the Nordoff-Robbins Foundation. 
(Nordoff-Robbins Music Therapy 
was developed by composer Dr. 
Paul Nordoff and special educator 
Dr. Clive Robbing. In the fall of 
1988, the American branch of the 
Nordoff-Robbins Music Therapy 
Foundation was launched by mem- 
bers of the music business.) 

Mardin's children, Joe and Julie, 



are talented artists in their own 
rights. Joe is an acclaimed compos- 
er, producer, arranger, and musician 
who is writing music for an exhibi- 
tion of photography that Julie will 
display at a New York gallery in 
March. 

In his 38th year at Atlantic, Arif 
Mardin's schedule is demanding, 
and he has to get to work. 

"Enjoy the Aretha Franklin 
records," he says, bidding farewell. 

Bill foley, booking man- 
ager at New York's Clinton Re- 
cording Studios, sent word of the 
many Grammy-nominated projects, 
from a variety of categories, record- 
ed at the 10th Avenue facility. 

The Grammy-nominated albums 
are Steely Dan's "Two Against 
Nature" (album of the year, best pop 
vocal album, best engineered album 
[nonclassicall, and best pop per- 
formance by a duo or group with 
vocal for album track "Cousin 
Dupree"), "Absolute Benson" by 
George Benson (best engineered 
album [nonclassical]), "Masterpiece" 
by the late Tito Puente and Eddie 
Palmier! (best salsa album), "AU6- 
gresse" by Maria Schneider 
Orchestra (best large jazz ensem- 
ble album), "Merry Go Round" by 
Freddie Cole (best jazz vocal 
album), "I Thought About You" by 
Terence Blanchard (best jazz 
instrumental solo), and "Touched By 
A Polka" by Jimmy Sturr (best 
polka album). 

"Two Against Nature" was engi- 
neered by Elliot Schemer. Phil Bur- 
nett, Roger Nichols, and Dave Rus- 
sell; "Absolute Benson" was recorded 
by Al Schmitt, Steve Bar kail, Jon 
Fausty, and Bill Schnee. 

Clinton Recording has also an- 
nounced the launch of its Web site, 
clintonrecording.com. The site was 
designed in conjunction with Clin- 
ton Recording Studios by Brian 
Harney of Atlanta. 




§ 




Larson, Lazar Lodging. Artemis Records recording artist Nathan Larson, for- 
merly of Shudder To Think, recently stopped by the Lodge, a mastering/record- 
ing facility in New York, to finish his upcoming release with mastering engineer 
Emily Lazar, owner of the Lodge. 
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NRG Studio Offers A Glimpse Of Digital Recording's Future 



BY CHRISTOPHER WALSH 

NEW YORK — The music record- 
ing environment of the future is 
taking shape. The migration from 
magnetic tape to hard-disc record- 
ing is well under way, and propri- 
etors of new studios, be they per- 
sonal project rooms or commercial 
facilities, are increasingly opting for 
digital audio workstation (DAW)- 
based setups rather than large-for- 
mat consoles and expensive, cum- 
bersome analog or digital tape 
machines. 

NRG Recording Services in North 
Hollywood provides an example of 
what the next-generation recording 
facility may look like. NRG owner 
Jay Baumgardner, along with Paul 
Levy, owner of Los Angeles-based 
pro audio rental company Advanced 
Audio, report that their configura- 
tion of multiple Digidesign Pro Tools 
systems has brought tremendous 
convenience and efficiency to the 
recording process. The busy three- 
room studio, while equipped with all 
of the gear one would expect in a 
high-end facility, is employing a 
fiber-channel-based network of Pro 
Tools workstations, which enables 
engineers and editors to share files 
and back up stored data quickly, reli- 
ably, and securely. 

Modern music production — digital 
editing to create and refine a track, as 
opposed to the complete-perform- 
ance-to-analog-tape method of earli- 
er days — demands such a system, 
Baumgardner and Levy feel. They 
are most enthusiastic about the 
result, which may, in 2002, manifest 
itself in a new facility adjacent to 
NRG. 

Advanced Audio, Levy explains, 
offers a complete line of professional 
equipment, from Pro Tools worksta- 
tions and storage area network 
(SAN) solutions to vintage tape 
machines and microphones. A trans- 
plant from New York, Levy worked 
with artist Steve Vai as a second engi- 
neer at various Los Angeles studios 
and, after assembling equipment to 
outfit Vai's personal studio, created 
Advanced Audio in 1988. 

"Jay and I are best friends," says 
Levy, "and we've been going along a 
parallel course in the development of 
our companies. As he was starting 
NRG Recording, I was moving my 
business, which at the time was much 
smaller, further into post-production. 
Jay and I are pretty hip on technolo- 
gy — we know T what's new and how 
things interact with each other and 
what clients can benefit by, whether 
they know it or not." 

Fiber channel, a high-performance 
interface that brings speed and flexi- 
bility to multiple storage systems, has 
critical applications for recording and 
post-production. As most major 
recording projects employ Pro Tools 
at some point in the production 
chain — and album projects are 
increasingly recorded straight to hard 
disc — a fiber-channel interface 
between workstations and SAN 
delivers even greater flexibility to an 



already convenient recording and 
editing system, as Levy illustrates. 

"Let's say you're going to track into 
Pro Tools," Lev} - says. "One Pro Tools 
operator is recording. When you're 
finished with tracking and go into 
overdub mode, you can have some- 
body editing in one of the iso booths 
while somebody is overdubbing in the 
control room. When you mix, you can 
have two or three editors in different 
iso booths and an editor in the track- 
ing room, which is no longer being 
used to track in, to make better use of 
your space. 

"The greatest advantage with the 
fiber-channel system," he continues, 
"is that it allows you to share files, so 
the speed with which you can accom- 
plish things is incredible. If you've got 
three or four guys online, all working 
on different sessions on a project, 
there's no drive copying, no physical 
drive swapping between computers, 
and no offline backup. The system 
automatically backs up data daily. 

"Jay can have four guys in there at 
the same time, and every time some- 
body closes one file, another can open 
it in the control room to hear what it 
sounds like, close the file, then the edi- 
tor in the iso booth can open it and cut 
it up some more," Levy says. "You 
can go back and forth so quickly, 
which you can't do any other way. 
Obviously, being able to automatical- 
ly back up your whole drive in the 
middle of the night is also beneficial, 
because people otherwise have to pay 
somebody to do this offline, which is 
a real waste of time." 

Baumgardner, a producer/engineer 
with a burgeoning list of high-profile 
productions, including those by Papa 
Roach, Coal Chamber, Korn, Limp 
Bizkit, Spineshank, and Sugar Ray, 
recorded DreamWorks act Alien Ant 
Farm's forthcoming debut into Pro 
Tools at NRG. As Levy explained, the 
recording process does not change 
fundamentally with fiber-channel-net- 
worked digital audio workstations. 
Rather, it makes the painstaking 
process of editing tracks far less time- 
consuming. 

"All the drives are in a central loca- 
tion," Baumgardner explains, "and a 
switch goes to all the different loca- 
tions. There are four connections in 
each studio, and they patch the Pro 
Tools right in. You can have multiple 
editors working at the same time. 
With Alien Ant Farm, we did the 
whole thing in seven weeks. On a 
weekend, we had four guys editing 
drums and had them all done. 

"At one point," he continues, "we 
had eight Pro Tools rigs going, and 
one backup tape drive. Guys were 
having to stay all night to back up 
everything. Now, it's all done auto- 
matically. Everybody that's online 
gets backed up; you're able to share 
files. It's been incredibly reliable." 

The recording business, as most in 
the community have noted, is a diffi- 
cult one. Downward pressure on rates 
and upward pressure on equipment 
costs make it a break-even business, 
at best, for many. An economic down- 



turn or slump within the music indus- 
try can easily erase many players in 
the industry. While many studio own- 
ers and managers point to compara- 
tively inexpensive digital recording 
equipment and the resulting explo- 
sion of small, private studios as the 
cause of much of their worries, others 
are choosing to embrace the DAW, 
outfitting rooms with Pro Tools rigs 
and a Digidesign ProControl interface 
or, at minimum, making control rooms 
as Pro Tools-friendly as possible. 

"Do the math," Levy advises. "If 
the same investment that one room 
costs can build three rooms, even if 
you rent the rooms for half or three- 
quarters of what you were getting for 
that large-format console, the return 
on your investment almost doubles. 
You know what studio rates are, what 
clients are willing to pay, and how 
home studios are affecting your busi- 
ness. With a lot of this new technolo- 
gy, price vs. performance increases 
dramatically. Whereas, you're not 
only able to do as much, you can do 
more." 

The 24-track analog tape machines 
at NRG Recording are employed less 
and less, Baumgardner says. His new 
facility, should it come to pass, will be 
based around fiber-channel-net- 
worked DAWs. 

"It looks like it's going to hap- 



pen," he says. "That's going to be a 
different thing, sort of 'virtual stu- 
dios.' There will be different-size 
rooms, and any room can be any- 
thing. It can be tracking, mixing, 
mastering, DVD authoring, digital 
encoding, whatever. Completely 
flexible environments." 



Wr 



IHEN TASCAM announced the 
DM-24 digital-mixing console at the 
I09th Audio Engineering Society 
Convention in Los Angeles last Sep- 
tember, the $2,999 list price stunned 
the assembled pro audio press, which 
literally applauded at the presenta- 
tion's conclusion. The DM-24, said the 
manufacturer, is an ideal companion 
to Tascam's MX-2424, a 24-traek, 24- 
bit hard-disc recorder, introduced the 
previous year. 

At the recent National Assn. of 
Music Merchants winter 2001 show, 
held Jan. 18-21 in Anaheim, Calif., 
another low-cost, powerful piece of 
digital equipment that drew attention 
was the Adat HD24, a 24-track hard- 
disc recorder from Alesis. An addition 
to the Adat line, HD24 uses a propri- 
etary method of writing to hard disc 
to provide 24 tracks of 24-bit audio on 
low-cost IDE hard drives and fea- 
tures drop-in compatibility with the 
more than 150,000 Adat systems 
worldwide. With an estimated street 



price of $1,999, the Adat HD24 con- 
tinues the trend of high performance 
and low cost in professional-quality 
digital audio recording. 

Alesis played a large role in the 
product studio revolution with the 
introduction of the Adat digital 8- 
track tape machine several years ago. 
Tascam followed shortly after with 
the DA series, which also found a 
home in both professional and proj- 
ect environments. While those mod- 
ular digital multitrack machines have 
become ubiquitous in the audio 
world, next-generation machines 
such as the MX-2424 and the HD24 
continue the more-bang-for-the-buck 
trend audio professionals have grown 
accustomed to. 

The hard-disc recording medium is 
recognized for its fast access to data 
and editing capabilities. At the same 
time, existing digital tape is conven- 
ient, robust, affordable, and remov- 
able. 

EmTEC PRO MEDIA has an- 
nounced that new blank recordable 
media for the DVD-R and DVD- 
RAM formats is now available from 
EMTEC Magnetics. DVD-R media is 
available in the 3.95 gigabyte (GB) 
and 4.7 GB capacity configurations, 
with DVD-RAM media in 2.6 GB and 
52 GB configurations. 
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CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


ADULT TOP 40 


TITLE 
Artist 
Producer 
(Label) 


\DL?ENDENT WOMEN PARTI 
Destiny s Child:' 
Poke & Tone 
B. Knowles 
(Columbia) 


DANGER (BEEN SO 
LONG) 

Mystikal Feat. Nivea 
The Neptunes 
(Jive) 


WITHOUT YOU 

Dixie Chicks/ 

B. Chancey P. Worley 

(Monument) 


HEMORRHAGE (IN MY 

HANDS) 

Fuel 

Ben Grosse 
(550 Music) 


IF YOU RE GONE 
Matchbox Twenty. 
M. Serletic 
(LavavAttantic) 


RECORDING 

STUDItXS) 

Engineertsl 


L0B0: SUGAR HILL 
(Deer Park) 
Manelich Sotolongo 
Ramon Morales 


BATTERY 

(New York) 
Pal Viala 


WESTW00D 

(Nashville) 
Billy Shem'll 


RIGHT TRACK 
(New York) 
Ben Grosse 
Lloyd Puckitt 


TREE SOUND 
(Atlanta) 
Noel Golden 


C0NS0LE1S); 
DAW(S) 


SSL 9000J: 
Mackie 48-8 


SSL 9000J 


SSL 90O0J 


Neve VX 


SSL 64G plus 
w/ Ultimation 


RECORDER(S) 


Studer A827/SonyJH24 


Studer A827 


Sony 3348 
Otari DTR-900 


Pro Tools 


Pro Tools 


MIX MEDIUM 


Quantegy 499 


Quantegy 499 


Sony 1460 


Pi: Too s 


Pro Tools 


MIX DOWN 
STUDICKS) 
Engineers} 


HIT FACTORY 
(New York) 
Rich Travali 


RIGHT TRACK 
(New York) 
Ken 'Dure' Ifill 


THE WORKSTATION 
(Nashville) 
John Guess 


THE MIX ROOM 
(Los Angeles) 
Ben Grosse 


EAST IRIS 
(New York) 
David Thoener 


C0NS0LE1S) 
DAW(S) 


Neve VR 60 ml 
Flying Faders 


SSL 9000J 


Harrison Series 12 


SSL 9000 


SSL 9G00J 


RECORDER(S) 


ATR 100 1' 


Studer A800 


Otari Radar II 


Pro Tools Mil Plus 
Version 5.01 


Genex M.0. 


MASTER 
MEDIUM 


Quantegy 499 


Quantegy 499 


Quantegy GP9 


Pro Tools 


HHB M O. disc 


MASTERING 
Engineer 


STERLING SOUND 
Tom Coyne 


BERNIE GRUNDMAN 
Berme Grundman 


GEORGETOWN 
MASTERS 
Denny Purcell 


PRECISION 
MASTERING 
Tom Baker 


STEPHEN MARCUSSEN 
Stephen Marcussen 
Stewart Whitmore 


CD/CASSETTE 
MANUFACTURER 


SONY 


B'.IG 


SONY 


SONY 


WEA 



i 2001, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult 
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Mark Marone, Telephone 646-654-4634, 
Fax 646-654-4671. mmarone@billboard.com 
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Congratulations Gloria on your GRAMMY nomination 
for Best Tropical Traditional Performance! 
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Nominated Artists Talk Grammys 



Is A GRAMMY JUST ANOTHER 
AWARD? Maybe that's what many 
say in an effort to sound cool. But 
when push comes to shove, what 
everybody seems to really, really 
want is a Grammy. 

"I thought I didn't care about them, 
but it was the Grammys who didn't 
care about me," says Alejandro 
Sanz, nominated in the best Latin 
pop album category for "El Alma Al 
Aire" (Warner). The album has sold 
more than 2.3 million copies world- 
wide since its fall release, according 
to the label, and has already earned 
Sanz major awards at Spain's Pre- 
mios Amigos and Premios Ondas. 

But there's still room for the Gram- 
mys. "I really didn't expect it, because 
it had never happened, and since I 
don't live in the U.S., the presence is 
not the same," he says. "So I'm very 
excited, especially because I thought 
it w r ould never happen." 

Indeed, while some artists stand by 
the phone the day the Grammy nom- 
inees are announced, Sanz was hav- 
ing friends over for dinner. During a 
trip to the kitchen to fetch water, he 
looked at the television, and there he 
was, nominated for a Grammy. "So, 
we made a toast and celebrated right 
there," he says. 

Sanz is up against Shakira and her 
"MTV Unplugged" album, which lost 
to Luis Miguel's " A marie Es Un 
Placer" at the Latin Grammys in Sep- 
tember (although Shakira won two 
other awards). 

For Shakira — whose previous gen- 
eral-market Grammy nomination was 
for Latin rock/alternative perform- 
ance — Grammy expectations are nil. 
That's not because she doesn't want 
to win, but because she doesn't want 
to get her hopes up. 

"When they nominated me last, 
they filled my head with so many 
expectations, because everybody said 
I was going to win, that I spent the 
most tortured hours in that chair, 
waiting for the results," she says with 
a laugh. "And nothing. I learned my 
lesson. This year I'm only going to 
have fun." 

Even Pepe Aguilar, a vocal Latin 
Grammy critic, was nothing other 
than pleased when he found out he 
was nominated in the Mexican-Amer- 
ican category for "Por Una Mujer 
Bonita." "I'm not going to turn a 
Grammy down," he said flatly. "On 
the contrary — the day I win it, I'm 
going to be extremely happy." 

Merengue diva Olga Tanon, who 
received her third Grammy nomina- 
tion in the best merengue album cat- 
egory — this time for "Olga Viva, Viva 
Olga" — and who was also nominated 
for Latin Grammys, was still incred- 
ulous when she got news of her nom- 
ination. "You know how many artists 
there are in this world? Just being 
considered is a prize. It's a privilege," 
she says. 

For other Grammy information on 
the Latin music front, please see the 
related story on page 15. 

Stars migrate to big. 



Notas 



by Leila Cobo 

SMALL SCREENS: Pop star 
Chayanne is close to signing a deal to 
shoot a soap opera in Argentina. 
Chayanne, who guested on two "Ally 
McBeal" episodes as a dance instruc- 
tor, will play the lead role, which is 
nonmusical. However, Chayanne's 
music will be featured in the soap. 
Shooting is reportedly set to begin at 
the end of March. 

In related news, La Ley lead singer 
and songwriter Beto Cuevas is 



expanding his universe and going into 
acting. The brooding star will debut 
in "Under The Banyan Trees," direct- 
ed by Matt Dillon. Scheduled to be 
shot in Cambodia and Thailand, the 
film also features Dillon and James 
Caan in lead roles. Cuevas will play 
Gerard, a "spoiled child," in Cuevas' 
words, looking for adventure and 
experimentation in Cambodia. 

Cuevas is represented by Creative 
Artists Agency. 

Santaolalla RENEWS 

WITH UNIVERSAL: Universal 
Music Publishing Group (UMPG) has 
re-signed seminal Latin rock song- 
writer/producer Gustavo Santao- 
lalla to a worldwide publishing deal. 
Santaolalla, in a partnership with An i - 
(Continued on jKiqv ff-W 



Economic Crisis In Argentina 
Hurts Mosic Industry Soles 



BY MARCELO FERNANDEZ 
BfTAR 

BUENOS AIRES— The Argen- 
tine record industry has been 
severe); hurt by the country's eco- 
nomic crisis but has done its best to 
sail though the maelstrom of deep 
recession. 

Figures from the Argentine 
Record Industry Assn. (CAPIF) 
show that labels ship|>ed 1"> million 
units, at a value of $102 million. 

This represents a drop in unit 
sales of 29'* and a drop in dollar 
value ofSM , compared with those 
of 1999. 

Roberto l*iay, executive director 
of CAPIF. explains that the reces- 
sion that began in mid-1999 wors- 
ened and that many record compa- 
nies got nervous when they had to 
absorb the imi>act the ciisis had on 
Musimundo. the retail giant that 
accounts for more than 5IK? of all 
sales. Since late 199!), there have 
been critical delays in payments, 
and negotiations have resulted in 
new terms signed with each com- 
pany* financial division. 

"Prospects for2<M)l call bra 
growth rate of at leiist ">';> . t he fig- 
ure announced a few weeks ago by 
the government." says Hay. "Noth- 
ing can lie worse than last year." 

At Universal Music, president 
Ruben "Pelo" AprQe attempted to 
deal with the situation creatively. 
After four retail chains folded at 
the beginning of the year, the label 
opened alternative distribution 
|x)ints at newsstands and gas sta- 
tions. "We then struck a distribu- 
tion deal with Distribuidora Bel- 
gr.ino Norte [DBNJ to reach 7IHI 
record stoivs all around the coun- 
try," says Apiile. "We figure there 
will be no changes in the first 
semester of 2001. and maybe 
things will get a little bit better 
toward the end of the year." 



Ramiro Amorena, GM of DBN. 
stresses the importance of the dis- 
tiibution deal with Universal and 
states that DBN managed to main- 
tain its 1999 numbers in 2000. 

"But it Was very difficult to ex- 
pand. The record industry suffered 
the crisis more than other indus- 
tries due to the increase in piracy 
and the erratic workings of Musi- 
mundo. Our forecast is that this 
year will be the same, not better i >r 
worse." 

Sony Music, with a dominating 
market share, has proved success- 
ful with sales of new albums by 
Ricky Martin, Elvis Crespo. 
Chayanne. Gloria Estefan, Julio 
Iglesias. and Rieardo Arjona, as 
well as Shakira's last two records 
("MTV Unplugged" and "Dimile 
EsUin Los Ladrones"), the songs 
from kids' TV show "Chiquititas," 
and reissues by late cumbia star 
Rodrigo and several Argentine 
rock bands from the '80s. 

Throughout the year, much talk 
focused on the incredible success of 
FM Mega, a radio station owned by 
Emmis International that in Aptil 
began ailing only Argentine rock 
and pop music and. in the process, 
captured the highest market rat- 
ings. 

Other stations followed the lead, 
suddenly offering a generous 
amount of music by Argentine 
artists, tjuick to capitalize on this 
revival. Sony Music releasetl its 
"( )hras ( 'timbres" series, a double- 
album greatest-bits package by 
Soda Stereo, Sui Generis. Lrs Fat>- 
ulosos Cadillacs. Sumo, anil Virus. 

Universal Music released a sim- 
ilar series, "40 Obras Fundamen- 
tales," plus a double-album compi- 
lation lie-in with FM Mega shipped 
in December that has already sold 
25,000 Units. Albums receive gold 
certification at 30,000 units. 
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(Continued from txtge 62) 

bal Kerpel, also has a joint-venture 
label with Universal — Surco 
Records — through which he's pro- 
duced major acts like Juanes and 
Bersuit Vergarabat. Santaolalla, con- 
sidered one of the pioneer producers 
of Latin rock, has worked with acts 
like Cafe Tacuba, Molotov, Pri- 
sioneros, Julieta Venegas, and 




Puya. According to Ivan Alvarez, 

UMPG senior VP for Latin America, 
Santaolalla is one of the "support 
beams in the rock en expailol wing of 
Universale Latin American out- 
reach." 

Santaolalla and Kerpel are cur- 
rently working with the Kronos 
Quartet on a project that teams the 
contemporary classical music group 
with several Latin artists, including 
Caft> Tacuba. Other upcoming San- 
taolalla/Kerpel projects include an 
album by Erica Garcia that is in its 
final production stages and soon-to- 
be-recorded albums by Uruguay's La 
Vela Puerca and Argentina's Arbol. 

In regard to Cafe Tacuba, the band 
has yet to sign a new record deal, 
despite rumors to the Contrary. The 
group is in conversations with Mav- 
erick Latino, but nothing has been 
finalized as of this printing. 

Johnny Pacheco is the latest in a 
string of Latin artists to sign with 
ASCAP. Pacheco was officially signed 
Jan. 23 at ASCAP's New York offices. 
Other recent ASCAP signings 
include Carlos Vives, Tito Rojart, 
Luis Fonsi, Tito Nieves, Raul Di 
Blasio, and Control Machete. 

Mexico notas: ei k.t la 

madre de todas lax ba ndax (the moth- 
er of all bands), as they're known in 
Mexico, has a new member — trum- 
peter Fausto Sais. Only 20 years old, 
Sais replaces Alfredo Herrejon. 
Another bandmate in his 20s, clarinet 
player Joel Lizarraga, became a 
member in August. El Recodo is set 
to release a new album in March. 

After a successful promotional tour 
in Spain in support of "Emociones," 
Ana Gabriel returns to that country 
in February to record a new' album 
produced by Mariano Perez. 

And in concert news, Backstreet 
Boys sold out two Mexico dates in 
just 24 hours. The act will play March 
23 and 24 at Foro Sol (capacity 
50,000). 

Argentina, chile notas 

AND MORE: Rock/pop band Lucy- 
bell is the first Chilean act signed by 
a multinational label (Warner Chile) 
to make a digital version of its work 
available for the public to download. 



The band's site (lucybell.cl) offers a 
free dance remix of a song called 
"Arrepentimiento." 

Intense concert week in 

BUENOS AIRES: In just one week, 
from Jan. 12 to 19, three different pro- 
moters organized concerts and rock 
festivals in Buenos Aires that man- 
aged to attract 500,000 fans in total. 

The flurry of activity stemmed from 
the dozens of artists who performed 
at the nearby Rock in Rio festival and 
crossed the border to Argentina. 

Promoters from CIE-Rock and 
Pop secured Iron Maiden, Queens 
Of The Stone Age, Rob Halford, 
Sting, and Sheryl Crow, who played 
two packed shows at Velez stadium 
(30,000 capacity) on Jan. 13 and 16. 

Promoter Roberto Costa of Pop 
Art Productions debuted a new 
three-day festival Jan. 16-18 at the 
elegant setting of the downtown polo 
fields. Aside from its three musical 
stages,the Buenos Aires Hot Festival 
featured Lollapalooza-like tents with 
alternative clothing, food, games, and 
massages. International guests 
included Beck, R.E.M., Oasis, and 
Neil Young, who alternated with 
locals like Ratones Paranoicos, 
Divididos, and Babasonicos. 

And on Jan. 12, before a crowd of 
50,000, Mercedes Sosa kicked off 
"Verano Buenos Aires," a series of 
free concerts at Sarmiento Park spon- 
sored by the mayor of Buenos Aires 
and organized by promoters at Fenix 
Producciones. The following weekend 
featured "Diva Nights," with pop and 
ballad stars Natalia Oreiro, Valeria 
lynch, Patricia Sosa, Sandra Miha- 
novich, and Marcela Morelo. 

Finally, on Saturday, Fito Paez 
and Baglietto-Vitale performed for 
a crowd of 140,000, with special guests 
Charly Garcia (from Sui Generis) 
and Andres Calamaro. The next 
shows in the summer festival include 
I <>s FatmloKos Cadillacs, Alejan- 
dro Lerner, Gal Costa, and Olodum. 

LlBIDO IN BUENOS AIRES: Pop- 
ular Peruvian rock band Libido 
released its second album, "Hembra," 
Jan. 19 in Argentina. A promotional 
visit included live shows at the 
Buenos Aires Hot Festival and the 
local Hard Rock Cafe. The album was 
recorded last May, but the first strong 
single, "En Esta Habitacion," pro- 
pelled the record to gold status in 
Peru and spurred Sony Music to 
schedule releases in Argentina, Chile, 
Colombia, Venezuela, and the US. 

In other Rock in Rio aftershocks, 
Los Rabanes, Ruben Blades, and 
Sting played at Panama's Estadio 
Nacional, as previously announced. 
But the evening took a spontaneous 
turn when Sting, waving the Pana- 
manian flag, joined Blades onstage for 
a rendition of "Patria." Later, during 
Sting's set, both Blades (who played 
with Costa Rican band Editns) and 
Los Rabanes joined the British 
singer for "Fragilidad." 

International oreiro: Pop 

singer and soap opera star Natalia 



Oreiro is enjoying a booming success 
in Eastern Europe and Spain with 
"Tu Veneno," her second album for 
BMG. In Poland, her first record has 
sold 130,000 units, and a grand tour is 
slated for May with shows in Sweden, 
Russia, Slovakia, Croatia, Slovenia, 
and Hungary. 




Marcela Fernandez Bitar in Argenti- 
na, Teresa Aguilera in Mexico, Segio 
FortuHo in Chile, and Ariel Lim 
Yueng in Pananm contributed to tliis 
report. Leila Cobo can be reached at 
lcobo@billboard.com or at 305-361- 
5279. Material may be sent to 101 
Crandon Blvd. Suite 466, Key Bis- 
cayne, FUl 33149. 



LATIN TRACKS A-Z 

TITLE (Publisher Ltensinfi 0t£_) 
7 A PUR0 DOLOR (EHOA, ASCAP) 

1 ABRAZAME HUY FUERTE {BMG Arabella, ASCAP/San Aiigel 
ASCAP) 

14 BORRACHO TE RECUERDO ([Ml April. ASCAP] 

Z8 CUANDO (Swiy/ATV Otjccs. ASCAP/Arjona Music** ASCAP) 

4 CUANDO SEAS MIA [HISS ME SO BAD] (Realwngs. 
ASCAFvlffl, ASCAP) 

3D CUANDO UNA MINER (DMA, ASCAP) 

DEJA lArpa BMI) 
9 DIME. DIME, DIME (Efcai. BMI) 

24 DISCULPEUSTEDiHiima.ftMll 

37 EL DIABLO EN UNA BOTE L LA ICotrtngtit Controfl 

38 ELTIEMPODHUCARM.ASCAPI 

27 EN Ml VIEJD SAN J JAN {Musk Salts, ASCAP) 

10 EHSENANE A OLVIDARTE (Sei-Ca, SMI) 
29 ENTRE TU T MIL HARES (WB ASCAP) 
3G FUEGO EN EL FUEGO (EMI) 

20 HISTOftlA ENTRE TUS DEDOS iUnrrtrsai HAaica, BW1) 

5 INFia (EMI April. ASCAP) 

34 LA B0MBA (SonyATV Dtsccri. ASCAP) 

25 Ml PRIMER AMOR [Caribbean Waves. ASCAP) 

31 MY BABY YOU (Sorrv/APJ Tunes ASCAP/Wal^Woild. ASCAP) 
23 HI UNA LAGRIMA MAS IWorld Owv Music, BMVWATV 
Latin. BMii 

22 PER0 ME ACUERDO DE Tl UKMC ASCAPAInrvrrsal Wusica, 
ASCAP1 

2G POEMADE AMOR ;Fonomu«, ASCAP) 
G P0R AMARTE ASI (Eiami. ASCAP/W, ASCAP) 

39 P0R AMARTE ASI (WB ASCAP) 

35 0UE P0CA ISer-Ca. BMI) 

11 DUE SEPAN TOOOS ISACV utn. ASCAPl 

21 0UISIFJU SER (EMI April. ASCAP) 

12 SIN TU AMOR {Sonj.'ATV Latin. BMI) 

2 TE QUISE OLVIDAR 1BMC Songs. ASCAP) 
19 TE SOME (Mas Muuc, ASCAP) 

40 TU ME PR0V0CAS |7J Monro) 

12 TU T LAS NUBES (Peer Infl , BMt) 

33 UN IDIQTA (Ibo MusicaLTdimusa, ASCAP) 

15 UN SUENO (Not Listed) 

1G WOW FUSH! a& Socap ASCAP) 
I Y iPettr Hi 8MI) 

13 T SICUES SIENDO TU [YOU'RE STILL THE ONE! (Umersal- 
Sonp 01 PoliGram. BttRoon Echo. BMI/Zomba. ASCAP) 

II Y TO SHJO AQUI fitjRjffV Discos, ASCAP'Wortd Deep Musk 
ASCAP) 

3 TO TE AMO (SonyATV Latin, BMvVtorW Deep Muse. BMI) 
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BMG U.S. Latin proudly congratulates 
Christina Aguilera, Ilegales, & Gisselle on their 
nominations in this year's 43rd Annual Grammy Awards 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Czech Country Music 
Is Enduringly Popular 



Artemis Finds Success In Europe 

Spooks Single Is Biggest Overseas Hit Yet For U.S. Indie 



BY PAUL SEXTON 

LONDON— After the first anni- 
versary of what swiftly settled into 
the happiest of marriages, U.S. indie 
Artemis Records and its internation- 
al distribution partner Sony Music 
International (SMI) are celebrating 
the birth of the label's first European 
pop smash. 

Just over one year after the Decem- 
ber 1999 signing of an exclusive man- 
ufacturing and distribution pact 
between SMI and Artemis — distrib- 
uted in the U.S. by RED — "Things 
I've Seen" by Philadelphia-based 
quartet Spooks has European pro- 
grammers and hip-hop fans abuzz. It 
follows an unusually protracted ges- 
tation period that saw the track turn 
from a sleeper in some territories, 
notably Germany, into a retail and 
media sensation in France. 

There, the track soared to No. 6 on 
labels' body SNEP's sales chart; has 
remained No.l in airplay, according to 
SNEP and monitoring body IPSOS; 
and, with the enthusiastic participation 
of the group itself, has sold more than 
400,000 copies, according to Daniel 
Levy, VP of marketing for Sony Music 
International in New York. In turn, 
Spooks' debut album, "S.I.O.S.O.S.," 
has sold in excess of 60,000 in France. 

Since then, the story has gone truly 
international: "Things I've Seen" 
debuted in the top 10 of the U.K-'s 
Chart Information Network-compiled 
sales chart dated Jan. 21, setting up 
the Feb. 5 release there of the album, 
and has made rapid progress in Ger- 
many, Holland, Switzerland, and 
Turkey. 

In a demonstration of the hands-on 
approach that has typified Artemis' 
first year in the international market- 
place, Spooks arrived in London Jan. 
9 for a European promotional visit 
that was originally intended to last 
through the month but now has them 
on duty through mid-February. 

"We're hustling, man," jokes 
Hypno, one of the band's rappers. 
"We'll just iron the same clothes 
again — we'd rather the money be 
spent on more promotion. It's an 
excellent opportunity to travel. 
The lifestyle gets a little jagged, 
but at the same time, this is our 
dream, and we're thankful to the 
other team members at Artemis 
and Sony." 

Meanwhile, back at Artemis in 
New York, president/CEO Danny 
Goldberg sees Spooks' story as the 
consummation of a year of shared 
effort with Epic/Sony. "I ran Atlantic, 
Warner Bros., and Mercury in the 
U.S.," says Goldberg, "and even as an 
American CEO, it was always a strug- 
gle to get the attention of your Euro- 
pean affiliates. 




"In this model, we made a deal 
through Sony International, and the 
way it's structured, they have this 
immense incentive, and they invest 
in what we're doing," he continues. 



"It's the best marketing and pro- 
motion relationship that I've ever 
had — a better deal than when 1 was 
'in the family 1 with majors." 

'Things I've Seen," and thus the 
group's U.S. launch in general, some- 
what fell between the formats last 
year, with SoundScan reporting cur- 
rent sales of "S.I.O.S.O.S." at only 
14,000. But as Spooks enjoy a degree 
of domestic attention with the current 
U.S. single "Sweet Revenge," the 
European success has sparked the 
reissue of "Things I've Seen" in April, 
while a rerecorded version of "Karma 
(Continued on page 74) 



BY MARK ANDRESS 

PRAGUE— In the Czech Republic 
country music reigns supreme. The 
younger post -communist generation 
may have embraced techno and pop, 
but Czech country — which includes 
bluegrass, folk, "tramping," and 
American-style country music — 
endures, thanks to the Czechs' histo- 
ry and their love of the outdoors. 

Its popularity in the Czech Repub- 
lic is dear. Country Radio, with 21 1,000 
fans tuning in, is Prague's most-lis- 
tened-to radio station. Established in 



Bonnier, Amiga Merge Into Broad Pan-Hordic Co. 



BY JEFFREY DE HART 

STOCKHOLM— By the time Amigo 
Musik and Bonnier Music and Enter- 
tainment complete the integration of 
their operations this summer, the two 
Swedish companies will have rewrit- 
ten Scandinavia's industry merger 
rule book. 

Instead of merging and then dis- 
appearing like such past Scandina- 
vian indies as Genlyd, Medley, and 
Sonet, both 35-year-old jazz/folk out- 
let Amigo and Bonnier, the 18-month- 
old pop/dance label that acquired a 
majority stake in Amigo in Decem- 
ber, are expected to retain their dis- 
tinct identities. 

This is in spite of the feet that, with- 
in a month of the acquisition, Bonnier 

abandoned the corporate offices in 



central Stockholm it shared with its 
parent (Bonnier Group, a Scandina- 
vian media conglomerate with annu- 
al revenue of $1.5 billion) in favor of 
Amigo's in the southern part of the 
city. 

The two companies stress that they 
will maintain their current staff lev- 
els and that no job losses are expect- 
ed. Bonnier employs 12 people in 
Stockholm, two in Oslo, and two in 
Copenhagen. Amigo payrolls 16 in 
Stockholm, two in Oslo, three in 
Copenhagen, and two in Helsinki. 

Both are bullish about growth 
prospects in A&R. "Since the deal 
Iwith Bonnierl was announced, I've 
been contacted by several people, and 
it seems that as a result of the deal, 

this will lead to new artist signings 



(for AmigoJ," says Amigo managing 
director Fredrik Boquist, w r ho reports 
to Bonnier president Jonas Sujemark. 
"Amigo has been looking for more 
dance and pop product with chart 
potential. We basically had every- 
thing else. Now we have it, and with 
it comes many exciting and interest- 
ing possibilities." 

Since 1966, Amigo has only record- 
ed 150 albums, by acts including Lena 
Willemark, Harv, and Maria Kalanie- 
mi. A licensing deal concluded by 
Amigo and Bonnier together with 
Copenhagen-based Iceberg Records, 
effective since Jan. 1, provides rev- 
enue from such acts as Scatman John 
and Natural Born Hippies. 

Bonnier has also signed such pop/ 

(Continued on jwge 7.1) 



Jaiwan's Rock To Downsize Doe Jo Weak 2000 



BY TIM CULPAN 

TAIPEI, Taiwan— Rock Records 
says it will be cutting staff as part of 
a company restructuring effort 
spurred by Taiwan's difficult eco- 
nomic climate. Rock Records presi- 
dent Chen Yung-chi says he expects 
to lay off roughly 10% of the current 
220 staffers in the first phase of the 
label's reorganization. 

He says about 10 staff members will 
have left the company by Chinese New 
Year, which starts Jan. 24, with the 
remainder departing soon after that. 
Chen adds that a further round of 
cutbacks may occur at the end of 
March, depending on the label's 
restructuring plans, which are still 
being worked out. 

"The issue for us is not the number 
of staff but how we reorganize the 
company," Chen says. "We reorgan- 
ize the company every year. Howev- 
er, last year was a particularly horri- 
ble year throughout all of Taiwan." 



In 1999, total sales for Rock and 
affiliate label Magic Stone were 2.6 
billion Taiwan dollars ($83 million). 
The corresponding figure for 2000 
was 1.7 billion Taiwan dollars ($55 
million), giving Rock and Magic 
Stone a combined market share of 
between 25% and 30%. 

Rock's administration department 
will be the first to undergo staff cuts, 
followed by the marketing and pro- 
motions department. Chen says 
much of the restructuring is aimed at 
streamlining Rock's administrative 
operations in view of the company's 
increased use of Intranet applications 
and computing. 

He says that, along with the reor- 
ganization, Rock will put more ener- 
gy into leveraging successful artists 
and will decrease the number of 
album releases. "In the past we took 
the attitude that any album might 
have a chance," Chen explains, "but 
now we will focus on getting more 



sales out of fewer albums." 

As part of this approach, Chen 
says, he will focus on building a 
stronger artist management de- 
partment. "Since sales are down, 
artist management is now the key to 
profitability," Chen says, citing rock 
band Mayday — whose albums sell 
between 200,000 and 300,000 units— 
as the company's top revenue earner. 

"Right now they are very domi- 
nant among youth in Taiwan," he 
notes, "but we want to expand their 
market around the region." 

Rock/pop singer Richie Ren is 
another leading Rock artist who the 
company hopes will drive its sales. 
Ren has become popular in the fast- 
growing mainland China market, 
where other labels have also man- 
aged to gain ground with their Tai- 
wanese artists. 

Chen says Rock expects to debut 
three or four female vocalists this 
year but declines to give details. 




1991, it was Europe's first radio station 
dedicated to country music 

Sales at the nation's biggest 
country music label, Venkow, 
make up between 8% and 10% of 
total revenue at its parent compa- 
ny, the local arm of Universal Music. 
Last November, Venkow doubled 
its turnover for 
November 1999 to 
6.5 million korunas 
($167,000), or 10% 
of the Universal 
affiliate's sales. 

In addition, the 
Czech Republic's 
two largest annual nedved 
country events — 
Festival Zahrada, near Olomouc, 
Moravia, and the Porta Festival in 
Usti nad Labem, North Bohemia — 
have drawn crowds of 10,000 and 
6,000, respectively. 

Frantisek Nedved, the Czech 
Republic's most commercially suc- 
cessful country singer, says, "We're 
a nation of nature lovers; we also have 
very good, highly skilled musicians 
compared to other countries." There's 
a very strong amateur music scene in 
the Czech Republic, he adds. That's 
partly because of the Czech fondness 
for campfire songs, for which one 
must play guitar to participate. 

The Czechs' love affair with coun- 
try began with tramping, an out- 
door movement involving camping 
and scouting. It became popular in 
(Continued on fxigc titi) 



Channel VHods 
En To Hong Hong, 
Taiwanese AOs 



BY MAYA KOVSKAYA 

BEIJING — As in previous 
years, act* from Hong Kong and 
Taiwan dominated the seventh 
annual Channel V Music 
Awards, held Jan. 17 in fieijing. 

In the Chinese- 

language category, 
all the awards went 
to acts from those 
territories. Hong 
Kong's Andy Lau 
was named most popular artist, 
while Faye Wong and Jacky Che- 
ung received awards for out- 
standing female and male singer, 
respectively. The award for best 
ensemble went to Taiwan group 
(Continued on impe 89) 
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Do Compilations Diminish Album Sales? 

Labels Debate The Impact Of Canada's Best-Selling Hits Sets 



BY LARRY LeBLANC 

TORONTO — While compilations— 
particularly major-label, joint- venture, 
hit-driven albums— have spectacularly 
raised the profile of catalog product in 
the Canadian marketplace in the past 
five years, industry figures still debate 
their impact on overall music sales. 

Boosted by major national TV 
advertising campaigns, the mid-'90s 
rebirth of top 40 radio here, and the 
colossal clout of video channel Much- 
Music nationally, compilations — pri- 
marily those from the major labels — 
have captured an estimated 16% of the 
music being purchased in Canada, 
according to industry sources. 

Currently, four compilations — the 
major-label joint ventures "Big Shiny 
Tunes 4" and "MuchDance 2001," "La 
Compilation" (EMI), and "Women & 
Song 4" (Warner Bros.) — are in 
SoundScan Canada's top 10 for the 
week ending Jan. 14. 

SoundScan Canada GM Doug 
Spence says, "Big [major-label joint- 
venture] series like "Big Shiny Tunes,' 
'MuchDance,' and 'Now* sell in the 
500,000- to 800,000-unit range. Other 
successful compilations sell in the 
200,000- to 300,000-unit range." 

Joint-venture, hit-driven albums, as 
well as those compilations by individ- 
ual multinationals and a handfiil of col- 
lections from independent labels, are 
primarily targeted at 12- to 25-year- 
old buyers. Industry figures suggest 
that, with the lack of commercial avail- 
ability of most charted singles in Cana- 
da, these compilations fill a sizable void 
here. "We don't have a singles mar- 
ket — this is it," says Alan Fletcher, 
director of special projects at Warner 
Music Canada. 

Michael McCarty, president of EMI 
Music Publishing Canada, argues that 
the popularity of compilations indi- 
cates problems in the creative mar- 
ketplace. "We're in a singles-oriented 
cycle now because of [consumer] 
demographics and because most 
albums suck," he says. "Most artist's 
albums are one good song and eight or 
more shitty songs. Until more artists 
come up with stronger albums, the 
public will buy compilations and down- 
load tracks on Napster." 

Many traditional music retailers 
argue that the popularity and high 
number of compilations is weakening 
the marketplace overall According to 
SoundScan, overall music sales in 
Canada dipped in 2000 by 2.9% to 62.3 
million units — from 64.1 million units 
in 1999. These retailers also contend 
that compilations favor mass-mer- 
chant purchasing. 

"Compilations help erode [overall] 
catalog sales," says Lane Orr, head 
buyer at the 19-store A&B Sound 
chain in western Canada. "Sales are 
down, and traditional music retailers 
aren't seeing as much [youth] traffic. 
Mass merchants are representing 
today's listening trend without our 
inventor}' investment." 

"Compilations do very well for us," 
says Ned Talmy, VP/GM Canada of the 
Handleman Company of Canada, 
which racks the 173-store Wal-Mart 
Canada chain and 301-unit Zellers 



department store chain. "We regularly 
do two to 2'/2 times our traditional mar- 
ket share with them. Our customers 
are, perhaps, less informed when it 
comes to what artist does what. If they 
recognize several songs [on an album ], 
it's a purchase for them." 

Label representatives interviewed 
by Billboard emphasized that each 
track they put either on their own 
compilations or license elsewhere gets 
heavily scrutinized for its potential 
impact on sales of the artist's current 
album or catalog. Compilations, they 
also acknowledge, are increasingly 
being utilized as a marketing tool for 
developing artists. 

"Each label has a responsibility to 
wisely choose tracks," says Alan 
Fletcher, director of strategic projects 
at Warner Music Canada, which pro- 
duces eight in-house and six co-ven- 
ture compilations annually. "The suc- 
cess to compilations is making sure the 
artists' best inter- 
ests are at heart." 

'We work closely 
with our two pop 
[divisions] in the 
timing of the tracks 
used on compila- 
tions, and we try to 
flhtcher cross-promote acts 
in the graphics and 
commercials w r herever we can," says 
Glenn Moss, VP of strategic market- 
ing at Universal Music Canada, which 
issues 15 compilations a year. 

"Our main objective with compila- 
tions is to expose our artists, but we 
stay true to the artists' vision," says 
George Maniatis, VP of A&R and mar- 
keting at Nettwerk Productions, home 
to Sarah McLachlan and Delerium. 

Nettwerk releases compilations 
intermittently. "Sarah has the say to 
where her tracks appear," says Mani- 
atis. "If she feels it, she gives us her 
blessing. Delerium's 'Silence' [fea- 
turing McLachlan] originally 
appeared as a fade' remix on [dance 
compilation] "Plastic 2' in 1996. How- 
ever, it didn't take off until the U.K. 
discovered the DJ Tiesto mix [Bill- 
board, Jan. 13]. When it took off, we 
began placing it on other compila- 
tions." 

As for guidelines adhered to by 
most major labels here in placing 
tracks on compilations, Shan Kelley — 
VP of strategic markets for EMI 
Music Canada, which issues 12 compi- 
lations annually — says, "If it's the first 




single, you are not going to give it out 
until you are three singles deep on the 
album. If it's the third single, you might 
give it out three weeks later. If it is 
likely the only single off the album, you 
don't give it out. If this is a new artist 
and the first single is only moderately 
successful and follow-up singles are 
strong, you let the first single go to a 
compilation. It becomes an artist- 
development tool." 

Fletcher argues that compilations 
can often broaden the audience for 
artists. "Sometimes [a compilation] 
gives artists an identity that the con- 
sumer has not been getting. These 
[top-selling compilations] go places 
other records aren't going to go." 

While many label and publishing 
executives are reluctant to discuss it, 
at least on record, compilations provide 
a helpful way of recouping costs on 
domestic rosters. 

"It's tough to recoup with many 
Canadian artists because of the size of 
our market," points out Kelley. "Com- 
pilations help with the balance of pay- 
ments with specific artists. But that's 
never the deciding factor in choosing 
a track." 

Far more than in the U.S., hits- 
type packages have always been 
popular with Canadian consumers. 
In the '60s and '70s, companies like 
K-tel International, Tee-Vee, Arc, 
and Silver Eagle, as well as PolyTel 
and Quality Special Products in the 
'80s, spearheaded the TV marketing 
of hits, oldies, and party compilations 
in Canada. However, prior to the 
1996 Canadian introduction of 
SoundScan, their sales never showed 
up on industry charts. 

"When I started at K-tel in 1969, 
compilations were just compilations," 
recalls Popular Records president 
Bernie Wilock, who also served as VP 
of product development at Quality 
Special Products in 1985 before launch- 
ing EMI Music Canada-distributed 
Popular in 1997. "You put together a 
polka or hits record and marketed 
them purely as that The multination- 
als, except PolyGram, weren't sup- 
portive. The indies were." 

Despite being Canada's market 
leader in domestically produced TV- 
marketed dance compilations in the 
'80s and early '90s, R-Teck Corp.- 
owned Quality Special Products closed 
in 1997 after 12 years. Following the 
success of Quality's "Dance Mix" debut 
(Continued on page 101) 



EXECUTIVE TURNTABLE 



NEW MEDIA. Hans Lindborg is 

named label and production direc- 
tor at Stockholm-based music video 
streaming company MusicBrigade 
.com. He remains the owner of 
Swedish production/publishing 
company Regatta Music. 

MUSIC VIDEO. Effective immediate- 
ly, Warner Vision International 
(WVI), the U.K.-based interna- 
tional music video distribution sub- 
sidiary of Warner Music Group, 



has promoted Frank Brunger from 
senior director of marketing and 
sales to VP of marketing and sales. 
Simon Heller, formerly director of 
marketing for WVI British arm 
Warner Vision U.K., is appointed 
GM of Warner Vision U.K. Both 
will report directly to WVI presi- 
dent Ray Still. Karen Docherty is 
promoted from marketing assis- 
tant to international product man- 
ager at WVI and will continue to 
report directly to Brunger. 



newsline... 

EUROPEAN RETAIL GROUP Kingfisher, which owns Woolworth, the U.K.S largest 
music retailer, is on target to split its general merchandise business from the 
do-it-yourself and electrical sector in second-quarter 2001. 'We remain focused 
on delivering the de-merger, and our aim is to maximize shareholder value," 
says Kingfisher CEO Sir Geoffrey Mulcahy. The news came as Kingfisher 
reported sales growth of 9.9% to 2^82 billion pounds ($4.17 billion) in the nine 
weeks ending Dec. 30, 2000. General merchandise — which includes enter- 
tainment — reported sales of 1.09 billion pounds ($1.62 billion) in the period, 
up 10%. Woolworth improved 3.8% to 683 million pounds ($1.01 billion). The 
report also shows improved sales at Kingfisher subsidiaries wholesaler Enter- 
tainment U.K., music/video chain MVC, and video/music label group VCI. 
The three companies report under a nine-company subgroup that achieved 
sales of 206 million pounds ($304 million), up 39.8%. "It's good that our three 
sectors, each operating in an increasingly competitive market, continued the 
pattern and increased Christmas sales," says Mulcahy. iars brandle 

MIKE HANRAHAN, deputy chairman of the Irish Music Rights Organization 
(IMRO), is elected chairman for a three-year term. Hanrahan, an IMRO 
WTiter/director since 1994, succeeds Shay Hennessy, who was chairman since 
1997. The new deputy chairman is Barbara Galavan, a publisher member of 
the IMRO board who was first elected in 1991. Galavan is director of U2"s 
Principle Management and managing director of Celtic Heartbeat Records 
and McGuinness/Whelan, worldwide publisher of Bill Whelan, who won a 
Grammy in 1997 for "Riverdance." ken Stewart 

LUNA POP, the top-selling Italian act in 2000, received seven nominations for 
the inaugural Federazione Industlia Musicale Italiana (FIMI) Music Awards, 
to be held Feb. 5 at Milan's Auditorium. The act, signed to indie label Universo 
and distributed by Universal, is cited in all six of the Italian categories for 
which it was eligible: best album, best single (twice), best group, best new 
act, best video, and best tour. Universal's Carmen Consoli received five nom- 
inations, while Eros Ramazzotti (Ariola/BMG Ricordi) and Subsonica (Uni- 
versal) each received three nominations. mark worden 

MUSIC PIRACY IN GERMANY remains well below the levels of other European 
countries as a result of stringent measures to combat piracy, according to 
Wolf-D. Gramatke, president of the German affiliate of the International Fed- 
eration of the Phonographic Industry. "Commercial trading in pirated prod- 
ucts has largely been stopped," he says. "Professional mass trading has vir- 
tually come to a standstill, thanks to systematic prosecution." More than 
130,000 illegal records were seized in 2000, a slight increase over the 1999 fig- 
ure but a massive decline from previous years. In total, 832 German Web 
sites containing nonlicensed music were reprimanded and the sites removed. 

WOLFGANG SPARS 

GERMAN CO AND DVD MANUFACTURER Sonopress will open a new 5,000-square- 
meter production facility in Singapore by mid-2001. According to a Sonopress 
spokesman, the new : plant will have an annual capacity of 32 million discs, of 
which 17 million are expected to be CDs; the company plans to double its out- 
put in three years. Sonopress is a subsidiary of German media giant Bertels- 
mann, whose headquarters Ls in Gutersloh, Germany. Its CD/DVD manufac- 
turing network includes facilities in the US., Argentina, Brazil, Mexico, South 
Africa, France, Spain, Ireland, the U.K., and Hong Kong. sam Andrews 

FLEMISH SINGER HELMUT LOTTI visited the European Parliament Jan. 9 in Brus- 
sels to demand extra support for the European directive on authors' rights, 
which the Parliament has to decide on by mid-February. Lotti has combined 
album sales (the "Goes Classic" series and, most recently, "Latino Classics") 
of more than 7 million units in Europe, the U.S., and Canada. Marcel Hey- 
mans, director of the Belgian affiliate of the International Federation of the 
Phonographic Industry, went with Lotti to help show members what is real- 
ly happening with music. "We noted that politicians most of the time are not 
informed of what is going on on the Net," says Heymans, "and it was aston- 
ishing to see their reactions on the demonstrations Helmut gave on a PC. 
I'm convinced that even top artists don't know what Is really going on with 
their music." Both Heymans and Lotti backed amendments on the European 
Copyright Directive that will provide a stricter definition of home copying of 
CDs and pan-European protection of CDs against copying. marc maes 

HMV MEDIA GROUP PLC, the U.K. retailer, reports total sales growth of 132% 
during the Christmas trading period. Comparable-store sales were up 82% 
in the five weeks that ended Jan. 6. Comp-store sales for HMV Europe 
increased 13.9%. Group sales for the 13 weeks that ended Oct. 28, 2000, 
increased 12.6%. Revenue reached 341.8 million pounds ($505 million), up 
from 303.6 million pounds ($448.66) in the second quarter. Earnings before 
interest, taxes, depreciation, and amortization improved just 0.1 million 
pounds ($0,147 million) to 18 million pounds ($26.6 million), compared with 
the same period the year before, due in part to a downturn at book division 
Waterstone's. iars brandle 
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Universal Revamps Abba Catalog For Ml Release 



BY JEFFREY DE HART 

STOCKHOLM— Universal Music 
Internationa] has launched an over- 
haul of the Abba catalog and tied it 
into a redesign of the Swedish group's 
official Web site (abbasite.com) and 
the premiere of "Mamma Mia!" on 
Broadway. 

The last such Abba drive oraiiTed 
before Universal acquired PolyGram, 
which long held rights to the group's 

catalog 

The new range of Abba's record- 
ings, carved out during a Dec. 7 plan- 
ning session in Stockholm attended by 
Universal executives from the U.K., 
Germany, France. Sweden, and Japan, 
is scheduled to be rolled out world- 
wide by the company in April or May. 



Separate meetings are being planned 
for the U.S. and Latin America 

"We want to enhance the catalog," 
says Marko Stklerstrom, marketing 
director at Universal Music Sweden, 
which is the parent com|iany of Abba's 
label and publishing imprint, Polar 
Music. "It's not being remastered, but 

there will be new booklets with the 
same standards as [albums by] the 
Beatles and David Bowie, complete 
with full credits and new liner notes 
by [Abba expert] Carl Magnus Palm. 
We've had contact with [ait director 
of the original albums] Rune 
Soderqvist, [photographer] Anders 
Hanser, and Palm to discuss various 
concepts for the booklets, including 
additional photos taken from the time 




Abba in concert at Radio City Music Hall in New York, circa 1 979. 



period the recordings took place." 

Soderstrom adds, "We have to 
think very carefully about what we're 
putting out and when we're doing it. 
But at some point in the future, well 
be discussing that with [Abba's busi- 
ness manager] Corel Hanser." 

In an interview with 

Billboard, Abba mem- 
ber Bjorn Ulvaeus — 
who wasn't directly 
involved in the recent 
meeting at Universal 
(neither was fellow 
member Benny Ander- 
sson) — says he's 
"vaguely" aware of the 
reissue plans. "Not in 
detail, but these days 
we have a closer coop- 
eration | with the label I, 
I think. When they are 
close to the finished 
product they tend to 
show it to us for input. 
It's important to have a 

close relationship," he 

says. 

However, Ulvaeus and Andersson 
have talked with Universal executives 
about the "Mamma Mia!" musical. "I 
like to keep ["Mamma Mia!" and 
Abba's albums] separate, although I 
realize they're tied together," adds 
Ulvaeus. "Promotionally, of course, 
one helps the other. [The musical] is 
now showing in the UK, Canada, and 
beginning in the U.S. I like to see 
'Mamma Mia!' as a completely differ- 
ent item anyway — a musical, on its 



'We want to 
enhance the 
catalog . . . We 
have to think 
very carefully 
about what we 
are putting out 
and when we 
are doing it' 

- MARKO SODERSTROM - 



According to Ulvaeus, no cast 
recording of "Mamma Mia!" is 
planned for release for now. 

Although this repackaging effec- 
tively constitutes the catalog's sixth 
makeover, including the various reis- 
sue programs sporad- 
ically orchestrated 
throughout the world 
on various labels since 
1983, the latest effort 
is expected to be more 
closely coordinated 
with the U.S., where 
there is vast unreal- 
ized potential, accord- 
ing to some sources. 

Abba's "Cold" com- 
pilation recently 
peaked at No. 12 in its 
193rd week on Bill- 
board's Top Pop Cata- 
log Albums chart in 
the Jan. 20 issue; this 
issue, it is No. 18. 

One repackaging, 

in 1992, was the first 
to be conducted after PolyGram 
acquired Polar in 1989. Three years 
later, A&M Records was the first 
U.S. label to accurately reproduce 
the original artwork with its repack- 
aged editions. This also marked the 
first time the entire catalog was 
released on CD in the U.S. since the 
late 1980s, when Polar and Atlantic 
Records ended their long-time licens- 



ing deal. 



(Continued on page T.l) 



CZECH COUNTRY MUSIC IS 

( 'nil! nl ,„;! Win,: rnn/r lill I 

the 1920s and is partly based on the 
North American pursuit of experi- 
ences in nature. During the com- 
munist regime between 1948 and 
1989, the trend developed into 
weekend cottaging. Today, tramp- 
ing and the countryside are still 
hugely popular. 

Jan Sramek, PD at Country 
Radio, says "Country music was a 
way of quitting and escaping from 
the oppressive regime of the com- 
munists." 

The Czechoslovakian commu- 
nist authorities did not tolerate 
country music: Championing 
Western values and romanticizing 
the Western way of life, country 
music was ideologically at odds 
with the regime. 

Jan Vycital, founding member of 
Greenhorns, a group founded in 
1965, remembers having to listen 
illicitly to country songs on 
WCSM, the American forces radio 
station based in Munich. "We did- 
n't really understand the words, 
but the songs were golden nuggets 
for us; no other source for country 
existed here. We gave them Czech 
text and tried working out what 
the instruments were. The five- 
string banjo or the dobro were 
unknown instruments to us." 

In fact, the dobro, a bluegrass 
staple, was invented in 1926 by 
Slovak immigrants in the U.S. The 



ENDURINGLY POPULAR 

Dopyera brothers placed a metal 
cone — a resonator — inside a guitar 
in order to have a loud acoustic 
instrument that could be heard in 
large dance halls before the elec- 
tric pickup was invented. They 
gave it their name, Dopyera broth- 
ers, and shortened it to dobro. 

While country music links 
America with the Czechs, there 
are many differences. Karel 
Knechtl, Sony Music/Bonton's 
A&R director, says, "Czech coun- 
try has its roots in American folk, 
and it's not exactly as American 
country is today — it's a bit more 
hillbilly, more cowboy songs." 

Whereas American country is 
closer to rock'n'roll, Knechtl says, 
Czech country is more traditional 
and orthodox, less electronic and 
more acoustic. 

Vycital says, "It seems to me that 
American country is very commer- 
cial; you don't recognize where 
country ends and pop music begins. 
We try to make sure that, with 
regard to text and music, you 
immediately recognize it's country." 

With three-quarters of the 
music played on Country Radio 
being Czech and the remainder 
mainly American country, it's clear 
there's a healthy Czech repertoire. 
In fact, Country Radio has a large 
archive of some 29,000 songs. 
Many of the biggest country hits 



are American favorites with Czech 
lyrics. For example, Sramek says, 
one of Country Radio's most- 
played songs is "Good-Hearted 
Woman" by Willie Nelson and 
Waylon Jennings, sung in Czech by 
enduring country legend Michal 
Tucny. 

Tucny was fashioned in the mid- 
'70s as the Last Cowboy, after the 
Kirk Douglas movie of the same 
name. Five years after his death in 
1995, he is still hugely popular. He 
is Sony Music/Bonton's biggest 
country seller, with the album 
"Rad Se Prouzdram Rousu" (I 
Like Sauntering Through The 
Morning Dew) selling more than 
30,000 units since its CD rerelease 
in May 1999 and his best-of album, 
released in September 1996, hav- 
ing sold 55,000. 

Tucny's image-maker and song- 
writer, Zdenek Rytir, says that 
before Tucny's arrival, Czech coun- 
try was very traditional and 
lacked elements of bluegrass and 
contemporary American country. 
"The records we made had a little 
bit of bluegrass, a little bit of 
Nashville," says Rytir. 

With most Czech country stars 
treading the country scene for 
decades, it may now be stagnating. 
Zdenek Kovarik, director of 
Venkow, says the biggest problem 
is unearthing new r talent. "We don't 



really search anymore. We tried to; 
it didn't work. It's more by chance 
now," he says. 

In addition, Sony Music/Bonton 
doesn't have any new country music 
stars on its books; it only does CD 
reissues such as Tucny's. 

The age factor isn't limited to the 
singers. According to Country 
Radio's listener poll, most country 
music lovers are in their 30s and 40s, 
with those under 30 preferring folk. 

Nedved believes country 
singers are not given enough air- 
time on prime-time TV and in the 
media. "We get shoved under the 
carpet," he says, with TV produc- 
ers preferring crooner Karel Gott 
and Czech rock and musical star 
Daniel Hulka. 

Nedved's complaint may be jus- 
tified. His third album, "Treti 
Pokus," hit gold with sales of near- 
ly 26,000 within three weeks of its 
Nov. 10, 2000, release and made it 
to No. 9 on the official Interna- 
tional Federation of the Phono- 
graphic Industry album chart. 
Kovarik says, "The paradox is that 
the most-followed music in 
Prague, with country music as 
popular here as it is in America, 
does not have its proper place on 
prime-time television. If they 
played it on television as often as 
popular music, country would cer- 
tainly sell more." 
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ENYA A DAY WITHOUT RAIN WEA 






EMi 


12 


9 


U2 ALL THAT YOU CANT LEAVE BEHIND universal 


11 


11 


LUNA POP SQUEREZ? banwuntversal 


12 


13 


UB40 THE VERY BEST OF UB40 1980-2000 virgin 


13 


11 


THE OFFSPRING CONSPIRACY OF ONE Colummia 


12 


B 


ALEX BRITT1 LA VASCA universal 


13 


12 


EMINEM THE MARSHALL MATHERS LP universal 


14 


NEW 


COLDPLAY PARACHUTES EMi 


13 


9 


MADONNA MUSIC MAVERidUWEA 


14 


15 


ST. GERMAIN TOURIST EMi 


15 


RE 


EMINEM THE MARSHALL MATHERS LP INTERSCOPE/ 


14 


17 


EMINEM THE MARSHALL MATHERS LP universal 


15 


8 


ILSE OE LANCE LIVIN ON LOVE waoner 






UNIVERSAL 


15 


NEW 


CRAIG DAVID BORN TO DO IT EDO. 


16 


14 


MADONNA MUSIC maveric*warner 


16 


18 


THE CORRS IN BLUE 14*uva/*arner 


16 


NEW 


COLDPLAY PARACHUTES eu 


17 


19 


M08Y PLAY pias 


17 


RE 


LENNY KRAVITZ GREATEST HITS virgin 


17 


1 5 


BONO BORN DECCAAJNIVtRSAL 


18 


16 


ENYA A DAY WITHOUT RAIN warner 


18 


14 


SAVAGE GARDEN AFFIRMATION roadshow/warner 


IB 


14 


SADE LOVERS ROCK EPC 


IB 


RE 


UONEL RICHIE RENAISSANCE universal 


19 


16 


VANESSA AMOROSI THE POWER TRANSiSToaBMC 


18 


16 


ANASTACIA NOT THAT KIND EPC 


20 


NEW 


OUTKAST STANKONIA iafacFjBMC 


20 


NEW 


CREED HUMAN CLAY epic 


20 


NEW 


DIDO NO ANGEL arista 



SINGLES 
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SINGLES 

STAN EMINEM FEATURING DIDO aftermath/ 
WTERSCOPt 

LOVE DDNT COST A THING JENNIFER LOPEZ EPic 
CANT FIGHT THE MOONLIGHT I FANN RIMFS niRr, 

IHDEPENDCNT WOMEN PART I DESTINY'S CHILD 
r.ri i - ■- 

SEUL GAROU Columbia 

911 WVCLEF JEAN FEATURING MARY J. BLIGE 

COLUMBIA 

SUPREME ROBBIE WILLIAMS chrysahs 

EVERYTIME YOU NEED ME FRAGMA FEATURING 

MARIA RUBA POSnrvA 

ONE MORE TIME DAFT PUNK vybgin 

TOUCH ME RUI DA SILVA kismei/abista 

ALBUMS 

THE BEATLES 1 apple 

EMINEM T ML M,\(?5HALL UfiiHLRS L^ 1 ir. r 

MADONNA MUSIC MAVWIOWARNER 

ENYA A DAY WITHOUT RAIN WEA 

ANASTACIA NOT THAT KIND IPC 

LENNY KRAV1TZ GREATEST HITS WRG* 

U2 ALL THAT YOU CANT LEAVE BEHIND island 

ROBBIE WILLIAMS SING WHEN YOU'RE WINNING 

CHRYSALIS 

LIMP BI2KIT CHOCOLATE STARFISH ANO THE HOT 
DOG FLAVORED WATER WTERSCOM 
SADE LOVERS ROCK epic 
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WEEK 


1 
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3 
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1 


5 


8 


6 


5 


7 


NEW 


8 


10 


9 
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10 


NEW 


1 

2 


1 
2 


3 


3 


4 


4 


5 


5 


6 


RE 


7 


8 


8 


RE 


9 


NEW 
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MALAYSIA 



(RIM) 01/23/01 



ALBUMS 

UMP BIZKIT CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER unnihsal 
THE BEATLES 1 EMI 

SOUNDTRACK COYOTE UGLY cuoawARNER 

BACKSTREET BOYS BLACK & BLUE Jr*/BMG 

WISTLIFE COAST TO COAST bmg 

DESTINY'S CHILD THE WRITING'S ON THE WALL 

SOW 

EMINEM THE MARSHALL MATHERS LP UMVERUL 
M2M SHADES OF PURPLE warneh 
MARIAH CAREY #1'S som 

RED HOT CHILI PEPPERS CALIFOR NOTION warner 



IRELAND 



(IRMAChart Track) 01/19/01 



THtS 
WEEK 



SINGLES 

TOUCH ME RUI DA SILVA arista 
STAN EMINEM FEATURING DIDO initrscope 
NEVER HAD A OREAM COME TRUE S CLUB 7 polydor 
LOVE DON'T COST A THING JENNIFER LOPEZ epic 
KOMOOO/SAVE YOUR SOUL MAURO PICOTTO VC 

WHAT MAKES A MAN WESTUFE RCA 

CANT FIGHT THE MOONUGHT LEANN RIMES CURB 1 

WARNER 

CAN WE FIX IT BOB THE BUILDER BSC 

ITS THE WAY YOU MAKE ME FEEL STEPS jivtzouu 

INDEPENDENT WOMEN PART I DESTINY'S CHILD 

COLUMBIA 

ALBUMS 

THE BEATLES 1 apple 

COLOPUY PARACHUTES pmlophone 

U2 ALL THAT YOU CANT LEAVE BEHIND island 

LIMP BIZKIT CHOCOLATE STARFISH AND THE HOT 

DOG FLAVORED WATER WTERSCWE 

EMINEM THE MARSHALL MATHERS LP interscope 

TEXAS GREATEST HITS mercury 

DESTINY'S CHILD THE WRITING'S ON THE WALL 

COLLME 

DAVID CRAY WHITE LADDER iht 
WESTUFE COAST TO COAST rca 
S CLUB 7 7 polydor 



AUSTRIA 



(Austrian IFPI/Auslria Top 40) 01/23/01 



STAN EMINEM FEATURING DIDO universal 

LA PASSION EP GIGl D'AGOSTINO m 

ES 1ST CEIL EIN ARSCHLOCH ZU SEIN CHRISTIAN bmg 

BASS, BEATS & MELODY BROOKLYN BOUNCE SDN. 

SUPREME ROBBIE WILLIAMS mi 

TIROL OU BIST MEIN HEIMATLAND CRAZY ORANGE 

HEY BABY OJ OETZI f mi 
ICH GEH NICHT OHNE DICH WALTER HM!i 
STRONGER BRITNEY SPEARS iivF/7omba 
OVERLOAD SUGABABES wahnfr 

ALBUMS 

HARNONCOURT/WIENER PHILHARMONIKER 

NEUJAHRSKONZERT 2001 warncr 

EMINEM THE MARSHALL MATHERS LP universal 

THE BEATLES 1 em 

GIGl D'AGOSTINO L AMOUR TOUJOURS 

SONNE MANNHEIMS ZION SOhy 

ROBBIE WILLIAMS SING WHEN YOU'RE WINNING 

EMI 

WESTERNHAGEN SO WEIT— THE BEST OF wakneh 
LIMP BIZKIT CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER universal 
MADONNA MUSIC maverickivarner 
GIGl D'AGOSTINO TECNO FES ZYx 



SPAIN 



(AFYVFjALEF MB) 01/18/01 



SINGLES 

LOVE DONT COST A THING JENNIFER LOPEZ epic 

CACHO A CACHO ESTOPA ARiola 

ENAMORADA MONICA NARANJO DUO 

NO CAMBIE TAMARA iufi ntc^-jNwtisAi 

ONE MORE TIME DAFT PUNK viRGW 

FLY ON THE WINGS OF LOVE XTM MANIA vale 

WE WILL SURVIVE WARP BROTHERS Blanco y negro 

DONT TELL ME MADONNA mavehiwwea 

STAN EMINEM FEATURING DIDO universal 

TAKE A TRIP PONT AERI Bn 

ALBUMS 

ESTOPA ESTOPA arigla 

LA OREJA OE VAN GOGH EL VIAJE DE COPPERPOT 
epic 

THE BEATLES 1 EM 

IOADUIN SABINA NOS SOBRAN LOS MOTIVOS arkxa 

ALEJANDRO SANZ EL ALMA AL AIRE wea 

LENNY KRAVfTZ GREATEST HITS virgin 

ENYA A DAY WITHOUT RAIN ww 

SADE LOVERS ROCK EPIC 

LOS SECRETOS A TU LA DO DRO/wEA 

JULIO IGLESIAS NOCHE OE CUATRO LUNAS COUMM 



GREECE 



(PiicewalerfiouseCoopefS) 01/19/01 



ALBUMS 

EROS RAMAZZOTTI STILELIBERO BMC 
LENNY KRAVITZ GREATEST HITS vtft&N 
EMINEM THE MARSHALL MATHERS LP universal 
THE BEATLES 1 EM 

BRITNEY SPEARS OOPS! ... I DID IT AGAIN JNG 

VIRGIN 

BACKSTREET BOYS BLACK & BLUE jivemrgin 
ENYA A DAY WITHOUT RAIN WARNER 
SCORPIONS 6 BERLINER PHILHARMONIKER MOMENT 
OF GLORY t m 

BOMFUNK MC'S IN STEREO SOW 
DARUDE BEFORE THE STORM universal 



BELGIUM/FLANDERS 



(Promuvi) 01/74/01 



SINGLES 

WER BISTO TWARRES mi 

CANT FIGHT THE MOONUGHT LEANN RIMES Cum 

WARNER 

STAN EMINEM FEATURING DIDO interscope/ 

UNIVERSAL 

COME TO ME BETTY bmg 

CATCH KOSHEEN jivlvzomba 

TOPPIE DRIVE BY SHOOTERS antler-subway 'Em 

LOVE DONT COST A THING JENNIFER LOPEZ scv. 

ALL I NEED MACKENZIE FEATURING JESSY 

ANTLfR-SUBWAYiEUI 

EEN BRIEF VOOR KERSTMIS BEWONERS & WALTER 
l r." - ■ ■ BMr. 

SKIN SYLVER byte/zomba 

ALBUMS 

HELMUT LOTTI LATINO CLASSICS piet ROFirr,,' 



K3 ALLE KLEUREN bmg 
THE BEATLES 1 EMi 

EMINEM THE MARSHALL MATHERS LP interscope; 

UNIVEKSAL 

TEXAS GREATEST HITS universal 

VARIOUS ARTISTS LOUIS NEEFS 20 JAAR LATER 

UNIVERSAL 

LIMP BIZKIT CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER universal 
ROB DE NUS VERZAMELD emi 
KABOUTERPLOP PLOP 3 universal 
ENYA A DAY WITHOUT RAIN WARNER 



SWITZERLAND 



(Media Control Switzerland! 01/16*0] 



WEEK IMEX 



SINGLES 

STAN EMINEM FEATURING DIDO interscope.' 
UNIVERSAL 

LOVE DON r COST A THING JENNIFER LOPEZ Sony 
INDEPENDENT WOMEN PART I DESTINY'S CHILD SONV 
HEAVEN GOTTHARD BMG 

CAN'T FIGHT THE MOONLIGHT LEANN RIMES CURB, 1 
WARNER 

SUPREME ROBBIE WILLIAMS IMi 
ONE MORE TIME DAFT PUNK vine* 
LADY (HEAR ME TONIGHT) MOD JO unnersai 
GHAVEl PIT WU-TANG CLAN som 
THINGS I'VE SEEN SPOOKS artemis/sonv 

ALBUMS 

THE BEATLES 1 EMi 

EMINEM THE MARSHALL MATHERS LP interscope.' 
UNIVERSAL 

MADONNA MUSIC mavericiwarnlr 

ANASTACIA NOT THAT KIND son. 

LENNY MAVTTZ GREATEST HITS VIKSn 

EROS RAMAZZOTTI STILELIBERO BMG 

ENYA A DAY WITHOUT RAIN wanner 

(12 ALL THAT YOU CANT LEAVE BEHIND UNIVERSAL 

THE OFFSPRING CONSPIRACY OF ONE Sony 

BRITNEY SPEARS OOPS! ... I DID IT AGAIN JIVE,' 
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ROXETTE has completed recording its new 
album, "Room Service." According to 
EMI Sweden, the album — recorded at 
Polar Studio in Stockholm and mastered 
at Abbey Road Studios in London — is 
scheduled for an April 2 worldwide 
release (April 3 in the U.S. via Edel 
America Records). The album, the follow- 
up to 1999's "Have A Nice Day," is pro- 
duced by longtime collaborator Clarence 
Ofwerman On Jan. 22, band members 
Per Gessle and Marie Fredriksson 
began shooting the video for the forth- 
coming single "The Center Of The Heart 
(Is A Suburb To The Brain)" in Los Ange- 
les with compatriot producer Jonas 
Akerlund. The single is scheduled for 
worldwide release March 19 and will be 
sent to radio Feb 19. kai b. lokthus 

ALAN MCGEE'S POPTONES has made a typi- 
cally bright-eyed start to the year, with 
the debut album from Captain Soul, a 
melody-obsessed quartet led by 
singer/writer Adam Howorth. Preceded 
^^^^^ by the sin- 

B' e " T - Shirt 
*' 69," the al- 
bum, "Beat 
Your Crazy 
Head A- 
gainst The 
Sky," is 
stirring up 
favorable 
press and 
radio reac- 
tion; it will 
be released 
March 9 in 

the U.K. "As ever, I just like the music," 
McGee tells Pulse. "T-Shirt 69" to me is 
a beautiful tune. They have great poten- 
tial, and they're a good signing for Pop- 
tones." Howorth and drummer John 
Garner have known each other since 
school days in Northampton, some 70 
miles north of London. "Strangely 
enough, 'T-Shirt 69' was the first song we 
came up with together," says Garner. A 
deal with Sire, under the name Hoover- 
dam, proved to be a false start. "We got 
nothing out of it at all," says Gamer. "But 
Poptones is a bloody good label to be part 
of. Its profile has given us two steps up 
the ladder." 

PAUL SEXTON 

FORMER CROWDED HOUSE man Neil Finn 

has teamed up with one-time Prince 
cohorts Wendy & Lisa on his sophomore 
solo album, "One Nil," to be released 
April 9 internationally by Parlophone/ 
Capitol. The album was recorded in Auck- 
land in his native New Zealand, with five 
of the dozen tracks being co-compositions 
by Finn and Wendy Melvoin. Finn has 
also just launched a Web site at nilfun.net 
on which he intends to unveil new mate- 
rial. "I could write a song in the morning, 
record it in the afternoon, and have it 
delivered to the public by the evening as 
a live performance," he says. Meanwhile, 




he will give U.K. fans a preview of the 
material from the new album in a rare 
solo acoustic show Feb. 4 at the Palace 
Theater in London. "One Nil" is the fol- 
low-up to 1998's "Try Whistling This," 
Finn's solo debut after Crowded House 
split in 1996. neville kitson 

GERMAN SINGER Max Raabe and his 

palastorchestre (palace orchestra) have 
displaced the Beatles' album "1" at the 
top of the sales charts in Latvia with the 
BMG album "Hits Of The Year," which 
renders modern songs in the style of the 
1930s. "This shows that the historic asso- 
ciation of Germany with the Baltic states 
has a cultural aspect, too," says Thomas 
M. Stein, president of BMG Entertain- 
ment Germany /Switzerland/ Austria/ 
Eastern Europe. BMG is planning a tele- 
vised concert in the Latvian capital of 
Riga to coincide with the presentation of 
a gold disc to Raabe next month. 

WOLFGANG SPAHR 

LEADING PRO SOCCER PLAYERS in football- 
crazy Holland have come together under 
the banner of FC United to release a 
charity record on Sony Music Local, the 
newly founded Dutch repertoire division 
of Sony Music Holland. The single, 
released Monday (29), unites players 
from such famous Dutch teams as Ajax 
Amsterdam and Feyenoord Rotterdam 
on the catchy pop song "Let's Have A 
Ball (Una Tarda Latina)," written by 
sports commentator Griselda Visser and 
produced by Nico Brandsen. The title is 
yelled in the outro in various languages, 
including Romanian, Finnish, and Turk- 
ish. All proceeds will go to Ronald 
McDonald House, a charity for hospital- 
ized children. Among the player/singers 
are Dutch national team heroes Aron 
Winter and Richard Witschge, as well 
as Christian Chivu, their Romanian 
teammate at Ajax Amsterdam, and pop- 
ular midfielder Giovanni van Bronck- 

horst. EtOBBERT Tl I.I.I 

BERLIN-BASED X-Cell Records (owned by 
George Glueck and distributed by 
Epic/Sony Music) is hoping for great 
things this year from vocalist Melanie 
Thornton. Formerly part of the duo La 
Bouche, Thornton previewed her new 
album in late 2000 with the successful 
single "Love How You Love Me." Now 
comes the album "Ready To Fly," pro- 
duced by Mitchell Lennox and Julien 
Nairolf, which mixes dancefloor num- 
bers with more rock-oriented tunes. 
Thornton lives in Atlanta but commutes 
regularly to Frankfurt and Berlin. She 
says her favorite song on the album is 
"Oooh Ooh (Talking About Love)," about 
to be released as the second single. "It's 
a playful and sexy tune that puts the 
female in charge. It's like me — I also 
want to be in control of my life," she says. 
Epic is now preparing the album and sin- 
gle for Europe-wide release. 

ELL1E WEINERT 
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RED Dominates Indie Albums Chart 

Distributor Holds 22 Of 50 Spots; Also Has No. 1 Music Mid 




BY CHRIS MORRIS 

LOS ANGELES— Fresh off a 
record-breaking performance in 2000, 
RED Distribution began the new 
year notching another milestone. 

The New York-based firm 
claimed a staggering 22 of the 50 
positions on Billboard's Top Inde- 
pendent Albums chart in the Jan. 
13 issue. The titles cut a wide 
swath: Topped by the Baha Men's 
double-platinum collection "Who 
Let The Dogs Out" (S-Curve/ 
Artemis), the chart also included 
RED-distributed sets by such acts 
as Funkmaster Flex (Loud), Slip- 
knot (Roadrunner), Three (> Mafia 
(Hypnotize Minds/Loud), Kittie 
(NG/Artemis), the Pharcyde (Deli- 
cious Vinyl/Edel America), Merle 
Haggard (Anti/Epitaph), Less 
Than Jake (Fat Wreck Chords), and 
__ , , J- Pennvwise (Epi- 

J taph). 

The company 
also began 2001 by 
charting the No. 1 
music video, "The 
Up In Smoke 
Tour" (Eagle 
antonelli Vision). 

RED president 
Ken Antonelli says of his firm's 
indie albums chart dominance, 
"That's ridiculous, when you think 
about that." 

Antonelli adds that among the 
major distributors, "there's nobody 
in the 40% share, ever. I realize that 
there's only 50 records on this 
chart, but still, at the end of the day, 
it's a remarkable accomplishment. 

"I thought that we would do this 
in the latter part of 2000 — that we 
would end up with somewhere 
between 20 and 25 records," he con- 
tinues. "All the Christmas records 
showed up on that chart, so that 
kind of knocked us out of having 
that at the end of the year. But, 
when those [Christmas] records 
were done at the first of the year, 
we still ended up with 22 records. 
I'm really quite proud of that." 

The 22 records represented 
RED's biggest chart penetration to 
date, according to Antonelli. 

RED logged a similarly impres- 
sive achievement in mid-2000, when 
it nailed down all five of the top 
positions on the independent 
albums chart (Billboard, July 8). 

These kinds of inroads have led 
RED to garner a nomination from 
the National Assn. of Recording 
Merchandisers (N ARM) as distrib- 
utor of the year, large division — 
alongside majors BMG, EMI, Sony, 
WEA, and Universal. It's the sec- 
ond consecutive year that RED has 
been the lone indie to place among 



the majors in NARM's annual 
honor roll. 

Antonelli admits that he doesn't 
expect RED to triumph in the vot- 
ing. However, he adds, "what is 
interesting is that, after all the vot- 
ing is done, you get a recap from 
N ARM that tells you where you fell 
within the voting. Last year, when 
I got that recap, we came in No. 4. 
So that means we came out ahead 
of two [companies] that do close to 
a billion dollars of business a year." 

Summing up his company's 
recent fortunes, Antonelli says, 
"Our business was explosive last 
year. It is because of the planning 
we've done the prior couple of 
years, to put ourselves in the posi- 

i Our business was 
explosive last year. It 

is because of the 
planning we've done 
the prior couple of 
years' 

- KEN ANTONELLI - 



tion to in fact have that happen. We 
had four record-breaking months 
last year in the history of the com- 
pany. We had one record-breaking 
day in the history of the company, 
Dec. 1. The company had its 
biggest year in history. We had 
more gold and platinum records 
this year. It's just been a remark- 
able year for us. 

"But, again, the challenge is, once 
you raise the bar, you can't go back- 
wards, you've got to go forwards," 
he says. 

Ron Urban, president/CEO of 
majority parent edel Entertain- 
ment, expresses satisfaction with 
the distributor's big numbers: "I'm 
just ecstatic with the performance 
of RED this past year. The compa- 
ny exceeded all expectations, sub- 
stantially increasing billing from 
last year, and management is poised 
to take the company even farther in 
2001. They are doing a great, great 
job." 

Antonelli believes that the diver- 
sity of RED's distributed product 
helped the company attain market 
dominance. 

"If you looked at the mix of prod- 
uct, it's all over the place," he says. 
"It's country [the Merle Haggard 
set], it's pop, it's rock, it's rap, it's 
everywhere. It's the mix of product 

that we have. It's the second and 
third releases that we get from 



some of these artists. It's our abili- 
ty to continue to market our prod- 
uct, stay with it longer. It's the right 
mix of people. It's a combination of 
all of those different things." 

Antonelli suggests that the com- 
pany will be moving increasingly to 
diversify its video offerings with 
products like the "Up In Smoke" 
video, which was originated by a 
company 50% owned by edel. 

"In terms of configurations, 
music video, vis-a-vis DVD, has the 
biggest increases of all the configu- 
rations," Antonelli says. "In the last 
couple of years, the growth has 
been enormous. We see this as a 
tremendous opportunity to marry 
all different aspects of what w r e do 
as a full-service distribution com- 
pany, marketing all these different 
types of things that are not outside 
the realms of RED's expertise in 
any way, shape, or form." 

He also points to the out-of-the- 
box success of Redline Entertain- 
ment's November home video 
release "Tony Hawk's Trick Tips," 
an instructional tape by pro skate- 
boarder Hawk. 

Antonelli says of Minneapolis- 
based Redline, "They're going to 
launch a major campaign within the 
next couple of months that's going 
to involve Tony, who is going on this 
complete promotional trip around 
the country. [We're promotingl not 
just this particular tape but the 
whole idea of extreme sports. We're 
excited to be involved with that, 
because the music matches up with 
everything, and we think it's a per- 
fect avenue for RED to spread its 
wings a little bit, because this prod- 
uct sells like crazy . . . Redline's 
going to have a great release 
schedule coming out in this area of 
adrenaline/extreme sports that will 
give us a viable foothold in this mar- 
ketplace." 

In terms of the future, Antonelli 
says, "When you look at the quali- 
ty of the releases that are coming 
out in the next year or so, through- 
out the course of 2001, we can be 
hopeful that we can continue on this 
pace." 

While he addresses few specifics, 
Antonelli notes that S-Curve plans 
to deliver another Baha Men album 
this year. He also says that vocalist 
Jane Monheit — whose N-Coded 
Music album "Never Never Land" 
has already entered the top 10 on 
Billboard's Top Jazz Albums 
chart — has the makings of a major 
star. 

"She's going to be a platinum 
act," he says of Monheit. "I'll make 
that prediction and go on record. 
She is that good." 



Esteban: HSN's Hot Product 

Network Appearances Boost Guitarist's Sales 

BY JIM BESSMAN Hyatt Regency in Scottsdale, 

NEW YORK— The classical/fla- Ariz. 

inenco guitarist Esteban may not "Somebody told me about him 

be a household name, but on the and said he'd be a huge success if 

Home Shopping Network (HSN) he could be seen on TV," she says, 

he is a sales phenomenon. "1 was instantly captivated by his 

After being featured on the spectacular talent." 

channel in a series of one-hour Born Stephen Paul, Esteban 

concerts starling last June, the retains the professional name 

until-then-largely-unknown indie given him by Spanish classical 

musician — who has been a staple guitar legend Andres Segovia, 

of the Arizona hotel-and-club cir- with whom he studied for five 

cuit for the last 10 years — placed years. "I was his resident 

a pair of albums on The Billboard groupie/student," he says, 

200. He has since gone on to sell adding, "I'm trained in both clas- 

millions of dollars' worth of CDs sical and flamenco and bridge the 

and cassettes, including the cur- gap between the two." 

rent double-disc "At Home With Esteban has released 1 1 CDs 

Esteban," thanks to his TV and two home videos through his 



appearances, 
and has been 
featured on 
the front page 
of the Wall 
Street Jour- 
nal and in 
People maga- 
zine. He is 
now in negoti- 
ations with 
the major 
labels for a 
record deal, 
according to 
his represen- 
tatives. 

Whether or 
not the shop- 
ping channel 




own indie 
label, Daystar 
Productions. 
He calls his 
sound a "mo 
saic of music 
from all walks 
of life" that 
mixes Latin, 
jazz, classical, 
and flamenco. 

"I get the 
opportunity 
to perform for 
so many mil- 
lions of peo- 
ple — which is 
so wonderful 
for a classical 
guitarist 



that propelled Esteban's career says Esteban of his HSN experi- 

into the mainstream can now enee. "As you know, classical gui- 

build on his current success will tar is a 'quiet' instrument, not 

be put to the test later this year, readily available to the masses. 

HSN has four one-hour concerts It's not like rock'n'roll." 

scheduled for the week of Jan. 2!) And selling music on TV is not 

to promote the video cassette like selling jewelry or electronics, 

"An Intimate Evening With Mangano says. "It's very hard to 

Esteban," and it will help launch get people to watch an unknown 

a live double-CD that is slated for artist," she points out. 



release this spring. A DVD video 
of his recent New Year's Eve con- 
cert is also in the works. 

"It's not like he's Elvis Presley 



Mangano. who oversees Este- 
ban's MSN-related projects, says 
the artist's effectiveness on the 
channel is rooted not in his talent, 



or the Backstreet Boys," says Joy but in his charisma. 

Mangano, the executive respon- "I've watched him do live per- 

sible for bringing Esteban to formances before everyone, from 

HSN. "Most of the country didn't senior citizens to teenage boys 

know who he was. but he became who are crazy about his guitar 

the most successful musician playing to women who want to 

brought to Home Shopping." rip the buttons off his shirt," she 

Mangano, president of Inge- says. "But the real barometer is 

nious Designs (a division of putting him on live TV and get- 

HSN's parent company USA ting people to watch and then 

Networks), invented HSN sta- pick up their pocketbooks or wal- 

ples like the self-wringing Mira- lets anil take out their credit 

tie Mop and the Rolykit roll-up cards and order — especially when 

portable storage unit. However, it's somebody just surfing the 

she had not considered selling channels and then shopping for 

music at the station until seeing the first time." 

an Esteban performance at the (Continued on next page) 
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newsline... 

BEST BUY COMPLETED its $12.55-per-share cash tender offer for all out- 
standing shares of common stock of Musicland Stores Jan. 22. Approx- 
imately 30 million shares, or 93.4% of Musicland's outstanding shares, 
had been tendered, excluding guaranteed deliveries. The consumer 
electronics giant intends to acquire the remaining outstanding shares 
of Musicland through the merger transaction between the two com- 
panies. Best Buy says it intends to complete the acquisition soon. 

EMUSIC.COM has pushed back the reporting date on its financial results 
for the quarter ending Dec. 31, 2000, to Feb. 7 from Jan. 24, in order 
to restate the impact of negative performance on the value of its assets, 
including music content-related assets. The assets had been previously 
valued at $187 million. The company said in a statement that it expects 
to record a significant non-cash charge for the December quarter. 

BMG ENTERTAINMENT has linked with Alliance Entertainment's Red- 
DotNet kiosk network for on-demand distribution of select albums at 
U.S. retail. EMI, Sony, and Universal have similar deals. RedDotNet 
kiosks are installed in about 40 HMV, Barnes & Noble, Virgin, Where- 
house, and Coconuts stores nationwide. 

In other news, BMG has added Eritmo.com, Navarre's E-Splice, 
FanGlobe.com, MCY.com, Planet of Music, RioPort, Ritmoteca.com, 
and Vitaminic.com to its retail network. Another retail partner, 
Alliance Entertainment's thestore24, has gone live with BMG digital 
downloads at more than 50 retailer sites, including Peaches and Penny 
Lane Records. BMG also announced that its labels are now making 
new releases simultaneously available as digital downloads. 

VIVENDI UNIVERSAL'S long-term debt has received an investment-grade 
rating of Baa2 from Moody's Investors Service, following the three- 
way merger of Vivendi, Seagram, and Canal Plus. In announcing its 
rating, Moody's said it expects Vivendi Universal to broaden its dis- 
tribution base, particularly in the U.S., through commercial agree- 
ments and alliances, as well as through strategic acquisitions and/or 
investments. The rating agency also warned that the company's strate- 
gic focus on distributing media content via mobile communications 
devices remains untested and that fully functional third-generation 
wireless technology will not be available for at least a couple of years. 

LIQUID AUDIO SIGNED a deal with Roadrunner Records for the digital 
delivery of the label's catalog. Song downloads by Slipknot. Type 0 
Negative, Coal Chamber, Sepultura, Fear Factory, and other acts will 
be available through the 1,000-site Liquid Music Network. 

AOL TIME WARNER ANNOUNCED plans to buy back up to $5 billion worth 
of its shares during the next two years. The buyhack period begins in 
February. The company also sys it expects to register with the Secu- 
rities and Exchange Commission within the next several days to sell 
up to $10 billion in debt and equity securities under a shelf registration, 
in which a company may sell securities in one or more offerings, with 
the terms to be determined at the time of sale. 

CONOW RE-SIGNED its fulfillment agreement with Alliance Entertainment 
In addition to fulfilling orders, Alliance will continue providing CDnow with 
its music and movie database, the All Media Guide. Alliance also handles all 
customer service under the extended pact. Terms were not disclosed. 

In other CDnow news, the company reports sales on the "Ken Burns' 
'Jazz' " boxed set increased by 400% during the first week the TV docu- 
mentary aired, moving the title into the top 10 of its top 100 sellers. Sales 
of its DVD boxed set increased by nearly 500%. Sales of related jazz CDs 
doubled, tripled, and, in some cases, quadrupled, the company reports. 

REALNETWORKS IS TEAMING with U2 for a five-month download promotion. 
Under the terms of the deal, visitors to U2.com vote for their favorite U2 
track from each of the band's 10 albums. A different album is featured 
every two weeks, and the winning tracks are made available for download 
by label- and band-owned sites, as well as through RealNetworks, the 
exclusive third-party distributor of the promotion downloads. The track 
"Gloria" from the U2 album "October" is now- available for download. 

LAUNCH.COM IS TEAMING with J Records act O-Town to promote both 
the self-titled debut from the boy band and the online music site's new 
pop music page, called Krush. As part of the promotion, Launch is 
offering an audio download of the O-Town track "Take Me Under." 

VNU MARKETING INFORMATION, a subsidiary of Billboard parent VNU, 
has increased its stake in Entertainment Marketing Information Ser- 
vices (EMIS) from 60% to 100%, EMIS properties include SoundScan, 
which provides sales data for Billboard's charts. 



UNIVERSAL REVAMPS ABBA CATALOG FOR INTERNATIONAL RELEASE 



(Continued fmm page 6S) 

In 1997, the CDs, including 
bonus tracks, were remastered 
and released outside the U.S. 
(The stateside release, without 
the bonus tracks, did not occur 
until 1999.) 

As for the current reissue 
plans, the original Abba logo, 
once altered by Polydor U.K. on 
some albums, will most likely be 
restored on the artwork. Mean- 
while, some territories have 
requested alternate packaging, 
including France, where the cat- 
alog will be released as Digipaks. 
The CDs will also carry flyers 
promoting the "Mamma Mia!" 
musical. 

The "Gold" album from 1992, 
having sold 20 million copies, will 
be repackaged to include song 
lyrics. The original compilation 
and "More Abba Gold" will be 
deleted, along with the "Live" 
album from 1986. 

Regarding the "Live" album, 
Ulvaeus says, "I thought it was a 
quite reasonable, but not very 
exciting, live album. Simply 
because when we went on tour, 
which was precious little, we 
reproduced what we did in the 
studio. Other touring bands came 
up with live versions. It's a good 
album, and the sound is OK." 

Of adding extra material and 
outtakes, Ulvaeus says, "I had a 
meeting with a Web site design- 
er today, and we were talking 
about the extra things they put 
on DVDs. I better go back to 
Lasse Hallstrom [director of 
"Abba — The Movie" and most of 
Abba's music videos] and find out 
what there is." 

Meanwhile, there are plans to 
replace the "Live" album with a 
release of either one CD or a dou- 
ble-CD set featuring "a full live 
evening with Abba," which would 
be tied to a DVD release of 
"Abba — The Movie." 

"I doubt it will happen this 
year, but it's something we'll 
hopefully do," says Soderstrbm. 



"We have the original reels, but 
I don't know how long it will take 
to enhance the negatives and 
transfer them into a digital for- 
mat. We would like to put out the 
live album simultaneously [with 
the DVD release], whether it's 
from the same tour or not. We 
have no idea how much extra 
footage there is from 'The 
Movie,' but I've seen some cool 
movie trailers from other coun- 
tries that would make nice extra 
features." 

More imminent, then, would be 
a DVD release of the Abba video 
catalog. Says Soderstrbm: "We're 
not ready yet, but we've for- 



warded some sketches to Bjbrn 
and Benny. We've located most of 
the original tapes and are restor- 
ing the video material and 
improving the sound. Our goal is 
to put something out this year. 
[Abba engineer] Michael B. Tre- 
tow has gotten in touch with us 
about the sound quality. We may 
be able to use the current remas- 
tered sound and add that to the 
videos." 

Another idea is to rerelease the 
catalog on vinyl as w r ell. Ulvaeus 
says, "Are there still any gramo- 
phones? I don't even have a 
turntable. Haven't had one for 
years." 



BONNIER, AMIGO MERGE INTO BROAD PAN-NORDIC CO 



(Continued from jxtge 66) 

dance/rock acts as Antique, Teas, 
Shebang, Ice, and Joakim Hillson. 

Boquist adds that under the deal, 
"well be better able to take care of 
our bigger names and be able to push 
artists much more heavily than 
before. We're definitely in a better 
position to optimize impact in the mar- 
ketplace, since we fill the void for any 
size indie on a Pan-Scandinavian level, 
including promotion, marketing, sales, 
distribution, or whatever is needed." 

Siljemark agrees, saying, "By tra- 
dition, the Bonnier Group has been 
selling music to consumers through 
record clubs, via mail order, and Inter- 
net sales. This will definitely be of 
benefit to Amigo and bolster sales of 
its folk and jazz catalog." 

At the executive level, the Norwe- 
gian and Danish entities will be head- 
ed by Cai Leitner, Bonnier's manag- 
ing director in those countries. The 
Finland operation will remain in the 
hands of Amigo's employees there. 

Bonnier is expected to switch sales 
and distribution to Amigo (which has 
a central warehouse in Stockholm for 
Sweden, Norway, Finland, and Den- 
mark), relinquishing its agreement 
with Virgin Records in Scandinavia. 
Siljemark declined comment on the 




EXECUTIVE TURNTABLE 



HOME VIDEO. Jim Foster is named VP 
of video sales, distribution at Uni- 
versal Studios Home Video in Uni- 
versal City, Calif. He was national 
HBC sales planning manager for the 
Gillette Company. 

DISTRIBUTION. Provident Music Dis- 
tribution promotes Randy Davis to 
VP of sales, Rich Serpa to national 
director of field sales, Rod Riley to 
director of national accounts, and TJm 
Marshall to director of sales and 
marketing systems in Nashville. 
They were, respectively, senior direc- 
tor of national accounts, Western 
regional manager, national accounts 
manager, and manager of sales and 
marketing systems. 

BMG Entertainment promotes 
Anthony Marino to director, data 
warehouse for the information systems 
and technology North America division 



in Lyndhurst, NJ. BMG Entertain- 
ment also names Jay Nguyen senior 
director of sales and marketing in New- 
York. They were, respectively, direc- 
tor of information systems and tech- 
nology North America division and 
director of business development/inte- 
gration, new technology, and electron- 
ic music distribution. 

NEW MEDIA. Peter T. Johnsmeyer is 

named VP of sales at EMusic.com. in 
Redwood City, Calif. He was director 
of sales for Spinway. 



issue, but Boquist says, "We will now 
have local warehouses in each terri- 
tory for quick distribution of product. 
Our goal is to be flexible and 
adjustable." 

The most obvious effect on Bon- 
nier's business is the inclusion of 
Amigo's distributed labels, such as 
ECM, Ace, Green Linnet, and Fanta- 
sy, in its financial figures. According 
to Siljemark and Boquist, the two 
companies will have a combined 3% 
share (approximately $6.5 million) of 
the Swedish music market and will 
aim for a 5% share of the Nordic mar- 
ket (some $11 million) by the end of 
next year. 

Overall, says Siljemark, "Bonnier's 
vision is to be the prominent Pan- 
Nordic music company, with a broad 
repertoire base. The acquisition of 
Amigo is only the first step." 



ESTEBAN 

(Continued from preceding jmge) 

And at that he's proven partic- 
ularly successful. Mangano notes 
that Esteban is breaking barriers 
in attracting new customers and 
selling merchandise, 
moving as many as 
10,000 CDs in "one 
hour. 

"Because of HSN 
exposure, the music 
industry is now dis- 
covering him," she 
adds. 

Daniel Markus, 
who manages and 
books Esteban out 
of his Dream Street 
Management firm, 
says that he's nego- 
tiating with major 
labels and plans to 
move Esteban out 
of his market base 
via national touring 
in performing arts 
centers. 

Esteban says he'll likely keep 
his existing catalog on his own 
label, whose indie distributors 
include Associated, Rock Bottom, 
Pacific Coast One-Stop, and 
Baker/Taylor, as well as his Web 
site, estebanmusic.com. 
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ARTEMIS FINDS SUCCESS IN EUROPE 

(Continued from page (id) 

Hotel" is planned as the European 
follow-up. 

Spooks manager Chuck LaVallee 
of Deluxe Entertainment praises 
Artemis senior VP of international 
marketing Dave Lory for his proac- 
tive A&R stance. "He's been very 
involved; he's making calls to Aus- 
tralia and pushing buttons where 
they need to be pushed," LaVallee 
says. "It's a pretty remarkable rela- 
tionship [with Sony] — I've never 
seen one work so well." 

"Artemis had the vision to un- 
derstand our group, and it's not a sim- 
ple group to understand," says Hypno. 
"We're hip-hop, but hip-hop without 
limits. In addition to Antra, who gave 
us our first chance, they stayed with 
the record, saw the big picture, faced 
the battles, and we really appreciate 
that — and Sony has done an out- 
standing job of making this work. It 
demonstrates to other artists and the 
industry that [hip-hop and rap acts] 
don't necessarily have to pick up a 
champagne glass and have diamonds 
and strippers to be successful." 

Goldberg gives much of the credit 
to Rick Dobbis, president of Sony 
Music International, who was presi- 
dent of PolyGram's continental 
Europe division when Goldberg was 
chairman/CEO of the Mercury 
Records Group. "A lot of it was real- 
ly Dobbis — he had the vision that 
Sony could use another repertoire 
stream and positioned it internally, 
where we got attention." 

Says Lory, "We've had three gold 
records, one platinum, and a gold 
video [in the U.S.], but this is our first 
big international success. Sony's 
worked really hard on our other 



artists — they haven't given up after 
three months, as many majors would." 

For Sony's part. Epic Europe VP 
marketing Frank Stroebele adds, 
"With Artemis, we have a relation- 
ship where we seem to be able to dis- 
cuss projects in their very early 
stages and then find the right kind of 
plan. It really pays off that the Euro- 
pean marketplace has changed — it's 
not that dependent on what's hap- 
pening in America. Artemis delivers 
great repertoire, it's always some- 
thing unique, and they're people who 
are internationally experienced, 
which helps, because they under- 
stand what we need." 

Besides Spooks, several other 
Artemis acts have enjoyed a palpa- 
ble upswing in commercial fortunes 
during the year. Steve Earle has 
sold more than J00.000 copies out- 
side the U.S. of his current album, 
"Transcendental Blues," according 
to Goldberg. "That's tremendous — 
it's the best he's done in over a 
decade in Europe," he says. "Kittie 
has done over 100,000 in Europe [of 
its album, "Spit"] without a hit sin- 
gle." 

Goldberg adds that Rickie Lee 
Jones' "It's Like This" is up to 60,000 
copies sold in Europe, a figure that 
he hopes could double after her 
European tour dates from late Janu- 
ary, while Warren Zevon's "Life'U 
Kill Ya" is "close to 100,000 ex-U.S., 
which we're very happy with. By 
recording these artists on modest 
costs, we can make money, the artist 
can make money, and they can 
achieve a place in the culture which 
major labels really can't offer them 
any more." 



Handleman Promotes Two Seoior Executives 
After Three Years Of Re-Engineering Itself 



In CASE ANY of you missed it, 
Steve Strome has been named chair- 
man of the board at the Handleman 
Co. Strome replaces David Handle- 
man, one of the founders of the Troy, 
Mich.-based company, who at 85 has 
retired but will retain his seat on the 
company's board as well as hold the 
title chairman emeritus. 

Formerly president/CEO, Strome 
will retain the latter title and respon- 
sibilities, but Pete Cline, formerly 
executive VP at the company, will suc- 
ceed him as president, which is added 
to his responsibilities as COO. 

Got all that? 

Philip Handleman, a shareholder 
in the rackjobber and the grandson of 
one of its founders, has a harsh spin on 
the moves made at the company. 
Philip, who heads up a company called 
Handleman Filmworks, which is unaf- 
filiated with the wholesaler, calls his 
Uncle David's retirement "forced." 

In a press release, Philip said that 
his uncle's "ouster" comes none too 
soon. "It represents just one compo- 
nent of a more comprehensive set of 
reforms needed to restore the compa- 
ny's luster," he stated. 

"Unfortunately, the executives 
installed by my uncle, who are large- 
ly responsible for the abysmal track 
record of the last decade, have been 
elevated as a result of my uncle's leav- 
ing," he continued. 'Tt is unacceptable 
and contrary to common sense for 
management to be rewarded for sub- 
standard performance. The share- 
holders, who have suffered enough, 
deserve better." 



Philip claims that in addition to his 
uncle's ouster, he has been advocating 
a series of corrective initiatives in con- 
versations with Handleman's board of 
directors, including a full-fledged re- 
engineering of the company, under 
new leadership brought in from the 
outside. Such moves would solve the 
company's problems, which he claims 
include flat revenue, erratic earnings, 
disappearing dividends, chronically 
depressed stock prices, and a failure 
to articulate a viable strategic vision. 



RETAIL 
TRACK 

by Ed Chrlstman 




In Retail Track's view, Philip's 
views may have been correct once 
upon a time, but they are now at least 
three years out of date. 

In the early to mid-1990s, Handle- 
man did indeed appear to be a compa- 
ny resting on its laurels. At that time, 
it was the main survivor of rackjobber 
consolidation, and it appeared to be 
content to throw its weight around 
among suppliers in order to achieve the 
extra margin needed to sustain itself in 
the thin-margined rack business. 

But in the summer of 1994, Ander- 
son News bought Western Merchan- 
dising from Wal-Mart, changing the 
name of that company to Anderson 
Merchandisers. The executives at 
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Anderson proved to be a quick study, 
and it wasn't too long before the 
Amarillo, Texas-based company was 
being hailed by music manufacturers 
for its forward-thinking initiatives and 
aggressive marketing strategies. 

Handleman, meanwhile, fared poor- 
ly when compared with its new com- 
petitor, especially for the first year or 
two, as Handleman's idea of market- 
ing appeared to be limited to beating 
up manufacturers for more coopera- 
tive advertising dollars. 

As one executive put it to me back 
then, "I had a great meeting with 
Anderson where we talked ideas on 
how to sell my records, and then I 
went to Handleman, [and] all they did 
was complain and yell at me because I 
wasn't spending enough co-op funds 
with them. When is someone going to 
put that company out of its misery?" 

That was then — this is now. The 
introduction of Anderson Merchan- 
disers served as a wake-up call for 
Handleman. Strome, in particular, 
rose to the challenge, urging his team 
to think outside the box. And as a 
result, Handleman re-engineered 
itself, changing the way it services 
accounts, streamlining distribution, 
and upgrading technology. 

The company also became more 
focused, getting out of the video and 
book businesses to concentrate on 
music and reducing greatly the num- 
ber of accounts it serves. 

Today, you wont hear many music 
manufacturers bad-mouthing the 
company. Quite the contrary. Says one 
distribution executive with a major, 
"Over the last two or three years, 
Handleman has gotten much better at 
execution, getting the right amount 
into the stores at the right time." This 
executive cites Sam Milicia, senior 
VP of music purchasing, for turning 
around the buying team; gives Cline 
nods for improving field execution; 
and hails some of the new hires the 
company has made, including a mer- 
chandising executive from Pepsi. 

In comparisons now with Anderson 
Merchandising, the only area that 
Handleman falls short is in marketing, 
but even here major-label executives 
are quick to point out that Handleman 
is vastly improved. 

Danny Yarbrongh, chairman of 
Sony Music Distribution, says, "Han- 
dleman has reinvented themselves 
from a systems, marketing, and mer- 
chandising perspective. Their returns 
are at the lowest they have been in 
years. Their inventory turns and sales 
have continued to increase. They are 
absolutely at the top of their game." 

Handleman's main problem, cur- 
rently, is that it is at the mercy of how 
its retail accounts and music suppliers 
perform. And neither camp has been 
turning in a stellar performance as of 
late. 

OoPS: Two weeks ago I listed the 
midsize distributors up for the Nation- 
al Assn. of Recording Merchandisers' 
distributor of the year award and for- 
got to include Distribution North 
America, based in Woodland, Calif. 



74 



www.billboard.com 



BILLBOARD FEBRUARY 3. 2001 



Merchants & Marketing 



billboard. 



Indie-Label Grammy Nominees 
North Mississippi All Stars Lend 



UROSSING OUR FINGERS: 
You may call us crazy, but every 
year when the list of Grammy 
Award nominations hits our desk, 
we turn to the back and read for- 
ward. 

Many of you head directly for 
the single-digit categories — album 
of the year, record of the year, 
etc. — but we've always found 
those slots reserved for the major- 
lahel behemoths that dominate the 
awards when February rolls 
around. 

You have to head deep into the 
nominations to find the categories 
in which the independents hold 
sway. (Things have even changed 
here: Such realms as R&B and rap, 
once a province of the indies, have 
effectively been commandeered by 
the majors today, as a glance at 
this year's nominations will prove.) 

There are certainly several 
major-label or major-distributed 
nominees to root for this year — 
we're thinking of Shelby Lynne, 
Bob Dylan's "Things Have 
Changed," Buena Vista Social 
Club's Omara Portnondo, and 
Dave Alvin's "Public Domain — 
Songs From The Wild Land," to 
name a few. But our attention will 
be fixed mainly on the afternoon of 
Feb. 21, when the National Acade- 
my of Recording Arts and Sciences 
hands out what it euphemistically 
refers to as its "non-televised" 
awards. 

Anyone who has ever joined 
Declarations of Independents at 
the Santa Anita, Calif., racetrack 
knows we've never excelled at 
handicapping. So we'll just run 
through some of the worthier indie- 
label nominees we'll be cheering for 
in the niche-genre Grammys this 
year. 

From back to front: 

HISTORICAL: While it's hard 
not to champion Columbia/Lega- 
cy's exemplary Louis Armstrong 
box, we hope that voters will give 
the nod to "The Best Of Broadside 
1962-1988: Anthems Of The Amer- 
ican Underground From The 
Pages Of Broadside Magazine," the 
stirring Smithsonian Folkways 
compilation of political songs from 
the pages of Gordon Friesen and 
Sis Cunningham's great radical 
magazine. Jeff Place, who co-pro- 
duced the set with Ronald D. 
Cohen, is also nominated for his 
exceptional liner notes. 

WORLD MUSIC: After a long 
absence, South African doyenne 
Miriam Make ba won a nomination 
for best world music album with 
Putumayo's "Homeland." Though 
she's up against one of our favorite 
2000 releases, Joao Gilberto's 
"Joao Voz E Violao" (Verve), we're 
in her corner. 

REGGAE: The late giant Dennis 
Brown's swan song "Let Me Be 
The One" (V.P.) is competing for 
best reggae album in a field with 
sets by cool ruler Gregory Isaacs 
(V.P.) and master vocal unit the 



DECUM1M 




MEPH1S,. 





by Chris Morris 

Wailing Souls (Musicblitz). Let's 
hope Grammy voters will follow 
their hearts and give a posthumous 
tribute to Brown. 

FOLK: The best contemporary 
folk album field is an especially rich 
one this year, and it's difficult to select 
between the two indie nominees: 
Steve Earle's "Transcendental 
Blues" (E-Squared/Artemis) and 
John Hiatt's "Crossing Muddy 
Waters" (Vanguard). Those two 
superb collections face off against 
albums by Johnny Cash and Emmy 
lou Harris, as well as Billy Bragg & 
Wilcob second Woody Guthrie opus. 
Whew! All we can say is, may the 
best man/woman win. 

BLUES: The best contemporary 
blues album competition is also 
heavy-duty. But, with all due 
respect to indies Shemekia 
Copeland and Koko Taylor (Alli- 
gator), Taj Mahal and the Phan- 
tom Blues Band (Hannibal), and 
Bobby Rush (Malaco/Waldoxy), 
we're pulling for the North Mis- 
sissippi All Stars' debut set 
"Shake Hands With Shorty" 
(Tone/Cool). (We've loved this 
Memphis-area band since they 
were putting out their self-released 
cassettes years ago.) In the tradi- 
tional blues album category, we 
hope that titan Robert Lockwood 
Jr. gets some overdue attention 
with his Telarc set "Delta Cross- 
roads." 

JAZZ: Two first-rate bandlead- 
ers have indie releases in the large 
jazz ensemble album class: L.A.'s 
timeless Buddy Collette (with 
"The Buddy Collette Big Band In 
Concert — The Music Of William 
'Buddy' Collette," on Bridge) and 
New York's splendid Maria 
Schneider (with "Allegresse," on 
Enja). We rate it a toss-up, with 
just a slight sentimental edge for 
Collette, one of the forefathers of 
postwar jazz on L.A.'s Central 
Avenue. The jazz vocal album cate- 
gory has a strong pair of entries 
from Freddy Cole (Telarc) and 
Nnenna Freelon (Concord Jazz). 
Personal fave in the contemporary 
jazz album slot: "Here's The Deal" 
(Shanachie) by Chicago's rockin' 
Liquid Soul. 

COUNTRY/B L UEGRASS: We 
will discreetly refrain from playing 
favorites in the best bluegrass 
album category, which pits Alison 
Brown (Compass) against Dolly 
Parton (Sugar Hill). Let's hope 
these two delightful women will 
both walk away with trophies, since 
they're nominated in multiple cate- 
gories, as are Ricky Skaggs (Skag- 



Tn Root For; 
Locero A Hand 

gs Family) and Nickel Creek 
(Sugar Hill). 

R&B: The only choice — a hom- 
age to the late Johnnie Taylor, 

whose last Malaco release is up in 
the best traditional R&B album 
category. 
See you at the Staples Center. 

FLAG WAVING: Speaking of the 
North Mississippi All Stars, the 
band's Luther and Cody Dickin- 
son, along with their dad, the leg- 
endary Jim "East Memphis 
Slim" Dickinson, lend a hand on 
the self-titled debut by Lucero, on 
Memphis' Madjack Records. 
The Dickinsons' busy schedule 




sometimes slowed the recording 
process, according to Lucero's gui- 
tarist/vocalist Ben Nichols. 

"It took forever to record this 
record," Nichols says. "The Dick- 
insons were just helping us out. 
We'd drive to their barn [in Cold- 
water, Miss., where the brothers 
have a studio] when they had the 
time and we had the time. It was 
done in three days, spread over a 
year." 

Lucero — which also includes gui- 
tarist Brian Venable, drummer Roy 
Berry, and bassist John C. Stub- 
blefield — has swiftly become one of 
Memphis' most popular bands. 
Another well-known Memphis 
group, Pawtuckct . operates Mad- 
jack. 

"We were just going to get all 
the songs down and then shop it 
around," Nichols says of the band's 
debut collection. "We played a few 
shows with Pawtucket, and they 
said they wanted to put it out." 

In the time it's taken the 3-year- 
old group to cut its debut, Lucero's 
sound has altered somewhat. "We 
started out as an alternative country 
band," Nichols says. "Now Neil 
Young and Tom Petty have become 
a big influence . . . There's also an 
indie-rock feel to a lot of the songs." 

One of the most fascinating ele- 
ments of Lucero's sound in a live set- 
ting is its slow-burning incandes- 
cence. "On record, especially, most 
of the songs are fairly slow and soft," 
says Nichols. "There aren't many 
rockers . . . That's an important part 
of what we do." 

The band is now plotting its first 
big tour outside of Memphis — a pro- 
jected six-week jaunt. "We're taking 
a big step here," Nichols says. 
"We've got to make sure we don't 
rest on our laurels. It's time to leave 
town." 
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GRAMMYS DEBUT JAZZ/AC, NATIVE AMERICAN AWARDS 

(Continued from page S) 



The nominees for best pop 
instrumental album are "Audio" 
by Blue Man Group (Virgin), 
"Faith: A Holiday Album" by 
Kenny G (Arista), "Symphony No. 
1" by Joe Jackson (Sony Classi- 
cal), "Pieces In A Modern Style" 
by William Orbit (Maverick), and 
"Hymns — In The Garden" by Kirk 
Whalum (Top Drawer). 

Competing in the race for best 
Native American music album are 
"Tribute To The Elders" by Black 
Lodge Singers (Canyon), "Cheyenne 
Nation" by Joseph Fire Crow (Ma- 
koche), "Veterans Songs" by Lako- 
ta Thunder (Makoche), "Peacemak- 
er's Journey" by Joanne Shenandoah 
(Silver Wave), and "Gathering Of 
Nations Pow Wow" by various 
artists, produced by Tom Bee and 
Douglas Spotted Eagle (Soar). 

"We feel strongly that these 
categories and their nominees 
speak well of each respective area 
of music," Greene says. "It's a 
reflection of what is going on in 
each community." 

Although the pop instrumental 
album category was ratified in its 
first year of petition, the Native 
American music album category 
has been in the works for approx- 
imately six years — proof that the 
process of passing muster with 
the NARAS screening committee 
can be a long and diplomatically 
complex process. 

"People would like to see our 
process become more expeditious, 
but it's just not possible," Greene 
says. "We have to add it after the 
community of musicians in ques- 
tion becomes intertwined within 
our community. Otherwise, the 
credibility suffers." 

Greene points to the quick insti- 
tution of the hard-rock and metal 
categories before he became pres- 
ident of NARAS as a prime 
example of the need to move 
gradually. 

"Those categories were added 
before that community had built 
up the membership to ensure a 
fair and accurate representation 
among nominees and winners," he 
says. "As a result, we saw Jethro 
Tull win the metal award. They're 
a fine band, but there was wide- 
spread question within the indus- 
try of whether or not they were, 
in fact, a metal band." 

To prevent similar mistakes 
from happening, Greene says, a 
detailed process has been estab- 
lished for petitioners to follow. 

"We start by being in contact 
with as many labels and artists in 
a specific community as possible," 
he says. "And we gauge their 
interest in becoming members of 
the academy and building a voice 
within our community for their 
music and their overall interests." 

In terms of the Native Ameri- 
can community, Greene notes that 
NARAS did extensive outreach. 
"We made it a point to get 
involved in their world," he says. 

From there, a proposal is sub- 
mitted to all 12 chapters of 
NARAS through the U.S. Upon 



review of the proposal, the board 
of trustees votes on whether to 
include a category. 

"We take every proposal seri- 
ously," Greene says. "It's tough to 
turn a proposal down, but we 
always offer to work closely with 
anyone who is committed to being 
an active part of our community." 

For Bee, president of Albu- 
querque, N.M. -based Soar, the 
ratification of the best Native 
American music album category 
indicates that the genre is "grow- 
ing" in terms of industry credibil- 
ity. He believes that acknowledg- 
ment from NARAS will result in 
"young Native American artists 
getting excited about making 
records and getting involved in 
the industry." 

Bee adds that as a musical com- 
munity, "we're very grateful to 
NARAS, even though it took 10 
years. It proves we're a very 
patient people." 

He notes that the next big step 
for the genre with regard to 
NARAS is to create separate cat- 
egories for contemporary and 
traditional Native American 
recordings. 

"There really is a need for both 
categories, I feel, and all the peo- 
ple on the screening committee 
feel the same way. So we're going 
to begin to lobby for a second cat- 
egory. It will be a peaceful lobby, 
but I'm sure the sky will still be 
full of arrows." 

Bill Miller, a Native American 
singer/songwriter who records for 
Vanguard, agrees. "It's a wonder- 
ful way to start the year off. The 
part I'm looking forward to is one 
day when people like myself and 
indigenous and other native acts 
that are more contemporary can 
have a shot, too. But I think [the 
Native American music category] 
is long overdue. The Grammy 
committee is making efforts to 
reach out to us and come into our 
communities." 

Although it often takes many 
years of lobbying for a new cate- 
gory to get added to the Grammy 
roster, the best pop instrumental 
album category was ratified in its 
first year of application. 

The drive to add the category 
was spearheaded by saxophonist 
Dave Koz and his business part- 
ner Hyman Katz, both of whom 
have been active in NARAS for 
years. 

The idea behind the category 
was initially to aid contemporary 
jazz artists who often got over- 
looked by the jazz screening com- 
mittee in the nomination process. 

"The basic reason we felt there 
needed to be a new category was 
that I — like many artists in the 
pop instrumental field — say 'pop 
instrumental,' because 'smooth 
jazz' is kind of a tricky term. [We] 
wanted to get the music heard in 
an unbiased way," says Koz. 
"Here were a lot of artists making 
great records, getting lots of air- 
play, selling hundreds of thou- 
sands of records, but it would get 



heard by the jazz committee who 
would decide a lot of it was too 
pop." 

Even though there was already 
a best contemporary jazz album 
category for instrumental per- 
formances, Koz says that the jazz 
selection committee often redi- 
rected pop-leaning instrumental- 
ists primarily heard on jazz/AC 
stations to the pop categories. 

'People would like to 
see our process become 
more expeditious, but 

it's just not possible ' 

- MICHAEL GREENE - 



"Even if we were submitted in 
the contemporary jazz category, 
the screening committee could 
decide [if the nomination] should 
be moved to another category," 
says Koz. "We had to compete 
with Britney Spears and Ricky 
Martin. We'd never get nominat- 
ed in those pop categories. 

"What you would see getting 
nominated in the contemporary 
jazz category would be much more 
improvised material, like Michael 
Brecker," continues Koz. "Not 
straight-ahead jazz but much 
more jazz-influenced than the 
records the [jazz/AC] artists were 
making." 

Koz and Katz decided to mobi- 
lize the jazz/AC community to 
petition for a new category. "It 
just took a little initiative," Koz 
says. "You have to get forms. 
Then Hyman and I wrote the 
proposal and put it out to the 
[jazz/AC] community at large." 
The pair also solicited letters in 
favor of the new category from 
radio stations and retailers, as 
well as more than two dozen 
artists. The material was sub- 
mitted to NARAS and presented 
to its trustees during their 
spring meeting. 

"I had been forewarned that rat- 
ification took several attempts," 
says Koz. "I was expecting just to 
get the ball rolling and then in two 



or three attempts get it ratified. I 
was completely delighted that the 
academy recognized this hole." 

Category nominee Whalum 
feels the time was right for the 
new category. "It's been an 
ongoing discussion in the [jazz] 
ranks," says the saxophonist. "I 
am committed to the word 'jazz' 
because I relate to that continu- 
um and what that music repre- 
sents, but the other side of it is 
the pop/R&B music which I love 
equally. I grew up listening to 
that music too. Consequently, 
when I heard about the pop 
instrumental category, I said, 
'This is perfect.' " 

Whalum was nominated for 
"Hymns — In the Garden," a col- 
lection of religious music that he 
released on his own label and that 
is available through his Web site 
and at his shows. 

While he's thrilled about the 
nomination, he finds it ironic that 
"Hymns" is a "jazzier" recording 
than his most recent Warner Bros, 
effort, "Unconditional," for which 
he did not receive a nomination. 
" 'Hymns' is acoustic bass and 
brushes on the the drum. It's 
straight-ahead jazz. But at the 
same time, you're listening to 
melodies that are very popular. 
That's what 'pop' means." 

He also applauds the range rep- 



As an added incentive to draw 
programmers to the Wildhorse, 
the three labels will give away 
a free show featuring the same 
three acts to one winning sta- 
tion. A station rep must be 
present to win. Other prizes to 
be given out at the Wildhorse 
show are a Universal Studios 
vacation package, a Disney 
Cruise Lines vacation package, 
and guitars autographed by the 
three scheduled acts. The three 
labels have created a Web site 
(countrysclass of2000.com) to 
promote the show. 

If CRB chooses to make a 
statement by revoking the labels' 
registrations, it will be at the cost 
of significant sponsorship dollars 



resented in the category. "It's a 
good thing the nominations are so 
broad," says Whalum. "From 
somebody who doesn't like the 
boxes you get put into, I like the 
idea and the spirit of the pop 
instrumental category." 

Although Koz says the impetus 
behind the new category was to 
find a home for more contempo- 
rary jazz releases among the nom- 
inations, the proposal w f as pur- 
posely broad to include a range of 
instrumental music. 

"When we made the proposal, it 
was very inclusive of all kinds of 
artists making pop instrumental 
music," says Koz. "It wasn't just 
about [jazz/AC] music — it was 
about the Jim Brickmans, the 
Ottmar Lieberts." 

Still, Koz says, he was "shocked 
and surprised by the variety" of 
the nominees. "I'm incredibly 
proud that the category exists," 
Koz says. "This was a major, 
major win for us. Now the second 
part is to contact the community, 
because a lot of people weren't 
members of NARAS. The educa- 
tion has to start that this catego- 
ry exists to make it the best that 
it can be." 

Assistance in preparing this story 
was provided by Deborah Evans 
Price in Nashville. 



and at least one seminar panelist. 
Mercury is sponsoring a break- 
fast at CRS as well as a hotel 
video channel, and DreamWorks 
promotion executive Jimmy Har- 
nen is scheduled to appear on a 
CRS panel. While DreamWorks is 
not sponsoring any events at 
CRS, it does pay to house more 
than 100 programmers at the 
Hermitage Hotel during the sem- 
inar, something it would continue 
to do even if its registrations are 
pulled. 

All three labels are also sched- 
uled to participate in the Feb. 28 
artist radio taping session. But, 
Turner says, "if our staff can't be 
there, we're not going to have 
our artists there unattended." 



and talk about super distribution and 
a host of other ways to distribute over 
the Internet, the decision of what to 
do is ultimately up to them," says Liq- 
uid Audio senior product manager 
Alan StokoL "We dont have much say 
in what they use." 

The pending model from the new 
Napster also may be hindering label 
efforts in the super distribution area. 
But Samit remains optimistic about 
the concept. 

"We all face the same issues, and 
they're not Herculean," he says. "It's 
just going to take a lot of thinking and 
a lot of paperwork." 



IBM UNVEILS SUPER DISTRIBUTION APPLICATION 

/ Continned from page 8) 



mind, we need some cheeks and bal- 
ances." 

Burnett says that its EMMS DRM 
system, which will house the file- 
sharing application, "hasn't been 
hacked" in a test conducted on 1,000 
homes in San Diego last year. Its 
DRM service has also been licensed 
by Sony Music Japan, which has used 
EMMS for more than a year without 
any problems. 

Samit and other label representa- 
tives say they are also "exploring" 
the super distribution model but 
aren't ready to commit to IBM or 
anyone else. 



BMG also supports DRM from 
InterTrust Technologies and 
Microsoft's Windows Media. 

As attractive as super distribution 
is to labels, other hurdles must be 
cleared before it can be incorporated 
into a digital strategy. The biggest is 
the quagmire of licensing. Super dis- 
tribution would require that artist 
contracts be amended, and new fees 
would also have to be worked out 
with publishers, label executives say. 
As a result, technology companies 
willing and eager to deploy super dis- 
tribution models are left in limbo. 

"Although we can go into the labels 
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Sites Take Steps To Simplify Audio Purchasing 

Napster Upgrade Includes CDnow Link; Audio.com Offers Subscription Plan 



This issue's column ims prepared by 
Brian Garrity and Steve Traiman, 

Napster and cdnow link: 

Ever since BMG made its $50 million 
"investment loan" to Napster last fall, 
an official tie between the file-swap- 
ping service and the German media 
conglomerate's online retailer CDnow 
was only a matter of time. 

"We're looking for a win-win situa- 
tion/' says Srrtjan "Serge" Loncar, 
CDnow director of strategic business 
development, of the commerce deal 
betw T een the two sites, which was 
announced Jan. 10. "Napster is a great 
vehicle for discovering music online, 
and it just made sense to make the 
connection with CDnow to complete 
the purchase cycle for the consumer." 



SITES+ 
SOUNDS 



The new Beta 9 version of Napster 
includes a CDnow link that takes the 
visitor to a co-branded site that looks 
and feels like Napster but provides 
access to CDnow's catalog of more 
than 500,000 albums. "It offers a seam- 
less transition to our titles and then 
another click to our site with our con- 
tent and purchase options," he adds. 

Loncar argues that there are two 
key benefits to the Napster alliance. 
First , CDnow can help Napster offer 
a more enhanced user experience by 
providing its content, such as articles, 
reviews, interviews, and discogra- 
phies, among other features. Second, 
Napster's reaching out to prove to the 
industry that it can generate music 
sales with a leading E-tailer is good 
PR for the embattled file-swapping 
service. 

AuDIOBOOKS ONLINE PLUS! 
"As companies like Diamond, Dell, 
and Intel, plus others in the works, 
create networks for distributing dig- 
ital content throughout the home, the 
spoken word will become a major ele- 
ment in home entertainment," says 
Jonathan Korzen, senior manager, 
media relations, at Audible.com. "In 
fact," he adds, "we've witnessed the 
launch of a new media format" 

As the leading provider of Internet- 
delivered audiubooks. the company 
currently offers more than 16,000 
titles and is adding about 2,500 hours 
a month. A t ypical title runs 0-8 hours, 
according to GM Foy Sperruig. A 
subscription service launched last 
August lets consumers pay as little as 
$9.95 a month for a 12-month deal that 
gives them a choice of any two down- 
loads per month. This is a significant 
discount from the average Audible 
price, which is already 409f to 60% 
below the $18-$24 charged for an 
audiobook on CD or cassette. 
"Response has been phenomenal," he 
says, "and it's our hottest-selling prod- 
uct for 'light' listeners." 

At the PC Expo last June, Audible 
launched an open-end promotion that 
ran until the year's end, offering the 



Diamond Rio 500 MR? player for $99 
(its retail value is $270) with a one-year 
subscription commitment for Audi- 
ble.com content, at a total price of 
about $218 (Billboard, July 22, 2000). 
The company also announced an 



agreement under which Digisette 
would develop and distribute a I Juo- 
ARIA MP3 digital-audio player 
using a standard audiocassette for- 
mat for playback of downloaded 
f Continued on fxltfe fij) 



TRAFFIC TICKER: Top Online Retail Sites 



Unique Visitors From Home And Work (in 000s) 



TOTAL VISITORS 



1. amazon.com 18,142 

2. barnesandnoble.com 5,330 

3. bestbuy.com 4,044 

4. walmart.com 4,599 

5. buy.com 4,451 

6. cdnow.com 4,436 

7. bmgmusicservice.com 3,437 

S. columbiahouse.com 2,672 

9. towerrecords.com 369 

10. samgoody.com 320 

1. amazon.com 5,168 

2. bestbuy.com 1 ,652 

3. buy.com 1,625 

4. walmart.com 1,410 

5. bamesandnoble.com 1,392 

6. bmgmusicservice.com 1,172 

7. cdnow.com 1,123 

8. columbiahouse.coin 943 

9. towerrecords.com 121 

10. twec.com 110 



VISITORS AGE 25-34 



VISITORS AGE 18-24 



.com 1,651 

2. cdnow.com 608 

3. bestbuy.com 540 

4. barnesandnobfe.com 442 

5. walmart.com 381 

6. buy.com 353 

7. columbiahouse.com . 292 

8. bmgmusicservice.com 262 

9. towerrecords.com 32 

10. samgoody.com 23 

1. amaion.com 6,423 

2. barnesandnoble.com 1,998 

3. bestbuy.com 1,769 

4. walmart.com 1,848 

5. buy.com 1,722 

6. cdnow.com 1,354 

7. bmgmusicservice.com 1,432 

8. columbiahouse.com 963 

9. towerrecords.com 135 

10. sam900dy.com 125 



Source: Uecka Metnx. November 2000 Sites categoroed by Billboard Media Metn* 
defines unique visitors as the actual number of users who visited bach site, without 
duplication, once n a given month Approximately 55.000 indrvxjuals throughout the 
U S participate in the Media Metnx sample 
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Top Internet Album Sales 



X 




. a. 

>' 


COMPILED FROM INTERNET SALES REPORTS 
COLLECTED. COMPILED, AND PROVIDED BY 

TITLE 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


linn 

ARTIST 


<- .- 

ss 
: 


1 


1 


a 


1A> THE BEATLES 
APPLE 29325,'CAPITOL 9 weeks al No L 


i 


2 


8 


3 


0 BROTHER, WHERE ART THOU? 

MERCURY (NASHVILLE) 170069 


SOUNDTRACK 


41 


3 


i 


2 


KEN BURNS JAZZ • THE STORY OF AMERICA'S MUSIC • 

L£GACY/COLUMBIA/VERVE 61432,CRG 


VARIOUS ARTISTS 


123 


4 


4 


12 


ALL THAT YOU CANT LEAVE BEHIND A 

INTTRSCOPE 524653 


U2 


19 


5 


3 


18 


NO ANGELA 

ARISTA 19025 BJJ 


DIDO 


8 


6 


NEW* 


LIVE AT BLUES ALLEY 

BUX STREET 10O46 


[ VA CASSIDY 




7 


5 


10 


LOVERS ROCK A 

EPIC 8M8S 


SADE 


6 


8 


i 


5 


A DAY WITHOUT RAIN A 

RTPR r.T ■'. 7 l, n '"iV,'ARNFR RROS 


ENYA 


24 


9 


J 


8 


WHITE LADDER • 

ATO 6935URCAM 


DAVID GRAY 


36 


10 


S 


Si 


HUMAN CLAYA 

WIND-UP 13053* 


CREED 


5 


11 


NEW* 


SAVE THE LAST DANCE 

HOLLYWOOD 16228B 


SOUNDTRACK 


3 


12 


10 


13 


GREATEST HITS A 

VIRGIN 50316 


LENNY KRAVITZ 


10 


13 


1) 


2 


PARACHUTES 

NETTWERK 30 1 62'CAPITOL fl 


COLDPLAY 


62 


14 


11 


> 


HOTSHOT A 

MCA 112096 


SHAGGY 


2 


15 


13 


15 


MUSIC A 

MAVERICK * 75911 WARNER BROS 


MADONNA 


29 


16 


NEW* 


CROUCHING TIGER, HIDDEN DRAGON 

SONY CLASSICAL 8934 7 


SOUNDTRACK 


119 


17 


RE-ENTRY 


SONGBIRD 

BUX STREET 10045 


EVA CASSIDY 




18 


RE-ENTRY 


FLY A' 

MONUMENT G967B-SONI f (NA5HVILI El 


DIXIE CHICKS 


25 


19 


:.' 


ii 


PLAY A 

V2 27049- BjJJJJ 


MOBY 


48 


20 


14 


3 


WHAT WOMEN WANT 

COLUMBIA 61595/CRG 


SOUNDTRACK 


t: 



mm iu>a 



i ^M-rtlt- «■«! EEi • 
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U.K. DVD Sales Quadrupled In 2000 

Sales In December Exceeded Total British Sales In 1999 



Painting The Town Gold. DreamWorks Home Entertainment's search for the lost 
city of gold ended in El Dorado, Kan., last month. The city was turned into the 
golden destination for the heroes of "The Road To El Dorado," which was released 
on VHS and DVD Dec. 12, 2000. Celebrating the street-date event, from left, are El 
Dorado Mayor Susan Seeber, standing at the microphone; Lt. Governor of Kansas 
Gary Sherren and DreamWorks head of publicity Cheryl Glenn. 



BY SAM ANDREWS 

LONDON— Brits snapped up 
DVDs at a record pace in 2000, and 
the appetite for the format is 
spreading to France, according to 
two European trade organizations. 

British sales of DVD discs 
quadrupled in 2000, according to 
figures from the British Video 
Assn. (BVA), and showed signs of 
significant growth in France, 
according to local film trade mag- 
azine Eeran Total. 

BVA director general Lavinia 
Carey said that a total of 16.6 mil- 
lion DVD units were sold in the 



Winstar Wins By Supplying Tn Mailers; 
'Lawrence' Gets Special DVD Treatment 




THWS 



by Eileen Fitzpatrick 



FlNDING ITS WAY ON THE WEB: Online 
retailers may not be making any money, but the 
companies that supply product to them sure are, 
especially if they have hard-to-find titles rarely 
stocked at traditional retail. 

Winstar Home Video VP/GM Dan Gnrlitz says 
the company's sales grew more than 200% from 
1999 to 2000 via Amazon.com. "Online sales is a 
major portion of our business, and we made a deci- 
sion to pursue this class of trade," he says. "Now 
we have a dedicated salesperson for online sales." 

Gurlitz says that whereas pushing such videos 
as the company's wellness tapes, foreign films, and 
other special-interest fare is tough at retail, online 
retailers seek out such 
product. "Online is an 
everyday business for 
us now," Gurlitz says. 

In order to maintain 
its good relationship 
with both its online 
and traditional retail 
accounts, Winstar has 
launched a trade Web 
site. The Winstar 
Extranet is free to 
retailers and allows 
them to place and 

track orders and receive product information via a 
Winstar icon placed on their computer desktop. 

Periodically Winstar makes new information 
available through the desktop icon, which helps 
cut through the clutter of E-mail and saves trees. 
About 5,000 of the company's accounts have 
received the Winstar Extranet software, and 
Gurlitz says that they are "overwhelmingly loving 
this concept." 

Titles soon to be announced through the Win- 
star icon include "The Irish Empire," a five-part 
documentary about Irish who have left the Emer- 
ald Isle and their experiences abroad. The title 
streets Feb. 27. Continuing the Irish theme, Win- 
star will release the Irish rock documentary 
"From A Whisper To A Scream." The title has per- 
formances by U2, Sinead O'Connor, the Cran- 
berries, and Van Morrison, and interviews mem- 
bers from each act. 

Other February titles include "Juliette Of The 
Herbs," a holistic approach to pet care, and the 
film "Charming Billy." Winstar will also release 
"The Directors: The Essential DVD Collection," 
which profiles 22 contemporary filmmakers, 
including Martin Scorsese, Steven Spielberg, 



Milos Forman, Ron Howard, and Norman Jew- 
ison. 

Prices have been reduced on several foreign 
titles, including "The Umbrellas Of Cherbourg, 
"The Official Story," "Faces," and "Z," available 
for $14.98 on VHS and, for some titles, DVD. 

DeSERT EPIC: The renamed Columbia TriStar 
Home Entertainment (not "Video" anymore) will 
release the epic World War I film "Lawrence Of 
Arabia" April 3 as a special-edition DVD. 

Priced at $39.95, the title will contain more than 
90 minutes of bonus footage, including a making-of 
documentary, footage from the New York premiere, 
four featurettes about 
the film, and an inter- 
view with Steven 
Spielberg. 

Bloomingdale's will 
support the release 
of the DVD with spe- 
cial screenings on 
street date in New 
York, Los Angeles, 
and Miami. In addi- 
tion, the department 
store will conduct a 
promotion March 15- 
March 25 highlighting the title with in-store give- 
aways of copies of the film and DVD players. The 
store will feature "Lawrence Of Arabia" in all its 
catalogs, billing statements, direct mailings, and 
in-store displays throughout the promotional 
period. 

"Lawrence Of Arabia" will also be part of 
Columbia's yearlong VIP Pass Promotion, which 
awards points to consumers who purchase partic- 
ipating Columbia titles. Consumers can then use 
the points to bid on prizes that include a walk-on 
role on "Dawson's Creek," VIP tickets to a "Wheel 
Of Fortune" or "Jeopardy!" taping, and other 
backstage events for other Columbia-produced 
programs. 

And THE WINNER IS: Blockbuster announced 
that its seventh annual Blockbuster Entertain- 
ment Awards will air April 11. 

The show, to be taped April 10, will be broad- 
cast 8-11 p.m. on Fox. Fans can vote for their 
favorite actors and musicians in 5,000 U.S. stores 
and 1,400 stores in 14 other countries, as well as 
at blockbusteraw ards.com. Consumers can cast 
their ballots Jan. 30-Feb. 19. 



U.K. last year, compared with just 
4.05 million in 1999. Retail revenue 
generated from DVD sales in 2000 
was estimated at approximately 
250 million pounds ($350 million). 

The velocity of sales accelerated 
over the holidays, with more than 
4.71 million sold in December and 
more than 1 million units sold the 
week before Christmas, according 
to the BVA. In fact, sales during 
December exceeded total sales for 
1999. 

"DVD Video is now clearly 

established as a 

leading format. The 
public loves it, and 
more and more peo- 
ple are going to 
want it in in- 
creasing quanti- 
ties," says Carey. 
"We expect 2001 to 
be another strong 
year for DVD sales 
and buoyant for the 
whole industry as a 
result." 

The top-selling 
U.K. title in 2000 
was DreamWorks' 
Roman epic "Gladi- 
ator," which was 
released by Colum- 
bia TriStar in the 
U.K. The title has 
sold more than 
500,000 units. 

Warner Home 
Video's action flick 
"The Matrix" continued to be a 
crowd pleaser with more than 
300,000 units sold, which equaled 
sales of Buena Vista Home Enter- 
tainment's "The Sixth Sense." 

Carey adds that DVD sales don't 
appear to be harming VHS sales, 
which rose 7% during 2000. The 
top three VHS titles were 20th 
Century Fox Home Entertain- 
ment's "Star Wars: Episode 1 — 
The Phantom Menace," which sold 



'DVD Video is 

now clearly 
established as 

a leading 
format. The 
public loves it, 
and more and 
more people 
are going to 
want it in 
increasing 
quantities' 

- LAVINIA CAREY - 



just short of 2 million copies; 
Buena Vista's "Toy Story 2," which 
sold more than 1.75 million; and 
"Gladiator," with sales of almost 
1.5 million. 

Across the English channel in 
France, the top-selling DVD of last 
year was "The Matrix," which sold 
320,000 units, according to statis- 
tics compiled by Ecran Total. 'The 
Sixth Sense" came in a close sec- 
ond with 275,000, followed by a 
rerelease of "Saving Private Ryan" 
from Paramount Home Entertain- 

ment, which sold 

210,000. 

On the VHS side, 
TF1 Video, the 
video arm of 
France's leading 
commercial broad- 
caster, TF1, se- 
cured the top-two- 
selling titles, 
moving 3 million 
copies of the "Poke- 
mon" television 
series on VHS and 
1.5 million copies of 
the Luc Besson- 
produced action 
movie "Taxi 2," ac- 
cording to Ecran 
Total. 

"Taxi 2," last 
year's box-office 
No. 1, was the only 
French-made film 
on the top video 
sales chart. The 
chart was dominated by animation 
videos, which claimed six out of the 
top-10-selling titles. 

The third-best-selling VHS title 
in France was Buena Vista's 
"Tarzan," which sold 1.15 million 
copies, beating out "Star Wars: 
Episode 1 — The Phantom Men- 
ace" from PFC Video, which sold 
1 million, and "Toy Story 2," which 
sold 500,000, according to Ecran 
Total. 




DreamWorks Home Entertainment's "Gladiator" and Buena Vista Home Enter- 
tainment's "The Sixth Sense" propelled DVD sales in the U.K. to record levels in 
2000. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEEK 


§ 


o 
z 
o 

s 


TITLE 


Label 

Distributing Label, Catalog Number 


Principal 
Performers 


Year or 
Release 


C 


Suggested 

UstPrice 




















I 


8 


3 


BRITNEY IN HAWAII: 
LIVE 8, MORE A 


Jive/Zomba Video 
BMGVWeo 41704 


Britney Spears 




NR 




2 


2 


9 


MARY-KATE 8. ASHLEY: OUR 
UPS ARE SEALED 


Dualstar Video 

Warner Home Video 37236 


Mary-Kate & 
Ashley Otsen 


2000 


NR 




3 


1 


3 


CHICKEN RUN 


DreamWorks Home Entertainment 
35754 


Mel Gibson 


2000 


G 


2E 99 


4 


12 


4 


THE SOPRANOS: THE 
COMPLETE FIRST SEASON 


HBO Home V dec 

Warner Home Video 99335 


James Gandolfini 
Lorraine Bracco 


2000 


NR 


99 92 


5 


9 


10 


PLAYBOY'S PLAYMATES 
BUSTIN' OUT 


Playboy Home Video 

Universal Music & Video D &1 0869 


Various Artists 


2000 


NR 


19.98 


6 


17 


9 


FlfiHT Ci 1 IR 


ruKVIUcU J\J . 


Brad Pitt 
Edward Norton 


I <jo/9 


R 


19 gg 


7 


NEW ► 


JIJRFI THAN THF NINJA GIRL 


Bandai Entertainment 
Pioneer Entertainment 71 168 




2000 


NR 


19 98 


8 


14 


34 


<;ry Aun thf pity 


HBO Home Video 

Warner Home Video 99301 


Sarah Jessica Parker 
Kim Cattrall 


?ooo 


NR 


3992 


g 


18 


4 


thf Rnan to fi nnRo.no 


DreamWorks Home Entertainment 
83669 




2000 


G 


24 99 


10 


6 


14 


PLAYBOY'S 2001 PLAYMATE 
VIDEO CALENDAR 


Playboy Home Video 

Universal Music & Video Dist 0867 




2000 


NR 


1998 




3 


8 


X-MEN 


FoxVkJeo 2000741 


Patrick Stewart 
Ian McKellen 


2000 


PG-13 


22 98 


12 


5 


14 


TOY STORY 2 


Watt Disney Home Video 

Buena Vista Home Entertainment 19947 


Tom Hanks 
Tim Allen 




G 




13 


13 


6 


PLAYBOY'S CALIFORNIA GIRLS 


Playboy Home Video 

Universal Music & Video Dist. 0870 


Various Artists 


2000 


NR 


19 98 


14 


11 


12 


'U-r|.-'i| DCAIITV 

AMtKILAN DtAUlT 


DreamWorks Home Entertainment 
86477 


Kevin Spacey 
Annette Bening 


1999 


R 


24.99 


15 


4 


9 


LIVE AT MADISON 
SQUARE GARDEN A 


Jive/Zomba Video 
BMG Video 41739 




2000 


NR 


1995 


16 


23 


11 


THE GREEN MILE: 

THE COLLECTORS EDITION 


Warner Hr>m*> Virlpn 7&1 7 


Tom Hanks 

Michael Clarke Duncan 


1999 


R 


19 98 


17 


10 


10 


FANTASIA 2000 


Walt Disney Home Video 

Buena Vista Home Entertainment 20859 




1999 


G 


2699 


18 


26 


15 


RAI i FR Rl Of KIN' A 

DnLLi n rj L L, r\ 1 M am 


Cash Monty 

Universal Music & Video Dtsl. 53834 


Cash Money 
Millionaires 


2000 


NR 




19 


20 


83 


HOW THE GRINCH 
STOLE CHRISTMAS! ♦ 


Warner Home Video 65409 






NR 




20 


40 


18 


THE LITTLE MERMAID II: 
RETURN TO THE SEA 


Walt Disney Home Video 

Buena Vista Home Entertainment 19680 


Animated 


2000 


NR 


26 99 


21 


24 


> 


MLB: WORLD SERIES 2000 


USA Home Entertainment 60O87 


Various Artists 


2000 


IR 


19.95 


ii 


27 


29 


AMERICAN PIE 


Universal Studios Home Video 84436 


Jason Biggs 
Alyson Hannigan 


1999 


NR 


1998 


23 


RE-ENTRY 


ERIN BROCKOVICH 


Universal Studios Home Video 857 10 


Julia Roberts 
Albert Finney 




1 




24 


15 


6 


THE NUTTY PROFESSOR 
2: THE KLUMPS 


Universal Studios Home Video 83591 


Eddie Murphy 

Li " ' 1 I 1 ?; k!-.:i- 




PG-13 




25 


30 


109 


CtAD i»IA no TDII r\r -J 

5TAR WARS TRILOGY 


FoxVideo 2000743 


Mark Hamill 
Harrison Ford 




PG 




26 


7 


9 


ECW: PATH OF 

DESTRUCTION (UNCENSORED) 


Pioneer Entertainment 71548 


Various Artists 




NR 




27 


16 


9 


Tur pcDCcrT cthdm 
i ml rcnrtL i 3 iukm 


\ll, mar l-Jnma M,/4av. 1 OQA"i 

warner name viaeo ioy*ij 


George Cloortey 
Mir. wan betg 




PG-13 




28 


25 


9 


rURtmuri: lit muvil zuuu 


warner nome vioeo loo^u 


Animated 




C 




29 


NEW> 


tuc up i m cunur mi id 
1 Mt Ur IN bMUnt IUUK 


Eagle Vision 

Red Distribution 30001 


Various Artists 




NR 




30 


34 


8 


am mic rrr vm ID DIM 


Warner Home Video 65438 


Betty Hutton 
Howard Keel 




MR 




31 


HEW ► 


ANNA AND THE KING 


FoxVideo 


Jodie Foster 
Chow Yun-Fat 


1999 


PG-13 




ii 


28 


7 


BEING JOHN MALKOVICH 


USA Home Entertainment 59757 


John Cusack 
Cameron Dia* 


1999 


R 


H.95 


33 


19 


13 


SIN: THE MOVIE 


A.D.V. Films 707043 


Animated 


2000 


NR 


199B 


34 


NEW ► 


JAZZ: A FILM BY KEN BURNS 


PBS Home Video 48262 


Keith David 


2001 


NR 


14998 


35 


RE ENTRY 


DEF COMEDY JAM 2 


Ventura Distribution 7125 


Various Artists 


2000 


NR 


19 38 


36 


32 


6 


PLAYBOY'S SEXY SHORTS 


Playboy Home Video 

Universal Studios Home Video 0893 


Various Artists 


2000 


NR 


1998 


37 


29 


3 


ROMEO MUST DIE 


Warner Home Video 18128 


Jet Li 
Aaliyah 


1999 


R 


1998 


38 


21 


7 


ESCAFLOWNE (UNCUT): BETRAYAL 
& TRUST 


Bandai Entertainment 
Pioneer Entertainment 71144 


Animated 


2000 


NR 


1998 


39 


37 


15 


PLAYBOY'S GIRLS OF HEDONISM 


Playboy Home Video 

Universal Music & Video Dist 0866 


Various Artists 


20W 


NR 


1998 


40 


22 


14 


PLAYBOY'S BEST OF 
COLLEGE GIRLS 


Playboy Home Video 

Universal Mus-C & Video Dist 0368 


Various Artists 


2000 


NR 


1998 
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x: 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


| THIS WEI 


1 LAST WE 


1 WEEKS 0 


TITLE (Ratiw) 


Label 

Dtstribuling Label, Catalog Number 


Principal 
Performers 


1 




1 


GLADIATOR i 


No. 1 

DreamWorks Home EnterUrnmenl 




Rnv.se C-' 


2 


«E-e 


ITRV 


THE CELL {HI 


New Line Home Video 
Warner Home Video 5150 


Jernvter Lopez 


3 


4 


8 


CHICKEN RUN (Gl 


DreamWorks Home Dilen^nment 
85754 


Mel Gibson 


4 


NE W ► 


THE VIRGIN SUICIDES (Rl 


Paramount Home Video 3381 73 


Kirsten Dunst 
James Woods 


5 


6 


6 


GONE IN 60 SECONDS IPG 131 


ioutrrslixie Home Weo 

Buena V-Ua Home I rrti rtaitin erst 21369 


NcotasCage 

Angelina Jolle 


6 


NEW ► 


ME. MYSELF 1 IRENE (R) 


FraVideo 2000785 


Jim Carrey 
Renee 2H *vf& 


7 


2 


2 


HOLLOW MAN (Rl 


Columbia TriStar Home Video 
04956 


Kevin Bacon 
Ehsabeth Rua 


8 


14 


1 


SCARY MOVIE (R) 


Dimension Home Video 

B.ifv, vi'.-.i K-n? Frr-T.sr-iMi ?! '"1 


Anna Fans 
Jon Abrahams 


9 


15 


17 


HIGH FIDELITY (Rl 


louctiitow Home Vkteo 


John Cusack 

J*:* Blaci 


10 


5 


10 


MISSION: IMPOSSIBLE 2 IPC- 131 


Paramount Home Video 334873 


Tom Cruise 


11 


3 


2 


THE ART 0FWARIR1 


Warner Home Video 18871 


Wesley Snipes 


12 


18 


3 


ROAD TRIP Ml 


DreamWorks Home Entertainment 

86397 


Tom Green 


13 


17 


4 


SHAFT (Rl 


Paramount H me Video 336193 


Samuel L Jackson 


14 


RE-ENTRY 


ERIN BROCKOVICH IR: 


Universal Studios Home Video 

857)0 


Juka Roberts 

Alter! Finney 


15 


8 


8 


X-MEN IFG-13) 


FonVideo 2000741 


Pah :k Stewarl 

I,.- M. Hp en 


16 


7 


6 


THE NUTTY PROFESSOR 2: 

THE KLUMPS (PC -1)1 


Universal Studios Home Video 

83591 


Eddtt Murphy 

Jar*! Jackson 


17 


1? 


11 


FREQUENCY (PG-13) 


New Line Home Video 

Warner Home Video 50V 


Dennis Quaid 

Jim Ca^el 


18 


9 


9 


THE PERFECT STORM (PG-13) 


Warner Home Video 18966 


George Clooney 

Mark Wahlber^ 


19 


10 


12 


THE PATRIOT (Rl 


Columbia TnStar Home V-deo 
05702 


Me Gibsor 


20 


IE. 


9 


BIG MOMMA'S HOUSE hj 11 


FoxVideo 2000779 


',' >'■■:■■■ . a*re* :e 



4> IRMA gold t^rtilicaiiori tor a minimum of 125,000 units or a dollar volume ol $9 million at retail lor theatrically irfrmirrl 
programs, or ol at least 25.000 units and $1 mull ton at suggested retail lor iwtneatricai titles 6 IRMA platinum certrticatiori 
fur a minimum sale ol 250.000 units or a dollar volume of 11 8 miHnn at retail tor tneatrtcairy released programs,, and ol at 
least. 50.000 units and 12 millnn al suggested rtrtail tor norrtheatncal Mies. C2001. BillboaroVBPI Commimcations. 
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• RIAA gold cert, tor sales of 50,000 units or $1 million m sales at 
retail. ♦ IRMA gold certification for a minimum of 1 25.000 units or a 
$1 million at suggested retail for nontheatrical titles. - IRMA platinum 
theatrically released programs, and of at least, 50.000 units and $2 m 



il. ARIAA platmum cert, lor sates of 100,000 units or $2 million in sales at sugf 
dollar volume at $9 million at retail tor theatrically released programs, or of at least 25.000 units and 
certification for a minimum sale of 250,000 units or a dollar volume of SIS million at retail for 
illion at suggested retail tor nontheatrical titles. '- 2001 , BillboaroVBPI Communications. 



Top DVD Sales 



j THIS WEEK 


j LAST WEEK 


| WKS. ON CHART | 


COMPILED FROM A NATIONAL SAMPLE OF — 
RETAIL STORE AND RACK SALES REPORTS jT^ 
COLLECTED, COMPILED. AND PROVIDED BY ' 

TITLE (Rating) (Plice) ''' _ 

Distributing Libel Catalog Number Performers 


1 


NEW^ 


MWOTiMVae nwTooot Toocristorw Home VNjetfBueru Piper Peripo 
COYOTE UGLY (PG 13) (29991 VljH HH1 i"KHaiHP?"l 216?? frilP jtV i 


2 


NEW> 


Ml IlitMB EARTH (PG-13) 119981 Warner Home Video 18566 eS^/pk?? 


3 


2 


9 


GLADIATOR (R) (29 98) DreamWorks HOTe Ertertammert B6386 Russell Crowe 


4 


1 


3 


HOLLOW MAN (Rl (24 951 Cotimtu Tristtr Horn Video 05072 ife^bjasta 


5 


3 


7 


GONE IN 60 SECONDS (PG-13) (29.99) S.» 


6 


6 


5 


THE CELL (R) (24 981 ttwL«r»ie»0«i1t»s»rtt»Y0>jil4) Jenniler Lopu 


7 


■1 


6 


craoviamricrmnooo. DimenSMXI Home VidetvBuera Arvia Fans 
SCARY MOVIE (Kl U9 99) v«ta Home Enlerta.nment 1 B30O Jon Abrahams 


8 


10 


i 


THE ART OF WAR (Rl (24 98) Warner Home Video 18871 Wesley Snipes 


9 


5 


5 


ROAD TRIP INR) (26 99) l>earn«Y«HrmEirMir«r«87111 lomGreen 


10 


7 


13 


THE PATRIOT (R) (27 96) Columbia TriStar Home Video 5731 Mel Gibson 


11 


11 


70 


THE MATRIX IR) (24 91) Warner Home Video 17737 Sm!eF*borne 


12 


1? 


5 


SC7EN: TWO-DtSC llAimW StmCS IR1 130 9R fiealne Wae VOeaVM Hm tt» <»7 u^Freerran 


13 


9 


9 


X MEN (PG 131 179.98) FtaV«leo 2000640 ta^ tt M^K^NIn ,, ' 


14 


NEW> 


THE UNTOUCHABLES 1RI (29 99) Paramount Home Video 18864 J^cS^ 


15 


8 


2 


WHEN HARRY MET SALLY (R) (24.98) MGM Home f^ttrtainmerrt 1001460 m^r^" 


16 


13 


6 


SHAFT (R) (29.99) Paramount Home Vrteo 3361 94 Samuel L. Jackson 


17 


14 


11 


MISSION: IMPOSSIBLE 2 (PG 131 (29 991 Paramount Home Video 334B74 Tom Cruise 


18 


18 


1 


THE EXORCIST (R) (24 98) Warner Home Video 18632 l'Si oSf" 


19 


15 


10 


THE PERFECT STORM (PG-13) (24 98) Warner Home Video 18584 


20 


RE E NTH Y 


HEAT (R) (19 981 Ml Home Video 14192 
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Home Vid eo 

Centrum & Mott's Team For 'Rugrats In Paris' Promotion 



OoH LA LA: "Rugrats In Paris: 
The Movie," the animated feature 
based on Nickelodeon's enduringly 
popular TV series, comes to home 
video and DVD March 27 from Para- 
mount Home Entertainment. 

"Rugrats In Paris," which brought 
in more than $74 million at the box 
office following its Thanksgiving2000 
release, features the voices of John 
IJthgow. Susan Sarandon, Debbie 
Reynolds, Tim Curry, and Casey 
Kasem. 

The DVD version includes the 
ubiquitous Baha Men music video 
"Who Let The Dogs Out"; a 17- 
minute making-of feature; alternate 
endings featuring Sarandon's charac- 
ter, Coco LaBouche; a pair of interac- 
tive DVD-ROM games; and more. 
The pre-book date for the DVD is 
Feb. 14; Keb. 20 is the cutoff for the 
VHS. 

Paramount has lined up promo- 
tional partners Centrum Vitamins 
and Mott's to push the release. Cen- 
trum Vitamins will promote the title 
with a national full-page free-stand- 
ing insert scheduled for Sunday news- 
papers hitting doorsteps April l.The 
insert will target 48 million con- 
sumers and boast a $1 coupon that is 
instantly redeemable with purchase 
of either Centrum products or 
"Rugrats In Paris." 

Another coupon with the instant 
rebate will be placed on 300,000 pack- 
ages of Centrum Kids Multivitamins 
featuring Rugrats characters. Cen- 
trum will also create a "Rugrats In 
Paris" display for national retail 
supermarket and drug store accounts. 

As for Mott's, the applesauce man- 
ufacturer will advertise "Rugrats In 
Paris" on 1.8 million six-packs of 



Mott's Rugrats applesauce. 

In return, Mott's and Centrum dis- 
count coupons will be part of a book- 
let packed inside each video and 
DVD. The booklet contains a total i it' 
$38 in savings and also includes 
coupons from Nickekxleon Magazine, 
Comic Adventures comic book, and 
THQ. 

In "Rugrats In Paris," the Rugrats 
gang — Tommy, Chuckie, Angelica, 
Phil, Lfl, and Baby Dil — and their par- 
ents explore the City of Lights, where 
unscrupulous amusement-park man- 
ager LaBouche tries to trap Chuck- 
le's widower dad into marriage. Ani- 
mated Parisian sights such as the 
Kiffel Tower and Notre Dame are fea- 
tured, and as in just about all chil- 
dren's fare, the Rugrats leam some 
valuable life lessons. 

GoOD DOG: Artisan Entertain- 
ment's Family Home Entertainment 
division brings Scholastic Inc.'s pre- 
school favorite, "Clifford The Big Red 
Dog," to home video Feb. 20. 

The video is a spinoff of the ani- 
mated series that debuted last Sep- 
tember on PBS. Voice talents include 
John Ritter (as Clifford) and Kel 
Mitchell (as fellow canine T-Bone the 
bulldog). The debut titles,"Here 
Comes Clifford" and "Clifford's Best 
Friends," both $12.98, will be sup- 
ported by a marketing campaign that 
includes promotional partners Kix 
Cereal and Subway restaurants. 

Kix is featuring Clifford on millions 
of cereal boxes and is offering con- 
sumers the chance to receive an 
exclusive 22-minute video via mail for 
$3.99. The promotion runs through 
February. Subway will distribute 
inserts promoting the video inside 4 



by Moira McCormick 
million "Clifford Kids' Meal Paks" 
through the first quarter of 2001. 
Plus, print ads are running in publi- 
cations such as Parenting, Parents, 
Parent & Child, and Sesame Street 
Parenting. 

Out FOR BLOODHOUNDS: 
Independent video producer Global 
Kid Vid & Film Factory wanted to 
make the biggest splash possible in 
promoting its new children's mystery 
video series, "Bloodhounds." based on 
the "Bloodhounds, Inc." book series 
by author Bill Myers. So for the hol- 
iday buying season, the Beverly Hills, 
Calif. -based producer launched the 
first five tapes from the series with a 
book giveaway. 

Producer Marcia Silen of Marcia 
Silen Films says the company is look- 
ing for a TV deal for the series, which 
stars Richard Thomas and his 
daughter, Kendra Thomas. Once the 
show is picked up, the comjwny will 
begin distributing the videos at brick- 
and-mortar retail. Kid Vid & Film 
expects "Bloodhounds" will begin air- 
ing on a network next fall. 

In the meantime, the holiday pro- 
motion offered the first 50 buyers of 
the video, which was sold exclusively 
through Bigstar.com, the first four 
books in the series for free. 
Bigstar.com has an exclusive on the 
product through March 23. The tapes 



SITES + SOUNDS 

(Coitthtucd fiinn txifjc ?Xi 

music and spoken word in home, 
portable, and car units. Previewed at 
the recent Consumer Electronics 
Show in Las Vegas, the player is now 
in stores (suggested retail price: $249). 

"Die Rio promotion was so success- 
mi that we're offering a similar deal on 
the Duo-ARIA." Sperling says, "$99 
for the player with a 12-month sub- 
scription." He is currently working on 
an agreement with Casio for its EM- 
600 Pocket PC PDA (personal digital 
assistant), currently selling for $399- 
$499 at retail. "Including a $100 Casio 
rebate, our target is $249 with a 12- 
month subscription," he adds. 

"Our 'sweet spot' for subscribers is 
about 3, r >. mairied with kids, a com- 
muter in a professional or manageri- 
al position," Korzen notes. "Parents 
typically let their kids choose a book 
a week to download and read a chap- 
ter every night. Parents everywhere 
are concerned their children watch 
too much TV and play too many video 
games, with little opportunity to sim- 
ply use their imaginations." 

BlTS & BYTES: Media Metrix 
reports that media players — software 
that can play digital media, both 
offline and online — are now installed 
in 99% of home computers in the U.S. 



Streaming-media players, the subset 
of media players that enable real-time 
access to digital audio and video over 
the Internet, also are installed in 99^ 
of U.S. home computers. As of 
November 2000, 47% of U.S. home 
computer users (both PC and Mac) 
used a media player, while 40% used 
a streaming-media player. 

In the streaming media arena, 
RealNetworks' RealPlayer has the 
most users. In the November study, 
28% of all U.S. home computer users 
used a RealPlayer, while 22% used a 
Windows Media Player and 4% used 
QuickTime. That's up from respective 
market-share levels of 22% , 17% , and 
3% last January. 

Vitaminic has inked a nonexclusive 
deal to distribute downloads from Sony 
Music Entertainment. Almost 600 
Sony tracks will be sold at Vitaminic's 
U.S. Web site starting this quarter. 
Sony's downloads use Windows Media 
digital-rights management and Red))- 
rocal clearinghouse services. 

Radio Free Virgin says more than 
1 million listeners have downloaded its 
digital-radio tuner. In the past three 
months, downloads of the Radio Free 
Virgin player have increased more 
than 3,000%. The company has recent- 
ly formed content partnerships with 
the likes of the Grammy Foundation. 



Playboy, music.com, soul24-7, and V2 
Records. It has also expanded from 24 
to more than 40 music channels. 

InterTrust's digital-rights manage- 
ment technology will be included on 
the new Daft Punk album, "Discov- 
ery," in the first act of a newly 
announced alliance between 
InterTnist, Virgin Records, Zomba 
Music I\iblishers, and the band. The 
companies said in a statement that 
they are teaming up to "develop artist- 
led online music experiences and a cus- 
tomizable business m<xlel for deliver- 
ing free, secure digital content." 

The forthcoming Daft Punk CD, to 
be released by Virgin Records March 
12, includes a' Daft Club ID card and 
digital-wallet software from 
InterTnist that consumers will down- 
load onto their PCs to access exclu- 
sive additional online content from 
the Daft Club. 

Music.com has launched its first 
European Venture, Masic.com France, 
a French-language Web site focusing 
on local music content and information. 
The company also has acquired the 
URLs musique.com and musiques 
.com — the French-language equiva- 
lents of Music.com — from Dotcomway, 
a Paris-based Internet company. 



sell for $12.75 each. 

As a follow-up to the holiday pro- 
motion, Global Kid Vid is launching a 
national talent search to cast the sixth 
installment of the series, which is 
scheduled to be shot in March. Silen 
says an online contest is also in the 
works, for which kids will be encour- 
aged to send the produceis their ideas 
for future shows. 

"The whole idea," she says, 'is to 
allow kids who never thought they 
could reach out and touch a TV show 
the chance to do so." 

The company has also earmarked 
a (xjrtion of the proceeds from video 
sales for charities supported by the 
guest stars who appear in the series. 



Billboard. 



For instance, episode five, "Fangs 
For The Memories," features James 
Bond villain Richard Kiel, who 
played Jaws in both "The Spy Who 
Loved Me" and "Moonraker" and is 
involved with the American Cancer 
Society. 

"We will donate a portion of profits 
in Richard's name to the American 
Cancer Society's San Joaquin, Calif., 
chapter," says Silen. "Now we're 
going after Angela Lansbury and 
Peter Falk to appear in the series 
because they've had high-profile mys- 
tery TV shows. In our show they'll 
help the kid detectives solve a mys- 
tery." 
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Top Kid Video 


THIS WEEK 


o 

I/O 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS- 
TITLE 

Label, Distributing Label, Catalog Number 


II 


E 
« _j 














1 


l 


5 


MARY-KATE & ASHLEY: OUR LIPS ARE SEALED 


2000 


1996 


2 


2 


5 


fantasia ?nnn 

Wall Disney Home VitJeo/Buena Vista Home Entertainment 20859 


1999 


2699 


3 


13 


5 


ItlL runtrirurr ulnLo, Din InUAI DMan 

'.toner He-™ Video 1 658 


2000 


1495 


4 


23 


2 


THF ROAn TO Fl nORAon 

OreamWorks Home Entertainment 


2000 


24 99 


5 


9 


11 


-jc Tir"r*CD , i f i ■ . l 
THL TILjbLK MUVIt 

Walt Disney Home Video/Buena Vista Home Entertainment 19946 


2000 


24 99 


6 


18 


4 


SAILOR MOON: THE LEGEND BEGINS 

DIC Lr'lert Jrnr'er't.'A D V Tilr-s 707303 


2000 


1298 


7 


14 


5 


THE P0WERPUFF GIRLS: DREAM SCHEME 

Warner Home Video 1661 


2000 


1495 


S 


5 


13 


MARY-KATE I ASHLEY: SCHOOLDANCE PARTY 

Dualstar Video/Warner Home Video 56501 


2000 


1495 


9 


6 


9 


THE LITTLE MERMAID II: RETURN TO THE SEA 

Walt Disney Home Video/Buena Vista Home Entertainment 19680 


2000 


2699 


10 


3 


5 


POKEMON: THE MOVIE 2000 

Warner Home Video 1 8620 


2000 


2296 


11 


8 


s 


THOMAS AND THE MAGIC RAILROAD 

Columbia TriStar Home Video 5563 


2000 


22% 


12 


RE-ENTRY 


MARY-KATE i ASHLEY: SWITCHING GOALS 

Dualstar VideoWamer Home Video 36879 


2000 


19% 


13 


RE-ENTRY 


INCREDIBLE ADVENTURES OF WALLACE S. GR0MIT 

BBC Video-Warner Home Video 1510 


1996 


1999 


14 


NEW ► 


VEGGIE TALES: ESTHER, THE GIRL WHO BECAME QUEEN 

l J n l L.i ; i Studios 2138 


2001 


1299 


15 


7 


12 


VEGGIE TALES: KING GEORGE AND THE DUCKY 

Big Idea/Lynch Studios 2136 


2000 


1299 


16 


12 


IS 


THE P0WERPUFF GIRLS: BUBBLEVICIOUS 

Warner Home Video 1576 


2000 


1495 


17 


10 


12 


BUZZ LIGHTYEAR OF STAR COMMAND: THE ADVENTURE BEGINS 

Watt Disney Home Video/Buena Vrsta Home Entertainment 19751 


2000 


24 99 


IS 


22 


IS 


THE POWERPUFF GIRLS: MONKEY SEE. DOGGIE DO 

Warner Home Video 1577 


2000 


1495 


19 


16 


22 


TARZAN 

Walt Disney Home Video/Buena Vista Home Entertainment 15799 


1999 


26 99 


20 


4 


104 


HOW THE GRINCH STOLE CHRISTMAS! ♦ 

Wamci ■ntWamet Home Video 65409 


1966 


1495 


21 


11 


5 


OLIVE. THE OTHER REINDEER 

Fo<\ : ?KM : l",fl 


2000 


1498 


22 


20 


6 


SCOOBY DOO AND THE ALIEN INVADERS 

Warner Family Entertainment/Warner Home Video 41372 


2000 


19% 


23 


21 


13 


MARY-KATE 8, ASHLEY: GREATEST PARTIES 

Dualstar Video/Warner Home Video 56520 


2000 


1495 


24 


15 


46 


FROSTY THE SNOWMAN 

Family Home Entertainment Artisan Home Entertainment 2731 1 


1989 


:.■ 98 


25 


17 


4 


BLUE'S BIG MUSICAL MOVIE 

Paramount Home Video 839723 


2000 


19 95 



♦ IRMA gold certification tor a minimum of 1 25,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least ; ,000 units and SI million at suggested retail for 
nontheatncal titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50.000 units and 
$2 million at suggested retail for nontheatrical titles- £'2001, Billboard/BPI Communications, 
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RillKnnrrl Enormous exposure. Remarkable results. 

classified 



Get the altention of 150,000 industry 
professionals each week in print & an 
additional 3,000,000 website visitors at 
wvwv.bilboard.com 



Conned with the music industry's most important decision makers in Billboard Classified. 



CALL 1-800-390-1489 TODAY! 

FAX ALL ADS TO: 646-654-4699 



DEADLINE: FRIDAY AT 4:00PM EASTERN 



Ads now appear online for one low price! 

OVER 12 MILLION PAGE HITS A MONTH 
www.billboord.com 



DUPLICATION/REPLICATION 



DUPLICATION/ 
REPLICATION 



► COMPACT DISCS AS LOW AS $.55 EACH ibulki 


1,000 CDs 
$1050.00 

INCLUDES 

JEWEL/WRAP 
2-PANEL/4-C0L0R 
BOOKLET TRAY CARD 

PRESS & DISTRIBUTE 

(P&D) AVAILABLE 
AT 20.000 PIECES & UP 

MIRROR IMAGE 


t.000 AUDIO CASSETTES (DIGITAL B I Ml S.45 
CDR-REPLICATION(l-OFF) $2.00 
BLANK CDRs $.65 

► OTHER SERVICES INCLUDE 

VIDEO DUPLICATION 

GLASS MASTERING AUDIO/CD-ROM/DVD 

DVD AUTHORING/DVD REPLICATION 

► CALL TODAY! PHONE I BOO W6 6782 - FAX I 803 H8 3335 



WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 




CD PACKAGE: $975 



INCLUDES: ORIGINATION • I COIOR I PAGE BOOIIFT 

AND TRAY CARD' • I COLOR CD IAIEI' 
• IFWH BOH SH(I NK WRAP •QUICK IUINJR0 UND 
' from tmtrflriw rw* Mm (« lank iipml 



1080 S 

INCLUDES: ORIGINATION • HJI1 COLOR 4 PAGF BOOK! FT' 
(INSIDE flSW) and 4 COLOR TRAY CARD" ■ 
7 COLOIt LABEL IMPRINTING - - 
J JIWEL BOX I SHRINK WRAP* OUKK lUKNAXOUHO 
■ * hem row pnnl itatiy f<lm tin laaie i v*"J 
_ Ail Wt MIR fllti ttOCHIJIII 



Rainbo Records and Cassettes 

I 73B Berkeley St. * Santa Mon.ca.CA 90404 • (310) 819-3476 • 
Fax: (310) 818-8765 'www.rjinburrcRjrtJi.tom • info'irr jinburctordvcom 



BETTER QUALITY-LOWER PRICES! 
1000 Retail Ready CDs - $1220 

Creative Sound 
@ (800) 323-PACK 

http://csoundcorp.com 



800-767-7664 



100CDs 7Q 

Same Day Service! J 

GlobalDisc.com 





Includes Glass mastering : 3 Colors on Disc 



1000 Retail Ready CD'S $1249.00 

Includes Color 4 Pone) Inserts (Inside Slock/ 
411 Troy Cord's, 3 Color on Due, ./ewe. Cases, 
insert Jan. porywrap. Film Output Included 

• Free Clear Trays • Free UPC Barcode 
• Free Templates- Free Third Color 
• Free Uleb Pa« with Sound 



CD-R Duplication 24Hr Turn fluallable 

tOO CD-R'S • I Color Black/Red/ Blue $199 
100 CD-R's ■ Process Color $299 



DisksD'trect+com M- pss 

INfrtafM — ' 



800-557-8000 




1 CD, CD-ROM, w 
3 & cassette ™ 
° manufacturing 

□: art design & printing 

2 mastering & editing 

rj 30 years experience 

guaranteed national distribution ^ 
•~ Amzon.com. CONral, Towsp BErariSi, etc. 
P cj// or visit our website for details? 

(J wwfoxrystaldearsouna.&yrnffXftape 



Billboard Advertising 
646-654-4698 



DUPLICATION/REPLICATION 



ONE-STOP WDIO 



i/i\n u;tiki\(; 

• CD REPLICATION 

• Vinyl Records (colors available!) 

• Cassettes 

• Super-Hot Mastering Studio 

• Graphics Design 

• On-Demand Color Printing 

liesi Price, liesi Service - lor more Hum 20 years! 
EUROPADiS KLLC (800)455-8555 

WWW.EUR0PA0ISK.COM (718)407-7300 




www.digitalforce.com 

DIGI7RL 

TOTAL CD, CDR. CD-ROM, DVD, I CASSETTE PRODUCTION 212 252 5300 In NVC 



1 877 DISC-USA |0l ^ H| .he POWER of Excellence 




1000 

CASSETTES 
.64 EACH* 



CDR DUPLICATION! 
$2.00 each! 
Minimum Quantity 50 

FAST TURNAROUND! 

» ^ 

CALL NOW! (800)423-2936 



1015 W. ISABEL STREET, BURBA NK, CA 91506 
custom service Fax (818| 569-3718 • sales@alshire.com ■ vwvw.alshire.com 



MUSIC WEBSITE DIRECTORY 



Music industry websites are now able to list their 
URL's at billboard.com and in Billboard Magazine! 

Check out these websites now & look to Billboard's URL Directory every 
week to find more noteworthy music industry sites to visit: 



www.Collagamarketing.com 

www.Talent2k.com 

www.SongwriteridlTectory.com 

www.Greenitormmedia.com 

www.Mpoameric.com 



Find out how to reach and market to millions of college students. 
Looking lor a record deal? We will help you to gel signed. 
For the best exposure on the web a to link mote people to your music. 
Site consultants, designers a. management tor online music commerce. 
Worldwide CD/DVD Manufacturing Services for the audio industry. 



Call (800) 390-1489 for information on how to include a site in this new section. 



RTClREDiX (ilEDii 

I-877-TO-BIY-CDS 
516-771-1935 

/iwcfN /wtiTN /*ioot\ 

(".'*> kr>! j iRrtiiRra*-) I MCTTi] 

II II « M MHFvi.,1,, 
J*:ti Hoainj DtMpi ml i CaniMttc 
.'si.-i; J :r.:>\liH!.i 
(AiLibMlouiNrt CrwalCD-Rl 

.'I I.I In" I ;-... •/., .! I i , 

.-.vm Slupo Adrift of CD't 
I B*u» i . .1 ■ . 1 1 ■ ..-.! Hun . D-R Melt 
I Nhon Rut. I III . Illll |v* ) Vk-kunv'" 
J HI Tip SclMni ,i! I !- : vir- 
Ilwr^.i ir r IniLir :umek 

JftwPrws.VwmJ' 
:vn*.i|. f .r, 

J UMnlic l*e* A Itaxtni Sludw ttekiHM 
J KU*rt jftl - Us • Arm • Dikowt 

••cafatkuii. 



WINTER SALE 



BULK CDs $.59 «> /minimal lots 
$100 OFF EVERY CD PACKAGE 

Oir rtiilfiN VflURS from CDR »*ltti t coap.ttr lil.l 

$250 OFF EVERY DVD PACKAGE 

300 FULL COLOR 11x17 POSTERS 

ONLY $99 

with Every CD/DVD Package 
OVIH 51500 01 IRTRRS WITH IVIRT CO MCMIH 

• FREE Web Page w/ sound sample 
•FREE Third Color on Discs 



A- ^ • FREE Clear Trays 

• FREE UPC Barcode 
•*k JT . FREE Design Kil 

THIRD WAVi MC0JA 

WOULD CLASS QUALITY CD A DVD REPLICATION 

(800) WAVE CD-I 

WWW THIRD WAVE MEDIA COM 



REACH YOUR MUSIC COMMUNITY BILLBOARD MAGAZINE 
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DUPLICATION/ 
REPLICATION 



CD FAIRS AND FESTIVALS 



46 PRODUCTIONS 

25 CDRa • $80/ 50 CDRs - 5 140 
1 00 CDRs • $200 200 CURs - S340 
^ FREE^L"DR.s WITH KVKKY ORDER 

■MMr Ordm mum hp Tihipptif netfad-jdW 

42 W 557 Hawk Circle. St Charles, IL 60175 
Tel 1 800) 850-5423 Email: mfo[« 46p.com 
Visit our Web Pagpat hup:,''www. 46p.com 



FIXTURES 




OKLAHOMA CITY 

CD FAIR 
WORLD'S LARGEST 
MAY 18-27,2001 

OVER 2,000,000 USED AND COLLECTABLE CDs 
EXHIBITED IN A FESTIVAL SETTING. 

PUBLIC IN FREE. AGGRESSIVE NATIONAL PROMO. 
INFO ON TENT & BOOTH RENTALS, FOOD & BEVERAGE CONCESSION: 
PHONE (405) 292-7569 
FAX (405) 292-0415 



STORE SUPPLIES 



SPECIALTY STORE SERVICES 



CD-DVD Browsers 
Modular Storage Cabinets 
Video Merchandisers 
P.O.P Displays 
Custom & Stock Signs 
CD Repair Systems 
Security & Surveillance Systems 
Free Store Planning 

Wa Ship World Wldo . So Hanla tapanol 




Call For Free 162 Page Idea Packed Catalog (Ask tor #732) 



1 -800-333-0786 



MUSIC MERCHANDISE 




7th Ave.. New "fork. N Y. 100IH (212) 695-3953/ Fax (212) 564-5358 



MUSIC DEPT DJ's HEAVEN - TH 
CD's and CASSE 
PFIODJ DEPT MIXERS* AMPS 
EOs • DRUM MACHINES • 



MUSIC MERCHANDISE 



SONGS FOR SALE 



Gel the (acts on Unlimited Storage foi 
CDs. DVDs. LPs, Video Tapes. LaserOiscs, 
Cassettes & A/V Components. 

"IC-r^Dir^ Call: 800-895 5241 
L-J OV_yr\IV_vI7 www.sorice.com 



WANTED TO BUY 



TOP $ PAID 

For: Cd's. Lp's, Cassettes, 
Video, DVD. 
Call (201) 567-461 4 
Fax 201 -567-4288 



NEW PRODUCTS 



1 E X I' I: HI I: N C I: I H t: 

.LASSICS 



Coming in 2001 from OneMusk, 
Surround Classics in 5.1 DVD-Audio 
and DVD-Video Formats. 



5urrounded 
Surrounded 
Surrounded 
Surrounded 
Surrounded 
Surrounded 
5urrourvded 
Surrounded 
Surrounded 
5urrounded 



by Bach 
by Beethoven " 
by Chopin 
by Mozart'" 
by Tchaikovsky" 
by Classics'"' 
by Christmas'" 
by Gutiars " 
by Movies " 
by Pianos"" 



Experience multi-channel 5.1 



Mil l l^hll'll IMiJ 



One Muiic Corpoioixxi 
33 Mux Square Weil. Sle 100 
NoshvJIfl, TN 37203 
>olo*&oivBmuijc com 



ROYALTY PAYMENTS 



$ Royalties $ 

Access Your Future Nowt 
Granite Capital Corp. 
Call now 800-326-9530 



PUBLICITY 
PHOTOS 



IBLICITY 
'PINTS 



- U1HOGRAPHED ON HEAVY, SATIN OLOSS PAPER - 



REAL ESTATE 



a 



B&W 

8x1 0's 
500 - '80 
1000 -'108 

B&W 
POSTCARDS 
500_-_|65.00_ 



1867 E Florid. SI.. Suit. BB 
Sprinoftald. MO 6S803 
Tea flM 1-480-620-5336 
WWW Imili Hum 



MUSIC 
PRODUCTION 



KINGDOMCHILD ENTERTAINMENT 

Production - Choreography - Artists 

Layln' down the hottest tracks including hip- 
hop, pop. r&b. ballads, reggae, christian con- 
lemporaryrrap, and more Work for hire or 
contracted. Kingdomchild at your service- 
Phone GM Productions ! 
(253)941-4689 
Email: kingdomchild@pocketmail.com 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www. disc ma kers.com/bb 
info discmakers.com 



DISC MAKERS 



STUDIO CITY 
Entertainer's HillTop Estate! 

• 20+ rooms • extra large formal dine 
• 8400+ sq ft • 2 Kitchens 
• 1 6,000 sqti flat lot* 6 bedrooms 
• sprawling canyon views • 40 ft pool & spa 
• media room* 6 bathrooms 
This estate has been remodeled from top 
to bottm wth the highest level of taste & 
quality, evident in every detail of this ex- 
traordinary home. Perfect for entertaining 
or2famiiies. $2.2million 

Call Fred Schwartz or Guy Violas 
@ RE Max for private showing 
(818)372-5199 (818)487-3004 



House w/recording studio in Miami 

26663 sq ft. home including a 350 sq. ft 
control room & glass partitioned studio (w/o 
recording equip ), 3 Bdr 3 Bth. screened/ 
heated pool and Jacuzzi on a corner tot In 
exclusive Miami Lakes S275K. Call 
Fernando Montilla ffi 305-596-6847. fax 
305-270-1878. 



COMPUTER/ 
SOFTWARE 



RecordTrak 



Inventory Management 
For Record Stores 




800-942-3008 



The Computer and POS Solution I 

for the Music & Video Industry *t 

Riyogng I 

(888)658-7100 

•Chains -Independents -One-Slops % 



E-mail jour Classified 
Advertising to David McLean at 
dmclean@billboard.com 



THE WORLD'S LARGEST SELECTION 

ol "Vintage & Oldies" titles on CO at 
the lowest prices. FREE catalog! 
Wholesale only. 



GOTHAM DISTRIBUTION CORP. 

1-800-4-GOTHAM • FAX: (610) 649-0315 
2324 Haverlord Road ■ Ardmore, PA 19003 



Looking for a 
record deal ?? 

Gelling stgttcd is very hard lo do But we wilt 
get Ihc record deal you nrc looking tor! Guar 
anleed Service Call now to receive your 
FREE -I'loimation 



Talent 2000 

800-499-G39S 



PERFORMING ARTS CONNECTION 

www.pftcgtgs.com 

The Ullimate Industry Connection Service 

Artists, managers, lawyers, stylists, 
musicians, publicists, dancers, and more 

Joln now! 
Special S25 Full Year Membership Wedo 
the connecting, you do the negotiating I 
Phone Performing Arts Connection: 
(253}-835-41 1 6.SEATTLE or 
1-877-PAC-GIGS 



DYNAMITE SINGER-SONGWRITER 

with two recorded tunes. 
Certain to hit the charts 
The Girl is Hot. Looking for a label 
LEE: RCS 5396 N.Y.C. 10185 



RECORD DEALS! 
WHO? WHERE? 

National Songwriters Connection 
81 Lodge Rd. Suite 204, 
Northf I el d , OH 44067 
(membership t50/yr). 



Heartte songwriting styles of Luis Ramos,.. 



For - City of Amsterdam " 
"GiYfs Run From Luis ft 
Please send St 5.00 for 
"The Best of Magic Key Vol. 3" to: 

Magic Key Productions 
7095 Hollywood Blvd. Suite 608 
Hollywood, CA 90028 



DOMAIN NAMES 



FOR SALE 



BillyEckstine.com 

Legendary Jazz Singer & Band Leader, 
millions of records sokf wortrjwide. 
Foracquisrtion information please contact: 
Ira (888) 820-7368 or submit offer 
In writing to: (407) 872-3441 



FOR SALE 



CD Security Keepers 
6X6 w/sensormatic tags 
Up to 65,000 -.25 each 
David (520) 977-3691 



HELP WANTED 



MUSIC & MORE 

Sawy SENIOR level negotiator - 3 to 4 years 
experience m licensing music, clips, etc. for ex- 
panding rights clearance agency We license 
rights for music, film & TV clips, photos, 
celebrities etc Small company 
Fax resume to BZ/Rights at : (212) 924-2525 



Established Independent label 

In Los Angeles seeks experienced sales 
person lo increase sales with national ac- 
counts, open new accounts, and develops 
custom/special market products. Send re- 
sume and cover letter to: David, P.O. Box 
39439, Los Angeles, C A, 90039 
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MANAGER, 
AUDIO PRODUCTS 



HELP WANTED 



Join one of the most exciting, fastest growing companies in the entertainment 
industry. MTV Networks. We're a prominent member of the Viacom Corporate 
family and a global company that owns and operates programming services 
worldwide including MTV. VH1. Nickelodeon, Nick at Nile. TV Land, TNN. CMT. 
Noggin, and the Digital Suite. 

MTV Music Television is seeking a talented professional to develop new ideas for. 
and create new MTV-branded compilations, soundtracks and other audio products 
based on current or future programming. In addition you will select appropriate 
label partner for each project and structure a deal with that label, oversee all 
aspects of the creation of MTV-branded audio products including A&R. marketing, 
packaging, sales and distribution and act as liaison between MTV audio products 
department and related MTV departments, including music & talent, programming, 
production, on-air promotion and legal. 

The professional we seek will possess at least three years of entertainment/music 
industry experience including project management and development. You must be 
well versed in various genres of music. Excellent communication and presentation 
skills are essential Record company or Cable company background with 
consumer product background is desirable. 

We offer competitive salary and benefits package in a 
fast-paced, challenging environment. To explore your 
career with MTV Networks, please send your resume, 
including salary history and job code, to: Staffing 
Resources Job Code RB-APM, MTV Networks. 
1515 Broadway, 16th Floor, New York, NY 10036, 
fax: 212-846-1473 or ••mail: jobmtv@mtv.com 




^^J} Smithsonian Folkways Recordings 

MARKETING DIRECTOR 

Indie label in Washington DC seeks experienced Marketing Director for N. America. Must 
have passion and integrity, along with proven track record in executing comprehensive 
marketing campaigns Inclusive ot sales, publicity, radio. Internet, and advertising compo- 
nents targeting retail, direct mail, and mail order consumers. 

Visit www.sihr.9l.edu to view full position description and application procedure 
Vacancy #00MA-1402 or phone (202) 275-1089, TTY (202) 2 75-1110 
Applications mu»t be received by February 18, 2001 
The Smithsonian Institution is an Equal Opportunity Employer 



Regional Sales Representatives 

Leading independent distributor seeks experienced regional independent sales representatives 
Responsibilities will Include: 

Managing existing and ongoing sales relationships, account prospecting and sales of new release 

and back catalog product. Travel required . 

Successful candidates will meet the following requirements: 

• Minimumc43yearssale$experience. 

• Abletoworkindependenttyasamemberotateam 

• Must be a self-starter with superior communication and presentation skills 
e Strongcomputerskitsaplus. 

Positions are available in Ihe following territories: 
M/rfwest, Northeast. Northwest, Southeast and t/ie Southwest. 
Please send resume and cover letter (wtth territory of Interest) to i 

Billboard Magazine Classified Response Box 674 
770 Broadway New York, NY 10003 



Billboard Magazine 
Sales & Marketing Internships 

Billboard Magazlna places undergrad 

college students in the advertising de- 
partment ot their New York City office 
as assistants each semester. Candi- 
dates gain valuable and impressive 
Sales & Marketing experience in both 
the Musk and Publishing Industries as 
they learn the basic operations here as 
well as learn from the inside the 
strategies utilized to keep Billboard 
Magazine and bUtbaard.com Ihe 
number one sources for information to 
the Music Industry. Position rs available 
to active students for college credil 
only, and Is non-paying. 

Interested candidates should fax 
Billboard'sSalesDepI.at: 
(646)654-4699 



INTERN WANTED 

Billboard's New York office is 
looking for an organized, de- 
tail-oriented intern to assist the 
Special Events department. 
Knowledge of Microsoft Word a 
plus. Internship is non-paying 
and for college credit only. 
Call 646.654.4660 




DIRECT THE COURSE 
OF YOUR CAREER. 

We Moke Success 
Easy to Manage. 

Opportunities like this don't come 
around often and only AOL can net 
you a position the reliable, drverse 
and challenging. As a global medium 
that sets industry precedents, 
exceeds boundaries and employs 
creative and imaginatrve individuals, 
well put you in a distinctive position 
that results in major achievement. 
If you are open-minded, an effective 
problem solver and grasp the power 
of interactrve media and its connec- 
tion to the music/entertainment 
industry, then you belong with the 
Internet service that 27 million 
users refy on worldwide. 

Attorney — San Francisco 

Using your expertise on the 
convergence of music law and the 
Internet, you'll negotiate and draft 
content agreements and technology 
licensing agreements, and advise 
executrves on mustc-related matters. 
Requires a JD from a top-tier law 
school. 3-7 years' of related 
experience and familiarity with artist 
recording agreements, publishing 
rights, DMCA and DRM issues. We 
offer an outstanding compensation 
package, including an attractive 
salary, stock options and excellent 
benefits. Please send your resume 
to: AOL Legal, 333 Bush Street. 
Suite 2300, San Franasco, CA 
94 1 04: e-mail (ASCII text only): 
■s@aol.net. EOE 



www aol com: career s 



PRODUCT/PROJECT MANAGER 

Established NYC-based music marketing 
firm is expanding & looking for product/ 
project managers to handle major & mid- 
size label competitive product Candidates 
should have well-rounded music or ent. 
industry background Prefer those who are 
passionate about mktg & computer/ 
internet savvy. 

Email or lax resume to: 
muslcmktg@yahoo.com 
Fax:734-939-5948 



REACH FORTHE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 

TO THE STARS 
CLASSIFIED SECTION 
EVERY WEEK IN 
BILLBOARD MAGAZINE. 



Update 



CALENDAR 



JANUARY 

Jan. 27-Feb. 3. Seven* Annual Country In The 
Rockies, benefiting the TJ. Martell Foundation, 
Club Med Crested Butte. Crested Butte, Colo. 615- 
256-2002. 

Ian. 29, Achievement Awards, presented by 
UJA-Federation of New York's Technology and New 
Media Division, Pier 60 Chelsea Piers, New York. 
212-836-1800. 

Jan. 30. Internet Law For Electronic Commerce 
In Nevada, sponsored by Quirk & Tratos, Golden 
Nugget Hotel. Las Vegas. 715-833-3959. 

FEBRUARY 

Feb. 1. Entertainment Law: The Year In 
Review, presented by Stan Soocher and the Los 
Angeles County Bar Assn.. Lunana Restaurant. Los 
Angeles. 213-896-6560. 

Feb. 2-3, 1 3th Annual Frank Sinatra Celebrity 
Golf Tournament, Desert Willow Golf Resort. Palm 
Desert, Calif. 760-202-4422. 

Feb 5-6. Jupiter Internet Commerce Latin 
America Forum, Hyatt Regency Miami, Miami. 
800-214-5952. ext. 6424. 

Feb. 6, Music Industry Networking Night, One 
Night Stan's, Hollywood. Fla. 954-929-1566. 

Feb. 8, Musk, Money S Success: The Insid- 
er's Guide To Making Money In The Music Busi- 
ness, presented by ASCAP. Guitar Center, Phoenix, 
Ari2. 212-621-6241. 

Feb. 20-22. Mobile Beat DJ Show t Conference. 
Tropicana Hotel. Las Vegas. 715-385-9920. 

Feb. 20-22, REPLItech North America, Los 
Angeles Convention Center, Los Angeles 800-800- 
5474. 

Feb. 21, Copyright £ Trademark Seminar, pre- 
sented by California Lawyers for the Arts. Ken 
Edwards Center. Santa Monica, Calif. 310-998-5590. 

Feb. 21, 43rd Annual Grammy Awards, Staples 
Center, Los Angeles. 310-392-3777. 

Feb. 22-25. By:Larm Convention. Tromso, Nor- 
way. 47-2335-60%. 

Feb. 24. How To Start And Run Your Own Record 
Label, presented by Revenge Productions, New 



LIFELINES 



BIRTHS 

Girl, Julia Grace, to Julianne and 
David Philip, Dec. 6 in Pompton 
Plains, N J. Father is manager of pre- 
mium sales for Universal Music 
Enterprises. 

Boy, John Gibbons, to Jill and John 
Boylan, Dec. 27 in Santa Monica, 
Calif. Father is an independent record 
producer and former VP of A&R at 
Epic Records. 

Girl, Zoe Eden, to Heide and Russell 
Ziecker, Jan. 3 in Santa Monica, Calif. 
Father is president/COO of Milan 
Entertainment. 

Boy, Evan Maguire, to Melanie and 
Eric Murphy, Jan. 14 in Morristown, 
N J. Father is VP of top 40 promotion 
at RCA Records. 

MARRIAGES 
Suzanne Hilleary to Jeffrey 
Cameron, Jan. 6 in Jersey City, N J. 
Bride is president of Suzanne Hilleary 
Management. Groom is a recording 
engineer and soon-to-be production 
manager at SH Management. 



Yorker Hotel. New York. 212-688-3504. 

Feb. 25, Music Career Expo I Job Fair 2001 , 
Hynes Convention Center, Boston. 617-747-8970. 

Feb. 26. Brit Awards, Earls Court 2, London. 44- 
207-851-4001. 

Feb. 27. 41st Edison Music Awards. Amster- 
dam Convention Factory, Holland. 31-35-6254422. 

MARCH 

March 24. Building A Songwnt ng Career Sem- 
inar, presented by the Songwriters Foundation and 
the Songwriters Guild of America, French Quarter 
Suites. Memphis. 615-329-1782. 

March 3, 37th Annual Cinema Audio Society 
Awards Banquet Sheraton Universal Hotel, Uni- 
versal City, Calif. 818-752-8624. 

March 6. The Digital Download: Public Access 
In A Digital World, presented by the Consumer 
Electronics Assn., the Mayflower Hotel, Washing- 
ton. DC. 323-650-1328. 

March 11-14, 43rd Annual National Assn. Of 
Recording Merchandisers Convention And Trade 
Show, Orlando World Center Maniott, Orlando, Fla. 
856-596-2221. 

March 15-17. Million Dollar Black College 
Radio & Music Conference 2001 , Doubletree Club 
Atlanta Airport Hotel, Atlanta. 404-766-1275. 

March 2 1 -22, Yahoo! Internet Life Online Film 
Festival. Hollywood Athletic Club and Directors Guild 
of America Theater, Los Angeles. 646-658-8323. 

March 24-28. Winter Music Conference 2001, 
Radisson Deauville. Miami Beach. 954-5634444. 



April 2-3. Plug.ln Europe, presented by Jupiter 
Media Metrix in association with Billboard, Princess 
Sofia Inter-Corrtinerrtal, Barcelona, Spain, 44-207-747- 
0578. plugin.jup.com. 

April 18, 10th Annual Music Video Production Assn. 
Awards, Directors Guild, Los Angeles. 323469-9494. 

April 18-21, 7 th Annual College Urban Music Fest 
Spring Jam Celebration, Atlanta University Center. 
Atlanta. 770-908-6102. 

Apnl 24-26. Billraard Latin Music Conference. 
Eden Roc Hotel, Miami Beach. Fla. 646-6544660. 

Submit items for Lifelines, Good 
Works, and Calendar to Jill Pessel- 
nick, Billboard, 5055 Wilshire Blvd., 
Los Angeles, Calif. 90036, or E-mail 
jpesselnick^billboard.rom. 



GOOD WORKS 



OWEET KISSES: From Feb. 6 to 
Feb. 14, Yahoo! Auctions will be hast- 
ing the "With This Kiss" auction ben- 
efiting the Elton John AIDS Foun- 
dation. Signed kiss imprints from 
celebrities such as Sir Elton John, 
Janet, Jon Bon Jovi, Courtney 
Love, and Sara McLachlan will be 
available for bids. All of the money 
raised will be donated to the founda- 
tion, which funds direct care services 
for individuals living with HIV and 
AIDS as well as prevention education 
programs. People can also send free 
electronic cards featuring some of the 
imprints, and, in select locations, will 
have the option of sending their own 
lip-print cards through Yahoo! Greet- 
ings. Yahoo! will donate $1 to the 
foundation for every personalized 
card created. Contact: Gloria Fried- 
mann at 212453-2244. 
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Folk Music Finds Internal! Audience 

'Woodsongs' Gives Artists Much-Needed Performance Outlet 



BY FRANK SAXE 

It's late afternoon in downtown 
Lexington, Ky., and hundreds of peo- 
ple are lined up in front of the Ken- 
tucky Theater. It's a Monday, and 
many are fresh from the office, still 
wearing suits and ties. What has 
them lined up on Main Street is the 
chance to see artists they don't know 
perform songs they've never heard 
before. 

Today, Red House Records blues 
artist Guy Davis is onstage with host 
Michael Johnathon, explaining how 
his young son helped him name his 
CD "Butt Naked Free." It's a crowd- 
pleasing story, and Davis' music is 
w-ell received too. Later, Johnathon 
reads listener mail, including one let- 
ter in which a listener in Utah asks 
him about song lyrics. 

It's just another week for the 
"Woodsongs Old-Time Radio Hour." 
The show, now in its second year, is 



heard on 194 commercial anil non- 
commercial stations, including out- 
lets in Canada, Ireland, Holland, 
Argentina, Slovenia, Poland, Aus- 
tralia, New Zealand, and the West 
Indies. 

The show has been described as 



^Iichael Johnathon 

ftfl 




w 

Old-Time Radio Hour 



"A Prairie Home Companion" meets 
"Late Night With Conan O'Brian." 
The man behind it is Johnathon. The 
38-year-old former radio DJ at 
KLAR-FM Laredo, Texas, packed 
up his life one day in 1985, deciding 
a career in radio wasn't for him, and 



headed for Mousie, Ky., where he 
taught himself to become a folk 
singer. "I was footloose and fiancee- 
free," he jokes. 

Years later, after fulfilling his 
dream and releasing a book and a 
CD, he was asked by National Pub- 
lic Radio to host a folk music show. 
Although he initially shot down the 
idea, within months he was creating 
his own version of the program. 

"1 decided that here was an oppor- 
tunity to reintroduce what folk music 
is all about to an audience that does- 
n't have a clue," Johnathon recalls. "I 
don't think a business man would 
have looked at the idea and support- 
ed it, but sometimes you have to be 
a goofy artist to get something 
across." 

The show began in a small, 20-seat 
recording studio that it quickly out- 
grew. It moved to a 50-seat studio, 
(Continued on Optige 88) 



6 Stations To Be Sued In Mancnw Case 

Chicago Station Host's Wife Brings Action Over Remarks On Show 



NEW YORK — An Illinois court has 
ruled that six radio stations that syn- 
dicate Mancow Muller's "Morning 
Madhouse" radio show are subject to 
the jurisdiction of the I llinois courts. 
The stations— KPTY Phoenix; 
WLUM Milwaukee; KAZR Des 
Moines, Iowa; KRQR Chico, Calif.; 
WMGR Albany, Ga.; and KMBY 
Monterey, Calif. — have therefore 
been named defendants in a multi- 
million-dollar defamation lawsuit 
brought by N/T WCKG Chicago host 
Steve Dahl's wife, Janet. 

The suit charges that during 
Muller's broadcast, originating 
from WKQX Chicago, Muller 
ascribed extramarital and deviant 
sexual conduct by Janet Dahl on 
eight separate broadcasts between 



Jan. 25 and April 7, 1999. 

While the out-of-market stations 
argued the Illinois court does not 
have jurisdiction over them. Cook 
County Circuit Court Judge Joseph 
Casciato said that all are accountable 
because both Janet Dahl and Muller 
are Illinois residents. He says the syn- 
dication contract, which prohibits sta- 
tions from editing broadcasts, also 
makes the affiliates accountable. 

"[They] knew this type of defama- 
tory conduct could arise when they 
entered into the agreement with the 
Mancow program distributor," wrote 
Casciato in the 14-page ruling hand- 
ed down Jan. 19. Steve Dahl, a rival 
to Mancow, is not a party in the law- 
suit, although attorneys expect him 
to testify if the case goes to trial. Janet 



Dahl, an attorney, is not a radio per- 
sonality, so her attorneys argue she is 
not a public figure. 

According to the original com- 
plaint. Muller repeatedly accused 
Janet Dahl of engaging in "adultery, 
fornication, and sexual promiscuity in 
the vilest terms. Specifically, Muller 
referred to Mis. Dahl as a slut and a 
whore and imputed that she had 
engaged in oral sex with her mailman, 
had a venereal disease, and [hadl sex- 
ual relations with a dog." The com- 
plaint also charged that Muller said 
he was the father of her children. 

Janet Dahl is represented by the 
same law firm that won a $1 -fi million 
out-of-court settlement in a defama- 
tion suit brought by former Chicago 
Bear Keith Van Home, frank saxe 



newsline . . . 

PLAYING EMINEM COSTS $7,000. A $7,000 fine has been handed to Clear 
Channel's top 40 WZEE Madison. Wis., by the Federal Communications 
Commission (FCC) for "willfully broadcasting indecent language." The 
station's offense was playing the unedited version of Eminem's 'The Real 
Slim Shady." The station says that the Sept. 8, 2000, broadcast happened 
purely by accident and that on all other occasions it aired the edited ver- 
sion. According to WZEE, a part-time DJ cued up the edited version but 
due to static electricity the CD player skipped to the unedited version, 
and it was aired. Clear Channel lawyers say the airing of the unedited 
version may be in bad taste but doesn't meet the definition of indecent. The 
FCC disagrees, saying, 'The entire song, the sexual references in con- 
junction with the sexual expletives, appeal's designed to pander and shock. 
Thus, we disagree." While the FCC acknowledges the ailing of the unedit- 
ed version was purely accidental, it says the station "did not take sufficient 
care to ensure that the unedited version would not be played." 

POWELL TAKES CHAIR AT FCC. FCC Commissioner Michael Powell has 
been selected to head the FCC by President Bush. The appointment 
of the Republican was widely expected by the industry, and the 
announcement came unceremoniously during the daily White House 
brief Jan. 22 by Bush spokesman Ari Fleischer. Powell succeeds 
William Kennard. who resigned his post as the Clinton administration 
left office. In a brief statement, Powell said he looks forward to work- 
ing "on the important and challenging communications issues facing 
our nation." Unlike his predecessor, Powell has enjoyed a wanner rela- 
tionship with broadcasters, thanks in part to his opposition to Ken- 
nard's low-power FM plan. Powell, who was nominated to the FCC by 
President Clinton for a five-year term, was to exit the agency in June 
2002. Powell is the son of Secretary of State Colin Powell. 

GLOBALMEDIA EXECUTIVES EXIT. Webcaster GlobalMedia's top two execu- 
tives, CEO Jeff Mandelhaum and president Ban - Potter, will exit the com- 
pany Feb. 1 to pursue other opportunities. The pair will also resign from 
the board of directors, as will two investor representatives. GlohalMedia 
founder Michael Metcalfe will reassume the role of CEO/president. The 
changes come three weeks after Global announced a restructuring of its 
business, including the pending sale of its station-streaming contracts to 
SurferNetwork.com (Billboard, Jan. 13). That deal is expected to close Jan. 
31. Global is refocusing its business strategy away from internet audio 
delivery to video and toward the development of its next-generation tech- 
nology, which is targeted toward the broadband and wireless market. 

XM NEEDS CASH. XM Satellite Radio needs as much as $175 million by the 
end of the year, according to CEO Hugh Panero. Speaking at a confer- 
ence Jan. 22 in New York, Panero said XM has enough cash to keep the 
company running until it launches this September. Panero told the invest- 
ment community XM's plans project it breaking even by 2004. when it 
should reach 4 million customers. 

Reporting by Frank Saxe in Neiv York. 
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The Radio Power Book 2001 contains all the 
information to make your job easier. 

Locate Thousands of Listings in a Snap: 

Comprehensive listings of radio stations in all 15 formats covered 
by Airplay Monitor Consultants: ♦ Complete Label Promotion 
Directory ♦ Arbitron Ratings and History for Top 100 Markets 
♦ How Airplay Monitor Works 

Order your copy now for S115 plus $7 shipping and handling (S15 for international orders) by calling 
1-800-344-7119. Fax your order to (732) 363-0338 or mail this ad with payment to: 
Billboard Directories. P.O. Box 2018. Lakewood. NJ 08701 

Please add appropriate sales tax in NY. NJ. PA. CA. TN. MA. IL, OH, VA & DC 
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Good Deed Of The Week. On Christmas Day, one of the biggest parties in the U.S. 
took place at the Hartford, Conn., A/mory. More than 1 ,200 needy children attend- 
ed the 1 6th annual "We Are The Children" Christmas Party, hosted by WT1C-FM 
Hartford morning personality Gary Craig. The Armory was filled with gingerbread 
houses and Christmas decorations created by school kids from all over the state. 
More than 500 volunteers donated part of their holiday to the needy. Pictured, from 
left, are volunteer Larry Marks; Ms. Connecticut Amy Vandereof; Connecticut Gov. 
John Rowland; Craig; and Cor»r>ecticut's first lady, Patricia Rowland. 
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then to a small theater, which sat 100. 
After it sold out for 57 weeks in a 
row, it moved to its current 400-seat 
home in the Kentucky Theater. 

ARTISTS EXPOSED 

For the artists who appear on the 
show, it can be an overwhelming 
experience, considering few ever get 
played on the radio, let alone receive 
international distribution. "It's a 
pretty amazing event for most of 
these folks, because they're inde- 
pendent grass-roots artists," says 
Johnathon. Consider the Reggae 
Cowboys, a five-man 
black band from Toronto 
that plays reggae and 
rap-influenced country 
songs. 

" 'Woodsongs' is a 
great harking back to 
the days of old-time 
radio with families sit- 
ting around the radio 
and hearing real music," 
says guitarist/composer 
Muriel Anderson, who 
has performed on the johi 
show four times. "I'm 
played on public radio stations quite 
a bit now, but I think radio does 
make a difference, certainly, and the 
more radio play that we find out 
there certainly has the potential of 
introducing a new audience." 

MC Records artist Ann Rabson 
agrees. "When people hear an artist's 
music they can judge it for them- 
selves, and I feel when people hear 
me they're going to love it. I also got 
to hear some great music, and I'll 
probably steal lots of ideas from 
other artists," she jokes. 

While Rabson and Anderson are 
finding more success today, thanks 
in part to using their own Web sites 
to distribute their records, many 
other artists on the show are far less 
known. Says Johnathon, "You don't 
have to be famous to get on the show; 
you just have to be good. Fame, com- 
mercial success, whether you put out 
your own CD (or] you have distribu- 
tion — none of that matters." 

Johnathon says his show is less of 
a concert and more of a conversation 
between artists, to which the radio 
user becomes a voyeur. "We don't 
come at the music from a fan's point 
of view; we come at it from an artist's 
point of view, and I think the listen- 
ers and the audience enjoy that per- 
spective because they never get to 
see it," he observes. 

Rob Ickes of the Rounder Records 
recording act Blue Highway feels it 
can be a lot easier speaking with a 
fellow artist, as well. "They have an 
appreciation and a deeper under- 
standing of what's going on for a 
musician," says the dobro player. 
"The audience is really enthusiastic 
too; they seemed to have developed 
quite a following." 

Johnathon says it's also important 
to keep the attitude fun. "A lot of my 
singer/songwriter friends are very 
conscious in their lyrics, and they're 
ethereal and serious and socially 
involved. It's like they walk about 
with a banjo neck rammed up their 
butt[s]. I'm coming from the vantage 




point that this music is an ultimate, 
passionate, sexy entertainment 
form." Noting it helped create rock 
and country music, he adds, "It 
should be grand in its presentation 
instead of being relegated into a 
church-basement coffeehouse." 

Although Johnathon spends most 
of his week on the road promoting 
his own music, he has a personal pol- 
icy of never performing on "Wood- 
songs." When asked if t he show can 
help promote his own work, he 
responds, "I decided when I started 
that I would never ever perform on 
this show, because I 
don't want the question 
to ever be true. I want it 
to be about the music, 
about this wonderful, 
beautiful genre of a dia- 
mond of folk music and 
all its glory, and for me 
to make it into a let's- 
make-Michael- 
Johnathon-famous vehi- 
cle would destroy the 
intent of what it's 
thon about." The closest he 

has gotten was when he 
jammed with GE Smith and Smith's 
wife, Carrie Newcomer, on a show 
last September. 

What he does get, says Johnathon, 
is inspiration. "I get to bathe in this 
entire texture of Americana music 
every week," he notes. 

Of the nearly 200 stations airing 
the show, 45 are commercial. Triple- 
A WYYB (the Phoenix) Nashville is 
among them. PD David Hall says 
many of the artists appearing on 
"Woodsongs" are already on his 
playlist, so the show fits in quite eas- 
ily. He also had little worry about 
adding a show that sounds like pub- 
lic radio to his for-profit station. 

"I had no concerns about that at 
all, because the Phoenix is in many 
ways the commercial equivalent of a 
public station. It's very adventui-ous 
and off the beaten path, and the feel 
of the show fits into that very nice- 
ly," he says. WYYB airs the hour- 
long program twice a week, on Sun- 
day and Wednesday evenings. 

Country WSAQ Port Huron, 
Mich., also airs the show as part of its 
Sunday classic country block. "It's a 
very good cross section of what is 
considered today's country and yes- 
terday's bluegrass," says PD Brian 
Harper. "We're very big on taking 
chances, and I believe that some- 
times you have to play what people 
need to hear rather than what they 
want to hear." 

Harper says he has gotten sever- 
al thank-you notes from listeners as 
well. He adds, "It is one full hour of 
no Faith Hill or Tim McGraw and the 
other candy-coated country music of 
today. That's not a slam on them in 
any way, but ("Woodsongs") allows 
the station to breathe. Those that 
don't like the show know it's only an 
hour, and there are those that are 
glued to the radio." 

AS SEEN ON YOUR PC 

Since its inception, "Woodsongs" 
has been archiving shows on the 
Internet, offering both audio and 



video of the weekly program. (This 
is. after all, a show by the man who 
wrote the twangy anthem "Cyber 
Bubba.") After the first of the year, 
"Woodsongs" expanded its Internet 
presence. With the support of 
Insight Communications, a regional 
cable TV company, the show became 
the first mult i-camera, weekly music 
series on the Internet. Viewers can 
watch the show live as it is recorded 
each Monday night, as well as on 
Insight's locally programmed cable 
channels in Kentucky, Ohio, Illinois, 
and Indiana. 

"It's a natural relationship for us, 
because it gives us an opportunity to 
promote our high-speed broadband 
service," says Insight GM Woody 
Hutton. The cable company is also 
trairiing "Woodsongs" volunteers to 
operate cameras and lights. 

Beyond being sure he combs his 
hair before going onstage, Johnathon 
does not plan significant changes to 
the program. "I think it's extremely 
interesting to watch a radio show," 
he believes. However, they will 
change camera shots less frequently 
than on a normal TV show out of con- 
sideration for the software, although 
as broadband technology improves, 
that will likely change. 

THE NEXT GENERATION 

Bringing new technology to the 
old-style radio show is not tin- only 
plan Johnathon has. This spring, he 
will launch "Little Woodsongs," a 
show featuring children aged (i-lfi 
performing in front of a live audi- 
ence. "We're all songwriters, and 
we're all artists, and those doors 
closed as we became self-conscious, 
and so here is a chance while these 
doors are still open to give these kids 
a national platform," he says. 

Johnathon predicts "Little Wood- 
songs" will be bigger than the cur- 
rent show, pointing out he already 
has 67 public radio stations signed 
on. It will also be available online for 
downloading in schools and has 
already been endorsed by the 
National Music Teachers Assn. 

And there will be no contest, no 
first place, no prize. "It's simply the 
expression of music from the hearts 
of kids," says Johnathon. "Isn't that 
what music is all about? Music as an 
art form was not meant for market- 
ing; it was meant for heartfelt 
enhancement of our life." 

It is not Johnathon 's first time 
working with kids. In the early 1990s 
he spent four years conducting in- 
school concerts in 14 states, reaching 
2.5 million kids. "So in a way, 'Little 
Woodsongs' makes my career come 
lull circle," he jokes. 

Johnathon says the proof that the 
timing was right for his shows is the 
sheer success they have had in only 
two years. The appeal, he claims, is 
that little separates the artists from 
the audience. "In reality, there are no 
stars in folk music," he points out. 
" "Woodsongs' is about talented mem- 
bers of its own audience being [in front 
of] a national audience, and people can 
relate to that and aspire to that. You 
can't be Garth Brooks, but maybe you 
can be Guv Davis or Bill Miller." 
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Since the band Diffuser came together in 
1994 as Flu 13, the group's vocalist/gui- 
tarist, Tomas Costanza, has been trying to 
perfect a unique songwriting method. The suc- 
cess of the group's first radio single, "Karma," 
which is No. 28 on this issue's Modern Rock 
Tracks chart, proves that it works. 

"Our philosophy is this," says Costanza. 
"When we write a chorus we think, 'Is this going 
to carry an arena?' When we write verses, we 
think small clubs. We think, 'Is this going to be 
exciting in a packed club holding 50 people?' 

"Together, what it does is it closes out the 
verses and makes them very thin and narrow," 
he continues. "When you bang the chorus, it 



widens out and becomes round. Basically you 
can't deny the hook. People want to hear a cho- 
rus they can relate to, but underneath they want 
to hear some individuality." 




'People want to hear a 
rhiirii« Itit-y ran a-a-lsata- 
to, but underneath 
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This formula was employed for "Karma," an 
undeniably catchy song that is featured on Dif- 
fuser's Hollywood album "Injury Loves Melody" 
and on the "Mission: Impossible 2" soundtrack. 

Billboard, 



Costanza says, "I actually wrote the beginnings 
of the music for it in '96. 1 was jogging one day, 
and I thought of the words to the chorus. At this 
point, I had been going out with a girl for about 
eight or nine years, and for the first four years I 
was a bastard to her. I just wanted to concen- 
trate on my career. In the last four, the tables 
turned. She had to go to L.A., and I was in her 
position. She ended up dumping me. I really do 
believe in karma, and I never did before." 

This relationship also inspired Costanza to 
write material for two full future albums. "I'm a 
Virgo," he says. "One of our strongest traits is 
that we plan ahead. This also gives us a chance 
to replenish our creative juices." 
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STRAIT UP IMMORTAL/VIRGIN t 


QD 


25 


34 


s 


m Airpower m 

WANT YOU BAD THE OFFSPRING 

CC'*.5plRAC y Of OhL COLUMBIA 


QD 


23 


35 


5 


m Airpower m 

WALK ON U2 

ALL nMTWUGWI LEAVE BEHIND INTEftSCOPE 


QD 


22 


26 


7 


VOICES DIS T 1 JKrlf 1 : 

THE SICKNESS GIANT.. REPRISE t 


19 


18 


16 


19 


MAN OVERBOARD BLINK-182 

THE MARK, TOM i TRAVIS SHOW [THE ENEMA STRIKES B :-rs)MCA t 


20 


19 


19 


20 


BEAUTIFUL DAY U2 

ALL THAT YOU CANT LEAVE BEHIND ISLAN&INTtRSCOPE t 


21 


16 


15 


18 


BROKEN HOME PAPA ROACH 

INFEST DREAMWORKS f 


QD 


24 


25 


11 


BREATHE NICKELBACK 

THC STATE ROADRUNNER 


23 


20 


21 


21 


1 1 inpfc A DCDCrfT PIDi"! C 

3 LltSKAb A rtnrLLI LIKLLL 

MER OE NOMS VIRGIN t 


24 


27 


23 


16 


AGAIN LENNY KRAVITZ 

Llff AT: ST HITS VIRGIN t 


25 


17 


14 


12 


WHEN IT ALL GOES WRONG AGAIN EVERCLEAR 

5Cf*3 AN AMrRTAf. MCM< vTX TW! QiT) TJ.1F frp A (V4> AITTT M '^PTIOl t 


26 


26 


22 


13 


STEP INTO THE LIGHT DUST FOR LIFE 

DUST FOR LIFE WINO U p t 


QD 


33 


36 


6 


ONE ARMED SCISSOR AT THE DRIVE-IN 
RELATIONSHIP Of CO MM AN 0 GRAND ROYAUVIRGIN t 


QD 


31 


31 


6 


KARMA DIFFUSER 

INJURYLOVEiME LOT.' 1 4 "M SSION MPOSSIBH ?' SO J NOT RACK MOLLYWOOI 


29 


.'I 


18 


16 


ORIGINAL PRANKSTER THE OFFSPRING 

CONSPIRACY OF ONE COLUMBIA t 


(!) 


37 




2 


DIGITAL BATH DEFTONES 

WHITE PONY MAVERICK 


QD 


34 


3/ 


4 


1 CAN'T MOVE l.l A 

EAT AI WHITEYS : JMMi H 


32 


29 


28 


10 


BABYLON DAVID GRAY 

WHITE LADTJF.P ATQ-RCAt 


QD 


36 




2 


DUCK AND RUN 3 DOORS DOWN 
THE BETTER LIFE -i-H 1 r>,' ■:: 


QD 


NEW ► 


1 


INNOCENT FUEL 

SOMETHING L KE HUMAN 560 MUSIC Tf": ' 


(!) 


NEWIV 


1 


FLAVOR OF THE WEAK AMERICAN HI-FI 
AMERICAN HI-FI ISLAND 10 IMG 


36 


30 


24 


10 


POLITICALLY CORRECT SR-7 1 
NOW VOU SEE INSIDE » 


37 


32 


29 


18 


OPTIMISTIC RADIOHEAD 

KID A '1 


QD 


39 




3 


HELLO TIME BOMB MATTHEW GOOD BAND 

BEAUT (III MID-NiGHT . • 


39 


:S 


." 


13 


ON THE ROOF AGAIN EVE 6 

■(ORROPo-OPF RCA 


40 


35 


«: 


22 


MINORITY GREEN DAY 

WARNING REPRISE t 



CwTipted fiwn * nstontl wmpt* c* 
yvown£ t»n nxmH n d Wic llon i a 
too 20 on both ttie BDS Aarpl-y axxj Aucheoc* cham 



iit- FfejFrttr- 

Irjr ttK fim tir 



If T'l'i: [I '3i 
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CHANNEL V 

(Canthnifd from page titi) 

May Day. Tbp honors in the Shcnzhou 
Special Recognition Awards, a cate- 
gory solely for mainland artists, went 
to Liu Huan for most outstanding 
male singer and Na Ying for most out- 
standing female singer. 

Most noteworthy was the grow- 
ing divergence between mainland 
and Gangtai market preferences. 
This was epitomized by the main- 
land best new artist award that 
went to Mongolian ethno-alterna- 
tive pop/rock diva Siqin Gerile. A 
dramatic contrast to the sweet, 
breathy, cutesy-pop of Sun Yanzi, 
the recipient of the best new artist 
award in the Gangtai Chinese lan- 
guage category, Gertie's music fuses 
Mongolian folk vocal stylings with 
hard-driving rock rhythms. 

"I am giddy with excitement over 
this award," says Gerile. "Maybe 
the mainland is really ready for 
something different." 

The awards were chosen by some 
3.6 million Channel V viewers, who 
sent in their votes for various cate- 
gories, and by a panel of judges. 

Despite technical glitches and 
People's Republic of China-meets- 
"Solid Gold" dance routines accom- 
panying many of the musical acts, 
the audience at the Channel V 
Music Awards seemed thrilled to 

7 am giddy with 
excitement over 
this award. Maybe 
the mainland is 
really ready for 
something different' 

- SIQIN GERILE - 



see the panorama of their favorite 
pop stars. The three-hour awards 
ceremony — hosted by Hong Kong 
Channel V's witty VJ David Wu— 
was attended by more than 2,000 
people, with performances by 
Andy Lau, Faye Wong, Jacky Che- 
ung, Wu Bai & China Blue, Leon 
Lai, Kelly Chan, Karen Mok, and 
Mavis Fan. 

The event marked the third 
straight year the Hong Kong- 
based music channel has held its 
annual awards ceremony in China 
and the first time Channel V 
worked with China Central TV 
(CCTV), the country's national net- 
work. Hong Kong-based Channel V 
broadcast the awards show global- 
ly Jan. 20, while in mainland China, 
CCTV was scheduled to air the 
show in prime time during the Chi- 
nese New Year holidays, which 
started Jan. 24. 

"With the support of China's 
national broadcaster, the Channel V 
Chinese Music Awards has become 
the most influential Chinese music 
awards to date," said James Mur- 
doch, executive VP of News Corp. 
and chairman/CEO of Star TV, 
which owns Channel V. Murdoch 
called the awards "an ideal oppor- 
tunity to bring together the differ- 
ent sectors of the music industry, as 
well as talent from mainland China, 
Hong Kong, and Taiwan regions for 
an exchange of creative ideas." 
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FOR WEEK ENDING JANUARY 21, 2001 



Would The Least Cliched 
Music Video Please Stand Up? 



Music video cliches: 

When you have a job that entails 
watching hundreds of music 
videos a year (and this columnist 
watches every single video she 
gets), you can't help but notice a 
few things. A disturbing trend is 
the saturation of video cliches spe- 
cific to certain genres of music. 

These cliches are so predictable 
that even before a new video is 
seen, it's often easy to predict 
what will be in the clip, based on 
the type of music the artist per- 
fc inns. 

We decided to list the stereo- 
types that are the most annoying 
and the least imaginative — cliches 
that too many artists and music 
video makers lazily use as a 
crutch. 

We won't name the _ 
artists and directors 
who are guilty of per- 
petuating these 
cliches — chances are 
you already know 
who they are. Howev- 
er, we'll single out 
artists whose videos 
consistently rise 
above the pack to be 
among the most inno- 
vative in contempo- 
rary music. Maybe 
the people who make 
the cliched videos can 
learn something from 
the innovators. 




by Carta 
Hay 



RAP/HIP-HOP AND R&B 

Rap/hip-hop unquestionably has 
the most female-degrading and 
crime-glorifying clips currently 
being made for TV. Many of these 
cliched rap/hip-hop videos perpet- 
uate negative stereotypes by 
depicting African- Americas as sex- 
crazy hustlers and criminals. 
Enough already. The next time 
you hear rappers who make these 
types of videos complain about 
racism, ask them how they portray 
their own people in their videos. 

Overused rap/hip-hop cliches 
include scantily clad, often head 
less women who are only there as 
sex objects to shake their body 
parts or hang all over the men; the 
vulgar display of wealth, such as 
showing off gold objects and luxu- 
ry cars; the house party or street 
party with people throwing their 
hands in the air; and a ghetto set- 
ting, which looks ridiculous when 
the artist really isn't that poor. 

R&B videos often suffer from 
the same cliches as rap/hip-hop 
videos, but they tend to be less 
about ghetto and hustler stereo- 
types and more about love dramas 
in an upscale setting. 

Rap/hip-hop or R&B artists 
who don't make cliched videos: 
Busta Rhymes, Lauryn Hill, 
Beastie Boys, Erykah Badu, 
Missy "Misdemeanor" Elliott, 
the Roots, Black Eyed Peas, and 



D'Angelo. 

POP/AC 

The pop artists who tend to use 
the most video cliches are those 
with a young audience. The most 
overused video cliche is the small 
army of backup dancers with slick 
choreography in a high-tech set- 
ting. 

Pop or AC artists who don't 
make cliched videos: Madonna, 
Alanis Morissette, Macy Gray, 
"Weird Al" Yankovic, and 
Jamiroquai. 

ROCK 

Live-performance footage is a 
standard in many rock videos, but 
what's become cliched about so 
many recent rock clips are the shaky 
camera technique and 
the dark, urban/indus- 
trial setting. 

Rock artists who 
don't make cliched 
videos: Bjork, Radio- 
head, Foo Fighters, 
Beck, David Bowie, 
Garbage, Red Hot 
Chili Peppers, and 
Nine Inch Nails. 

COUNTRY/CONTEMPO- 
RARY CHRISTIAN 

Country music and 
contemporary Christ- 
ian videos usually 
have budgets that are 
fraction of what rock, 
pop, and R&B/hip-hop videos typ- 
ically cast. Therefore, most videos 
for country and contemporary 
artists tend to keep it simple. This 
simplicity means too many unre- 
markable performance videos and 
overly sentimental videos. 

Country or contemporary Chris- 
tian music artists who don't make 
cliched videos: Dixie Chicks, 
Garth Brooks, Jo Dee Messina, 
dc Talk, and Shania Twain. 

DANCE7 ELECTRONIC* 

One dance video cliche we'd like 
to see go away is tacky production 
that looks like it would've been 
popular 10 years ago. But that's 
the exception, because dance/elec- 
tronica artists put out some of 
today's most innovative videos. 
And most of them don't have a 
predictable dance-club setting. 

Dance/electronica artists who 
don't make cliched videos: Moby, 
the Chemical Brothers, Aphex 
Twin, and the Crystal Method. 

MTV EUROPE NEWS 

MTV Europe president/CEO 
Brent Hansen has announced 
that the network will increase its 
live music programming by about 
10% for each of its regions (Bill- 
boardBulletin, Jan. 24). In addi- 
tion, this year's MTV Europe 
Music Awards will be held Nov. 8 
at the Eesthalle in Frankfurt. 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 




Continuous Programming 
1235 W. Street. NE 
Washington. D C. 20018 

1 Mystikal. Danger (Been So Long] 

2 Ludacris, Southern Hospitality 

3 112, It's Over Now 

4 Master P, Bout Dal 

5 Ja Rule. Put It On Me 

6 Cash Money Mi II Ion* ret, ::i .:. 

7 U Bow Wow. Be* Wo* (That's My Name) 

8 Snoop Doft. Siwop Dogg 

9 Shaggy, ItYvasrVt Me 

10 Jay-ZT Change The Game 

11 Tamia, Stranger In My House 

12 Jill Scott. A Long Walk 

13 Cart Thomas, Emotional 

14 Jahekn, CouW It Be 

15 Musiq, Just Friends (Sunny 1 

16 Joe, Stutter 

17 Destiny i Child. Inlependenl YVomen Part 1 

18 Dave HcHister, One Woman Man 
e, Promise 
MJG, Pimp Hard 

21 Cuban Link, m Telling I ir, 

22 Bilal, Scot Sista 

23 Xzibit. X 

24 Jennifer Lopez, Low Don't Cos! A Tt--ng 

25 Mr. C The Slide Man, Cha-Cha Slide 

26 Tank. Maybe I Deserve 

27 Erykah Badu. Didn't Cha Know 

28 Wu-Tang Clan, Gravel Pit 

29 M.O.P., Ante Up 

30 UT Zane, None Tonight 



33 OutKast, Ms Jackson 

34 Memphis Bleek, ■. t"h,il Y.ii,. ::< ,i . 

35 KoHe* Brown, After Parly 

36 Prodigy CM Mobb Deep . Y.B E 

37 WTntne, Houston I George Michael. 1 1 M 

38 Iconz, Get CftmkedUp 

39 Jay-Z. I Jls! Wanna 1m U I Give It 2 Mel 

40 Scarf ace, Look Me In My Eyes 

41 Capon*- N-rtoreaea. Yall Den t Wanna 

42 ft. Kelly, I Wish 

43 Transitions, Ghetto Laws 

44 Common, Geto Heaven Part Two 

45 Changing Faces, Ladies Man 

46 Black Eyed Peas Feat., Request Line 

47 RPM 2000. Yo Love 

48 Sunday, I Know 

49 Shade Sheist. Where I Wanna Be 

50 Querns Bridge Finest . Da Bndge 2001 

m NEW ONS — 

Monica. Just Another Girt 
Tela. Bye Bye Haters 
Chanting Faces, Ladies Man 
Lucy Pearl, You 



arao 



Continuous programming 
2806 Opryland Dr.. 
Nashville, TN 37214 

1 Alan Jackson, Www. Memory 

2 Diamond Rio, Oat More Day 

3 Dixie Chicks, Without You 

4 Jessica Andrews, Who I Am 

5 Jamie O'Neal, There hi No Arizona 

6 Jo Dee Messina, Bum 

7 Lee Ann Womack, Ashes By Now 

8 Sara Evans, Born To Fly 

9 Patty Loveless, The last Thing On U. Mind 

10 Keith Urban, bu\ Tcr The Grace Of God 

11 Rascal Flam, ihis Everyday Love 

12 D>i(K Ibakam. What Do feu foow About Um 

1 3 Kenny Chesney, Don't Happen Twke 1 

14 Toby Keith. You Shouldn't Kiss Me 

1 5 Carry! Wortey. A Good Day To Ron 

16 Terri Clark, A Little Gasoline 

17 Travis Tritt. H's A Great Day To Be Alive * 

18 Billy Gilman, Oklahoma ' 

19 Gary Allan, RW Where I Need To Be ' 

20 Cledui T Judd. Hew Do You Milk A Cow * 

21 Carolyn Dawn Johnson , Georgia * 

22 Trent Summar, It Never Rains... * 

23 Nickel Creek. Whet Tcu Come Back Down * 

24 Chris Cagle, My Love Goes On ft On 

25 Sony Bottom Soys, Mm d Cmwt Scire* ■ 

26 Sredasy, ucky i You tfonglit I'm Just Mej 

27 George Strait. Donl Make Me Come Over. . 

28 Jolie ft The Wanted. Boom 

29 Clay Davidson. Sometimes * 

30 Steve Holy, the Hunger 

31 Collin Rave, She's AlTThat 

32 Bryan White, How Long 

33 The Wilkinsons. 1999 

34 The Kinteys, I'm In 

35 Mindy McCready, Scream 

36 Aaron Tippin, Bwiple I 'ke U-i 

37 Trick Pony. Pour Me 

38 Tammy Cochran, So What 

39 Montgomery Gentry, All Night Long 

40 Alison Krauss. Maybe 



43 Alabama. When It All Goes South 

44 Marshall Dyflon, Live It Up 

45 Tim Rush low. She Messes Him 

46 Mark Wilts, I Want To Know 

47 Clay Davidson, I Can't Lie To Me 

48 Kenny Chesney, I Lost It 

49 Faith HID, The Way You love Me 

50 Reba McEntire. I'll Be 

* Indicates Hot Shots 



Silly Ray Cyrus, Bum Down The Trailer Park 
Meredith Edwards, A Rose Is A Rose 
Terri Clark. No Fear 



m 



1 Jennifer Lopei, l ove Donl Cost A Thing 

2 Snoop Doeg. irwof: EJ(;ee 

3 Ricky Marttr WDirrsnw kmtttiMxaj, Wants.. 

4 Shaggy, I Wasn't Me 

5 Crazy Town, Butterfly 

6 Madonna. Donl Tell Me 

7 Dream, He Loves U Not 

8 Ja Rule. Put It On Me 

9 Destiny's Child. Ir .>;*•'>;!-■ ' W, i r! 

10 Mya, Tree 

1 1 OutKast. Ms Jackson 

12 3LW. No More 

13 112. It's Over Now 

14 Backstreet Boys. The Call 

15 Xzibit, X 

16 U2, Beautiful Day 

17 Mystikal, Dagger ilievn So Long; 

18 Jay-Z. Chanee The Game 

19 Al The Orive In, One Armed Scissor 

20 Lenny Kravitz, Again 

21 Unkin Park. One Step Closer 

22 Eminem. Stan 

23 Pink, You Make Me Sick 

24 Britney Spears, Stronger 

25 BBMak. Still On Your Side 

26 Ludacris. Southern Hospitality 

27 Dido, Thank You 

28 Fuel, Hemorrhage (In My Hands) 

29 Lil Bow Wow, Bow Wow (That's My Name] 

30 R. Kelly, I Wish 

31 Jay-Z, I Just Wanna Love U 

32 Everclear, Am Radio 

33 CoMplay, Yellow 

34 O-Town. Liquid Dreams 

35 Lucy Peart, You 

36 K-CiftJoJo. Crazy 

37 David Gray. Babylon 

38 The Offspring, OfiRinal Prankster 

39 Moby, South Side 

40 Aaron Lewis Of Staind. Outside 

41 Nelly. E l 

42 Wu-Tang Clan. Gravel Pit 

43 'N Sync, This I Promise You A Amar 



46 Lifehouse. Haigng Ety A Moment 

47 98 Degrees, My Everything 

48 Common, Geto Heaven Part Two 

49 Evan ft Jaron. Crajy For Th<S Girl 

50 The The Com, Breathless 

** Indicates MTV Exclusive 
— NEW ONS 

Black Eyed Peas. Request Line 
Limp Bizkrt. My Way 
Monica, Just Another Girl 
■lagged Edge, Promise 
Ludacris, Southern Hospitality 
Disturbed. Vow.es 
Pro, Candles 
Fuel, Innocent 



Continuous programming 
1515 BroaAray. NY, NY* 10036 

1 Lenny Kravitz, Again 

2 U2, Beautiful Day 

3 Madonna, Don't Tell Me 

4 Matchbox Twenty. 1 You're Gone 

5 Destiny's Child, 'ncecfodetit Wcrwi • 

6 Jennrfef Lopez, Love Don! Cost A Thing 

7 Sade, By Your 5«Je 

8 The The Cons, Breathless 

9 Creed. With Arms W»3e Open 

10 Bon ML Thank You For | avmg Me 

1 1 Vertical Horizon, Vr... te A •: 

12 David Gray. Babylon 

1 3 Everclear. Am Radio 

14 Dido, Thank You 

15 3 Doors Down. Kryptonite 

16 Evan ft Jaron, Crazy For This Girl 

1 7 Barenaked Ladies. Pinch Me 

18 Lifehouse. H.irigmg By A Moment 

19 Jill Scott. A 1 ong Walk 

20 Fuel. Hemorrtiage {In My Hands) 

21 AkIt. M*rnn WCrestmi Aealwi. PWw1» rure. 

22 Moby, South Side 

23 "N Sync. This I Premise You 

24 Seal, This Could Be Heaven 

25 Faith HfJI, The Way You Love Me 

26 Foo Fighters, Learn To Fly 

27 Uncle Kracker, c c-IIqw Me 

28 R. Kelry. I Wish 

29 Rod Stewart, I Can't Deny It 

30 Nelly Furtado, I'm I «ke A Bird 

3 1 6.B. Kr% t Enc Claptas. rare Ann It* «.rg 

32 Red Hot Chili Peppers. Others.de 

33 Moby. Natural Blues 

34 Dexter Freebish. Leaving Town 

35 Sting Feat. Cheb Mami. Desert Rose 

36 The Black Crowes, Hard To Handle 

37 Go-Go's. Our bps Am Sea¥rt 

38 Tom Petty. ■.-,„ I - iow h w 11 Feels 

39 Oate Ctwks, Ready To Run 

40 Sisoo. Thong Song 

41 Shelby Lynne. Gotta Get Back 

42 Lucy Pearl, Dance Tonight 

43 P.J. Harvey, Good Fortune 

44 Red Hot Ch " 

45 Bon Jovi, I 

46 Ricky Martin, She Bangs 

47 Tal Sachman, She's So High 

48 Enrique Igteslas, Baiiamos 



^ NEW ONS 

Barenaked Ladies, Too Little Too Late 
Josh Joptin Group. Camera One 
Semrsonic, Chemistry 
Shaggy, it Wasn't Me 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING FEBRUARY 3. 2001. 




Continuous programming 
1111 Stewart Ave. 
Bethpage, NY 11714 

Fuel, Innocent (NEW) 

Mya. Free (NEW) 

Ja Rule. Put It On Me (NEW) 

Black Eyed Peas, Request Erne 

Aaron Lewis W/Fred Durst, Outside 

Limp Blitut, Rollin' 

Jennifer Lopei, Love Donl Cost A Thing 

OutKast, Ms. Jackson 

Madonna. Don't Tell Me 

Eminem Feat. Dido. Stan 

Destiny's Child. Independent Women Part I 

Shaggy, It Wasn't Me 

Unkin Park. One Step Closer 

Moby Feat. Gwen Stefanl, South Side 

Pink, You Make Me SKk 

Coldpiay, Yellow 

David Gray, Babylon 

God smack. Awake 

Mystikal, Danger (Been So Long) 

Crazy Town. Butterfly 



Continuous programming 
3800 W. Alameda Ave. 
Burba nk, CA 91505 

3LW, No More (Baby I'ma Do Right) 
Aaron Carter, I hats How I Beat Shaq 
A'Teens, Bouncing Off The Ceiling 
Backstreet Boys, S'upe Of My Heart 
BBMak, Still On Your Side 
Britney Spears, Stronger 
Christina Agulkra, Come On Over Baby 
Evan And Jaron. Crazy For Thrs Girl 
'N Sync, This I Promise You 
Plus One, Las! Flight Out 



Continuous programming 
1515 Broadway 
New York. NY 10036 

NEW 

Marilyn Manson, Fight Song 
Incubus, Drive 
Joe, Stutter (Remix) 
Radiohead, ktioteque 
Memphis Bkek, Is That Your Chick 
Ludacris. Southern Hospitality 




Continuous programming 
299 Queen St West 
Toronto, Ontario M5V2Z5 

Dido, Thank You (NEW) 

ftcty Ban* WtasSN Ajukn, Jtrxfly Va>». IhfW) 

Prazzak, Be As (NEW) 

Staggered Crossing, Further Agam (NEW) 

Black Eyed Peas, Request Line (NEW) 

Run-D.M.C. Rock Show (NEW) 

Backstreet Boys, Tne Call 

Britney Spears, Stranger 

Eminem Feat Dido, Stan 

Jay-Z, l Just Wanna Love U 

Nelly Furtado, I'm Like A Bird 

'N Sync, This I Promise You 

OutKast, Ms Jackson 

Baby Blue Soundcrew, Mmx-y Jane 

R. Kelly. I Wrsh 

Shaggy, It Wasn't Me 

Our Lady Peace, in Repair 

Jennifer Lopez. Love Don't Cost A Thing 

The Offspring, Original Prankster 

Soul Decision, Gravity 



EUROPE | 

Continuous programming 
Hawley Crescent 
London NW18TT 

Eminem Feat. Dido, Stan 

St. Germain, Sure Thing 

Craig David, Walking Away 

Jennifer Lopez, Love Don't Cost A Thing 

Madonna. Ccn'; "ell Me 

All Saints, All Hooked Up 

Destiny's Chid, Independent women Pari I 

Robbie Williams. Supreme 

Die Fantastischen Vier. S.e 1st Weg 

Red Hot Chili Peppers, Road Tnppm' 

Sonne Manheirm, Dien Gluck Leigh!... 

The Offspring, Onginal Prankster 

OutKast, Ms Jackson 

Demon Vs. Hearttreaker. You Are My High 

Dido, Hem With Me 

Anastacia, Not That Kind 

Limp Buklt, RolluV 

Britney Spears, Stronger 

Backstreet Boys, The Call 

Moby, Find My Baby 



jbV 

Three hours weekly 
216 W Onto 
Chicago. IL 60610 



Green Day. Warning 
They Might Be Giants, Boss Of Me 
Badly Drawn Boy, Disillusion 
Radiohead. Idic'eqi •- 
Disturbed. Voces 

Everclear, When It All Goes Wrong Again 
Matthew Good Band. Hello Time Bomb 
Lifehouse, Hanging By A Moment 
J Mascis t The Fog, Where'd You Go 
A Perfect Circle, 3 Libras 
Crazy Town. Butterfly 
Coldpiay. Yellow 



Pre Pain, Substance 

Nelry Furtado, S**t On The Radio 

Factory 81, Nanu 



College 
r Television 
Network 



24 hours daily 
32 E 57th Street 
New York. NY 10022 

112, It's Over Now 

Aaron Lewis W/Tred Durst, Outside 

Badry Drawn Boy, Disillusion 

Coldpiay. Yellow 

Crazy Town, Butterfly 

Dido, Thank Vou 

Fuel, Innocent 

Jilt Scott. A Long Walk 

They Might Be Giants, Boss Of Me 

Whitney Houston, II I Told You That 

Backstreet Boys, Shape Of My Heart 

Boyz II Men, Thank You In Advance 

Faith HiH W/Tim McGraw, Let's Make Love 

'N Sync. This I Promise You 

The Coots. Breathless 



RAGE 

IV FOR U-aOl THEM "?8 



172 hour weekly 
46 Grfford St 
Brockton. MA 02401 

|Hed]Planet Earth, bartender 

Everclear, AM P. ado 

Crazy Town, Butterfly 

Badry Drawn Boy, Another Pearl 

Coldpiay. Yellow 

Lenny Kravitz, Black Velveteen 

Jurassic 5. W.O.E. Is Me 

A Perfect Circle, 3 Libras 

Fatboy SUm. Bird Of Prey 
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Vertical Horizon, Sister Hazel, 
Ekoostic Hookah, Agents Of Good 
Roots, Fighting Gravity, and many 
others are finding college campus- 
es to be fertile grounds for build- 
ing fan bases. 

At the same time, organized 
packages targeting college stu- 
dents, such as the MTV Campus 
Invasion and Yahoo! Outloud 
tours, have found success in mar- 
kets featuring one or more col- 
leges or universities. 

"The college market is probably 
the most tastemaker-oriented 
market there is," says Dave Frey 
of Silent Partner Management, 
producer of the Yahoo! Outloud 
tours. "They're very active, and 
they're liberal. It's a market 
everybody wants." 

Many acts tend to agree. "The 
whole college scene is where we've 
come from," says Pat McGee of 
Giant act Pat McGee Band. "Now 
the parents of the college kids are 
listening to our records." 

WIRED AND LOUD 

This year's 20-city Yahoo! Out- 
loud tour featuring Weezer and 
the Get Up Kids is set to begin 
Feb. 21 in Austin, Texas, home of 
the University of Texas. Yahoo! 
Outloud, which bowed last year 
with Smash mouth and [now dis- 
banded] Luscious Jackson, has 
found success in marrying bands 
with the online community in a 
unique environment. 

"When you look at who spends 
the most time online, it's college 
students, the most wired demo 
there is," says Tiffany Hein, event 
brand manager for Yahoo! and cre- 
ator of the Outloud concept. "We 
wanted to extend our brand 
beyond just search-and-E-mail to 
build up the right side of our brain 
and brand and say we're about 
entertainment, too. And we found 
the best way to reach an elusive 
target is through music." 

While college students may be 
online and into music, they're also 
on a notoriously tight budget, a 
situation Yahoo! addressed with a 
$15-per-ticket online presale. The 
program was highly successful, 
moving some 80,000 tickets and 
selling out more than 00%' of avail- 
able capacities without spending 
any money on traditional offline 
promotion. At press time, 15 of the 
tour's 20 dates were sold out. 

Hein says the effectiveness of 
the Yahoo! banner advertising for 
Outloud has made the industry 
take notice. "It's one thing to 
deliver a message to the college 
audience, but it's another to acti- 
vate them and drive commerce," 
she says. "This was a test to prove 
that effectively placed media can 
reach this demo online." 

Yahoo!'s approach was innova- 
tive and bold, says Frey "I have to 
give props to Yahoo! for having 
the guts to market their brand in 
new and unproven ways. Nobody 
has taken a tour and put tickets on 
sale 10 weeks out, strictly on the 
Internet. Yahoo! steered a lot of 
eyeballs in one direction — you 
could tell by the action." 

The cooperation of Creative 
Artists Agency and Ticketmaster 
helped keep ticket prices low, says 



Frey. "Ticketmaster really came 
to the table with a deal to make 
this possible," he says. "A lot of 
people had a lot to do with this, 
from band to brand, agency, and 
bonded ticket supplier." 

BIG BAND ON CAMPUS 

EastCoast Entertainment, a 
booking agency based in Rich- 
mond, Va., specializes in bringing 
acts to college campuses, and the 
agency has seen several acts take 
success at that level onto the 
national scene. "A lot of acts get 
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their start at the college level," 
says EastCoast president Lee 
Moore. "Bands like Dave 
Matthews Band and Hootie used 
to work with us playing that I col- 
lege] circuit, and now r they've 
moved on to much larger venues." 

One band that continues to 
make use of the college market as 
a springboard to the big leagues is 
Pat McGee Band. A huge draw' on 
the East Coast college circuit, the 
band has graduated to such ven- 
ues as New York's Irving Plaza as 
a headline! - and plays 250 or more 
dates a year, hitting some markets 
three and four times annually. 
Based solely on this type of road 
work. Pat McGee Band had sold 
some 100.000 records before sign- 
ing with Giant. 

"We looked at what Pat had 
accomplished on his own, before he 
signed to a label, as creating a 
solid foundation for a career," says 
Giant GM Larry Jacobsen. "This 



BY RAY WADDELL 

NASHVILLE— The ranks of 
the independent promoters 
have taken another hit as long- 
time Phoenix impresario Danny 
Zelisko's Evening Star Produc- 
tions falls into the SFX fold. 

The Evening Star acquisition is 
noteworthy because it is the first 
U.S.-promoter acquisition by SFX 
since the latter was acquired by 
Clear Channel last year. Under the 
helm of Robert Sillerman, SFX spent 
about $2 billion buying promoters 
and other entertainment properties 
before Sillerman sold the company to 
Clear Channel for about $4 billion. 

Evening Star, a promoter of note 
in Nevada, Arizona, and New Mexico 
for some 25 years, was acquired by 
SFX for an undisclosed sum (Bill 
boardBuUeUn, Jan. 23). Zelisko, 
VP/talent buyer Terry Burke, and 
the rest of the Evening Star staff will 
continue to operate out of Phoenix, 
now under the SFX banner. 

Despite the rampant consolida- 
tion that hit the industry in the late 
1990s, Evening Star survived and 
often thrived in a tough environ- 
ment. Zelisko was an often outspo- 
ken opponent of the SFX system, 



was the type of foundation that 
most new acts look to the label as 
instrumental in creating. Often the 
label signs an act with little or no 
history, helps them get a booking 
agent, puts them on the road, 
gives them tour support, and then 
adds micro-marketing. Pat already 
had a massive following, so our 
objective is to take him to the next 
level." 

McGee saw the potential of the 
college market while he w r as still a 
student at Longwood College in 
Farmville, Va. "I learned a solo 
acoustic guy can play every week 
at the same place, and it's easy to 
get a quick following," he says. "I 
took that mentality to college 
towns all around Virginia, playing 
frat parties, cookouts, all solo 
acoustic." 

Pat McGee Band was formed 
about five years ago in Richmond 
when McGee started showing up 
at gigs with an increasing number 
of musicians. Frat parties were a 
staple booking in the early going. 
"Yes, you have to worry about 
things like beer poured in your 
gear, but they paid well in the day, 
and they still do," says McGee. He 
adds that the band has grown to 
where fees and production needs 
have exceeded frat house capabil- 
ities. 

"The thing about the college 
scene is it's total word-of-mouth, 
and with the Internet, they're so 
connected," says McGee. 

Pat McGee Band manager Jay 
Wilson of SFX Management 
refers to this scene as the "coconut 
telegraph" for students. "That's 
what ends up helping the word 
spread," Wilson says. "If you 
become hip on the campuses, you 
have thousands of built-in fans." 
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particularly its practice of luring 
top acts with what some would 
consider outlandish guarantees for 
national tour promoter deals. 

"This wasn't a matter of, 'If you 
can't beat 'em, join 'em,' " Zelisko 
says. "I was surviving and doing 
well. Now I have the opportunity 
to do even better." 

For SFX, the Evening Star acqui- 
sition helps complete the regional 
puzzle in the Southwestern U.S. 
While Evening Star does not have 
the real-estate component that mast 
of the early SFX acquisitions offered, 
the expertise, reputation, and rela- 
tionships of Zelisko and his staff are 



Such fans make for an effective 
street team the label can put to 
work. "We try' to grab people that 
are passionate about Pat and put 
them on a team, providing them 
with materials they can utilize to 
spread the word," says Jacobsen. 
"One thing about this particular 
audience is they thrive on intro- 
ducing friends to new music. Pat 
has a very active word-of-mouth 
following, and we react to that by- 
giving [the street team] various 
materials, such as stickers, coast- 
ers, or our V-flash CDs." 

The V-flash CDs are enhanced 
CDs that, once downloaded, give 
online pop-up messages providing 
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up-to-date information on Pat 
McGee Band. It's a marketing con- 
cept that capitalizes both on grass- 
roots marketing and the kids' 
wired nature. "There's no question 
it's a great fit," says Jacobsen. 

BEYOND THE IVY 

Once an act is established in a 
college market, it can step off cam- 
pus and play local venues that 
draw non-students, as well. 

"For example, in Nashville you 
play Vanderbilt until you can play 
[local clubs] the Exit/In or 328 
Performance Hall," McGee says. 
"There are a lot of fans that don't 



valuable, accoixling to SFX Music 
Group co-CEO Rodney Eckennan. 

"Not only does Danny's compa- 
ny bring a lot of business to the 
table, they also significantly 
enhance our existing businesses in 
these markets." says Eckerman. 
"Danny has expertise, business 
relationships, venue relationships, 
and he brings tremendous passion 
to the business." 

A changed touring environment 
made the move easier, Zelisko says, 
adding that negotiations took a year 
to complete. "Things changed," he 
says. "And for me to go into anoth- 
er year feeling like I'm butting my 
head against the wall wishing things 
were the way they used to be would 
not have been healthy. Quality of life 
is very important to me at this stage 
of the game." 

Moving to the SFX camp will 
allow Zelisko to renew relation- 
ships with some artists. "SFX has 
done so well with their touring 
division that so many groups I used 
to work with over the years have 
been going with them," he says. 
"This will give me the opportunity 
to work with these acts again." 

(Continued on page 1IX)> 



want to go to a frat house, and you 
don't want to alienate anybody." 

Bands can quickly become 
savvy enough to make the club 
gigs pay through ancillary rev- 
enues. "These bands have figured 
out how to do door deals and make 
some money off merchandise and 
their own recorded product," says 
EastCoast's Moore. 

A big following in a college mar- 
ket also helps a band break new 
territory, he says. "If you can get 
into the light college markets, it 
pays for you to be on the road, and 
pays well," says McGee. "That 
way you can afford to play for $200 
in a new market vou want to 
build." 

That's exactly what Wilson and 
Rob Prinz, McGee's agent at AGI, 
are trying to do with the band. 
"We know that Chicago to Boston 
down to Atlanta is a stronghold, so 
what we're trying to do is spread 
the word into other geographic 
areas of the country, basically fill- 
ing in the holes where he's not as 
strong," says Wilson. "That would 
be a few parts of the South, a few 
parts of the Midwest, and certain- 
ly in Texas, the Rockies, and the 
West Coast." 

Another plus from building on 
the college level is that many stu- 
dents live far away from the uni- 
versity, so when they return home, 
they pack their band affinity with 
them. "College kids go home and, 
especially at the high-dollar, exclu- 
sive universities, they're from all 
over the country," says McGee. 
"The West Coast is one market 
where we haven't done a college 
play, and when we played L.A.. 
half the room was Cornell kids." 
(Cornell is in Ithaca, N.Y.) 

McGee says roots rock probably 
works best with the college crowd, 
adding that the scene has changed 
over the years. "When I was 
growing up, I always heard 
R.E.M. referred to as 'college 
rock.' Back then college rock was 
very alternative and now . . . col- 
lege rock is more like the main- 
stream." 

Giant thinks McGee is more 
than ready for mainstream suc- 
cess. "The truth of the matter is, 
the jury's already come back on 
Pat McGee, and he's been found to 
be a hit," says Jacobsen. "The fans 
have already decided the Pat 
McGee Band is a band they want 
to see and buy their records, and 
they decided this before Giant 
ever came on board." 

Moore believes sooner or later 
an act will break big out of the col- 
lege market without the help of a 
major label. "Some of these acts 
build mailing lists and start their 
own little businesses and become 
self-sustaining until a record com- 
pany comes along and moves them 
to the next level," he says. "With 
the way the electronic music busi- 
ness is developing, it's going to be 
very interesting. There are a lot of 
acts on the college circuit that are 
as good or better than acts getting 
signed, and I wouldn't be the only 
person in the country to wonder 
whether or not one of these acts 
might choose to self-promote all 
the way up the ladder." 
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POPS' TRUMPET PROGENY 

(Continued from page 3) 

2000, to Aug. 4, 2001, with numer- 
ous concerts, broadcasts, publica- 
tions, and new and reissued 
recordings. Marsalis, critic/biogra- 
pher Gary Giddins, and many oth- 
ers extol Armstrong's peerless 
influence in "Jazz," and Burns him- 
self holds that the great trumpeter 
"is to music in the 20th century 
what Einstein is to physics and the 
Wright Brothers are to travel." 

The Armstrong lineage may 
have wavered in his native city 
from time to time, but the past 
century's latter decades saw his 
spirit return to the fore. "It's very 
hard to pick up the trumpet in 
New Orleans and not be affected 
by Louis," says trumpeter/com- 
poser and New Orleans native 
Terence Blanchard. Beyond Arm- 
strong's oft-imitated vocal 
stylings, it is the distinct rhythm 
and tone of his horn playing that 
has "left a clear mark on the city," 
he adds. "When I listen to the 
young guys today, I still hear the 
effects of Louis Armstrong." 

Clyde Kerr Jr., head of the jazz 
department at the New Orleans 
Center for the Creative Arts 
(NOCCA) and a trumpeter him- 
self, points out that the trumpet is 
the most obvious instrument for 
local kids, who hear the tradition- 
al brass bands parading on their 
streets weekly. "In the brass-band 



tradition, the trumpet carries the 
melody because it's the instrument 
that projects more than the oth- 
ers," he explains. After the trum- 
pet and the drum (which plays 
that distinctive New Orleans syn- 
copated beat), Kerr says, "every- 
thing else is the rice that goes with 
the beans, the rice that goes with 
the gumbo." 

Not long ago, the brass bands 
and traditional jazz of New 
Orleans were in danger of fading 
away. "During the 1960s and early 
'70s," Kerr recalls, "there was a lull 
because once the Beatles came out, 
everything was about the guitar 
and the bass." The late '70s and 
early '80s saw a resurgence of tra- 
ditional brass music, brought on by 
several developments. 

First, sage jazzman Danny 
Barker (1909-94)— who played gui- 
tar and banjo with the likes of 
Armstrong, Cab Calloway, Red 
Allen, and Bunk Johnson — came 
home to New Orleans in the mid- 
'60s. Seeing his music fading away, 
he worked wonders as an archivist, 
author, and teacher of the tradition 
to local kids. 

In 1974, NOCCA, a part-time 
arts high school, was founded with 
the help of Ellis Marsalis, pianist, 
teacher, and patriarch of the 
famous Marsalis jazz clan. Com- 
munity radio WWOZ was estab- 
lished in 1980, and ever since, the 
city's home-grown sounds have 
never left the airwaves. And with 
the new esteem of traditional brass 
music, such acts as the Dirty 
Dozen and Rebirth brass bands 
gained recording contracts and 
national renown. 

In New Orleans today, visitors 
can hear trumpet players leading 
dozens of brass bands. The more- 
established older brothers of the 
"resurgence generation" — Gregg 
Stafford and brothers Wendell and 
John Brunious — reign on the horn 
at the French Quarter's Preserva- 
tion Hall each week. Their peers, 
Jamil Sharif and Dwayne Burns, 




lead the shows a few blocks over at 
the Maison Bourbon. 

Looking ahead, we survey the 
talents of eight young trumpeters, 
all of whom grew up in New 
Orleans during the brass-band 
resurgence and who now lead 
their own groups. Each took a few 
moments from weekly gigs to dis- 
cuss their instrument, their town, 
and Armstrong — the man they all 
call Pops. 

The 38-year-old Blanchard first 
became known for collaborations 
with the legendary drummer/ 
bandleader Art Blakey, followed 
by a series of recordings co-led 
with saxophonist Donald Harri- 
son. He began scoring films for 
director Spike Lee and has since 
become one of the premier jazz- 
oriented film composers. Two of 
his latest efforts, "Caveman's 
Valentine" and "Original Sin," hit 
theaters in February. 

The latest fruit of Blanchard's 
Sony Classical solo recording deal is 
the septet album "Wandering 
Moon" and an upcoming tribute to 
songwriter Jimmy McHugh. Still a 
New Orleans resident, Blanchard 
and his wife and manager, Robin 
Burgess, have begun the "Jazz 
America" series, bringing interna- 
tional and national jazz artists to the 
Contemporary Art Center here. 



Blanchard is the only one of our 
group who did not grow up playing 
in traditional brass bands and wor- 
shiping Armstrong. "When I was 
in high school [at NOCCA], Clif- 
ford Brown and Miles Davis were 
it for me," he recalls. "My father 
would say, 'Man, I can't understand 
what those guys are playing, but 
Pops I can listen to.' Then [after 
attending Rutgers University], I 
started playing with Art Blakey — 
and Art would talk about Pops. 
He'd say, 'Man, Pops had a sound.' 
It made me go back and revisit 
that whole era." 

Blanchard was first drawn to 
his instrument by a New Orleans 
traditional jazz band that visit- 
ed his elementary school: "I 
remember that the only thing I 
heard was the trumpet." He says 
you can tell a New Orleans musi- 
cian by his rhythm. "When you 
listen to Nicholas Payton, Wyn- 
ton or Branford [Marsalis], or 
Donald Harrison, you pick up 
that rhythmic cadence, which is 
part of the foundation of their 
styles. That's how I'm still con- 
nected to the city." 

Four years ago, Payton, now 27, 
recorded a Grammy Award-win- 
ning Verve duet disc with veter- 
an trumpeter Doc Cheatham. Pay- 
ton's other Verve albums include 
"Gumbo Nouveau" and the 
upcoming "Dear Louis," an Arm- 
strong tribute set due out April 
24. Represented by the Princeton, 
N.J. -based Management Ark, 
Payton is on the road most of the 
year. When in New Orleans, he 
often plays at the Frenchmen 
Street club Snug Harbor. 

Payton was 4 years old when his 
father, Walter, a bass player, gave 
him a pocket trumpet. His dad 
played sousaphone with the Young 
Tuxedo Brass Band, and so his 
young son had his first gig with 
them. "I was 9," Payton recalls. 
"They let me play the whole pa- 
rade; I didn't know any tunes. 
They told me I sounded great — 



even though I'm sure 1 stunk. At 
the end of the gig, they all chipped 
in a few dollars and paid me. That 
made a big impression." 

Armstrong was part of the rea- 
son, Payton says, that he hit it off 
immediately with the late 
Cheatham, whu had known the 
great trumpeter in 1920s Chicago. 
"In the early days, Armstrong was 
one of t he guys who looked out for 
Doc Cheatham. So, Doc always felt 
an affinity for New Orleans musi- 
cians. We met when 1 was about 
16, and we were friends right off. 
The level of passion he played 
with, the hunger he had even in his 
90s— every night he picked up his 
horn — that's been a lesson to me." 

For the past decade, the 42-year- 
old Leroy Jones has toured and 
recorded with star singer/pianist 
Harry Connick Jr. His solo albums 
include an Armstrong tribute titled 
"Props For Pops" ('96, Columbia) 
and "City Of Sounds" (reissued in 
'99 by Louisiana Red Hot Records). 
When in town, the Leroy Jones 
Quintet can be seen Friday nights 
at Preservation Hall, Saturdays at 
Donna's Bar & Grill, and in fre- 
quent gigs at Storyville District. 
Jones represents himself for book- 
ing (504-236-3425). 

When Jones was 13, Barker 
nearly landed him a big gig. "On 
(Continued on next page) 




The High Hates Of Louis Sstchmo' Armstrong's Hundredth 



Louis Armstrong was bom Aug. 4, 1901, in 
New Orleans, although it was long thought that 
he came into the world July 4, 1900, as the great 
jazzman himself supposed. The confusion just 
means that we benefit from more than a year's 
worth of celebrations, with concerts, broad- 
casts, and new and reissued recordings. Some 
of the most notable items released for the Arm- 
strong centennial are highlighted below. 

"Ken Bums' Jazz: The Definitive Louis 
Armstrong" (Columbia/Legacy). Armstrong 
is the spiritual beacon in Ken Bums' 19-hour 
PBS documentary and home video release 
"Jazz," and among the various CDs released in 
conjunction with the film is this aptly titled set. 
There has never been a bet ter single-disc Aim- 
strong survey, as the tracks draw not only from 
OKeh and Columbia but Victor, Decca, and 
Verve. From such avant-garde masterpieces 
as 192S's "West End Blues" to the '67 pop hit 
"What A Wonderful World," many of the trum- 
pet and vocal touchstones are cogently pre- 
sented here at midprice. Not only a top five hit 
on Top Jazz Albums, this represents one of the 
rare posthumous Armstrong foravs onto The 
Billboard 200. 



"Louis Armstrong: The Complete Hot 
Five And Hot Seven Recordings" (Colum- 
bia/Legacy). One of Legacy's finest-ever proj- 
ects is this deluxe, definitive reissue of Arm- 
strong's epochal late-'20s 
small-band sides, which con- 
tain some of the 20th centu- 
ry's most influential and en- 
during music. No love or 
expertise was spared for this 
four-disc boxed set, with 
leading-edge remastering 
and objet d'art packaging 
that includes rarely seen vin- 
tage photos and extensive 
documentation. 

"Louis Armstrong: A 
100th Birthday Celebra- 
tion" (RCA Victor). Ami- 
strong's Victor recordings date from the early 
'30s and late '40s and thereby entail both inno- 
vation and retrospection, big-band numbers 
and smaller-scale settings. This two-disc set is 
a handy capsule of his sporadic but often 
inspired work for the label. The notes are dis- 
appointingly general (not really speaking to the 
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tracks at hand), yet Orrin Keepnews has done 
his usual quality job with the production. 

"Louis Armstrong: The Ultimate Collec- 
tion" (Verve). The title of this nicely packaged 
boxed set greatly over- 
states the case, but it does 
admirably cover the mate- 
rial in Universal's archive. 
The three discs center on 
Armstrong's '40s and '50s 
star tenure on Decca, but 
the set also ranges back to 
'20s tracks by the Fletcher 
Henderson Orchestra (with 
Armstrong as soloist) and 
forward to Satchmo's No. 1 
hit from 1964. "Hello, Dol- 
ly!" The sound is excellent, 
yet the notes are mediocre. 
And too bad there Isn't more of Armstrong's 
work with Ella Fitzgerald here, although those 
charming duets are available complete in a 
great Verve boxed set. 

"Masters Of American Music: Satchmo — 
Louis Armstrong" (Columbia Music Video 
DVD). Written and co-directed by Armstrong 



biographer Gary Giddins, this engaging 90- 
minute film from 1986 has been reissued on 
DVD Video to include such extra features as a 
Legacy discography and two bonus audio 
tracks (from the "Hot Fives And Hot Sevens" 
set). Among the excellent on-camera commen- 
tators are trumpeters Wynton Marsalis and the 
late Lester Bowie, as well as bandmate Zilner 
Rudolph and producer George Avakian. The 
rare footage includes Armstrong home movies 
and a live film from 1933 that showcases the 
artist wailing on "Dinah" with a virtuosic ener- 
gy that is jawwlropping. 

"Louis Armstrong In His Own Words" 
(Oxford University Press). It's not often real- 
ized, but Armstrong took a portable typewriter 
along on his endless road trips. Edited by 
Thomas Brothers, this selection surveys the 
artist's letters and autobiographical writings, 
ranging from recollections of his childhood in 
New Orleans' rough-and-tumble Storyville dis- 
trict to correspondence with his longtime man- 
ager, Joe Glaser. Armstrong's inimitable com- 
mentaries touch on such topics as race relations, 
his peers and younger musicians, and the effi- 
cacies of marijuana. bradley bambakgkk 
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Crescent City Retail Still Has A Horn Of Plenty 



POPS' TRUMPET PROGENY 

(Continued from preceding page) 

June 6, 1971, when Armstrong 
died, I almost — until they decided 
they wanted an older, more estab- 
lished musician — got to play his 
original cornet in the mock funeral 
held here," he says. The following 
year, Jones earned one of his First 
paying dates — in the Super Bowl 
halftime show. Billed as "little 
Louis Armstrong," he and a local 
brass band accompanied Carol 
Channing; they played, of course, 
Armstrong's chart-topping 
favorite, "Hello, Dolly!" 

As the first leader of Barker's 
seminal Fairview Baptist Band, 
Jones is seen as an elder statesman 
of the Crescent City's new trumpet 
generation. One of the hallmarks of 
a New Orleans jazz musician is that 
he can seamlessly fit in with a wide 
range of local bands; it's about shar- 
ing a mind-set, he explains. "Jazz is 
improvisation. So, if you get guys 
who have the same concept of how 
it should be played or treated, they 
sound like they've been playing 
together for years." 

The 36-year-old Kermit Ruffins 
and his Barbeque Swingers quin- 
tet are some of the most popular 
musicians in New Orleans. Their 
second album for Basin Street 
Records is the recent "Swing 
This!," a key local jazz hit (see 
story, this page). A follow-up is in 
the works for release around time 
of the New Orleans Jazz & Her- 
itage Festival, held in April. Man- 
aged and booked by RubyArts 
Entertainment, Ruffins and his 
band play several weekly gigs: 
Sundays at Joe's Cozy Corner, 
Wednesdays at Le Bon Temps 
Roule, Thursdays at Vaughan's 
Lounge, and, starting in February, 
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Saturdays at his brand-new club, 
Kermit Ruffins' Jazz & Blues Hall 
on St. Phillip street. 

When he was still in high school, 
Ruffins — with tuba player Philip 
Frazier — founded the Rebirth 
Brass Band, the act that helped 
switch the brass-band resurgence 
into full gear. "In Rebirth, we'd 
wear blue jeans, play Michael Jack- 
son and [other] pop tunes," Ruffins 
explains. "It got hip, and then 
every youngster started forming a 
brass band." 

Ruffins' trumpet-playing Uncle 
Percy had given the young musi- 
cian a mouthpiece that he buzzed 
on for a few years until, when he 



NEW ORLEANS— At the 
Louisiana Music Factory, "Mod- 
ern jazz doesn't sell as well as 
traditional New Orleans jazz," 
explains the local retailer's co- 
owner Jerry Brock, a low-key 
fount of musical knowledge who, 
among other things, is a co- 
founder of the Crescent City's 
WWOZ radio and a producer of 
such recordings as liWT's cross- 
generational Verve trumpet 
summit "Doc Cheatham & 
Nicholas Payton." 

Of the younger trumpet play- 
ers, says Brock. "Kermit Utiffins 
and James Andrews sell the 
most. We also sell a tremendous 
quality of Louis Armstrong — 
hundreds and hundreds every 
month. Probably CDs by Louis, 
Ella Fitzgerald, Miles Davis, and 
John Coltrane outsell all artists 
living today, including Wynton 
Marsalis and Nicholas Payton, 
who we do sell a bunch of." 

Ruffins also tops the list at the 
Virgin Megastorc here, according 
to Bert Cotton, the store's jazz 
buyer. He even reports nearly 



was 13 or so, his mom bought 
trumpets for both him and his 
brother. Ruffins first heard Arm- 
strong on WWOZ, and he fell 
instantly in love. Like his hero, 
Ruffins is approached by future 
trumpeters for advice. "I tell kids, 
'Try your very best to get your 
mom and dad to the pawn shop to 
get a trumpet.' And I tell them to 
get piano and trumpet lessons and 
to be real dedicated." But Ruffins 
advises that lessons aren't every- 
thing — "It's a spiritual thing first, 
then technical." 

James Andrews, 32, garnered 
attention in 1998 for being fea- 
tured in the documentary "Satch- 
mo Of The Ghetto," narrated by 
Quincy Jones for the WB Network. 
Produced by Allen Toussaint, the 
star-studded companion disc was 
issued by the NYNO label. 
Andrews, who manages and books 
himself (504-837-5955), hopes to 
release a new disc by this year's 
Jazz Fest. As a boy, Andrews was 
recruited by Barker into another 
of his bands, the Roots Of Jazz, 
starting on bass drum and moving 
to trumpet a few years later. 

The Andrews family tree is 
crowded with musicians. James' 
little brother, 15-year-old Troy 
"Trombone Shorty" Andrews (who 
plays trombone, trumpet, and 
tuba), just swung a big break when 
he was invited by Wynton Marsalis 
to take a solo trumpet turn for a 
Jazz at Lincoln Center tribute to 
Armstrong that was televised this 
fall on PBS. Jessie Hill, the broth- 
ers' late grandfather, was known 
as Poops and renowned for his 
1960 smash "Ooh-Poo-Pah-Doo," 
now a Crescent City standard. 

It was Poops who told the elder 
Andrews brother about Arm- 
strong. Always lighting up to talk 
about the original Satehmo, he 
says, "When I sec Louis on video, 
it's always fresh, always different 



double the sales for Ruffins' latest 
Basin Street Records CD, "Swing 
This!." over Payton's latest Verve 
solo set. "Nick <fl Night." 

One of Virgin's best-selling 
CDs — "not in just the jazz de- 
partment but our entire store," 
Cotton emphasizes — is the two- 




Songs Of New Orleans." Virgin 
purchases the two-disc set (on 
the Preservation Hall imprint) 
on consignment, a common 



every time I see it." Troy says that 
James, in turn, brought Armstrong 
records home for him when he was 
just 5 years old. His older brother 
then bought a trumpet for him 
when he was 10, "after 1 was just 
playing and playing his." 

Like other New Orleans musi- 
cians, even young Troy considers 
it his duty to help younger kids. "If 
they ask," he says, "I show them 
different tricks on my horn. 
Because when I get to be 45 or 80 
or 20 or whatever, maybe they can 
play with me in my band." 

Mervin "Kid Merv" Campbell, 
34, founded the Young Olympians 
Brass Band, which played tradi- 
tional music at jazz funerals and 
concerts by day and turned into 
the jazz- and funk-inflected Soul 
Rebels by night. He has recorded 
one solo disc, "Kid Merv & All 
That Jazz" (Dubat Music), and his 
All That Jazz band is seen regular- 
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practice with local issues. 

The admirable Preservation 
Hall numbers (2,600 sold so far 
this year) make sense, says Cot- 
ton: "Sales depend on gigs, and 
people are going to Preservation 
Hall every night." 

Vincent Fumar. jazz buyer for 
the Tower Records outlet a few 
doors down on Decatur Street, 
has similar sales reports: more 
and more Armstrong, nearly 
Mill copies id' Ruffins' "Swing 
This!" since its mid-'99 release, 
a nice total of Payton discs, and 
a smattering of other local 
trumpeters' CDs. with the num- 
ber rising with high-profile gigs. 
Tower's leading title (nearly 
23,000 sold since March '92) is 
another Preservation Hall CD: 
"Best Of Preservation Hall" 
('98, Columbia), featuring re- 
nowned trumpet- and clarinet- 
playing brothers Percy and 
Willie Humphrey. 

"It's our leading title," Fumar 
says, "our consistently best- 
selling — over Madonna, U2, 
everything." K.vrv rf.i ko.mii. 



ly here at Cafe Brasil. Campbell, 
who represents himself (504-259- 
2923), also gigs with the Treme 
Brass Band. 

At 12, Campbell joined Barker's 
Fairview Baptist band. He recalls, 
"Danny would say, 'If you want to 
emulate someone, let it be Louis 
Armstrong.' And he said, 'Always 
wear a smile; maybe joke around, 
show some life in you; nobody 
wants to pay money to see some- 
one dead onstage. But most of all, 
play that horn, be beautiful on that 
horn.' " The same year that he 
joined Barker's band, Campbell 
started playing with the Olympia 
Brass Band, co-led by Harold 
"Duke" Dejan. The saxophonist 
started calling Campbell "Rena" or 
"Kid Merv" because he had known 
Campbell's great uncle, the trum- 
peter Henry "Kid" Rena, who 
played cornet with Armstrong in 
the Colored Waifs Home band and 
then was a rival who, Armstrong 
wrote, "could all but whistle 
through that horn of his." 

Twenty-three-year-old Irvin 
Mayfield is best-recognized as 
trumpeter for the trio Los Hom- 
bres Calientes. "How Passion 
Falls," his latest album as the 
leader of his own quintet, was just 
issued by Basin Street with a 
release party held at New Orleans' 
House of Blues. He has also col- 
laborated with photographer Gor- 
don Parks on a CD/book project, to 
be published next year. He is rep- 
resented by the Management 
Guild in New Orleans. 

Mayfield started blowing trum- 
pet when he was 9. In his teens, he 
played organ and piano at Greater 
Providence Baptist Church, across 
the Mississippi River in Algiers. 
"Everybody thought I was going 
to be a preacher," he confesses. 
Mayfield played for a few years 
with the Algier's Brass Band (with 
whom Barker would sit in occa- 



sionally), co-founded the Black 
Jack Brass Band, and then, after 
graduating from NOCCA, formed 
Los Hombres Calientes with Bill 
Summers and Jason Marsalis. 

Mayfield may play modern jazz- 
but then "all jazz is modern," he 
says. "Even the stuff Armstrong 
was playing was modern. Or at 
least it seems so when I try to 
play it." 

Leon "Kid Chocolate" Brown, 
22, plays every Monday night at 
Donna's Bar & Grill with Bob 
French's Original Tuxedo Jazz 
Band, whose latest disc is "Living 
The Legacy" (Royal Tuxedo 
Records). Brown hopes to record 
an album leading his own quintet 
soon. Booking himself (504-246- 
2233), he and his band play 
Wednesdays at St. Mary's Bar, 
Thursdays at Donna's Bar & Grill, 
and Fridays at Mattil's Bistro. 

When Brown was 10, he wanted 
to be in a band, and he had two 
choices: His grandmother had a 
clarinet and a trumpet in her 
house. "My mom said I could play 
whichever was less expensive to 
repair," he says, "so it was the 
trumpet." His nickname started 
while he was at NOCCA. "Vanilla 
Ice was hot," he remembers. "I 
thought, 'All right, I'm going to be 
Chocolate Ice.' " Bandleader 
French completed the nickname by 
dubbing him "Kid Chocolate." 

Like most of his fellow trum- 
peters, Brown spent a year or so in 
the city's Jackson Square playing 
for tips with the "Emperor of the 
Square," Anthony "Tuba Fats" La- 
cen. It was a good education, as 
Brown learned a lesson akin to one 
Armstrong learned so long ago. 




"In school, you're trying to play 
all the right [chord] changes," 
Brown says. "But when you're 
playing for an audience, you have 
to play all the right changes and 
also be an entertainer. Especially 
in the Square — if you want to 
make money [in tips], you have to 
entertain the audience." 

Based in New Orleans, Katy Reck- 
dahl is a freelance reporter for, 
among others, the local alternative 
weekly Gambit. 
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Publishers Debate Global Online Licensing 



BY GORDON MASSON 

CANNES — Incompetence is not a 
judgment that is rendered lightly, 
especially when one is describing one's 
own industry. But that's exactly the 
charge leveled at the music publishing 
business by none other than Nicholas 
Firth, president of BMG Music Pub- 
lishing Worldwide. 

Firth made his comments here Jan. 
23 during a seminar at the MIDEM 
music industry convention. During a 
debate concerning global online licens- 
ing, Firth stated that the way the 
music industry has handled this issue 
"is nothing short of incompetence. I 
can think of no other industry where 
there is demand from consumers and 
demand from clients, and that indus- 
try fails to deliver. It's a disgrace, and 
we as industry leaders have failed." 

Others concur. How ever, with gov- 
ernments already pressuring the 
industry to establish its own system 
for online publishing — notably U.S. 
Sens. John McCain, R-Ariz., and Orrin 
Hatch, R-Utah — music publishing 
executives are acutely aware that 
they must change with the times, and 
quickly. 

'There are governments out there 
who are going to organize our busi- 
ness for us if we do not do it for our- 
selves," said Crispin Evans, senior VP 
of international business and legal 
affairs for Universal Music Publishing 
International. 

Said John Hutchinson, CEO of the 
U.KVs Mechanical Copyright Protec- 
tion Society/Perfonning Right Soci- 
ety, "We need to defend against 
enforced legislation. Governments are 
demanding that we do something. 
But we've got the blueprint — let's 
build it." 

On the positive side, initiatives such 
as the Cannes Accord, signed here 
two years ago, have forced publishers 
and European collection societies to 
engage in dialogue easing the way 
ahead for both, according to Martin 
Bandier, chairman of EMI Music Pub- 
lishing. The Cannes Accord "has given 
the societies a sease of responsibility 



in terms of what the commission 
structure of Europe should be and 
given [the publishers] a lot clearer 
voice into how that operates," he said. 

Although "100% happy" with the 
way in which the Cannes Accord has 
been implemented, Bandier told Bill- 
board that work is already under way 
to update the terms of the document. 
"It can be more efficient, and there are 
areas we are working on negotiating 
in connection with what we are calling 
the 'Cannes 2' agreement," he said. 
"But even in the absence of that, this 
Cannes Accord has worked very 
well." Bandier would not comment on 
the specifics of how r he would like the 
accord to be improved. 

On the issue of online publishing, 
Bandier said, "The biggest thing that 
music publishers, societies, and record 
companies have to do is really come to 
terms themselves, before there is an 
imposition of regulations and rules by 
governments, because that never 
works and then everybody is unhap- 
py. If you have compulsory licensing 
and statutory dealings, that does not 
work as well as parties negotiating 
among themselves, and I've been try- 
ing to stress that during MIDEM to 
societies. 

"It's been quite a while we've all 
been working on the same endless 
issues, and while we've made some 
progress, that should have been fin- 
ished already," he added. "We should 
have been able to proudly stand up 
and say, 'We worked out arrange- 
ments among ourselves? — now let the 
users come to the societies and get 
licenses and have the technology to 



NEW DIGITAL ALLIANCE 

To that end, international bodies 
representing record companies, com- 
posers, authors, and publishers an- 
nounced a new alliance during 
MIDEM to develop a global digital 
music initiative. 

The International Federation of the 
Phonographic Industry, CISAC, and 
European authors' rights body BIEM 



MIDEM Awards Billboard.com 

Web Site Gets Best Media Nod At Int'l Confab 



Billboard. cum was honored as 
the best media Web site at the 
second MidemNet Awards, 
announced Sunday (21) at the 
annual MIDEM international 
music fair in Cannes. 

The award, which was open to 
any principally musical Internet 
site, was determined by public 
voting at the organization's Web 
site. Some 23,400 votes were 
cast in seven categories. 

In a description of Billboard 
.com posted on the MidemNet 
Awards Web site. Music & 
Media's Juliana Koranteng and 
Chris Marlowe wrote, "This 
information-rich site fulfills its 
mission and offers users com- 
prehensive up-to-the-minute 
news and in-depth archive mate- 
rial on the U.S. and internation- 
al music market. While [its] 
branding and logo confirm an 
association with the original 106- 
year-old print magazine. Bill- 



board. com is a different ball- 
game. Like the print version, it's 
text-heavy with few illustra- 
tions. 

"But, nominated for the 
MidemNet Award two years in a 
row, the site is increasingly gain- 
ing its own identity. Its neatly 
laid-out home page alone imme- 
diately guides you to regularly 
updated news, concert dates, 
reviews, columnists' features, 
interviews, and competitions." 

In other awards, veteran 
synth pop act Depeche Mode 
won for best artist site, Ama- 
zon.com won for best shop- 
ping/digital distribution site, 
BMI won best organization site, 
Victory Records took home best 
label/record company site. All 
Music Guide was named best 
services site, and the Love 
Parade Web site won best 
event/festival site. 

JONATHAN COHEN 



agreed to cooperate with the Record- 
ing Industry Assn. of America to 
develop by this coming August an 
"industry standard" system to identi- 
fy and track all rights linked to the 
various formats of Internet-distrib- 
uted music. 

The system will integrate existing 
identification programs such as the 
International Standard Recording 
Code and the Information System 
Work Code. 

There were fewer announcements 
at the convention than in past years. 
Bandier said, "MIDEM no longer is a 
meeting place to break deals. We do 
have great telephone systems, fax 
systems, E-mail systems now, where- 
as years ago, when MIDEM first 
came into prominence, it was a meet- 
ing place for making deals because it 
wasn't as convenient to communicate. 

"MIDEM now is an opportunity to 
get a sense of the industry and a sense 
of direction [for] what people are 
doing, where they are going," he con- 
tinued. "You still get the chance to 
meet with people from all over the 
world but not with the thought that 
you have to make a deal with them." 

MORE NEW DEALS 

Nonetheless, Universal Music Pub- 
lishing announced its acquisition of 
U.K. independent company Momen- 
tum Music, the publishing arm of Beg- 
gars Banquet Records, at the conven- 
tions. Financial details of the deal 
were not disclosed. Momentum was 
established in the late 1970s and 
includes more than 7,000 copyrights 
by such acts as Gary Numan, Corner- 
shop, and Dead Can Dance. 

Bandier's company, EMI Music 
Publishing, signed a pact to post its 
catalog on e-media-c.net, an online 
resource for advertising agencies, film 
and TV production companies, and 
casting directors. EMI will use the 
London-based company's service to 
generate new licensing deals for its 
acts. 

Also in the cyberspace arena, it 
w-as disclosed that two leading Euro- 
pean online music services are going 
head to head in the race to debut the 
market's first subscription-based dig- 
ital-distribution service. Digital 
World Services (DWS), a Bertels- 
mann subsidiary specializing in digi- 
tal rights management, inked a deal 
with Paris-based Zoomzig.com. The 
DWS offering is due to roll out in 
March. 

Meanw T hile, Vitaminic's subscrip- 
tion service, the Vitaminic Music Club, 
is claiming that it has secured deals 
with four unnamed companies and 
that it will be the first such service in 
Europe. 

Away from the Palais des Festivals 
conference center, the 10,629 dele- 
gates who attended MIDEM during 
its six-day duration took the opportu- 
nity to wine and dine with their peers 
in some of the French Riviera's finest 
establishments. 

The ever-popular Carlton Hotel 
hosted possibly the social event of the 
week when producer/Warner Music 
Group senior VP David Foster was 
honored as the MIDEM person of the 
year for 2001 (Billboard, Jan. 27). 
Foster himself took to the stage to 
help provide the entertainment, 
alongside Warner-signed stars Laura 
Pausini, Alejandro Sanz, and Josh 
Groban. 



Importance Of Content, 
Value Stressed At MidemNet 



BY JULIANA KORANTENG 

CANNES — In what must have 
been the understatement of the 
day at MidemNet 2001, MP3.com 
CEO Michael Robertson remind- 
ed the audience, "We got sued." 

Considering the fact that MP3xom 
doled out more than $170 million to 
record companies last year to settle 
cases brought against the San Diego- 
based company by labels over own- 
ership of online copyrights, Robert- 
son might have been bloodied, but he 
certainly wasn't bowed during his 
Jan. 20 keynote speech here. 

"We won't sort out the copyright 
issues in the courts," he declared. "It 
must be [done] using economic sys- 
tems that create money." 

His speech was one of the few in- 
spired presentations at a MidemNet 
that many observers said lacked bite 
and dazzle, compared with last year's 
event. In 2000, a number of dotcom 
companies, such as Europe's World 
Online and America's CDnow, made 
grand entrances at MidemNet, but 
this year these and many others are 
not the powerhouses they once 
promised to be. And, given the woes 
many dotcoms are experiencing, at 
this year's MidemNet, caution ap- 
peared to be the name of the game. 

Yet in his address, 
Robertson helped set the 
event's overall tone by focus- 
ing on the need to protect 
content online while adding 
value in order to generate 
more cash for the industry. 

"The music industry is at 
the dawn of a new era. It 
will explode and generate 
new revenue," he said. "In 
three years, the music [business] will 
look different, but it will also be much 
bigger." He said My.MP3.com, the 
system created by his company to 
allow consumers to listen to their 




ROBERTSON 



His company has also developed a 
system called Music IOS (inter-oper- 
ating system), which he said would 
make it easier for the different parts 
of the music sales chain — from artist 
and record label to retailer and lis- 
tening-device manufacturer — to 
work together on digital distribution. 
Components of IOS include the 
Beam It and Instant Listening serv- 
ices, which can be utilized by retail. 
MP3.com also offers various music 
channels that can be delivered to a 
variety of offline businesses. 

Robertson also illustrated how 
My.MP3.com and the Internet 
empower artists to have control over 
their works. He disclosed statistics 
showing that last November, 117,500 
acts, from unknown artists to Madon- 
na, were featured on MyJIP3.com. 
This amounted to 751,300 songs and 
audio files. 

Through the company's Playback 
for Payback program, which rewards 
artists on the MP3.com site based on 
the number of their tracks that are 
downloaded, he said, at least two acts 
had earned $100,000 each in the last 
12 months, and another 250 had 
earned $5,000 each. 

"More than 90% of the artists have 
come to their Web account [on MP3 
.com] to manage their 
music," he said. "They get 
precise statistics to assess 
what's going on with their 
music online." 

While Robertson is an 
entrepreneur who has made 
major inroads in the music 
industry, two other Midem- 
Net keynote speakers were 
musicians who have 
entered the business side. 

In his speech, jazz pianist Herbie 
Hancock, who launched a label called 
Transparent Music last year, agreed 
with Robertson's vision of placing 



record collections anytime and any- power in consumers' hands — but 



where via the Internet, will con- 
tribute to this development. 

The My.MP3.com model led record 
companies to cry "theft!" and 
demand that MP3.com pay for the 
use of content delivered digitally, 
even if the consumer had already 
bought the CDs. 

If consumers are forced to pay 
again online for music they've al- 
ready purchased, Robertson argued, 



only up to a point "My feeling about 
Napster is that I'm pro-choice," he 
said. "I don't mind someone down- 
loading something of mine for free if 
I want them to do so. But I want to 
have the choice." 

The third MidemNet keynote 
presentation came from Peter Ga- 
briel, who now jointly owns U.K.- 
based On Demand Distribution 
(0D2), a digital-delivery company. 



they are more likely to turn to Gabriel, who also operates the U.K.- 



sources where the music is free. 
"Instead of the cost going down, it is 
going up. So you end up driving the 
consumer to Napster," he added. 

He insisted that the Instant Lis- 
tening technology on My.MP3.com, 
which allows consumers to listen to 
their personal music collection with- 



based Realworld Records label, 
agreed with Hancock about indis- 
criminate use of free music on the 
Net. lb illustrate his point, he said, 
"I can go to my local baker with a 
sign saying, 'Bread should be free,' 
then take away the bread without 
paving for it. And then — unsurpris- 



out time or geographical restrictions, ingly — he stops giving me bread." 



encourages them to buy more CDs. 

Robertson also cited the U.S. 
Music Owners Listening Rights Act, 
which would permit people to legal- 
ly buy music from a store and play it 
online without paying again. The act 
could help revise conventional copy- 
right laws, which Robertson said are 
outmoded. 'There's no mechanical on 
the Internet; it's all digital So, [the 
word "copyright"] is not appropri- 
ate," he added. 



His view centers on the fact that 
several artists earn 60%-70% of their 
income from music sales. "If that gets 
wiped out, their careers get wiped 
out too," he said. However, despite his 
investment in digital-distribution sys- 
tems at OD2, Gabriel said he is confi- 
dent the record companies will always 
have a role in the digital age. "A lot of 
musicians I know arent good at the 
marketing side of things, so thereU be 
a need for record companies as welL" 
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JlSS'CA ANDREAS -- W "i 'O-IVIL.L 


n 


37 


5 


STUTTER 

JOE FEAT MYSTIKAL (JIVE) 


61 


4! 


18 


DANCE WITH ME 

rEBIUU-MCSGAN ■■ OAS ' 1 


24 


15 


13 


E.I. 

NELL' RFEi-'LHiVERSAll 




62 


E2 


1 


IS THAT YOUR CHICK 

MEMPHIS E»F(" RX A FF.IAWF iMYJJUCl 


2S 


1.3 


5 


BUTTERFLY 

. IOULJMH ■'■ 


6.3 


14 


2 


OUTSIDE 

*'■ ILK' -.iALLi(. "(MVFlSX»t 


a 


25 


11 


NO MORE {BABY I MA DO RIGHT) 

N '.( LIVEi'LF :. 


64 


65 


6 


STIU ON YOUR SIDE 

BBMAK (HOELYWyoD? 


27 


a 


17 


WHArS YOUR FANTASY 

ILCA.RS HilLlflNj T-U :(>IFL"fF Ml YlljTK'DW 




65 


21 


3 


SOUTH SIDE 

MOEJY FLAT GWEh SIEFANI 'V>i 


28 


24 


, . HEMORRHAGE UN My HANDS) 

r.iri i: i.rr c 


it 


53 


16 


1 LOST IT 

KFNNY OHFSNFY iRNA) 


23 


61 


NOBODY WANTS TO BE LONELY 

noy iupritn'T.t^Risti'ii iglii.fi uiijueia 


67 


S3 


2 


1 DID IT 

DAVE MATTHEWS BAND (RCAJ 


30 


30 


14 


MY FIRST LOVE 

AVAHT FIAT KHARA W»T' I MAGIC JWFTSCWMCAI 




68 


22 


12 


WE DANCED 

(il)Ar PAISIEY AF [."A NASHVIill 


31 


11 


'.6 


MY NEXT THIRTY YEARS 

TIMMCGRAWiIII.kh 


69 


a 


18 


JUST ANOTHER DAY IN PARADISE 

ph 1 :ah iakiMA NASHvULEi 


32 


51 


2 


JADED 

AEROSM IH :OLUMBIA 


n 




1 


AFTER PARTY 

KOrFEE BROWN (DIVINE FAILL.ARISTAI 


33 


35 


U 


TELL. HER 

I UNESTAR (BNAI 


jlo 

11 


— i 


FREE 

' --- ■ r.Ai..:NWAHNLF OKO N 1 t HI LIFE 


34 


25 


18 


WITHOUT YOU 

dixie c hacks ttUNUMENT) 




1 


SNOOP DOGG 

SNOOP DOGG (NO LIMlT/PRKTRITY) 


35 


42 


9 


ONE WOMAN MAN 

DAVE H CLUSTER (DEF SQUALVDREAAIWORKSI 


n 




2 


A GOOD DAY TO RUN 

DAJtRVI rtCRLEY (DREAMWORKS (NASIiV .LED 


36 


36 


15 


JUST FRIENDS ISUNNYI 

MUSlQ.Lti MWJEI ifnHritlATlrM 




74 


64 


16 


LOSER 

3 DOWTS DOWN (REFUBL CLNrVERSALi 


i» 


39 


9 


MY EVERYTHING 

•A3 DtGHEtS (UNIVERSAL) 


n 




1 


IF MY HEART HAD WINGS 

iAtlH HILL IWAFiftEA BROS (NASHVl.LE i'iY-IM 



O Records with the greatest airplay gains. 6 2001 Billboard/BPI CwnmunK^tkins. 

HOT 100 RECURRENT AIRPLAY 



1 




1 


BETWEEN ME AND YOU 

JA RLJl E IMURDER INC/DEE JAM1DJMG) 


2 


2 


17 


HIGHER 

■■( IX (WIND JPi 


3 


1 


2 


BENT 

MATCCBCA I WEN ' ' l •'■ • (• ■('. i 


4 




1 


PINCH ME 

BARE NAKED LADIES (REPRISE) 


5 


3 


10 


BACK HERE 

BEMAF ti::..T'.v. 


6 


4 


13 


BREATHE 

FAITH HILL (WARNER BROS I 


7 


6 


14 


EVERYTHING YOU WANT 

VERTICAL HORIZON (RCA) 


! 


5 


3 


BEST OF INTENTIONS 

I-.a.V v K( (T COLUMBIA) 


9 


1 


12 


1 NEED YOU 

LEANN RIMES (SPAHHOWCAPITOUCURBI 


10 


; 


6 


NO MORE 

RUPF ENDZIEPICl 


11 


8 


15 


TRY AGAIN 

AALIYAH IBLACKGROUNO' VIRGIN) 


12 


14 


22 


SMOOTH 

SANTANA FEAT HOB THOMAS (ARISTA) 


13 


12 


7 


JUMPIN'. JUMPIN' 

OESTINYS (Mil D (COl UMB(A) 



14 


11 


1 


FADED 

SOIJI DECISION EE AT THRUST (MCA) 


15 


10 


2 


MUSIC 

MADONNA (MAVERICKiWARNER BROS ) 


16 


15 


7 


(HOT S**T) COUNTRY GRAMMAR 

MLLY (FO HEEL'UN H/ERSAL.- 


17 


13 


3 


YOU'RE A GOO 

vl HTK'.Al ...jI-:i;:)N nc:a;. 


18 


19 


10 


WONDERFUL 

EVERCLEAR (CAPITOL) 


19 


20 


33 


AMAZED 

LONESYAR (BNAI 


20 


27 


3 


DON'T THINK I'M NOT 

KANDI (COLUMBLAI 


21 


iS 


10 


HE WASN'T MAN ENOUGH 

(ON E-.».'IOH ILAfACE/ARtSIAl 


22 


16 


2 


THE LITTLE GIRL 

Ml-N l/ll t.A- (v iMGOMLHY (AILANI . 


23 


22 


12 


YOU SANG TO ME 

(.'AM. (M -."(■ .OIL'l.'UlA 


24 


23 


33 


1 NEED TO KNOW 

MARC ANTHONY (COLUMBIA) 


25 


21 


13 


ABSOLUTELY (STORY OF A GIRLI 

NINE LAVS (SSO MUSIGEPICi 



17 



M 



TITLE (Publisher - Licensing Org.) Steal Music Dist. 
89 111 ftorVATV Iim -^.'HusiZwiiili ASUHMI Bbrtwod. 
BWtiTt-Bass EWlBatrf •Jlv^JWffiP.m'l.Vlmw- 
TMWbni. m.M'n m \ W^KhiBKl. BM) HLViBW 

73 AFTER PUTI SxTwl, KGV HSOP^erwi Bfal EWEMC 

ASWiVw Nahcn, HUPVapi ton PRS' HIjVtBW 
G Ml* IWss Bess*, WCAP) 
19 MGEL !Salor. ASCAP/Jim Rccslei ASCAP/IMI Blxkmod. 
BMlUnKhapcell. BM) HL 

47 ASJIESBTHOWr^.&v: 

59 BABTLON iChr/sah. ASCAP) WBH 

21 BEAUTIFUL DAT (112. KCAF:]}nwml-Pxfirm 
InterubtTflal. ASCAP) WBM 

93 BOftK TO FLY ISorr, .'ATV Utx. BUL'tar»s-6IK. EMtTl^ds 
Dream. BMlC?w. Hazon fiourmei. ASCAP,Timoui, ASCAPI HL 

95 E"/r*0«V "W" MMSMf ! : " ■ -' 

ASCAP.'Batr/bfii's Little SESAC/'Mxtitrrte SESAQtMl 
Blackvwcd. BMI.'Mf 0*n Chit. BMl) HL 

78 BltofflLESS Itaba, ASUP, Unw^-Sc^ 
imematunal, 6MLrB«aciin ComrriynKatoiis, BMII 

51 6mVH\'i3^:m:4 3WLlHl^nl ASW>W(ChwOiri.BWI}HL 

94 BUT FOR THE GRACE Of COD I3MG, BMLIAtetiiactas, 
8MIXolxirri. BMllen Ipi. BM) HL/ffBM 

27 BUTTERFLY (l>a^ Town, ASCJV/VcebdDbiaro. BMI/^rwn 

Cems-EMI, BMl} HI 
(4 ST YOUR SIDE (Angd. ASCAP/Sony/AtV Tunes. ASCAPI HL 
11 CUE OF THE B (HHATCHA GOHU DO) (Famous, ASCAP'Ms 

fttflw Uwm mP.Wco South. ASCAP/litulous, 

ASCAP/Hale Ytah, SESAC^Bhiunes, SESAQ HL 
13 CHA-CHA SLIDE (H 0 B ASCAP.'WaynHne, BMl) 
» CHANGE THE 6AME (Ettl A*rr ASCAPj-Cffltiwdett. ASOtf/Mo 

Do*n ASCAP.'LVI B'ju.hmw!. BV.L1 L ji, EMI: HL 
57 COULD IT BE (E-BalUfl, ASCAPi'AB. ASCAP,'H»d Classes, 

ASCAP.1 Warrt Mj OacWi RkmOi. »SCAP/7aftjla. ASCAP.^sy 

BaS/, BMl'IMI Lnnshidii. 8MLlJmErMl-Fuf-(iJ],-i \-<*rjhvul 

Tune, SFSAC'lahtjae Jjirrts S('SAC; *BW 

23 CRAZY CWB ASCAP/2CO0 HaHi. ASMP,lml Biowfe. 
ASCAP;!>t!S>EnM. BMbTMl April. ASCAP/Cnn] Kafla, 
ASCAP/IBH ASCAPl HL'VtflM 

18 CRAZY FOR THIS GIRL [Tfli-s W.V. He Dc }h. ,i: BMl /EMI 
BlackywM, fiMI/As You Wcsfi Music, BMU HL 

33 DANCE WITH HE <Fr*ii. ASCAP/lakshm Pu ( a. ASCAP/I t i 
Ross, ASCAP) WBU 

DANGER (BEEN SO LONG} tTlM State. ASCAP.'Zomta 
ASCAP/EM! fils-Uwid. BML.Tre Waters 01 Na.'eretfi BA1I,<EMI 
Aonl. ASCAP/Oase Oat) ASCAP I HL'WBM 
DONTTEUME \W ASCJF.'rtrtc&r ■. ASCAP/I M Ltfil;. 
aUW-feT-Tanwriane BMliUmr ASCAPiTnii ttirth ASCAPi WEM 
E.I. (lack* Frost 6MJ,<BMG Soap. ASCAP/Baiement Seal: 
ASCAPAJniwrsvil. ASCAP] HbWBM 
GO EMOTIONAL IThom. ASCAP.fetlM Man. 8MI:Bj!ter Jinx 

BML'MaEWs BMI/EMI Bl^^xnl, 8MI> HI 
)5 FREE liw Auti ASCAI','lr,te!|T*)t ASCAP/Urtian WaUaie, 
ASCAP/WB, ASCAfVEU Sorgs, BMLWho Kno« Muse 
BMl/Ella % Gene'i Son't. ASCAPI 
Si GEORGIA l EMI Ful Keel, ASCAP .'BaAemo le Avenue, 

ASCAP.FMf Lonptude BMl/lftertffwr-M A.flmie. BMIJWBM 

79 A GOOD DAT TO RJN ({.Ml Backouutl. BMlXatVy Owk. 
BMI/MikeCurt. BM] H1.WBM 

3C GOm TELL YOU lAn Chrysat^ Somjinavia. ASCAP2M,/l,r 
ASCAP/lJnMnal. ASCAP/WB ASCAP<Wa<nei (Jhapct-H. 
PRSiEW Aprl. ASCAP) HL'WBM 

7 HE LOVES U NOT (Sle^en A KJpfMT, ASCAPi'EMI it»\\, 
ASCAP/Muso.ASCAF/CnflGnfl, ASCAP,.*«2arnor-Tamwlaiifl. 
BMI/ApcJelree PRSI HbVfBM 

30 HEMORRHAGE (IN MY HANDS) IPener Pi£. BMtUmvnssI 

Songs 01 PdrCiam International. BMl) WBM 
% HOW HlWy ilCtt? (Notorious HIM. BMMIndeas. 

eMI/Vrarntr-Tamortam. BMl.Tello* Man BMI.'Buller >m. 

BMI/kistai Combs, ASCAP/EMI Apr<i, ASCAP) HL'WBM 
71 I DID IT lOrtdenGrty, ASCAP.iJnvetsal MC*. 

ASCAP,'AjHCfflLa:i.-n ASCAFi 
H IF MY HEART HAD WINGS :Alrw ASCAP/Anwa, ASCAP/I. 

Fred Knobtoch. ASCAP) HL'WIM 

8 IF YOU'RE GONE (EMI BtKknTjud. BMl'Bnlms. BMl) HL 

22 I HOPE YOU DANCE lUniwsal-MCA, ASCAP.'SDda Creek, 
ASCAP/Owce li Tranc BMl-X(is.Bn, BMl) HWfflM 

15 I JUST WANNA L0TE U IGffi IT 1 HE) !U Lu Lu. EHEW termM. 

EMTke lYaleri 01 Hinmn, BMLtJiai- Owd. ASCAP.'EWAnnJ 

ASW-'Aulii Contis. ASCAP TJ^ *wa. Iwi A-fitMtn. 

MVWr^t BWL^rrjnl.EM.Zjrtia 3Mt Mte Qt. EM" 1 K.'ABW 
70 I LOST IT IVapr Bob. ASCAP/Warnw ramertam. 

BMIr^Iairastef BAA'l W&H 

2 INDEPENDENT WOMEN PART I lEHOl. W^ATVluieJ. 
.ASCAP .V*'W=orp BM.C:r liflari. EM,'B W rti. A&Ctfi HL 

C8 IS THAI YOUR CHKK III lu lu. SWI.'Mi to:km»d BMl-Vr^na 
Beach ASCAP/TAass Coilutnn. ASCAF.'AE ASCAPI PL 1 WBM 

49 IT'S OVER HOW (Da Twe'vo. OSCAP/lusbn Combs 
ASCAPj'EMI Atml, ASCAP,.Tiqui<l Liquid. BMl'SiiES'tiili 
BMI/1«nnly hknt Black. BMl) HI 
1 IT WASN'T ME IrnrgsJmg. ASCAPI 

25 I WISH Qtm BMl. R m,. BMl) WBM 

37 JADED !EMI April. ASCAP.Demw Ot toeamm ASCAP/EMI 
Blackwood. BMI.'Pcar" Whilu. E.WI] HL 

74 JUST ANOTHER DAY IN PARADISE i£V. Afn ASCAP P-." 
Vassar ASCAP:*™ ASCAP:Dadd, Rabbit ASCAPj HL:1A9M 

48 IUST FRIENDS (SUNNVI IWarnei 'amfrlane, BMlPcrtaOe. 
SMI/notable, ASCAP/EMI Apr i ASCAPi-Touched B) Jazz. 
ASCAP/Niviac l)ke. ASCAP.'TJoubfe OH Eieht, ASCAP) HL'WBM 

IE KRYPTONITE it Scarpa. BMt.-Sunp 01 Unri,«rs3! EMI) WBM 

87 LADY (HEAR ME TONIGHT) iSw/ATV Songs. BMtWamo- 
lamerlane. BMI.'Bwnards Othoi BMlUn^sal-PniVGrarn 
Intemarorul. ASCAP) HLW6M 

24 LIQUID DREAMS <.h\M Irw. ASi»Di. ! a-iAiiiki Sonis. 
ASCAPfSpafter ASCAF.-ffl. WW'Cna.'dan, ASCAP.'PlaTttiini 
ASCAPiD Ik, ASCAPWusic P«ms. ASWj CLMWBM 

76 LOSER (tscatawpa. BVlUnveisal. BMl! WfiV 
5 LOVE DON'T COST A TMNG ID Sia> ASCA^Mrotatir, ASyf YB 

ASWjtHMw Ba|'Cwc4a1w.BMLlNNiw4atitnine. 

3M',^tflt ta . ASCAP. / Batoi. BMlTjatt Chk). BMII WBM 
82 MAMACITA (kkkatas. ASCAP;DiEamrtar>5 Sangs 

ASCAP/I ravon. ASCAP^Umrsal, ASCAP) QM,'WBM 
91 MEANWHILE BACK AT THE RANCH (Ltmrsal-PrtyCr am 

hitemaJicnal. ASCAP/Sondance Kid. ASCAP/Wamer- 

Tjmrtane. BW'Sell The Com. BMl) WBM 
39 MOST GIRLS (EGA! BMlScny/AlY Sono. BMlDemns Sonus, 

ASCAP/E Tw, ASCAP.TMI Ajjiil, ASCAP) HI 

3 MS. JACKSON (Gnat Booty. ASCAP.'OVipaht ASCAF/Duneean 
Rati. ASCAP! WBM 

35 mmHmitt'ArCir^iiS^draM.ASWP'Mirlyn 

ASCAPiUfwpul ASCAPI Uvea 1 »m« QPtK. ASCtf 1 H,/«W 

38 MY FIRST LOVE IEMI Vi< R in. ASCAP.'Ritm Vxrr 
ASCAP/A(«Bl tm s ASCAP] HL 

« NY NEXT THIRTY YEARS -'EMI Vil. ASCAP^I Vassal, ASCAPI HL 

34 NOeOOT WUnS TO BE LOMEIV i^ftf.- *rv l u i«. ASCAP.UfStm. 
ASCAP.Desttindo ASCAP.'krmalX^^.SifiSAC^FttmaShM. 
SESAC>Sxiy,ATV So)[i BMl'Ctbwi, ASCAP.Umma MCA ASCAPI HI 

29 NO MORE (BABY I'MA DO RIGHT) (Gnrvne Some Hot Sauce. 
ASCAPAunes On The Verge 01 Insanity ASCAP.Tajnous, 
ASCAP.7omba. BMuTaitti Force. BMLWIer Cam. 
BMVUnmura BMVWarnei-ramerlatw. BMl) HL'WBM 

88 OH NO (EMI Blackwood, BMLVedna S<MKl. 

FW ,'Ttc>sr.ififi'.aplinliia, BM V»:» Cob BMI/Danu': Jay 

BAAVWamei Tamerlaiw, BAD] HUW8M 
34 OKLAHOMA iWB ASCAP/Rchard And Castle. ASCAP/Scng 01 

Van, ASCAP) WBM 
66 ONE MORE DAY lEMIftpn ASCAP.'Sound Island ASCAP,'V»e 

Ctfb, BMII HL'WBM 
45 ONE WOMAN MAN iMAo C4y. BMl) 
69 OUTSIDE (Gmnhinl ASCAP) 
B5 POUR ME (Warner-Tamerlane, 8MLWB ASCAP/Rope & 



Billboard. 



FEBRUARY 3, 2001 



Hot 100 Singles Sales 

Compiled from a national sample ot POS (pornl ot sale] equipped retail stores and rack ooUets which report 
TumbEf of units sold Id SoundScan, Inc. This data is used in the Hot 1 OO Suites Chart. 
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TITLE 

:i ■ '. '. i 




;2 
i 


2: 

i 


o 
S3 
25 

-i 


TITLE 

ARTIST IIMPRINTPROMOTION LABEL) 








-•-W NO. 1 




33 


33 


17 


COME ON OVER BABY (ALL 1 WANT IS YOU) 

CHRISTINA AGUILERA •• 


T 


311 


2 


DON'T TELL ME 

MAOotw Mmwxwmf* mi, : *>*«... i 




39 


33 


13 


SOUUAS 

MASTER P '■ LIMl" I 1 


2 


I 


6 


STRONGER 

BRIINtY SPtARS (JlVtl 




40 


— 


1 


DISCRETION GROVE 

STEPHEN MALKMUS MATADOR 


IX 


2 


1 


LIQUID DREAMS 

n. ::v.'S :n 




4) 


32 


24 


GOTTA TELL YOU 

SAMANTHA MUMBA (WILD CAREV1NTERSCOPEI 


CT 


3 


4 


STUTTER 

JDf TfAT MYSTIKAi IJIVt) 




42 


— 


1 


UHHNNHH 

THF BAD SEED IRAWKUS) 




37 


3 


MS. JACKSON 

DUTKAST (LArACLARISTAt 




45 


54 


2 


POUR ME 

IRCK PONY (WARNER BROS :N,V5MvlLLElV,RNI 




Id 


2 


I HOPE YOU DANCE 

Hi MM WW* V.::*N(l.'iHVII.l(,llNtlf(RSAli 




44 


n 


27 


INCOMPLETE 

SISQO (DRAGON'DFF SOLLlOjMGi 


X 


6 


3 


COULD IT BE 

JrVI-C'M iDlVlNi MUbWAfir-JCR ■ 




45 


41 


39 


DESERT ROSE 

ST NSFFAT CHFBMAMI IAAW IfirERSCOPF 


I 


7 


11 


SOUTH SIDE 

MOBY FEAT GWE\ 5TEFAM ', . 




46 


51 


7 


OH NO 

VIOS DEF & PIIAROAHE MONCH (RAWKUSI 


1 


5 


10 


SO IN LOVE WITH TWO 

MIKAILA (ISLANLMDJMtil 




47 


— 


1 


LOVIN' YOU 

FRISIRLW 


10 


4 


1» 


HE LOVES U NOT 

DREAM BAD HO> AMiSIA; 




43 


4? 


5 


WHO LET THE DOGS OUT 

BAHAMA MAMA'S (TRULY HYPtl 


11 


6 


7 | MAMACITA 

' PUFJLIC ANNOUrvCLMtM IRCAI 




49 


35 


12 


BABY IF YOU'RE READY 

DOGGYS ANGELS FEAT LATOIA ITJOGGY STYUT/TVD 


12 


9 


70 ' DANCE WITH ME 

'° HFHF- l-H MfiR.^S lilt I.I.I. AHF ATI JLMli- 




50 


40 


8 


S#l* ON YOU 

I, II SHADYRAYVKUSINIERSCOPEI 


23 


16 


11 


SOUL SISTA 

BILAL IMOYOi'lNTERSCOPEt 




n 


43 


12 


MEANWHILE BACK AT THE RANCH 

TH( FIIARK FAMHY FAP( RlFNDf iCllRBH 


14 


12 


2 


VOU ALL DAT 

EAi-A MtN A'"H UM 'JLS : tLfivLAH'LU'i! 




52 


4-3 


22 


CAN'T GO FOR THAT 

TAMIA (CLE KTRATEGI 


19 


11 


9 


THE ITCH 

VIIAI.'IN . • I -M-AI I II 




33 


44 


13 


HOW DO YOU LIKE ME NOW?! 

TOBY KEIIH IDRtAI.'.vi lRK liriASHVIELEU 


16 


17 


6 


BOUNCING Of F THE CEILING (UPSIDE DOWN) 

ATHENS ISTOCKHOLIAWCA-I 




54 


S3 


9 


LOOK AT US 

SARINA PARIS (PLAYLANBTRIORITYI 


1J 


15 


18 


THE WAY YOU LOVE ME 

FAITH" [. IVAF-'ILH HK'il iVl.SK.'lLLtlWHNI 




55 


52 


19 


MY CELLMATE THINKS I'M SEXY 

CLEOUST JUDO (MONUMENT) 


:s 


20 


2? 


CANT FIGHT THE MOONLIGHT 

I (ANN MIMES HI WUi 




56 


4J 


7 


ALL GOOD? 

II-AFA KAHMMIAJL,! BI.1TI 


19 


14 


10 


INDEPENDENT WOMEN PART 1 

DESTINY'S CHILD 




57 


45 


27 


DON'T THINK I'M NOT 


» 


13 


10 


CASE OF THE EK (WHATCHA GONNA DO) 

MIAiUNIVCRSITY.TNTFRSCOPCl 




SI 


60 


4 


GEORGIA 

. - i ■'. A.\'. ICH1SIJR ARISTA NASHV.-E 


21 


18 


15 


OKLAHOMA 

31LLT GILMAN ,.LPIII iNASHVILLLi) 




59 


55 


6 


DANGER (BEEN SO LONG 

M'TE'TIKA- FEATURING NIVEA 


22 


13 


22 


MUSIC 

MADONNA IMAVERICK.'WARNER BROS ) 




60 


59 


2 


SOUTHERN HOSPITALITY 

. rAlut: :MH.RE-OlhA=EAltTil .Al, i.iJMT.AYl 


2! 


21 


7 


WIN 

BRIAN MCKNIGHT (MOTOWNlUNIVTRSALl 




61 


5! 


3 


SILENCE 

OrjLEniUUFtAI SARAHMCLACHLAN IM(ITA-iR'. 


24 


22 


5 


LADY (HEAR ME TONIGHT) 

MODJO (BARCLAI AICAI 




62 


52 


It 


TELL ME HOW YOU FEEL 

JOY FNRiGUf.' IlAFACFlARISTAI 


S 


25 


9 


SUNMIMBatER PIACtXAPlTOL) 




63 


73 


2 


SUICIDAL FAILURE 

LAi.L EASILHN CUNF ERE NCL'R A/FA USI 


26 


2J 


13 


BAG LADY 

IR'MI- FJADII IMOTOWNUNIVFRSAD 




S4 


63 


3 


SPENTE LE STEELE 

OPERA THANUE IRADIAALl 


21 


23 


c 


THANK YOU IN ADVANCE 

BOW II MEN i L', ','ERSAL 




65 




3 


NO! NO! NO) 

SUNM BLACK (KING PIN STATION) 


2! 


23 


t 


WHERE 1 WANNA BE 

SHADE SHEIST ■ UAH - RELLONI '. i: : 




66 


70 


4 


IT WASNT ME 

S»AGGY FTA* AI^AIDD "RIKROC BJETNT (EKA| 


2? 


23 


7 


ONE MORE TIME 

DAFT PUNK (VIBGINI 




67 


67 


2 


PUT IT ON ME 

JA RULE (MURDER INC./DCF IAM.1DJMGI 


30 


25 


is 


MOST GIRLS 

PINK il Al -Mil ami ill 




U 


68 


2 


CHANGE THE GAME 

A' : EEJA* HL « WPDa-Il HI A'[l_L7J AUTilA. 


31 


27 


12 


PINCH ME 

BARENAKED LADIES (REPRISE) 




33 


43 


25 


AARON'S PARTY (COME GET IT) 


32 


42 


15 


CROSS THE BORDER 

PHILLT'S MUSI WAN 1 HI 1 Al A", n 




70 


21 


27 


JUMPIN'. JUMPIN' 

DESTINY 5 E.HILD ICCLLIMSIA, 


33 


30 


25 


DOESNT REALLY MATTER 

JANET ' C!F . All DEI iLJi.IDJF.IG 




71 


Si 


16 


IT'S OK 

:.l MM DAI HOl.N lAIllirMlll FAS'AFST'FFDI 


34 


36 


20 


HE DID THAT 

: .i -• 1 .H!.I,:-I:K -|i i I'll l-RH i|- 1 




72 


52 


23 


BABY U ARE 

GERALD LEVERT EASIYY'ESTitEG 


35 


31 


19 


GIVE ME JUST ONE NIGHT IUNA NK HE 

<iH Ut DRIES IIJNIVEHSAL) 




13 




1 


BIG DOE 

SUICIDE (FUTURESCOPEI 


36 




1 


THE BLAST 

Al ■■: KV.1 i A HI II . HA'.VFI , 




7. 




2 


THAT SMUT 

SMLIPCD.LRS - '■ CDMEAtSaHAAKlJSi 


37 


3 J 


15 


NATURAL 

. i HIFl I ! , [I..YL.JR'lNTERSCOPFi 








4 


PEACE OF MIND 

LARKS : l FAllfl/ Fill 1YIISIA 



( ) Records with the greates! sales gains @ 2001. Billboard/BPI Commuoicattons and SoundScan. Inc. 



Slriiifi. ASCAP] WBM 
M PROJECT CHICK |U»te) Uick, BMl 
» PROMISE ISO So Del. ASCAF,'EMI toil. ASCAP/Thmn Damn 

Turns ASCAP,'Bilert. ASCAP/Babftmi-s Lit*. 

SESAC/Nowlime Itf»s. BMWuw, ASCAP) HI 

13 PITT IT ON ME fSl9.nr>, ASCAPWrtrr Hfwio, ASCAP.iTru 
Sryfce, ASCAP/DJ In. BMl) HI 

8G R0LLIN' i;omlw. ASCAP,%e Built ASCAPI WBM 

52 SHAPlOf MTHtMTOomba.ASCAP,1Jnrrtria( ^ 

Idlematiuial, ASCAPI WBM 
100 SHE BANGS IA Phjittw Vw. WlMiuiehuil£evens Artemis 

fN. BHlWanid-laiWtjne. BMI.'Sorty/ATV lunoi. 

r\SCAP/WalyWorld. ASCAP,il)esmijniiD. ASCAP) HL/ttBM 
n SNOOP 0OGC :Vn£ima Beach. ASCAPrWB ASCAP,'My Own 

Cht. BMltW Blackwixti BMl) HL'VlBM 
62 SO IB LOVE WITH TWO (Sony Muwc. ASCAPjIMJ Aprl 

ASCAP/Hew iVy<*Br BML'Viarwr lamerlane, 8M|/lillywily, 

*SCAP;WB ASCAP) HL 
90 SOUL SISH ily-'ira:. ai/Jtrrtrj -PiiMjaii litiriijtiifijl ASCAPI 
SB SOUTHERN WSPITWJTY a«ticni. »S(APDim $*Imci L.W.W 

Bj:»»>:*1 BHiahi Httm 9 teorflh BMLIMI Ksnl ASCAPI HI 
31 SOUTH SIDE (Lrttle Idiot. BMl m-nei-f ar^rtatw rWl] V.BM 
93 STAN lt«ht M« Style. BMIitaMgn. BUIfWe. ASCAIMNflii-er 

Oiaopftl, PRStlMI BlMJWGod. BMl) HL'WBM 
58 STILL OH TOUR SIDE IFrends 01 Saaguh. ASCAPjTive Can). 

ASCAP/Hujc 01 Windswept, ASCAP.flwww 

iSOPMmet l*mtflBne, BMl.>P*adise Aw«*e, 

BMl "ilMni-j:,-^. BMLT.M Blackwcot. BMl) HUWBM 
61 STRANGER IN MT HOUSE [MMl ASCAP/Hudsco - Jordan. 

ASCAP/Shae Sltaa, ASCAP) HL 

14 STRONGER (7omb) ASCAP) WBM 

9 STUTTER IZo-Oa KW R;-nu" htm. lhhIh. W i AW 
42 TELL HER lAlrtw ASCAP/Daddy Rabbd. ASCAP) HL'WBM 



« THANK T0U (Warner fjiappell, PR&W8. ASCAPiCrieeky. 

BW'TUI BJacLwow BMII HLWBM 
46 THERE IS HO UI20NA IM ta> ASCAP/Jciey Gut. BM11MI 

BJadroood, BMlVarli Man Spnr^er. EMWomtia BMl HL 
65 THIS EVERYDAT LOVE (Wuifc 6MV360 Muw, SESAC^jneki. 

20 THIS I PROMISE YOU (On-Bay ASCAPWiten, ASCAP) WBM 
10 THE WAY YOU LOVE ME (Encore ASCAP/Scott Aort Soda, 

ASCAP/Tallaaw Oen. ASCAP/Airitisam Dreams, 

ASCAP/CoyolE Houu. ASUPrTBrmui.. ASCAP) HL 
12 WE DANCED If VI Apri ASCAP'Sea Gayte. ASCAP) HL 
32 WHAT'S YOUR f ANT AST (Luaacrts ASCAP/Brae Santiago 

ASCAftDi Apri. ASCAP) HL 
6) WHO I AM '.Sony/ATY Tree BMI.'Songs Of Teracel BMI^onES 

01 Unnersji. BMl) HLWBM 
63 WILD HORSES (WB. ASCAP/Cash Crop. ASCAP Warner - 

Tamedane, BMl) WBM 
12 WITH ARMS WIDE OPEN (fttnwlj, MJSlm BNLC«tfi! Fryt. BMII 
« WITHOUT YOU IScraptr 1 loa«, ASCAP.'IMI April. ASCAP,'703. 

ASCAP/Buetouve, ASCAP) HL 
89 WWW.MEMORY (WB. ASCAP.iYw Haw. ASCAP) WBM 
U X (Hennessey fcr Ewycoe, BMLVOCO, BML'Atexra. BMIMB. 

ASCAP/Aml Vifflm Gom On Bui f unkinj, ASCAP.'Wsrd Wortm 

BUck F<*s. ASCAPI WDM 
9) YOU ALL DAT IUniv«sal-MCA. ASCAP^I Puppet. 

ASCAP/Riddum BMLTxidchildren BML'EMI BLadiwood. 

BWAtfi Belle ASCAP.'Tamaus, ASCAP..'Son£wnters Guld Of 

Anero ASCAPI sanoWws, BMl) 
41 YOU MAKE ME SICK .Me & Ouma, ASCAPiT?. ASCAP/EMI 

April. ASCAP/ArewfiJi Am* ASCAP/Woodtella. ASCAPI HL 
50 YOU SHOULDN'T KISS ME LIKE THIS <T;»eco Tones, BMl) 
92 YOU SHOULD-VE TOLD ME (Uetcd. ASCAP/Untiersal. 

mVSotgi Ot Universal. BMLiOushorfs. BMl) WBM 
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2 WKS 
AGO 


il 


TITLE ARTIST 

HKL/D JCS K LSONOWRIIER) IMt'RIKI A NUM8LR'PH0M0TI0N (ABEL 


PEAK 
POSITION 


CD 


2 


2 


14 


IT WASN'T ME* 1 oeekil No. 1 SHAGGY FEATURING RICARDO "R1KROK" DUCENT 

iNI-' 0 ; 'K 1 1 . H 1' Ci M f'L'/t)NlA,ti mOMPjONI il ','[".» ; '■!- ' 


1 


2 


1 


1 


20 


INDEPENDENT WOMEN PART 1 * DESTINY'S CHILD 

POKE & TONt.C ROOhEY.B.KNOWlES ,S . BWNLi J C OUV'ER C PQC-Ntr.B MNOWLt=!' (Tl lUCOLUMBIA 79493* t 


1 




7 


£ 


13 


MS. JACKSON * OUTKAST 

EARTHlOSt III i A. BENJAMIN. A. PA TTON.D.SH EATS) 1DVHT) W lAf ACE 2 4 52 5* 'ARISTA t 


3 


CD 


16 


19 


9 


— ^MJUJlM r^RPATFQT f^AIKJFQ'^AI PC i))))lllllJIJ^>— 

DON'T TELL ME * MADONNA 

MAL'*. %NA M M Ah'.'AJ;'.* . HtNHY ! (Cl (D 1 1'l (VI 00 MAdlfitCH 1 682S/WARHER BROS. T 


4 




i 


10 


9 


LOVE DON'T COST A THING 1FNN1FFR 1 CPE7 

ft WAKE ID SHARPt.G LAWSON.G.f RANKLINJ MONROE, A. HARRIS) EPIC ALBUM C'JI 1 


4 


CD 


6 


9 


12 


AGAIN LENNY KRAVITZ 

L KftAVilZ IL KRAVIT2) VIRGJN ALBUM CUT t 


6 


7 


3 


1 


19 


HE LOVES U NOT • DREAM 

O ' RA\h KIPNE.R (S KiPhi -< i '' t HM\¥ * SHETNE) (D) BAD BOY 793 J& ARISTA 1 


2 


8 


i 


7 


16 


IF YOU'RE GONE MATCHBOX TWENTY 


5 


CD 


13 


28 


5 


STUTTER * IOE FEATURING MYSTIKAl 

AILST *'H T RILEY *■ HAMIL T i" '* i ["'id' ir ( i i ' ■ jfvf A2& 7*C T 


5 


10 


10 


6 


40 


THE WAY YOU LOVE ME * FAITH HILL 

B.GALUV' ' HILL <K F uU ■ r-i '.' "il .1 ANEY) (CI (Dj IVj WARNER BROS 168I8t 


6 


ii 


8 


4 


25 


CASE OF THE EX (WHATCHA GONNA DO) * MYA 

C STEWART CASTEWART I HALE) (Cl ID) IT) UNFVEJtSTTY A97A57"NTE*tSCOPE t 


2 


12 


9 


5 


39 


WITH ARMS WIDE OPEN * CRLLD 

J m. ! _ .-/■_ , P ; .A ■, '.GERMAIN M IP'EMONTI S PTAPP) WIND I8CO'" 


1 


CD 


17 


27 


t 


PUT IT ON ME * JA RULE FEATURING LIL' MO 4 VITA 

THUSTYL2£.I.GOTTIUAT';mS.P.WALCOTT 1 L'-^L'I^U T CRXAEfil t MURDER INC.DEf JAIi 57275) "IDJMG I 


13 


14 


11 


:s 


10 


STRONGER * BRITNEY SPEARS 

M MARTIN RAMI IM '.'API P. RAMP ■ JIVE 42361 


11 


15 


15 


12 


15 


1 JUST WANNA LOVE U (GIVE IT 2 ME) * JAY-Z 

' MJJAVS C j F' a -v - j : . ..v- p '. v jia S 1 ?U l (jJC 1 


11 


It 


14 


13 


44 


KRYPTONITE 3 DOORS DOWN 

P EBERSOlD t-; Y it i. 1 1 1 ' '-.t ■* 1 '-j T HARRELL) REPUBLIC ALBUM CUT 'UNIVERSAL 1 


3 


an 


19 


20 


8 


DANGER (BEEN SO LONG) * MYSTIKAL FEATURING NIVEA 


17 


CD 


18 


18 


14 


CRAZY FOR THIS GIRL EVAN AND JARON 

E ''■ ■ a!'..! : \ fields ■■■ ■■ ■ coll weiia album cu? t 


18 


CD 


24 


39 


6 


ANGEL SHAGGY FEATURING RAYVON 

fii 1 JN 1™ A E-'TijUN >_ \J.M IS,C T AY Lij^.S M r LLER i MCA AlflUU CUT 


19 


20 


12 


11 


19 


THIS 1 PROMISE YOU * ^ ivtVlAs"? 






21 


22 


18 


BEAUTIFUL DAY * U2 

o.jt'oii.c eno jp bcio m island pezp);" ntf.psj:p.p. 1 


21 




28 




22 


1 HOPE YOU DANCE * LtE ANN WOMACK 

VWRIGHTIMO 5ANOE PS T SILLERS) (CI ID) IV) MCA NASHVILLE ;7?3B>t*IIV[RSAL ' 


22 


CD 


23 


26 


9 


CRAZY K-CI & JOJO 

Dliri [lAII/iMIIV .'■ I HA UY P C riAILLVj 'A"A Al BJ7J 1 5CUHCrRACK OJI • 


23 


(24) 


27 


32 


7 


LIQUID DREAMS • O TOWN 

1 p thov *i-r.M: : , p. ' . - : in::: 


10 


25 


20 


14 


19 


1 WISH * R KELLY 

R KELLY (R.KELLY) (T) (V) JIVE 427*0* t 


14 


® 


33 


47 


7 


PROMISE JAGGED EDGE 

J OUPFil B M COX U DUPRI B CASEY H "ASEYBV0u\Lj8MC0^GSFi'ITt"' SO SO OEF ALBJM CUT p COLUM3!A 1 


26 


CD 


45 


58 


5 


BUTTERFLY CR.VY TOWN 

1 AtiHiHAM MA2UR '. - : ■ - '■ ' 1- " ■ COi.JM9lA AL8UW CJT i 


27 


26 


22 


17 


18 


E.I. NELLY 

J EPPERSON '.-i.Y 1 i fO REEL ALBUM '■ ' 


15 


CD 


32 


40 


14 


NO MORE (BABY I MA DO RIGHT) * 3LW 

S.HALL, l • hall/. iJ'LE* : Li-LESi JiNINEUVES ?W -fX ' 


29 


30 


3D 


30 


15 


HEMORRHAGE (IN MY HANDS) FUEL 

BCRO&SE.C BELL :C til 55C MUSt ALBLV1 


30 


^JJ J 


36 


37 


10 


SOUTH SIDE * MOBY (TATURING GWEN STEFANI 

MOBY (MOBY) (D) |T| (X) V2 27665 t 


31 


32 


34 




19 


WHAT'S YOUR FANTASY * LUDACRIS FEATURING SHAWNA 

■.H':ir.[:..M( i i,i w.u '. i Ii [;.'.,! u -4-J Nii ' -i.U = ■VA .'! ) :n:. .mi . Mi-i >JMr; 


21 


33 


25 


16 


28 


DANCE WITH ME • DEBELAH MORGAN 

G MORGAN D FAJRliAft ;H ADLLW.J ROSS.U I^ORCiAN G FvBRGAM ■ C: l I:- 1 'Tl iva: THE DAS LA3EU4?iiiAILANIit » 


g 


(34) 


66 




2 


-^^^^^ i LJC ATCCT AIMCD AlDDI AV 

vjrltAI tb 1 UAINbH 1 HIHpLAY ■^■■^^ 

NOBODY WANTS TO BE LONELY RICKY MARTIN WITH CHRISTINA AGUILERA 

VV AFAYAilFiH- ID CHI! V SHAW COLUMBi 1 - .-*LH .. M L L * t 


34 


CD 


'.0 


38 


9 


MY EVERYTHING 98 DEGREES 

p...»f;./.h\-K;R ;A PA[.:.E /. Hip:.I^SJN l If H'l ,N lAilHEY UNrvERSAL ALBLAMCUT + 


35 


38 


29 


23 


22 


GOTTA TELL YOU * SAMANTHA MUMBA 

:-."Ci "h\'K:FI A FiAiifiE '■ H ■<".,::,'■:• 1U "j UJMBAl (O'J WILD CARD -.'->■' ii.i- - - t t 


4 




58 




2 


JADED AEROSMITH 

THE BCNtY-Ai'li bU'YS iS I'LER CREDE^'IKSEM DDLUM61A ALBUM CUT 


37 


38 


38 


31 


14 


MY FIRST LOVE AVANT FEATURING KETARA WYATT 

0 HUF' ■ ■■ " ' ■ WI'iBUSHI 1 MAGC JHHN5CN ALBJM CUT.'MCA t 


26 


39 


25 


21 


26 


MOST GIRLS * PINK 

BA8YFACE F'.A'-.iF A"! 1 THOMAS) 1 DvMT!' Ill LAFACE J-t-190" W5:STA t 


4 


40 


39 


33 


It 


MY NEXT THIRTY YEARS TIM MCGRAW 

u^L.ir.' 1 M :i ; .'ASSAft) CURB ALBUM CUl 


?; 




49 


55 


5 


YOU MAKE ME SICK PINK 

BWVFACI A PPI SOENT.B DIMILO (A PRESIDENT P P M'm MTABB) LAfACE ALBUVU ^a.^clPACKCur^ARIS^A t 


41 


42 


43 


43 


12 


TELL HER LONESTAR 

D HUFF (C WISEMAN KWESI 8 ) BNA ALBUM CUT 


42 


43 


37 


35 


18 


WITHOUT YOU DIXIE CHICKS 

B.CKANCEY.P.WORLEY IN 7AAINLS.L SILVEH. M U ' . J'.'i 1.' A. d J',1 C'_ 


31 


© 


57 


72 


4 


THANK YOU » DIDO 

ROLLO DIDO j API. 1 V I. . ■ HERMAN) ^V AfflSTA 13922* 1 


44 


® 


50 


50 


9 


ONE WOMAN MAN DAVE HOLLISTER 

M CITY (M.OTYt ^[F iJUAD ALBUM _ _ll L P-AA'AOfiKS t 


45 


® 


is 


56 


7 


THERE IS NO ARIZONA JAMIE O \i flL 

KSTEGALL 1 O'NEAL, I DREWS SM.TH. . MERCUR* .:LLl ALBUM CUT i 


46 


® 


47 


52 


9 


ASHES BY NOW LEE ANN WOMACK 

M WRIGHT iR CROVVELL. . MCA NASHVILLE ALBUM CUT 1 


47 


46 


41 


41 


17 


JUST FRIENDS (SUNNY) * MUSIQ 

I pap.a; r HAf,:,iNS'f'PSTJ .' HA.jfjiN? 1 hap AS V [Av.i H hsp*: T OEF iamc-: 1 SOUL P; jvj: ■ i[i,«c ' 


31 


® 


56 


fin 


9 


IT'S OVER NOW 112 

OJOFCS ID IONI5 M SCANI iRIi * M KEITH Q PAP^IP M P.l OVER S ROBINSON) BAD BOY ALBUM CUT. ARISTA T 


49 



MERCHANT AND INTERNET SALES REPORTS COLLECTED. COMPILED. AND 

UU s= 




LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRITER) IMPRINT A NUMBf R.VR0MOTION LABEL 


PEAK 
POSFTION 


® 


54 


61 


6 


YOU SHOULDN'T KISS ME LIKE THIS TOBY KEITH 

T i\i in DREAMWORKS '>'V:,-'v : [ ■ ALBUM CUT 


50 


® 


51 


53 


10 


BURN JO DEE MESSINA 

BGAUJMORE T. MCGRAW IT ARE! ESWICK.S WERFEU " JP.P. ALft'JM CUT 1 


51 


52 


31 


24 


17 


SHAPE OF MY HEART * BACKSTREET BOYS 

MMAPll'l PAMI A' MAPI T..HAV.L MIP.aOVP.FP' (T| (VI Jfrt 42758* » 


9 


53 


42 


36 


16 


BORN TO FLY SARA EVANS 

P.WORUEY.S EVANS MHUWM-JNO iPCTI RCA ALBUM CUT 


34 
54 




55 


64 


7 


BUT FOR THE GRACE OF GOD KEITH URBAN 

M ROLll'JGS K. URBAN IC.CAFFREY J WEkJU'l « JPP.AP (V) CJUTTOL INASHV1LLE1 ALBUM CUT I 


55 


35 


29 


11 


BOW WOW (THAT'S MY NAME) * LIL BOW WOW 

J DUPRI P V CDF (1. DUPRI B F.I CQF PT) SO SO DEF "P'.P'- poi nvpia 1 


29 


® 


68 


86 


3 


SOUTHERN HOSPITALITY * LUDACRIS 

THL NLPTUNLS i WILLIAMS) (I) DISTURBING IHA PLACL.ULF JAM SOUTH SF2/A9*,'!DJMG 


56 


(57) 


73 


82 


8 


COULD IT BE * JAHEIM 

: *l. iVi H •OJj.-.i UAHi"<;t 1 ift'U'W^ /I -Jji.: . J^i"*.Lr UjNiWWil:/ -Li!'." |C [KOWJUi li?1IjWMSm ' 


5) 


58 


61 


54 


6 


STILL ON YOUR SIDE BBMAK 

R.CAVALLO (BENENATE B THItLE.JH ,i> .0 bH.A!i,ElA c 'RY .ML.NALLY! HOLLYWOOD ALSLU CUT 


54 
59 


59 


59 


59 


10 


BABYLON DAVID GRAY 

D.GRAV.MCCLU\E.PO30N iD GRAli ATO ALBUM C'JTTO t 


60 


52 


49 


11 


EMOTIONAL CARL rHOMAS 

'/i NANS B-k'j BOV ALBUM 


47 


(32) 


63 


69 


4 


STRANGER IN MY HOUSE TAMlA 

SCHAWTORO (S CHAWFOHD.L V ION! i; tltxTFiA A1.BUM 


61 


62 


46 


46 


11 


SO IN LOVE WITH TWO * MIKAILA 

K.C.POflTER iMlKKEL S.E.H.RU^TAj*i,T E.HERMANSEN.M E'iRtCi'JU) :C-<D)lT ISLAND 'j'lui ' jJMG 1 


25 


© 


65 


65 


7 


WILD HORSES GARTH BROOKS 

A.REYNOIDS IB z-Y-OK :>Wki' : : CAPITOE i'IAShVILlE ALBUMCUT 


•33 


64 


62 


51 


8 


PROJECT CHICK CASH MONEY MILLIONAIRES 

M FRESH 8 WILLiAMS.B ThOMA'^ [i :ASl-f< T G»E < ■ CASH MONEY ALBUM Hi. T JNi^-^a. I 


47 


(65) 


(7 


70 


7 


THIS EVERYDAY LOVE RASCAL FLATTS 

M. BRIGHT, M WILLIAMS n *vn 1 ~ v - NF 1 c "'i< LYRIC STREET ALBUM CUT t 


65 


® 


74 


79 


3 


ONE MORE DAY DIAMOND RIO 

M D CLUTf [MAMOND (WO (S D JONES. B.TDM8ERI IN 1 Arista \ASHV1L1 E ALBUM 


66 




79 




2 


WHO 1 AM JESSICA ANDREWS 

H GAL I IMORE ,AMt S.F.VI Klii DREAMWORKS h'-Sii'i lit Ai e,/M l. 1 ' 


67 


® 


71 


71 


8 


IS THAT YOUR CHICK * MEMPHIS Bl EEK FEATURING JAY-Z 8, MISSY ELLIOTT 

TIMHAIANDIS '1 ' TMOSLFY '•' 1 Ml II) ROC A FELLADEF JAM SS2B6S*1DJMG F 


68 
63 


(1) 


82 




2 


OUTSIDE AARON LEWIS OF STAIND WITH FRED DURST 

B SHEPPELL (A LEWIS) 1 1 AiYI i S'vr>l r ■ t It ALBUM CUT,1NTi RSCOPf 


70 


51) 


4': 


16 


1 LOST IT KENNY CHESNEY 

..\Vi\ WIISDS '. i i BNAAIBLIMCJI ■ 


34 


7 i 


76 




2 


1 DID IT DAVE MATTHEWS BAND 
G BAUARD ID 1 MATT'irWS f, BAI I ARDj RCA ALBUM CUT 


71 


72 


64 


57 


[7 


WE DANCED BRAD PAISLEY 

f ROGERS H PAISLEY !;.ih. h , (VI ARISTA MASHflLLE ALBUM CUT • 


29 


\ '*>j 


S4 


87 


4 


AFTER PARTY * KOFFEE BROWN 

ALLSTAR (A (.C*TOJ.T BEAL W.GILCHRIST N.ed'LEW f IE J'^, J .CAMPBELU (T) DIVINE MILL 13924VARISTA 1 


73 


74 


70 


63 


19 


JUST ANOTHER DAY IN PARADISE PHIL VASSAR 
B GALL IMORE. P. VASSAR (P VASSAR, C, WISE MAN) ARISTA NASHVILLE ALBUM CUT t 


35 


® 


NEW ► 


1 


-^■■^ Hot Shot Debut 

FREE MYA 


75 


76 


72 


56 


16 


LOSER 3 DOORS DOWN 

P.EBERSOLD IB.WNOLD.M.KOBERTS.T.HARRELU REPUBL*: ALBUM CUTUNPVERSAL T 


55 


CD 


NEW ► 


1 


SNOOP DOGG SNOOP DOGG 

TTMBAlANOFT.M0Sl£Y CBPOAE'U5i NO UMIT ALBUM CUWFUORITY ' 


77 


QD 


Bl 




2 


BREATHLESS THE CORRS 

RJLANGE P IIAI.P.I TMECORRSI 141TAVA ALBUM ' ' ■ 


78 


79 


83 


76 


3 


A GOOD DAY TO RUN DARRYL WORLEY 

F PTXilFfS 1 STROUD 'V 'AY1HU < .3 TOMB! PUN. DPIAWAOROS iN.ViHVII LI i A1I5HM C Jl 1 


76 


C80) 


NEW ► 


] 


IF MY HEART HAD WINGS FAITH HILL 

B GALUMORE.F.HIU.IAFW KNOBLCOHI WARNER BROS '.--rVILLEl ALBUM CUTAYRN 


80 


81 


78 


78 


6 


X XZIBIT 

DR DPF Mtl FAAN.S.STDRCH i A JOINER. A FOUNG.M HP.AOFPRD S STPffPH LOUD ALBUM CUT T 


76 


82 


G9 


62 




MAMACITA * PUBI IC ANNOUNCEMENT 

T POFTS..G COCUNS !G COLLINS.T.FNjnSF (Cl (D) IT) (X) RCA 603*2 t 


39 




87 


83 


5 


CHA-CHA SLIDE * MR. C THE SLIDE MAN 

VV) ::N . tW PERRYI T : VI M.O B ) ES378'.'UNIvERSAl 


83 
75 


84 


75 


75 


3 


BY YOUR SIDE SADE 

'A-ii U pfi A(HF AF)U A MATTHEAMAN PFXNMAN) (V) EPIC ALBUM CUT ' 


85 


80 


68 


18 


911* WYCLEF JEAN FEATURING MARY J. BLIGE 

A 1IAN nJl.PirP.MW IAN : PUP;. ,,i:. ■ : ATSLLY :■ 'i COIUMM )W6C* ' 


38 


86 


86 


80 


13 


ROLLIN' LIMP BIZKIT 

T:. BI/KIHF DURST W BOR1AND FLIP ALBUM CUTiYNFERSCOPE ' 


65 


(87) 


89 


90 


5 


LADY (HEAR ME TONIGHT) * MOOJO 

Y UESTAGNuL.R TRAHCHART (Y DtSTAGNUL.R TRANCHART.N ROGERS.B£IHNM)fi!! (T)«l BAPYJiay : jh ' 


87 


88 


91 


83 


7 


OH NO * MOS DEF & PHAROAHE MONCH FEATURING NATE ?■<:<• ,u 
ROCKWTLDER in SMITH.T, IAMERSON.N male d PT NSC*J (T) RAWKUS 289* ) 


83 


89 


77 


67 


14 


WWW.MEMORY ALAN JACKSON 

KSILGALL . P. • ,l V V: ARISTA NASHVILLE ALP ,M PL T : 


45 


© 


97 




2 


SOUL SISTA * BILAL 

R SAAOIQ BILAL LnLL MOYO A9 7 


90 


91 


85 
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MERGER OR NO MERGER, BMG STEELS ITSELF WITH NEW MANAGEMENT STRUCTURE AND OUTLOOK 



(Continued from page A) 

events of late 2000: the exits of 
chairman Michael Dornemann and 
president/CEO Strauss Zelnick and 
the death of the man selected to 
succeed them, Rudi Gassner. 

Stein has been with BMG since 
1987, Jamieson since 1991, and Grif- 
fiths since 1998; Hilbers has been 
with Bertelsmann since 1992. These 
four men report directly to 
Schmidt-Holtz, as do three senior 
executives whose jobs are not 
changing: senior VP, Asia-Pacific, 
Michael Smellie; senior VP, Latin 
region, Rodolfo L6pez-Negrete; 
and senior VP, human resources, 
Ira Sallen. 

Jamieson was heading the RCA 
Music Group, based in New York; 
previously, he was president of 
RCA Records and, from 1991-95, 
president/GM of BMG Canada. Grif- 
fiths served as BMG U.K/Ireland 
chairman and president, central 
Europe, based in London; previous- 
ly, he worked for Sony and Virgin. 

Stein was president of BMG Ger- 
nniny /.Switzerland/ Ail stria and 
Eastern Europe (GSA/EE), based 
in Munich; previously, he was man- 
aging director of Hamburg-based 
Teldec Records. Jamieson, Griffiths, 
and Stein were all originally hired 
by Rudi Gassner when he headed 
BMG's international division. 

Hilbers most recently served as 
executive VP/COO for AOL/Ber- 
telsmann Europe. From 1994-96, he 
was senior VP/CFO for Bantam 
Doubleday Dell Publishing in New 
York. Now, he will oversee BMG's 
finance, legal and business affairs, 
and new technology and strategic 
development divisions. 

Reporting to Hilbers are new 
appointees Joe Gorman and David 
Kang, who are, respectively, senior 
VP/CFO and senior VP of new 
technology and strategic develop- 
ment. These two hires were antici- 
pated (BIllboardBuWerin, Jan. 
11, Jan. 19). Gorman held senior 
finance posts at RCA in the '80s but 
is better-known as the senior 
finance officer at BMG Entertain- 
ment International from its Janu- 
ary 1987 formation to its February 
2000 dissolution. 

Kang arrives at BMG after a 
stint as new f -media consultant for 
top artist management outfit the 
Firm; its clients include Limp Biz- 
kit, Backstreet Boys, Michael Jack- 
son, Ice Cube, and Enrique Iglesias. 
In his new post, Kang will oversee 
new media, new technology, and 
corporate development. 

As for the outlook of the new 
team, the executives coming in 
under Schmidt-Holtz are univer- 
sally endorsing their new boss. 

"Even though he's not a music 
man, he understands the creative 
process, he respects the creative 
process, and he respects creative 
people," Jamieson tells Billboard, 
echoing a familiar sentiment on the 
topic of Schmidt-Holtz. "He'.- sin- 
cerely interested in what we're try- 
ing to accomplish, and he brings to 
the table something that is very 
valuable to us: the confidence and 
trust of Bertelsmann corporate." 

Adds Griffiths, "He's put music 
people in very key positions where 
they haven't necessarily been in the 
past, and that speaks volumes 
about his intent." 




SCHMIDT-HOLTZ 



Now that the team is in place, the 
newly installed executives are 
scrambling to take stock of just 
what they are inheriting. 

In North America, Jamieson says, 
he plans to conduct a complete 
review of business operations short- 
ly. "Business is not as good as it was 
within the industry, and certainly 
we're being affect- 
ed by that. Some 
people are con- 
cerned that they 
might be affected 
by a possible 
merger, and then 
there's the chang- 
ing of the guard. 
So morale could 
always be better," 
he says. "But the future is bright as 
far as releases and music, so it may 
be a rough spot right now, but we're 
going to get through that." 

Jamieson says he doesn't antici- 
pate any major changes among his 
lieutenants. The biggest alterations 
are expected to come within the 
RCA Group, where a reorganiza- 
tion is in the works to account for 
his departure. Jamieson declined to 
comment on the situation, but Jack 
Rovner, the current No. 2 executive 
at RCA, is expected to take control 
of the division, sources say. 

Meanwhile, Jamieson will have 
the unenviable task of managing 
some of BMG's biggest label exec- 
utive heavyweights, including 
Arista chief L.A. Reid and, possi- 

'The future is bright 
as far as releases and 
music, so it may be a 
rough spot right now, 
but we're going to get 
through that' 

- BOB JAMIESON - 



bly, J Records honcho Clive Davis. 
Jamieson said it is not been deter- 
mined yet how J Records will work 
in the BMG power structure. How- 
ever, sources say, Jamieson will be 
responsible for looking after BMG's 
stake in the joint-venture label. 

Jamieson says of Davis that "I'm 
certainly not going to tell him what 
to do. And I'm certainly not going 
to teach him anything in the music 
business." 

Meanwhile, by bringing Thomas 
Stein to the U.S. to assume BMG's 
global marketing and A&R respon- 
sibilities, Schmidt-Holtz cleared a 
path for Richard Griffiths to be- 
come the first executive at 13-year- 
old BMG to take charge of all its 
European operations. Previously, 
the region was divided between 
Stein, Griffiths, and Ramon Segura 
(Spain and Portugal). When Segu- 
ra retired last year, L6pez-Negrete 
took over. 

For his part, Griffiths says, he 
expects the company to benefit from 
a united front in marketing records 
around Europe. "There's been a feel- 
ing for some time that there should 
be one European company. I think 
that it will make us more competi- 



tive and help us deliver more acts 
around the world," he says. 

But Stein's move to the U.S. 
also gives Griffiths a tough chal- 
lenge: that of appointing an oper- 
ating head for BMG's highly prof- 
itable GSA/EE business. One 
candidate is the unit's executive 
VP, Christoph Schmidt, who is 




also co-managing director (with 
London-based Stephen Navin) of 
BMG's European Central Services 
division. However, insiders say 
that the GSA/EE business needs 
a chief with strong A&R skills, 
given its repertoire-origination 
role. As Griffiths spoke to Bill- 
board, he was traveling to visit 
BMG offices in Hamburg, Munich, 
and Berlin. 

As for Stein, he says his reloca- 
tion to New York "came as a com- 
plete surprise" (just days before 
being tapped by Schmidt-Holtz, he 
moved into a new house in Munich) 
but an appealing challenge. Others 
are less surprised, not least because 
BMG's GSA business has more than 
doubled under Stein's leadership, to 
958 million deutsche marks ($452 
million) in fiscal 1999-2000. 

Moreover, Stein and his team in 
several German locations have built 
a strong reputation for finding and 
developing acts capable of selling 
worldwide, including No Mercy, La 
Bouche, Dr. Alban, Scatman John, 
Real McCoy, Snap!, and Lou Bega. 
That has allowed Stein to develop 
excellent relationships with the 
heads of BMG companies almost 
everywhere, including the U.S. 
(Arista Records has been a partic- 
ular beneficiary of the German tal- 
ent pool). 

'N Sync even figures in the Stein 
curriculum vitae: The American 
band was originally signed to BMG 
Germany in 1996, developing into a 
chart-topping act there before 
breaking at home and moving over 
to RCA Records (the group is now 
signed to Jive Records). Examples 
like this are expected to give Stein's 
worldwide colleagues confidence in 
his A&R and marketing judgments, 
although it is not yet clear who will 
be on his team in New York. The 
new post appears to most resemble 
that held between 1987 and 1998 by 
senior VP of A&R and marketing 
Heinz Henn, which was not filled 
when Henn departed. 

Says Stein, "I'll be applying all 
my skills, conviction, and resources 
as a team player to prove that 
many of the local BMG acts have 
international potential and that 
they can substantially enhance our 
market presence on a global level." 
He adds, "I will infuse the 'Think 
local, act global' motto with a new 
spirit." 

Stein has another important 
asset: a longstanding professional 
relationship with Zomba chief Clive 
Calder, whose Jive Records is dis- 
tributed by BMG in the U.S. (BMG 
also holds an ownership stake in 
Zomba). When Stein ran Teldec in 



the '80s, it was one of Calder's first 
international licensees. 

A seasoned industry executive 
who knows Zomba well says that 
Stein's Calder connections are con- 
sidered an asset by Middelhoff and 
Schmidt-Holtz. They are important 
as BMG attempts to retain Jive's 
distribution business — the deal 
expires this 
June — and as 
Zomba figures to 
play a central role 
in the BMG/EMI 
merger. Industry 
speculation is that 
Calder may buy 
assets from BMG Griffiths 
or EMI (or both) 
as the two majors strive to appease 
antitrust regulators. 

Schmidt-Holtz himself declines to 




comment on the prospects for a 
merger. However, statements 
about BMG having enough re- 
sources to remain independent re- 
inforce industry speculation that 
BMG may be preparing its employ- 
ees for the possibility of no merger 
with EMI, because of the intense 
difficulty of satisfying U.S. and 
European antitrust regulators. 

Jamieson says he and the company 
are prepared either way. However, 
he points out that "this lingering and 
holding in place is very fatiguing and 
very counterproductive." 

"We need to know what game 
we're playing and how many play- 
ers we have on our team," he says. 

Additional reporting for this story 
was provided by Wolfgang Spahr in 
Hamburg. 
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by Silvio Pietroluongo 

SHAG-A-DELIQDesttaylB Child* 11-week reign at No. 1 on The Billboard 
Hot 100 with "Independent Women Part I" (Columbia) comes to an end this 
issue, as "It Wasn't Me" from Shaggy (MCA) makes its way to the top. Both 
titles are down in overall points, with "Me" taking the pole position because 
"Women's" point loss far outweighs its own decline. Even though "Me" loses 
points, it is awarded a bullet, as is customary in Billboard for Sties in their first 
week at No. 1. 

The audience totals for both "Me" and "Women" continue to impress, remain- 
ing over the 100 million mark, with "Me" standing at 123 million listeners and 
"Women" coming in with 107 milBoa The third-ranked single on the Hot 100 Air- 
play chart, "Love Don't Cost A Thing" by Jennifer Lopez (Epic), is a distant 
15 million listeners behind. On the Hot 100, "Cost" is pushed back 4-5, despite an 
audience gain of 5 million, due to sales-fueled moves by OutKastfe "Ms. Jackson" 
(LaFace/Arista) and Madonna* "Don't Tell Me" (Maverick/Warner Bros.). 
' 'Jackson," which is available as a maxi-CD, DVD, and vinyl single, moves 29,500 
units and jumps 7-3 on the Hot 100, while "Tell" scans 42,000 pieces and climbs 
164 on the Hot 100 while moving into the No. 1 slot on Hot 100 Singles Sales. 
After never reaching the top of the sales chart in SoundScan's first nine years of 
tracking sales, "Iell" is now Madonna's second consecutive No. 1 on the chart, 
following "Music," which hit No. 1 last September. 



INESOME DUO: "Nobody Wants To Be Lonely" by Ricky Martin With 
Christina Aguilera (Columbia) makes the biggest jump on the Hot 100 (66- 
34) and is the Greatest Gainer/Airplay winner with a 13 million audience jump. 
"Lonely" is a rerecorded version of Martin's solo effort that appears on his "Sound 
Loaded" album. "Lonely" is not scheduled to be released as a retail single but it 
is being made available to current and future buyers of "Loaded" in a variety of 
ways. Consumers who already have a copy of "Loaded" can download "Lonely" 
from Martin's Web site by placing their copy of the CD in the CD-ROM drive as 
proof of purchase, or they can receive a copy of the CD single by mailing in the 
brown sticker placed on each product Those not yet in possession of "Loaded" 
will currently find the single bundled with the album, while future pressings will 
contain both Martin's solo version and the Aguilera duet. 



On 



JD AND NEW: Two rock tracks, one by a veteran outfit and one by a new 
group, make great strides on the Hot 100. Coming in as the second- and third- 
highest airplay gainers, respectkely,areAero8nuth*latest,''Jatled,"and Crazy 
Town* "Butterfly" flxrth on Columbia). "Jaded" gains 8J> million listeners and 
moves 58-37 in its second week on the chart. It is the first release from the act's 
forthcoming album, "Just Push Play," which will hit retail March 20. "Jaded" is 
Aerosmith's first charted song on the Hot 100 since "I Dont Want To Miss A 
Thing'' hit No. 1 in September 1998. 

"Butterfly" jumps 45-27 on the strength of a 7£ million increase in listeners. 
"Butterfly" is the third single from the Los Angeles-based hip-hop/metal sex- 
tet's debut album "Die Gift Of Game," which was released in November 1999. 
After failing to crack any singles charts with its earlier releases, Crazy Town sees 
"Butterfly" take flight simultaneously at such formats as modem rock (No. 3 on 
this issue's Modem Rock Tracks) and mainstream and rhythmic top 40 (No. 28 
on Top 40 Tracks). Thanks to "Butterfly," "Game" entered The Billboard 200 this 
past December, a year after its release, and climbs toapeak of No. 16this issue 
(see Between the Bullets, page 100). 
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FUEL 9 550 ML/SIC 69436/EPtC (12 98 EQ'17,98) SOMETHING LIKE HUMAN 


17 


56 


54 


45 


13 


SOUNDTRACK A Columbia 6L064XRG (12 98 ECyie 98) CHARLIE'S ANGELS 


7 


57 


53 


49 


7 


MEMPHIS BLEEK # R0C-A-FELLA.OEF JAM 542587M0JMG 111.98)1796) THE UNDERSTANDING 


16 


58 


52 


39 


10 


THE OFFSPRING A Columbia 614l9*,CRG U2.96 ELYL8 9B) CONSPIRACY OF ONE 


9 


59 


50 


40 


7 


RAGE AGAINST THE MACHINE A epic 85269* (12.96 ELY 18.98) RENEGADES 


14 


60 


55 


47 


9 


WU-TANG CLANA VAJ-TANLV l LOULKOLUMBIA62193 , AtJKi(12 96EO/18 98) THE W 




61 


56 


50 


10 


VARIOUS ARTISTS ARISTAWARN03BROSJCIEKTRJVATLANTIC B3412)AG (12 96)18.98) TOTALLY HITS 3 


25 




68 


84 


( 


COLDPLAY NETTWERK 30162JCAPITOL 116.96 CO) ■ PARACHUTES 


62 


63 


.: 


. ?l 


9 


DAVE HOLLISTER DtF sojiocrlamivcuks 45ai76WRSC0FE ill 5«'17 981 CHICAGO '85... THE MOVIE 


49 


64 


58 


54 


7 


uj.S* S ™ 3^981 * FUiMKMASTER FLEX: 60 MINUTES OF FUNK, VOLUME IV: THE MOTIVE 


26 


65 


63 


77 


31 


BILLY GILMAN A EPIC (Nashville) 6206650NY ihashvillei ( 1 1 98ECV17 9B) ONE VOICE 


. 


66 


6J 


... 


: 


KENNY CHESNEYA BNA67976,T(LG (11 9^17 981 GREATEST HITS 


13 


67 


55 


58 


74 


CHRISTINA AGUILERA A* RCA 67690 111 96)18 98) CHRISTINA AGUILERA 


: 


68 


; 


: 




MASTER P NOLIMIT26006*4 I «IC«[TV(11 98)17,98) GHETTO POSTAGE 


■ 


69 


64 


61 


32 


BON JOVI A ISLAND 542474dDJMG (11 9&17 98) CRUSH 




70 


76 


82 


13 


TAMIA ELEKTRA 62516/EEG 111 98/17.96) A NU DAY 


46 


71 


71 


76 


19 


THE CORRS • 1431AVA(ATLANTIC 83352:AG 111.96/17.98] IN BLUE 


21 




87 


106 


15 


fum^amSli miKCOPi 029&18 se: THE FAMILY VW -" E S TOUR 1999 


32 


73 


73 




35 


LEE ANN WOMACK A MCA NASHVILLE 170099 11I.9&17 981 1 HOPE YOU DANCE 


17 




82 


98 


53 


JAGGED EDGE A SO SO OEWOLUMBIA 69662CRG (12.98 EO/18 961 J.E. HEARTBREAK 


5 


n_ 


103 


131 


4 


Heatseeker Impact k^^*^****" 

NELLY FURTADO DREAMWORKS 4502 17/INTERSCOPE (8.96/12 96)B| WHOA. NELLY! 


75 


76 


r. 


.j, 


33 


DISTURBED A GIANT 2473BWAANER BROS (11.98/17 98! ■ THE SICKNESS 


29 


77 


it 


71 


33 


MYA • UNIVERSITY 490853VINTERSCOPE (12 98)18-981 FEAR OF FLYING 


1!: 


78 


67 


56 


11 


B. 1 - | N K - 18 2 • THE MARK, TOM, AND TRAVIS SHOW (THE ENEMA STRIKES BACK!) 


g 


79 


74 


63 


17 


98 DEGREES A 7 UNIVERSAL I593W !12 98/16.96) REVELATION 


2 


80 


69 


60 


39 


PAPA ROACH A'' DREAMWORKS 4502?MNrERSCOPE 112 98/18.98) INFEST 


5 


81 


79 


85 


12 


UAP Ifll l*v A PTIQT^l A _ . _ . _ £ ______ _ _ 

* . , - i * WOYV-?001 ■ TIF YEWS 30 TOP CHRISTIAN ARTISTS AND HITS 


36 


82 


77 


81 


60 


INCUBUSA IMMORTAL63652/EPICI12 96EO/18.96I MAKE YOURSELF 


47 


83 


70 


68 


5 


Q j F '^j E >liTe380J-til!;i;96Elll)» NAS t ILL WILL RECORDS PRESENTS QUEENSBRIOGE THE ALBUM 


68 


J4 


99 


137 


4 


MR, C THE SLIDE MAN MOB 159807'UNIVERSALI12 9618 98)11 CHA-CHA SLIDE 


84 


85 


80 


78 


62 


OR. DREA 6 AFTERMATH490486 , )1NTERSCOPEII29&1896) DR. ORE — 2001 


' 


86 


90 


107 


30 


ANNE MURRAY • strakjhtwat 20231 (19 98)19 981 WHAT A WONDERFUL WORLD 


38 


87 


85 


80 


10 


KEITH SWEAT • EUt(TRA62515.tEG[129B/1898) DIDN'T SEE ME COMING 


16 


88 


86 


73 


27 


VARIOUS ARTISTS EMISONV.TOMRA 524772AJME 112 98/1B 98) NOW 4 


1 


89 


81 


75 


8 


VARIOUS ARTISTS rawkus 261 31 '/priority (10 9616 981 LYRICIST LOUNGE VOL. 2 


33 


90 


89 


74 


16 


GREEN DAY • REPRISE 47613'WARNER BROS. 112.98/18.981 WARNING: 


4 


91 


84 


70 


85 


RED HOT CHILI PEPPERS A' warner BROS 47386- (1098/17 9B) CALIFORNICATION 


3 


92 


91 




2 


VARIOUS ARTISTS UTV,VERVE 620191/VG (18 98 CO) PURE 1A2Z 


91 




105 


121 


55 


TOBY KEITH • DK£AMff&>KS!\»SK/i.ixiL5a?D9iN , tRSCCPE no 9836 98! HOW DO YOU LIKE ME NOW?! 


8; 


94 


93 


95 


9 


h°ASm D,,V ' T0 jg N Y C. UNDERGROUND PARTY VOLUME 3 


93 


95 


-. ; 


n 


16 


RADIOHEAD • Capitol 27753 111 98.-17 98) KID A 


1 


96 


88 


•i 


69 


STINGA'A4M 490443,'lNTERSCOPEI129&'!B98l BRAND NEW DAY 


9 


97 


94 


88 


83 


LIMP BIZKIT A flip 490335- interscope 112 9M 8 981 SIGNIFICANT OTHER 


1 


98 


102 


122 


89 


SHEDAISYA LYRHCSTREH 165OO2WOLLVWO0O (12.96/18 9618_ THE WHOLE SHEBANG 


70 


99 


97 


104 


35 


A PERFECT CIRCLE A virgin 492S3- 111 9617 98) MER DE NOMS 


4 


100 


98 


92 


40 


CARL THOMAS A BAD BOY ?3O25.ARISTA(10 96/179B) EMOTIONAL 


9 


101 


111 


114 


19 


CASH MONEY MILLIONAIRES • cash money ]53I91.wversal ii 1 9817 98: BALLER BLOCKIN 


1! 




119 




2 


UMmfuJewfwESlASMRG 118 96 EQ CD) THE BEST OF KEN BURNS JAZZ 


102 


103 


95 


86 


9 


B.G. • CASH MONEY 8609O9Uh(VERSAL 111 9B)17,98) CHECKMATE 


2) 


104 


106 


99 


26 


EVERCLEAR A ^ j^qj frqm m AMERICAN MOVIE VOL. ONE: LEARNING HOW TO SMILE 


9 


105 


92 


56 


9 


5nwE^ J o"o50(12.98(18 96I 0NE NIGHT 0NLY ~ ™E GREATEST HITS 


65 


106 


Y,h 


119 


25 


JO DEE MESSINA • CURB 77977 111 9817 981 BURN 


19 


107 


100 


100 


32 


B.B. KING 11 ERIC CLAPTON A riding ia/ith THF king 

. L : . L :, ,,„:. ,. . . ,. KIUINUYYIIH 1 Ht MNU 


3 


108 


113 


111 


46 


YOLANDA ADAMS A llehra 6243*eeg ill 941/ 38 SB MOUNTAIN HIGH. ..VALLEY LOW 


24 



CD Albums witti the greatest sales gains this week. •Recording Industry Assn O' America (RIAA) certification to net shipment ol 500,000 album units iGoia). AftlAA certification tor net shipment of 1 million units (Platinum). ♦ RIAA certification for net iMpment of 10 million units 'Diamond I Numeral 
rollowing Platinum or Diamond symbol indicates album's mulli- platinum level, For boxed selv arid double album* with a running lime C* 100 minutes or more, the RIAA multiplies shipments by the number of discs anaVor tapes. RIAA Latin awards: O Certification tot net shipment ol 100,000 units (Oro). 
L. CertiflCJlion ol 200,000 un>ts (Platmo). A' Certification ol 400.000 units (MuUi-Platmo). 'Asterisk indicates LP is available Most tape prices, anrj CO prices lor BMG and WEA laboit, are suggested lists Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from 
*rt»teidle prices Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage growth Heatseeker Impact snoirvs airxinrs removed frpm Heatseeker. this week. B indicates past o» present Heatseekei title. C 2001. Biliboard/BPI Commumcalions, and SoundScan, Inc. 
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ARTIST TITLE 

IMFSINI & NUMBER<DI5Tni0UTl*G LABEL [SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEXOI 


| 


2 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT A NUM8CR'DISTRIBUT1NG LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


PEAK 
POSITION 


109 


109 


87 


6 


SOUNDTRACK DV&'COLUMeiA6]585t:RG(12.98EQ/18981 DRACULA 2000 


81 


154 


148 


139 


8 


CHANTE MOORE SILAS 112377MCAII2.98/18.98I EXPOSED 


50 


no 


107 


97 


11 


ALAN JACKSON mista nashviile 6S33amo ill wi7»i WHEN SOMEBODY LOVES YOU 


IS 


155 


151 


145 


19 


ANDREA BOCELLI • philip516A60OI12.WI8.98) VERDI 


23 


111 


108 


94 


9 


8BALL & MJG cor BC-"'^! irsTER shope £ l ? 98/18 98) SPACE AGE 4 EVA 


39 


156 


171 


174 


4 


EVAN AND JARON COLUMBIA 69937/CRGill 98 EQ/17 98)B EVAN AND JARON 


156 


112 


101 


91 


19 


BARENAKED LADIES A reprise 478)4>warner Bros. U2.W18.9BI MAROON 






157 


152 


133 


19 


BOY2 II MEN • jmvsKiAi iw.-b. .. ,i t- •» NATHAN MICHAEL SHAWN WANYA 


4 


113 


115 


101 


36 


BBMAK • hollwooo l62260<n.9a/l7.9SiBB SOONER OR LATER 


38 


158 


155 


143 


31 


DEFTONES • MAVERICK 476677WARNERBR0S (9.9817 98) WHITE PONY 


3 


114 


96 


89 


9 


CAPONE -N- NOREAGA tommy boy 3iio* U2 9&1S98) THE REUNION 


31 


159 


159 


126 


10 


S CLUB 7 P0CYOOR 549057 ( nNTERSCOPE(ll 98/17.98) 7 


94 


115 


112 


102 


84 


SANTANA*" arista 19080(11 98,18.98) SUPERNATURAL 


1 


160 


164 


178 


14 


SCARFACE • RAP-A-LOT 49845-/vir(!in ii2.9aris.9ai THE LAST OF A DYING BREED 


7 


ue 


104 


112 


39 


TON! BRAXTON A 1 LAfAC£26«*ARISTAUl 98,18.961 THE HEAT 






160 


194 


187 


15 


TRAVIS TRTTT Columbia inashvilud 62165/sony (NasmviliE) (l l 98 Eul 7 98) DOWN THE ROAD 1 GO 


51 


117 


117 


103 


11 


SOUNDTRACK • MAVERICK 47B5&WARNER BROS. (12 98/18 961 RUGRATS IN PARIS: THE MOVIE 


48 


162 


158 


147 


3 


?t2™n?J!^Sm^»iMviniiir ,i> win on S! >UL FOOD: THE SERIES - THE BEST R4B OF 2000 


147 


118 


127 


130 


15 


SARA EVANS RCA(NASHVIUE)67964fllG(11.98yi7.98l BORN TO FLY 


62 


163 


172 


163 


88 


BACKSTREET B0YS4-" JIVE 41672 (11.W18.98) MILLENNIUM 


1 


(.119; 






2 


SOUNDTRACK sow classical 89347 (17 98 EQ CD) CROUCHING TIGER, HIDDEN DRAGON 


119 


164 


163 


151 


17 


JOHN MICHAEL MONTGOMERY • ATLANTIC in«5hyillE)8337S«giii 981798) BRAND NEW ME 


15 










JOE A/ JIVE 4 1703 (12.98/18 98) MY NAME IS JOE 


2 


165 


161 


173 


15 


SOUNDTRACK OECCA 467094 ( 18 98 CDI GLADIATOR 


66 


121 


129 


116 


30 


LIL' KIM ▲ QUEEN BEEnWDEASyATLAMTIC 928J0*;AG (12.96/18.98) THE NOTORIOUS KIM 


4 


166 


149 


138 


16 


PAUL SIMON • WARNER BROS. 47844 (12 W18 981 YOU'RE THE ONE 


19 


122 


] j ■ 


110 


37 


AVANT • MAGIC WHNSON 112069/MCA (12.98/18.98) MY THOUGHTS 


45 


I 11 "/ 


RE-ENTRY 


11 


LIL' ZANE worldwide 50145-,™oniTY no 9816 98) YOUNG WORLD: THE FUTURE 


25 


3D 


139 


— 


2 


*T°"%™™™*^ 3JR - H - ™< 01 SMLRICA'S ',| jb C 


123 


168 


168 




2 


S*5 '^inwjfgn mm naa* S™" 0 '* m: m ^I^CTION FEATURING mm BMCH 


168 


124 


122 


127 


69 


MARC ANTHONY A' cciumbk 697Z6VCTO (12 96 (CJ1B.98) MARC ANTHONY 


8 


flfiQ\ 


191 




in 

1U 


SOUNDTRACK island 54279iioiMG (l 7,98 CD) GONE IN 60 SECONDS 


69 


125 


121 


153 


5 


AT THE DRIVE-IN gawd ratal jmw.vwgin 19 98 CO: ■ RELATIONSHIP OF COMMAND 


121 


170 


162 


175 


8 


tiiSS^Lmwna, ST0RIES FR0M THE CITY ' ST0RIES FR0M THE SEA 


42 


126 


126 


164 


4 


JAMIE O'NEAL MERCURY (NASHVILLE) 170132 (8 98/12 981 BB SHIVER 


128 


171 


166 


172 


17 


EMMYLOU HARRIS nonesuch 7%i&«(11 W17 .98) RED DIRT GIRL 


54 


127 


132 


128 


62 


S% E cS^ (12 98 Cffl . 98, ALL THE WAY... A DECADE OF SONG 


1 


172 


190 


165 


36 


A "TEENS • Stockholm 159007'MCA <: l 98.17 98) THE ABBA GENERATION 


71 


128 


114 


93 


16 


YANNI • VIRGIN 49893 (12 .98/18.981 IF 1 COULD TELL YOU 


20 


173 


160 


160 


11 


JAMES TAYLOR COLUMBIA 852237CRG 112 9B C0j (8 98) GREATEST HITS VOLUME 2 


97 


129 


128 


118 


4: 


NO DOUBT A TRAUMA 49O443'/INTERS00PE (12.98,18 9B) RETURN OF SATURN 


2 


174 


173 


156 


98 


EMINEM A' WEB/AETERMATH 490287"/INTERSCOPE (12.W18.98) THE SLIM SHADY LP 


2 


130 


134 


123 


57 


DMX A* RUFF HVDERSVDEF JAM 546933^IDJMG 112 98^18-9.31 ...AND THEN THERE WAS X 


1 


3ZD 


RE-ENTRY 


30 


y* R !9, U -? SEESSiL. , m WW WORSHIP ORANGE: TODAYS 30 MOST POWERFUL WORSHIP SONGS 

IS^t'j-'Ti WTI-. 1 rS;S*"rfL™C ,998 Euril 95' ------- 


65 


131 


131 


115 


22 


cS F 6 Sc* (12 98 E018.98) THE ECLEFTIC: 2 SIDES " A BOOK 


9 


cud 


NEW ► 


1 


PRU CAPITOL23]20(6.9a/9987B PRU 


176 


177 


189 




9 


KEITH URBAN CAPiTtx inashviuei 97591 :10.9&'16.98>BH KEITH URBAN 


161 


132 


123 


117 


9 


BSjRSSfi. , _ SONGS FROM AN AMERICAN MOVIE VOL. TWO GOOD TIME FOR A BAD ATTITUDE 


6£ 


178 


178 




2 


RONNIE MILSAP VIRGIN (NASHVILLf) 46871 (l>*-9a'24.9ai 40#1 HITS 


178 


133 


133 


129 


12 


BOB DYLAN* COLUMBIA 85168CTG (17 98 ECl'24 981 THE ESSENTIAL BOB DYLAN 


5? 


179 


184 


169 


74 


SLIPKNOT A 1 AM 8655*/FtOADRUNNER (11 98,17 96J|H SLIPKNOT 


51 


134 


142 


125 


55 


VERTICAL HORIZON A RCA67alBiio.wi7.98iH EVERYTHING YOU WANT 


40 


180 


180 


167 


86 


BLINK- 182 A 4 mca 1U950 112 9&18 .981 ENEMA OF THE STATE 


9 


135 


140 


150 


11 


TALIB KWELI It HI-TEK RAWKUS261W/PHIORITY no W16 981 REFLECTION ETERNAL 


1 


181 


175 


154 


14 


EVER LAST • tommv bov un- n? 9ai8.9«i EAT AT WHITEVS 


20 


136 


138 


132 


10 


PRODIGY OF MOBB DEEP • intamousjviolator I873vloud 112 9517 98, H-N-l-C 


18 


182 


196 




16 


RASCAL FLATTS LYFHC STRECT 1650I1/M0UYW000<ii 9*17 98) BB RASCAL FLATTS 


122 


137 


124 


108 


13 


K^mtLnztunim*™ THE COLLECTOR'S SERIES VOLUME ONE 


28 


183 


165 


158 


10 


^-^V^—E^ytfggQP) STONED IMMACULATE - THE MUSIC OF THE DOORS 


72 


138 


125 


105 


13 


VARIOUS ARTISTS univebsaumotown 15829»utv(:b 9bcoi UNIVERSAL SMASH HITS 


43 


184 


181 


181 


26 


l L'l | V DDI PC A nrr cm n c.i^jT<Ty\ tuir it 1 qq i i t aa\ *> .1 1 f - 1 - ' IT' Fi ' 1 V; 77 -'""1 [7 


5 


139 


145 


142 


34 


KID ROCK A' TOP KWUWWTUNTIC 83314VAG I12 W18.9BI THE HISTORY OF ROCK 


2 


185 


185 


184 


58 


DIANA KRALL A verve 050304.W 112 98.T6 98i WHEN 1 LOOK IN YOUR EYES 


56 


140 


144 


146 


14 


SHYNE • BADBOT 73032VARISTA ( 1 1 W17 981 SHYNE 


5 


186 


182 


177 


6 


VARIOUS ARTISTS immortal 5036a- virgin 112 WL6.98) STRAIT UP 


56 


141 


135 


124 


78 


MACYGRAYA EPlC69490'(12 98EC<18 98lDa ON HOW LIFE IS 


4 


187 




171 


15 


COLLECTIVE SOUL • ATLANTIC B340Q.AG 111 98/17 98) BLENDER 


22 


(142) 


185 


148 


10 


EAGLES • EUKTRA6257S7EEG (59.98 CO) SELECTED WORKS: 1972 — 1999 


109 


CDS) 


RE- 


ENTRY 


3 


UNCLE KRACKER lavaatlantic W279'iAG|U W17 mm DOUBLE WIDE 


161 


143 


130 


113 


10 


"f™^<™ "*TlTO0rc 1:2 98'898i H0LV W00 ° ,IN ,HE SHAD0W of THE VALLEV 0F DEATH > 


13 


189 


167 


136 


6 


CYPRESS HILL COLUMBIA 85184..CRG (12 98 EQ'IB 98) . Vr ATT»r nil MORE 


119 


144 


146 


144 


75 


VARIOUS ART ISTS A lut^u uuttdcuid TAr\r.vx: "an nrvcT DrYLUtocin iavidcu'D cawi^c 

Mumtnm »Stre an a ** **** racws 30 m ' mm W0RSHIP 501,55 


70 


190 


169 


135 


6 


TOOL TOOL EXSSECTIONAL 31 1 59V0LCANO 124 98 wVHS729.98 wDVD) SALIVAL 


38 


191 


200 




77 


CHARLOTTE CHURCH sont classical 609571 1 1.98 ECU 7 98) VOICE OF AN ANGEL 


28 


('43; 


174 


188 


16 


vt?,n N «^ "!if.»i R 6 LIVE IN LONDON AND MORE... 


108 


192 


187 


182 


6 


BABYFACE a pQi | ppTmM nF HK flRFATF^T HIT'S 
epic 85132 (12 98EQ'l8 98) H n.imn ur nia (JRCAIC9I mia 


75 


146 


157 


152 


18 


DefSfmnSumm &n m the source hip-hop music awards 20oo-the album 


17 


3D 


RE-ENTRY 


32 


PLUS ONE 143/ATLANTIC 83324'AG (10 W16.98) THE PROMISE 


76 


147 


136 


120 


21 


SARAH BRIGHTMAN • NEMO STUOIO 5696BANGEL (10.98/17 981 LA LUNA 


17 


(23) 


RE-ENTRY 


2 


FIELD MOB MCAH234BM12W18 9BIH 613: ASHY TO CLASSY 


194 


148 


143 


14j 


If 


MARK KNOPFLER WARNER BROS 47753 (18.98 CO) SAILING TO PHILADELPHIA 


60 


195 


198 




) 


MICHAEL W. SMITH reunion 100021W ill 9S17 98) FREEDOM 


70 


149 


150 


149 


66 


LONESTARA'BNA67767jnLG(1096/17.98) LONELY GRILL 


Zf 


196 


193 


170 


60 


SISQO A' DRAGON OEF SOUL 546816MDJMG ((2 98)18.98) UNLEASH THE DRAGON 


2 


3D 


176 


190 


34 


MARY MARY • C2COLUMBIA 637JCVCRG (10.98 EO/16.98) THANKFUL 


59 


197 


188 


157 


10 


BONE THUGS-N-HARMONY thf ml 1 FPTIflN. vni IIMF TWO 
RuTHLESS8S172-/£PIC(12.98EQ..lB98l ML CULLLL. IUIN. VULUMt IWU 


41 


151 


156 


162 


9 


DC TALK .... l! .... "it 25274.VIRGIN 1 u ! ' - INTERMISSION THE GREATEST HITS 


81 


3D 


RE-ENTRY 


38 


CATSTEVEMSMM54l387fUTV(ll.wi7.9BI THE VERY BEST OF CAT STEVENS 


58 


35) 


170 




2 


liKcrau! E S rI R °itt 1 i ; 56 EQ CO. KEN BURNS JAZZ ' THE DEFINITIVE LOUIS ARMSTRONG 


152 


199 


179 | 166 


15 


THE WALLFLOWERS interscope 490745 (12 WIS 98) (BREACH) 


13 


153 


147 


159 


61 


JESSICA SIMPSON A' COLUMBIA 6909&CRG 112.98 EO/18 98) SWEET KISSES 


25 


(M) 


RE-ENTRY 


68 


SARAH MCLACHLANA , ARisr»:9049(l(9&1798i MIRRORBALL 


3 



TOP ALBUMS A-Z (LISTED BY ARTISTS) 



3 Doors Down 31 
3LW 51 
SBall&MJG 111 
98 Degrees 79 
Yolanda Mvr& 108 
Ctvrstina Aeuilefa 67 
ALarwma 3 7 
Marc Anttwry 124 
Louis AmKtrong 1 52 
A'Twm 172 
At The Ortve-ln 125 
Avwt 122 

B B. Kung & E-l Clapton 107 
tobyfec* 192 
Backstreet Boys 18. 163 
Erykah Badu 42 
BahaMen 43 
Bjrenflked Ladies 112 
B*9Mak 113 
The Beatles 1 
BO 103 
Memphis Bleek 57 
BMt-182 78,180 
Anarea BotPili 155 
Boo Jovi 69 

Bone i^gs-N-Hftfmony 197 
BoyrllMen 157 



Twil B^itun 116 

Sarah Bngrrtman 147 

Capone -N- Moreaga 114 

Aaron Carter 33 

Cash Money Midtonaires 101 

Kenny Oevtey 66 

Charlotte Chun* 191 

CoWplay 62 

Collective Sool 1B7 

The Cons 71 

Crazy Town 1 6 

Creed 5 

r. ;-■[--■ Hll 1 "i r ' 

dcTalk 151 
Deforws 158 
Destin/s Child 52 
Louie OeVrlo 94 
Dido 8 

Celine Dion 127,137 
Disturbed 76 
Do* Chicks 25 
DMX 130 
Dr Dre 85 
Boo Dylan 133 



Enya 24 

Evan And Jaron 156 
Sara Evans 118 
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newsline... 



SONY REPORTS OVERALL MUSIC SALES decreased 11.6% to $1.7 billion, 
while operating income increased 9% to $203 million for the fiscal 
third quarter that ended Dec. 31, 2000. The company said its U.S.- 
based operation, Sony Music Entertainment, posted declines in rev- 
enue and operating income. Specific operating figures for the divi- 
sion were not disclosed. Sony blamed the drop on soft market 
conditions in international markets, the delayed release of certain 
new albums, increased spending on digital media, and unfavorable 
currency exchange rates. 

The Japanese music operation, Sony Music Entertainment Japan, 
also posted a decrease in third-quarter sales due to the delay of new' 
releases outside of Japan and the delayed release of new game soft- 
ware it manufactures for third parties. 

For the nine months ending Dec. 31, Sony's combined music opera- 
tions posted a 1 7.2% decline in overall sales and a 47.5% decline in oper- 
ating income — lower than the company anticipated. However, Sony 
says it still expects tu meet its full-year financial projections for music 
due to its fourth-quarter release schedule. bbian uarrity 

SONY WILL NOT ATTEND this year's NARM Convention, sources say. The 
major boycotted last year's confab in reaction to the anti-competitive 
lawsuit filed against it by the National Assn. of Recording Merchan- 
disers (BillboardfluHefi'n, Feb. 7, 2000). The case has been heard in 
court, and both sides are awaiting a decision. The suit, filed Jan. 81, 
2000, in U.S. District Court for the District of Columbia, alleges that 
Sony's practice of placing hyperlinks on enhanced CDs (directing con- 
sumers to retail sites owned or controlled by the major) amounts to 
unfair competition. The NARM confab is set for March 11-14 in Orlan- 
do, Fla. ED CHRISTMAN 

ONLINE ENTERTAINMENT network ArtistDirect recently cut 40 staffers as 
part of a cost-cutting effort and announced plans to reorganize into five 
business groups. The Los Angeles-based company will be divided into a 
media group, comprising ArtistDirect.com, the Ultimate Band List 
(ubl.com), and more than 120 managed artist sites; an E-commerce group; 
a digital distribution group that will feature a streaming and download 
subscription service; a talent agency and live-event group; and a record 
label and content-production group. 

The company says in a statement that with the reorganization it 
expects to post a negative cash flow of $18 million-$20 million for 2001, 
a 60% improvement from last year. Operating expenses are expected 
to total $28 million-$30 million. As of Dec. 31 , the company had cash and 
short-term investments of approximately $85 million, brian garrity 

VIACOM'S MTV NETWORKS has cut 125 Nashville-based jobs, eliminating 
35% of its work force there. Most of the cuts were among staffers of 
The National Network (TNN), whose primary operations will be relo- 
cated to New York. Some staffers' terminations were effective Jan. 26. 
Others will assist with the transition, then their jobs will be phased out 
over the next six months. CMT was largely unaffected by the cuts. 

PHYLLIS STARK 

SECURE DIGITAL MUSIC INITIATIVE (SDMI) executive director Leonardo 
Chiariglione announced Jan. 24 that he will resign in the next few- 
months. He is leaving the group to devote his full attention to a new 
position at Telecom Italia's CSELT division, where he has worked since 
1971. A successor is expected to be named before Chiariglione exits. 
Chiariglione became SDMI's first executive director in February 1999. 
The group was formed in December 1998. eileen fitzpatrick 

TVT RECORDS has settled its copyright infringement lawsuit with Nap- 
ster and will supply the file-sharing technology company with content 
under terms of an agreement announced Jan. 25. Financial terms of the 
deal were not announced. Like Napster's deal with Hamburg-based 
edel music, TVT will allow its master recordings to be used for Nap- 
ster's new file-sharing application under development with Bertels- 
mann. The label will also become an advocate for the company. TVT 
filed its lawsuit against Napster last June and has one pending against 
MP3.com's MyMP3.com service. eileen fitzpatrick 

CLICKRADI0 chairman/CEO Hank Williams is stepping down from running 
the company he helped found nearly three years ago. Williams will contin- 
ue as a co-chairman/consultant on technical issues, but will cease to over- 
see day-Unlay operations. Williams will also turn his attention to new plat- 
forms for ClickRadio, such as handheld devices, cars, and stereo 
components. ClickRadio senior VI' of entertainment David Benjamin will 
handle CEO duties until a replacement is found. frank saxe 

THE WORLD MUSIC AWARDS 2001 will be staged at Monte Carlo's Sporting 
Club May 2 and will be broadcast in 160 countries, says organizer Marcor 
International The show will air on ABC in the U.S. and on Carlton TV in 
the U.K. The International Federation of the Phonographic Industry- 
endorsed awards are given to top-selling artists by territory and music 
genre, based on year-end sales for 2000. david stark 



SFX ACQUISITION 

( Continued from page 91) 

Zelisko says he and his staff will 
program the Desert Sky Pavilion in 
Phoenix and the Journal Pavilion in 
Albuquerque, N.M., both large SFX 
amphitheaters. He will also remain 
active in the Las Vegas market. 

Chicago-based Jam Productions, 
which owned a financial stake in 
Evening Star and is one of the largest 
independent promotion companies, 
was also compensated as part of the 
deal to sell to SFX. "We were partners 
with Evening Star for over 20 years," 
says Amy Granat, co-president of 
Jam. "[The sale] is just a business 
deal — it is what it is. Danny decided to 
sell, and we wish him the best of luck." 

Zelisko declined to release a pur- 
chase price for his company. "That's 
my business," he says. "I never under- 
stood why people released that stuff." 

He is, however, looking forward to 
working closely with his many peers 
in the industry who are already part 
of the SFX family. "There are people 
in every market that I've been 
friends with for years," Zelisko says. 

Zelisko admits he has been critical 
of industry consolidation in the past. 
"Look, when something's happening 
and you're not a part of it, you tend 
to dig deeper and find your grit," he 
says. "You do what you gotta do." 

Now Zelisko seems to think the 
early SFX promoter acquisitions 
may have taken a bad rap. "These 
guys that did it first, even with the 
money involved — which is none of 
my business — tended to take a lot of 
shit from people," he says. "Now 
that the dust has settled, that may 
not have been that fair." 

Although he stopped short of 
saying so, the new regime at SFX 
may have helped make the decision 
to sell easier. "Things have a way of 
changing," Zelisko says. "Last year 
when [SFX Music Group chairman] 
Jack Boyle, Rodney Eckerman, and 
[SFX Music Group VP] Irv Zuck- 
erman and I started talking about 
this, they brought up some inter- 
esting ideas that I was intrigued 
with, other than the money." 

Still, selling his company is a bitter- 
sweet experience. "The word 'inde- 
pendent' means a lot to me, and up 
until today I was part of the IPO [Inde- 
pendent Promoters Organization]," he 
says. "But I havent changed; the busi- 
ness has changed. Deals have changed 
dramatically, as have attitudes about 
money vs. loyalty." 

Meanwhile, the number of inde- 
pendent promoters continues to 
dwindle. Sources say Anschutz 
Entertainment Group is close to com- 
pleting a deal to acquire Southern 
California promoter Goldenvoice, and 
Eckerman says his company will also 
continue expanding. 

Asked whether Jam intended to 
sell any time soon Granat replied, 
"We have nothing on the docket 
whatsoever." 



FOR THE RECORD 

Despite RAS Records' forth- 
coming collection of Disney 
tunes, as well as its use of Dis- 
ney-owned outlets to promote 
the project, there is no affiliation 
between RAS Records and Walt 
Disney Records, as was indicat- 
ed in a story in the Jan. 27 issue. 




by Geoff Mayfield 
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1ESH TROOPS: The Beatles command The Billboard 200 for yet an 
eighth week (215,500 units, down 17% from the prior chart) but could well 
lose the lead next issue. Shaggy and the soundtrack to "Save The Last 
Dance," now at No. 2 and No. 3, respectively, are contenders for the top 
spot, as is the latest Jennifer Lopez set. 

At a time of year when best-selling albums tend to sell less from one 
week to the next, Shaggy's "Hotshot," released last August, has shown 
increases for two consecutive weeks, this time posting a 12,500-unit 
improvement. The "Dance" movie, meanwhile, retains its No. 1 standing 
at the box office, as the soundtrack snares its third straight Greatest Gain- 
er cup; its sales more than double that of the previous issue ( 1 1-3, up 126%). 

Lopez is the star of a Jan. 23 release slate that figures to be a magnet 
for young consumers. In addition to an aggressive campaign on her 
album's behalf, Lopez snares an additional spotlight as her latest movie, 
"The Wedding Planner," opens in theaters the following Friday. Her 
"J.Lo" album could top 200,000 units and figures to be a bigger deal for 
department stores and hit-oriented chains than it will be for tradition- 
al record stores. 

Look for O-Town, the group from the ABC TV series "Making The 
Band," with the first album from Clive Davis' new J label, to score the 
second-highest debut. Arista girl group Dream should also make a 
respectable bow. O-Town and Dream were both presenters at the Jan. 
8 American Music Awards, a show that opened with a Lopez perform- 
ance; the road for both groups has been smoothly paved by well-orches- 
trated media campaigns. 
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EWER KIDS ON THE BLOCK As noted here a couple of weeks ago, 
the early months of a new year represent fertile opportunities for devel- 
oping artists. This issue The Billboard 200 sees continued momentum for 
rookie or sophomore albums by Dido (10-8, up more than 2,000 units), 
Ludacris (17-14, up 9.6%), Crazy Town (23-16), Musiq SoulchUd (31-30), 
Jill Scott (39-32), 3LW (61-51), Fuel (57-55), Coldplay (68-62), Jagged 
Edge (82-74) Nelly Pintado (103-75), Mr. C The Slide Man (99-84), and 
Mary Mary (176-150). 

Of this upwardly mobile crowd, Furtado has the largest percentage 
increase, as she cashes in appearances on "Saturday Night Live" and "The 
Rosie O'Donnell Show" for a 43% surge. 3LW has a 27% increase, while 
Crazy Town, Coldplay, and Mr. C each have a gain of 15% or more. 

Scott, with "Who Is Jill Scott? Words And Sounds Vol. 1" (Hidden 
Beach), looks to follow in the footsteps of Epic labelmate Macy Gray, who 
last year rode her Grammy nominations to higher chart ground. In 2000 
Gray marched from No. 102, her rank just before the nominations were 
announced in January, all the way to a No. 4 peak the week after the 
awards were telecast, aided along the way by appearances on shows like 
"Saturday Night Live" and "The Tonight Show With Jay Leno." Scott was 
at No. 73 the week her nomination for best new artist was announced, has 
moved steadily up the chart each week since, and has shown sales gains for 
two consecutive weeks. 

JaZZED: This issue, Ken Burns' PBS epic "Jazz" accounts for all but 
seven of the 25 slots on Top Jazz Albums. It is worth noting that the Bums 
miniseries and the related releases from Legacy/Columbia and Verve 
Group have made it possible for late giants Sidney Bechet and Fletcher 
Henderson to make their first-ever appearances on Top Jazz Albums (at 
Nos. 19 and 22, respectively) in the chart's 34-year history. This is the sec- 
ond issue in a row that a sheer majority of the titles on this list — this time 
18 in all — show a gain over prior-issue sales. That's an unusual sight on 
any sales chart at this time of year, and it should be noted that albums not 
connected with "Jazz" are among the gainers. 

Leading the jazz chart again Ls UTV/Verve's "Pure Jazz" (No. 92 on The 
Billboard 200), featuring many of the artists seen in Bums' "Jazz" docu- 
mentary. A multi-artist sampler continues to be the strongest of the Burns 
batch, with the boxed set next in line (Nos. 2 and 3, respectively, on Tap 
Jazz Albums, moving 1 19-102 and 139-123 on the big chart). 

Meanwhile, almost 10 years after his death, the shadow of Miles Davis 
looms large: the "Finding Forrester" soundtrack, which features several 
of his tracks, and his "Jazz"-related album both bullet (No. 6, up 45%, and 
No. 12, up 27.5% ) on Top Jazz Albums, while "Kind Of Blue" climbs to No. 
8 on Top Pop Catalog Albums. All this activity comes before Davis is even 
featured on the PBS series. 
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EEL TIME: "Save The Last Dance" and "Finding Forrester" aren't 
the only hot soundtracks on the market, as the category continues its typ- 
ical early-in-the-year flowering. The Billboard 200s percentage-based 
Pacesetter goes to "Coyote Ugly," which sees its sales almost triple in the 
wake of the film's home video release ( 1 1 0-39, up 1 99%). 

Among the newer films making tracks at music stores are "O Brother, 
Where Art Thou?" (59-41, up 385%) and "Crouching Tiger, Hidden Drag- 
on" (141-119, up 13%). 
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ARTISTS UNITE TO SAVE FORESTS 

( Continued from page 8) 



nization dedicated to conserving trop- 
kal woodlands, will assemble an all-star 
group of musicians for its fourth Smart 
Sounds: Music for the Planet concert 
March 6 at the Beacon nieatre in New 
York. The objective: to raise awareness 
of and money toward viable alterna- 
tives to the destruction of endangered 
rain forests around the world. 

Performers confirmed for this year's 
consciously "roots music"-minded 
installment of the show include Dr. 
John, Keb' Mo', Levon Helm, BR549, 
Clarence "Gatemouth" Brown, and 
Fabulous Thunderbirds member Kim 
Wilson, with more artists still expect- 
ed to sign on at press time. 

Past benefit participants in 1996, W, 
and '99 constitute a who's who of the 
nation's most visible socially conscious 
players, including James Taylor, Shawn 
Colvin, Carly Simon, Rosanne Cash, 
Jackson Brown, Robert Cray, AngeBque 
Kidjo, Steve Earle, Ricky Skaggs, Mavis 
Staples, and Phoebe Snow. 

Among other feats, the Alliance has 
developed the Smart Wood certifica- 
tion program, which conserves forests 
by identifying and promoting envi- 
ronmentally sound forest management 
practices and awarding a seal of 
approval to those that adhere to a code 
of standards. Performers at the con- 
cert will play guitars and other instru- 
ments that have been made with 
Smart Wood — wood that is "grown 
and harvested in an environmentally 
friendly way." 

"Our concert is a lively way to 
demonstrate how you can have fun, do 
good, and make money at the same 
time," says Tensie Whelan, the orga- 
nization's executive director. "A num- 
ber of the artists that take part have 
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really lived conservation in their own 
lives, and their support helps us get 
the word out." 

She adds with a laugh, "We envision 
a day when you can sit on your certi- 
fied wood chair playing your certified 
wood guitar under your certified roof." 

According to Whelan, the Alli- 
ance's efforts have helped conserve 
9.5 million acres of potentially endan- 
gered forest. Specifically, the organ- 
ization works with consumers, busi- 
nesses, and national governments to 
transform land use, business prac- 
tices, and behavior. 

"Instead of pointing fingers at those 
industries long associated with rain 
forest destruction, such as logging, 
agriculture, and tourism, we design 
and implement practical solutions that 
help companies adopt environmental- 
ly and socially responsible practices," 
Whelan says. 

Serving as music director of the 
event is well-traveled drummer Steve 
Jordan, who has been key in the Rain- 
forest Alliance's efforts to sign on gui- 
tar manufacturers to utilize Smart- 
Wood, including Gibson Guitar, whose 
line of Les Paul Standards employs 
mahogany and maple harvested with 
an eye toward preserving the forests 
from which they came. 

In addition, Yamaha has joined the 
cause, manufacturing a one-of-a-kind 
Smart Wood drum set that Jordan 
played at the Academy A\\ r ards in zW). 

"This concert is a fantastic opportu- 
nity to hear just how great these 
instruments sound," he says. "It also 
shows that we're doing more than lip 
service. We're actually doing some- 
thing that you can see and hear. It's like 
a party for a few days, where I get to 
work with incredible musicians and 
artists. We've had some amazing musi- 
cal moments. And in the midst of it, I 
hope we're making a difference." 

"It's a damn important issue to work 
on the ecological issues of our planet," 
says Dr. John. "We've basically fucked 
ourselves into a comer, and now we've 
got to care about the fundamental 



Rainforest Alliance 



things here, like air, water, and those 
things that make this planet breathe. 
We're going to have a great band for 
this gig and make some good music 



and attract some people, but the main 
issue is that this is a straight up-and- 
down necessity for this planet We're 
vampiring the remains of planet Earth 
until all the blood is drained out of it 
We don't want to see that happen." 

Says Keb' Mo,' "The Rainforest 
Alliance is way deep, because it's not 
just a problem with the forests them- 
selves but one with our society. This has 



to do with us as we get bigger and keep 
expanding and using up our resources 
without thinking about the future. We 
need more awareness as a society; I just 
hope I can contribute something with 
my presence at the concert" 

For information on the Rainforest 
Alliance, call 212-677-1900 or visit 
rainforeatalliance.org. 



WARNER MUSIC GROUP 

(Continued from page 3) 

and/or with at least 10 years with the 
company, who either have expiring 
contracts or don't have contracts at 
all, according to insiders. As incentive 
for taking the opt-out offer, which 
expires March 19 (although decisions 
must be made by March 12), the com- 
pany is offering an extra five years' 
vesting on pension benefits. 

The targeted employees are said to 
be primarily "back-office and infra- 
structure" staffers, as well as distribu- 
tion employees, and not front-line label 
heads, A&R heads, and promotion 
heads. However, Warner Bros. 
Records chairman/CEO Russ Thyret 
is expected to accept a buyout as part 
of the bloodletting. Reprise Records 
president Howie Klein is also said to be 
on the way out as is Warner Music cor- 
porate communications VP Bob Merlis. 

Any firings from the music staff, 
which currently totals roughly 
13,000, are not expected to be imple- 
mented until the buyout offer period 
concludes in mid-March. 

A consolidation of the Warner label 
umbrellas — which comprise Warner 
Bros. Records, Elektra Entertain- 
ment Group, the Atlantic Group, 
London-Sire Records, and Rhino 
Entertainment — is also under 
review. Sources say that WMG chair- 
man/CEO Roger Ames is mulling a 
combination of the Elektra and 
Atlantic divisions and that a similar 
merger plan for Warner Bros, and 
London-Sire is aiso on the table. 



DO COMPILATIONS DIMINISH ALBUM SALES? 



(Continued from page 67) 

in 1990, major labels had moved to 
aggressively work their catalogs while 
tightening their licensing policies, 
which partly led to Quality's demise. 

In the mid-'90s, following the 
example of U.K. labels, all the Cana- 
dian majors formed joint ventures to 
release hit-driven albums. While 
there had been previous major-label 
joint ventures, they had all been one- 
off deals. In 1996 EMI Music Cana- 
da, MC A Music Canada (now Uni- 
versal Music Canada), and Warner 
Music Canada launched the highly 
successful "Now" compilations, mod- 
eled after the "Now That's What I 
Call Music!" series released jointly 
in the U.K. by EMI, Virgin, and 
PolyGram. 

The following year, MCA, EMI, 
and Warner launched the "Big Shiny 
Tunes" series. Following the demise 
of Quality Special Products, Sony, 
BMG, and MCA launched the 
"MuchDance" series in conjunction 
with MuchMusic. 

Increased major-label involvement 
with pop music and competition for 
key selections for compilations had led 
many labels to develop specialty pack- 



ages, including top dance series 
helmed by DJs MC Mario at Sony and 
Chris Sheppard at BMG. Compilations 
are also being employed to broaden 
audiences for such genres as dance, 
rap, hip-hop, jazz, I .at in. blues, and AC. 

"We use compilations featuring 
Latin artists to give them visibility in 
this market," says Greg Pappas, 
director of strategic marketing for 
Sony Music Entertainment (Canada). 
"We're giving consumers a hits pack- 
age so they can sample our artists." 

With major labels so cognizant 
today of the domestic potential of 
international repertoire, it has been 
increasingly difficult for independent 
labels to pick up licensing of U.K. and 
European tracks. 

"Our tracks mainly come from 
independent producers and DJs in 
Europe," says says Asim "Awe- 
some" Awan, head of A&R at Pop- 
ular Records, which releases 12 
compilations annually. "Once the 
majors get involved, they just 
threw money in the way and lock up 
the world rights. We have to be 
there first." 



What impact such a strategy, if ini- 
tiated, would have on Elektra chief 
Sylvia Rhone and on Atlantic boss 
Val A2zoli is not known. However, 
sources say both are currently 
expected to remain within any new 
structure. 

As for tlie future of WMG's opera- 
tions businesses, one executive famil- 
iar with the situation said the compa- 
ny is looking at options to reduce costs, 
including the sale of the manufactur- 
ing. However, nothing has been decid- 
ed, and there are no books on the 
street. Cost savings talks also concern 
a restructuring of the distribution busi- 
ness, the executive says. With the top 
10 retail accounts now accounting for 
roughly 80% of total market share, and 
with Internet distribution on the rise, 
music companies must be more mar- 
keting focused and less sales-driven, 
he says. 

The moves in music come as part 
of a larger AOL Time Warner effort 
to reduce its work force by more than 
2,000 jobs. Buyout packages similar 
to the one being offered in music are 
also being extended in other AOL 
Time Warner divisions. At America 
Online, home to the conglomerate's 
Internet music operations, at least 
700 jobs are expected to be eliminat- 
ed. Elsewhere, Time Warner's online 
content hub Entertaindom.com is 
expected to shed 100 staffers or 
more. 

The company has promised to deliv- 
er SI 1 billion in cash flow in 2001 and is 
said to be eyeing $1 billion in cost sav- 
ings through budget and staff cuts in 
order to meet its growth projections 
this year. 

The company is also changing its 
compensation system to further 
spur growth. All AOL Time Warn- 
er employees will now receive equi- 
ty, and the company's senior execu- 
tives will receive more of their 
salaries in the form of stock options, 
as in most technology companies. 

Analysts at investment banking 
firm Merrill Lynch are describing the 
actions by the company as part of a 
carefully orchestrated and aggres- 



sive merger-integration plan that 
"will undoubtedly ruffle some feath- 
ers, but that should also quickly 
demonstrate senior management's 
seriousness about delivering on its 
performance targets." Merrill also 
said it regards the layoffs as "a typi- 
cal pruning of the weakest perform- 
ers rather than major cost cutting." 

Indeed, critics within the industry 
contend that Warner Music's opera- 
tion is too big at this point for its mar- 
ket-share position, and the company's 
financial performance has been decid- 
edly mixed. 

WMG has seen its overall market 
share deteriorate since the mid-'90s 
by five percentage points to 15.6% in 
2(M)0, according to SoundScan. Its 
share of current albums has also been 
soft, with WMG coming in fourth 
among the five majors in 2000 with 
1:1.5% market share. 
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Bambarger, Bessman Join 
Billboard Editorial Staff 



Bradley Bambarger has been 
named to the new post of Executive 
Editor of Billboard, effective Jan. 22. 
Bambarger had served as a Senior 
Writer at Billboard from 1995 to 
2000. covering a wide range of music 
business topics. He has also served 
since 1998 as the classical music 
columnist, writing the regular Keep- 
ing Score feature. Bambarger 
remained a key contributing editor 
during his year-long hiatus from Bill- 
board, during which he focused on 
numerous outside writing projects 
while continuing to 
write the classical col- 
umn, edit the book/ 
theater review sec- 
tion, and contribute 
album reviews and 
special features. 

"Bradley is one of 
the most gifted 
writer/editors in Billboard's recent 
history," says Billboard Editor In 
Chief Timothy White, "and also one 
of the most popular and respected. 
While traveling extensively as a 
staff correspondent, he trans- 
formed our classical, jazz, and rock 
coverage, along with lifting Keep- 
ing Score to an unprecedented level 
of insight and international pres- 
tige. In Bradley's new role as Exec- 
utive Editor, he will become the key 
force in further developing the 
award-winning, in-depth feature 
writing for which Billboard has 
become known. With his keen 
understanding of the history of the 
music industry as well as the busi- 
ness of the arts, he will work with 
the entire staff on an individual and 
collective basis to generate and 
refine weekly newsfeature cover- 
age and help formulate and edit 
BUIboard Reports and other special 
in-depth assignments, as well as 
originate new regular features and 
unique sub-sections. He will also 
lead by example with regular fea- 
ture projects of his own, and he will 
work closely with Managing Editor 
Don Jeffrey and myself to help 
shape the ongoing look, depth, and 
quality of Billboard as we enter an 
exciting new decade." As with the 
Managing Editor, Bambarger will 
report directly to the Editor In 
Chief. 

Before joining Billboard's staff in 



1995, Bambarger was a free-lance 
writer and copy editor for such pub- 
lications as Billboard and Rolling 
Stone. His recent feature writing 
and criticism have been published in 
Gramophone, Musical America, 
Stereophile, Stagebill, Revolver, and 
Pulse!, among other publications, 
and his critical liner notes have 
appeared in albums for the Deutsche 
Grammophon, Sony Classical, and 
Harmonia Mundi labels. A native of 
Columbus, Miss., Bambarger grad- 
uated from the University of Mis- 

souri's School of Jour- 

^*|^ I nalisminl986. 
[ ^% In another ap- 
w 4 pointment, JimBess- 

I man has been named 
T^S^J to succeed the re- 
^W«r cently retired Irv 
Lichtman as editor of 
Billboard's Songwrit- 



ers & Publishers section, effective 
Jan. 29. Appointed Billboard's Spe- 
cial Correspondent in 1995 after 
serving as a regular Billboard con- 
tributor for more than a decade, 
Bessman will now add Music Pub- 
lishing Editor to his title. 

"Billboard is extremely thrilled 
Jim is taking on the enormously 
important role of editing the week- 
ly Songwriters & Publishers sec- 
tion," says White, "particularly be- 
cause Jim, who has been a regular 
contributor to that section, was 
nominated by Irv Lichtman himself 
to assume the post after Irv stepped 
down. With his seasoned knowledge 
of the music industry, Jim will bring 
his own uniquely energetic spark to 
the job." Bessman will report to 
Managing Editor Jeffrey. 

A member of the Board of Gov- 
ernors of the New York Chapter of 
the National Academy of Record- 
ing Arts & Sciences, Bessman is 
also a member of the Country Mus- 
ic Association, the International 
Bluegrass Association, the Cajun 
French Music Association, and the 
International Polka Association, 
along with serving on the Advisory 
Board of the Blues Foundation. 
A native of Milwaukee, he has con- 
tributed to publications and media 
outlets as diverse as Rolling Stone, 
Spin, Country Music, New York 
Newsday, and the World Book 
Encyclopedia Yearbook. 
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Madonna Passes Beatles, Nears Elvis 



I HE COMMERCIAL RELEASE of "Don't Tell 
Me" (Maverick) propels Madonna's latest single 16- 
4 on The Billboard Hot 100, giving the recently mar- 
lied artist her M4th top 10 hit. Depending on how 
you count, that ties her with the Beatles or passes 
them by one, and it puts her within reach of Elvis 
Presley's all-time record of 'Aii top 10 hits. 

The discrepancy in the count of Beatles' top 10 
hits is due to a policy change that 
occurred while the two-sided sin- 
gle "Come Together" and "Some- 
thing" was moving up the chart. 
Before the Hot KM) was born in 
August 1958, two-sided singles 
were listed together on the pri- 
mary chart of the day, Best Sell- 
ers In Stores. Once the Hot 100 
was introduced, blending sales 
and airplay information, different sides of the same 
single were listed separately on the chart, until Nov. 
29, 1969. As of that issue, two-sided singles were list- 
ed in the same position, making "Come Together" 
and "Something" literally come together, which 
pushed that Apple single to the top of the chart. 

If you hold that "Come Together" and "Some- 
thing" count as one top 10 hit, as I do, then the Bea- 
tles have 33 top 10 hits, and Madonna has moved all 
by herself into second place among artists with the 
most top 10 hits. 

How close she is to Presley also depends on how 
you count. Presley's third top 10 hit, "Don't Be 
Cruel" and "Hound Dog," was listed as one single in 
the same position on the Best Sellers chart, as was 
his 10th top 10 hit, "Don't" and "i Beg Of You," in 
the pre-Hot 100 months of 1958. Counting those two 




by Fred Rmnxon 



singles as one top 10 hit each, as I do, gives Presley 
a total of 36 top 10 hits. That means Madonna needs 
only two more top 10 hits to tie the King and three 
to have more top 10 hits than any other artist in the 
rock era. 

"Don't Tell Me" reaches the top 10 16 years, seven 
months, and two weeks after Madonna's first week 
in the top 10 with "Borderline" in June 1984. Pres- 
ley achieved his 34th top hit. 
"Don't Cry Daddy," 13 years, 
nine months, and two weeks after 
he first entered the top 10 with 
"Heartbreak Hotel" in March 
1956. The Beatles' first week in 
the top 10 was the week of Jan. 
25. 1964, when "I Want To Hold 
Your Hand" jumped 45-3. The 
Fab Four collected their 33rd top 
10 hit, "Free As A Bird," 31 years and 11 months 
later. 

In a world where the "1" album is in its eighth 
week atop The Billboard 200, it's not inconceivable 
that the Beatles could eventually have another top 
10 hit. But meanwhile, if the discrepancy in the 
count bothers you. just think how Al Gore feels. 

It WAS HIM: Did you wonder if "Independent 
Women Part I" (Columbia) by Destiny's Child 
would ever fall from its perch atop the Hot 100'.' 
Thanks to Shaggy, the "Charlie's Angels" sound- 
track hit finally slips to No. 2 after an 1 1-week reign. 
"It Wasn't Me." the song Shaggy recorded w ith 
Ricardo "RikRok" Ducent, moves 2-1, while 
"Angel," the Shaggy song featuring Rayvon, moves 
into the top 20. 
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TOTAL 

ALBUMS 

SINGLES 



YEAR-TO-DATE 
OVERALL 
UNIT SALES 

2000 2001 

41,364,000 40,960,000 (DN1%) 
38,049,000 39,058,000 (UP 2. 7%) 
3,315,000 1 ,902,000 (DN42.6%J 



13.061 .OOO 



1 3.489,000 



DOWN 3.2°. 



1 2,885.000 



SALES BY 
ALBUM FORMAT 



2000 

CD 33,752,000 36,144.000 (UP 7.1%) 

CASSETTE 4,209,000 2,834,000 (ON 32. 7%) 

OTHER 88,000 80,000 (DN 9.1%) 



12. 361. OOO 



1 2.8B7.000 



DOWN 4.1' 



1 1 ,747.000 



up f, 



697.000 

SOS. OOO 

CHANOE 

UF» 1 5.e% 

-THIS WEE 
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1 .1 38. OOO 
CHANOE 

DOWN 38.8^ 



CHAIN 

INDEPENDENT 
MASS MERCHANT 
N0NTRADITI0NAL 

ROUNDED FIGURES 



TO DATE SINGLES SALES BY STORI 

2000 2001 

1.721,000 987,000 
501.000 355,000 
1,079,000 546,000 
14.000 13.000 



CHANOE 

DN42.6% 
DN29.1% 
DN49.4% 
DN 7.1% 

FOR WEEK ENDING 1/21/01 
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Congratulations Michael 

on your latest GRAMMY NOMINATION 

michael smith 

This Is Your Time - Best Pop/Contemporary Gospel Album (category 48) 



HIGHEST Christian musk: scan 

EVER IN RECORD-SETTING 
DEBUT WEEK 




2-TIME CrRAMMY WINNER 



25-TiME Dove Award winner 
including i for This Is Your Time 

GMA Dove Award 
Song of the Year 

GMA Dove Award 
Short Form Video of the Year 

GMA Dove Award 
Songwriter of the Year 



"This Is Your Time" - inspired by 
Columbine victim C.assie BernaU 




Copyrighted material 



HUMAN 

the new album 




or album launch for his Atlantic Record 



Highlights Include: Feb 5-18: 



Feb 7, 8, & 9: 
Feb 8: 
Feb 14: 
Feb 15: 
Feb 16: 
Feb 19: 
Feb: 

Feb/March: - 




STIEFEL. 



- Extensive TV Advertising on Rosie O'Donnell, The Today Show, 
Good Morning America, Weekend Today, Good Day NY, KTLA Morning News & VH1 

Good Morning America (3 part interview & performance) 

Late Night with David Letterman 

Live on WPLJ 

Conan O'Brien 

Rosie O'Donnell 

The View 

- Major Print Advertising to appear in Rolling Stone, People, 
Time, US Weekly, Premiere, Harper's Bazaar & Mode 

VH1 Behind The Music, Access Hollywood, CNN, El 
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